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Newspaper  people  are,  by  training 
and  inclination,  curious. 

Lately  there  has  been  a  lot  of  interest 
in  what  we’re  going  to  do. 
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Well,  for  1983  we  plan  to  spend  about 
$25  million  in  capital  improvements; 
invest  $17  million  in  a  television 
station  and  look  for  an  orphan 
newspaper  that  needs  a  good  home. 
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And  that  comes  from  an 
authoritative  source. 
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To  satisfvVier  f:Vi;inOTnor 


"FORTUNE  500”  COMPANIES 
SELECT  GREATER  JOLIET  AREA 


AND  WE  ARE  PROUD  TO 
HAVE  SERVED  IN  THIS 
DYNAMIC  MARKET  FOR 
OVER  141  YEARS... 

these  34  Fortune  500  Companies 
have  plants  located  in 
Joliet,  Illinois 


•  Alumax  Mill  Products,  Inc. 

•  American  Cyanamid 

•  Amoco  Chem.  Corp./ 
Standard  Oil  of  Ind. 

•  Armak  Co./Akzona,  Inc. 

•  Beatrice  Foods 

•  Bernard  Div .'Dover  Corp. 

•  Borg  •  Warner  Coro.  - 
Spring/ Brummer  Div. 

•  Chicago  Bridge  &  Iron 
CBI  Industries 

•  Dow  Chemical 

•  Durkee  Foods/SCM  Corp. 

•  Economics  Lah 

•  GAF  Corporation 

•  General  Electric 

•  Georgia-Pacific  Co. 

•  General  Refractories  Co. 
a  Manville  Corp. 

•  Johnson  &  Johnson 

•  Mobil  Corporation 

•  National  Electric  Coil/ 
McGraw  Eklison 

•  Olin  Corporation 

•  Radiation  Polymer 
Co./PPG  Industries 

•  Reichhold  Chemicals 

•  Staley  Chemical  Div./ 

A.E.  Staley 

•  Stauffer  Chemical  Co. 

•  Turco  Products/Div.  of 
Purex  Corp. 

•  Union  76/Div.  of 
Union  Oil  of  Calif. 

•  Uniroyal,  Inc. 

•  U.S.  Steel  Corp. 

•  Vulcan  Materials  Co. 

•  Caterpillar 

•  Champion  International 

•  Airco 

•  Archer-Daniel-Midland 

•  Ceeo  Steel  Corp. 
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A  COPLEY  NEWSPAPER 


NEWSPAPER 


REPRESENTED  BY  SAWYER,  FERGUSON.  WALXER 


To  sat  isfy  her  changing 
appetite  ibr  information, 
weVe  planning  ahead. 


The  1980’s  hold  a  world  of 
changes  for  her.  She’ll  be  playing  a 
much  broader  role  in  society  than 
her  mother  or  grandmother  ever 
did.  She’ll  have  more  choices 
available  —  more  opportunty. 

Harte-Hanks  is  changing  also  — 
to  meet  the  diverse  information 
needs  she  and  others  will  demand. 


Since  1971,  we’ve  expanded  into 
a  broad-based  multi-media  national 
communications  company  operat¬ 
ing  in  27  states.  Our  newspaper 
divisions  have  grown  to  include  29 
dailies  and  65  non-daily 
publications. 

Through  new  technology,  market 
research,  expanded  and  improved 


editorial  content,  Harte-Hanks 
newspapers  continue  to  evolve 
into  the  primary  information  pro¬ 
viders  for  our  readers. 

We  are  becoming  Community 
Information  Centers. 

Hi^TE-HANks  CoMMimicATioMs,  Inc. 

1  P.  O.  Box  2(>4,  Sdn  Antonio,  Texas  78241 
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Visions  ’82 

We  called  it  VISIONS  ’82  and  it  far  exceeded  our 
expectations. 

For  the  third  year  in  a  row,  we  invited  photogra¬ 
phers,  graphics  artists  and  editors  from  newspapers  in 
Florida  and  bordering  states  to  attend  a  seminar  on 
photojournalism  and  design. 

We  expected  to  limit  the  attendance  to  150.  But  the 
first  response  to  our  invitation  was  so  great  we  let  the 
attendance  rise  to  250. 

The  participants  were  treated  to  a  hard-hitting, 
two-day  program  directed  by  our  own  Ken  Paik,  him¬ 
self  a  recognized  leader  in  photojournalism  and  news¬ 
paper  design. 

His  lineup  of  experts:  Bob  Gilka,  director  of  pho¬ 
tography  for  National  Geographic:  Chris  Johns,  Seattle 
Times  photographer  who  was  1979  Newspaper  Pho¬ 
tographer  of  the  Year;  David  Gray,  Providence  Journal 
and  Evening  Bulletin  graphics  editor;  Nigel  Holmes, 
Time  magazine  graphic  designer;  Ed  Miller,  former  ex¬ 
ecutive  editor  of  the  Allentown  (Pa.)  Morning  Call,  and 
Jacksonville  consulting  psychologist  Melvin  Reid  (to 
tell  us  what  makes  photojournalists  tick). 

Their  ideas  drew  lots  of  give  and  take,  and  the 
whole  venture  was  exciting  and  stimulating. 

We  think  this  sort  of  conference  definitely  makes 
newspapers  better  —  not  only  ours  but  others  as  well. 
We  care,  and  we  try  to  share. 


Slimes  -ilnioti 

JacksonvilleJojjj^gJ 


One  Riverside  Ave.,  Jacksonville,  Fla.  32202 
904/359-4111 
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*  Major  meetings  in  bold  face 

NOVEMBER 

14-17 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Ho¬ 
tel  and  Club,  Boca  Raton,  Fla. 

18-19 — New  Jersey  Press  Association,  Seaview,  Absecon.  N.J. 

22-23 — Conference  on  the  Responsibilities  of  .Journalism, 

The  Center  for  Continuing  Education,  University  of  Notre  Dame, 
South  Bend,  Ind. 


DECEMBER 

2-3— International  Press  Institute  conference  on  "Govern¬ 

ment  and  Media  in  Free  Societies",  Royal  Monceau  Hotei.  Paris 
France. 

2-4 — New  England  Society  of  Newspaper  Editors,  Shera¬ 
ton  Islander  Inn.  Newport,  R.l. 

2-5 — 1st  National  Hispanic  Media  Conference,  Town  &  Country  Hotel. 
San  Diego.  Calif. 

JANUARY 

9-12 — National  Retail  Merchants  Association,  N.Y.  Hilton/ 

Sheraton  Centre,  N.Y.,  N.Y. 

12-15 — ANPA  Labor  and  Personnel  Relations  Conference,  Boca  Raton,  Fla. 

23-26 — International  Newspaper  Advertising  and  Marketing  Executives, 
Caesar's  Palace,  Las  Vegas,  Nev. 

23-27— Association  of  Area  Business  Publications.  LaCosta  Hotel  and  Spa, 
Carlsbad,  Calif. 


FEBRUARY 

12-16 — Southern  Classified  Advertising  Managers  Association, 
Raleigh,  N.C. 

17-20 — Annual  Communications  Conference,  Howard  Uni¬ 

versity,  Washington,  D.C. 

Seminars/Workshops/Clinics 


NOVEMBER 

15-17 — Labor  Relations  Seminar,  co-sponsored  by  ANPA, 

Pacific  Northwest  Newspaper  Association.  Western  Newspaper 
Industrial  Relations  Board,  Cathedral  Hill  Hotel.  San  Francisco, 
Calif. 

15- 19 — ANPA  Management  Development  workshop,  Hyatt 

Regency  Crystal  City,  Washington,  D.C. 

16- 18 — Conferences  for  Journalists.  “Changing  Population 

Patterns”,  sponsored  by  Washington  Journalism  Center,  Water¬ 
gate  Hotel,  Washington  D.C. 

DECEMBER 

1-3 — Managing  People  in  the  Circulation  Department,  spon¬ 
sored  by  ANPAICMANPRA.  Duntey  Hotel,  Dallas.  Tex. 

1-3 — National  Conference  of  Editorial  Writers  seminar, 

"War  and  Peace:  Arming,  Disarming  and  Public  Ferment”,  in  co¬ 
operation  with  College  of  Journalism,  University  of  Maryland, 
Adult  Education  Center.  College  Park,  Md. 

3-5— 10th  annual  Atlanta  Seminar  in  Photojournalism,  spon¬ 
sored  by  Atlanta  Press  Photographers  Association,  Riviera  Ho¬ 
tel.  Atlanta,  Georgia. 

5-8 — Southern  Newspaper  Publishers  Association  Founda¬ 

tion  seminar  "Newsroom  Management",  Atlanta.  Ga. 

5-15 — American  Press  Institute  seminar  "Managing  Editors 

and  News  Editors”,  (for  papers  over  50,000  circulation).  Reston, 
Va. 

9-10 — Southern  Circulation  Managers  Association  In  the  Law 
Clinic,  Bay  Harbor  Inn,  Tampa,  Fla. 

14-16 — Conferences  for  Journalists.  "Economic  Outlook" 

sponsored  by  Washington  Journalism  Center,  Watergate  Hotel, 
Washington,  D.C. 
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Guess  ¥mo 
Rollins  Stoned 
deaded  to 
90with? 


The  Los  Anseles  Times  Syndicate. 


Yes,  the  Los  Angeles 
Times  Syndicate,  one  of 
America’s  fastest  grow¬ 
ing.  We’re  proud  to  have 
been  selected. 

Since  1967,  Rolling 
Stone  has  been  on  the 
cutting  edge  of  both  in¬ 


vestigative  journalism  and 
cultural  features  which 
draw  the  demographics 
you  want  most:  those  18 
to  35-year  olds  with  the 
most  disposable  income. 

And  on  October  23rd 
we  assumed  syndication 


Hod  Anoelod  Simed 

SYNDICATE 


of  the  top  features  from 
Rolling  Stone  and  its  sister 
publication  “The  Record.” 
The  Los  Angeles  Times 
Syndicate  and  Rolling 
Stone:  A  winning  combi¬ 
nation — for  now. .  .for  the 
future. 


About  awards 


Newsbriefs 


Indian  editor  fights  back 

Tim  Giago,  editor.  Lakota  Times,  in  Pine  Ridge,  S.D., 
believes  extremists  of  the  Indian  movement  are  responsible 
for  the  firebombing  attack  on  his  newspaper  recently .  The  fire 
was  extinquished  before  the  newspaper  building  was  dam¬ 
aged. 

Giago,  a  Lakota  Sioux,  said  the  extremists  are  out  to  si¬ 
lence  his  voice  of  moderation.  In  an  editorial,  Giago  wrote; 
“We  are  still  part  of  the  United  States  of  America.  We  are 
entitled  to  freedom  of  the  press  just  like  any  newspaper  in  this 
great  country.  We  will  continue  to  speak  out  against  injustice 
against  the  Lakota  people,  and  condemn  those  who  would 
bring  shame  and  dishonor  to  the  Lakota  people. 

“If  you  think  you  have  frightened  me  you  are  dead  wrong. 
The  job  we  are  trying  to  do  for  this  reservation  is  far  more 
important  than  anything  your  kind  has  done  for  your  own 
people  .  .  .  (but)  I  will  not  print  propaganda  ...  1  will  print 
LeBrun  is  congratulated  by  Star  publisher,  David  Hutchinson.  the  news  ..." 


♦  *  ♦ 

Rings  the  bell  .  .  .  Margaret  LeBrun,  of  the  West  Allis 
(Wise.)  Star  news  staff  was  cited  for  excellence  in  the  report¬ 
ing  of  education  news  during  the  1981-82  school  year  by  the 
Wisconsin  Education  Association  Council.  Presentation  of 
the  Council’s  School  Bell  Award  was  made  at  the  Wisconsin 
State  Teacher’s  convention,  October  29  in  Milwaukee.  Le 
Brun  was  one  of  five  recipients  in  the  state  to  be  honored  this 
year.  She  is  a  1981  graduate  of  the  University  of  Wisconsin- 
Eau  Claire,  with  a  journalism  major.  Other  newspaper  award 
winners  were  Jacob  Stockinger  of  the  Madison  Capitol 
Times',  Sally  Lochmann  of  the  Menomonee  Falls  News  and 
Germantown  Banner-Press',  and  the  journalists  of  the 
Oshkosh-North  High  School  Star  student  publication. 

*  ♦  ♦ 

Retrenchment  Cuts  Prizes  .  .  .  Giant  papermaker  MacMil¬ 
lan  Bloedel  Limited  gave  certificates  instead  of  cash  to  this 
year’s  winners  in  the  British  Columbia  journalism  competi¬ 
tion  that  has  been  running  more  than  20  years.  The  sponsors 
said  the  cash  pnzes  were  eliminated  in  line  with  a  retrench¬ 
ment  program.  In  the  daily  division,  certificates  were 
awarded  to:  Jon  Ferry,  Vancouver  Province',  Rodney  Wade, 
Alherni  Valley  News',  Jack  Brooks,  Vancouver  Sun',  Mike 
King,  Kamloops  Daily  Sentinel',  Terry  Glavin,  Columbian', 
Tony  Atherton,  Jay  Cates  and  Maurice  Potvin,  Prince  Rupert 
Daily  News.  A  four-part  series  on  incest  won  a  certificate  for 
Kathy  Northrop,  Powell  River  News,  in  the  non-daily  class. 
Other  winners  were;  Gerry  Warner,  Kamloops  News',  and 
Chris  Lloyd,  North  Shore  News. 

^ 

Business  After  Sports  ,  .  .  The  1983  Distinguished  Writing 
Awards  program  will  put  the  Sports  category  on  the  back 
burner  and  bring  up  Business/Economic  writing  for  a  $1,000 
prize,  along  with  Deadline  Writing,  Non-Deadline  Writing, 
and  Commentary.  The  contest  is  administered  by  the  Modern 
Media  Institute.  556  Central  Avenue,  St.  Petersburg,  FL 
33701. 

Split  Decision  .  .  .Judges  of  the  National  Media  Awards  of 
the  American  Psychological  Association  declared  a  tie  for  the 
$1,000  prize  in  the  newspaper  category.  Cited  was  an  article 
“The  Abuse  of  the  Innocent”  by  John  Kniffin  in  the  Macon 
(Ga.)  Telegraph  and  News,  and  another,  “New  Theories  of 
Depression  Hold  Promise  of  Simpler  Remedy,”  by  Marilyn 
M.  Machlowitz.  Ph.D.,  in  the  New  York  Times.  Both  were 
invited,  all  expenses  paid,  to  the  APA  convention  in  Washing¬ 
ton. 
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Publishing  execs'  pay  rises 

Top  executives  of  publishing  companies  ranked  8th  among 
27  industry  groups  in  average  total  compensation,  a  study 
conducted  by  Arthur  Young  &  Co.  for  the  Financial 
Executives  Institute  shows. 

Publishing  executives  earned  an  average  remuneration  of 
approximately  $145,557,  up  15%  in  1981  over  1980,  the  study 
reports.  The  increase  compared  with  the  13%  increase  reg¬ 
istered  by  executives  in  major  industries  in  1981. 

The  report  said  chief  executive  officers  of  publishing  com¬ 
panies  at  all  levels  of  sales  volume  were  paid  an  average  of 
$301,955,  an  increase  of  16%,  followed  by  chief  operating 
officer,  $263,403  (19%);  top  financial  officer,  $142,262  (15%); 
top  human  resources  executive,  $88,185  (17%);  and  top  man¬ 
ufacturing  executives  $86,593  (8%). 

The  study  encompasses  executives  of  companies  that  print 
and  publish  books,  periodicals  and  newspapers,  as  well  as 
those  in  such  fields  as  commercial  printing,  engraving,  type¬ 
setting,  photoengraving  and  greeting  cards. 

The  highest  paid  top  executives  were  those  in  the  chemicals 
industry,  earning  an  average  of  $190,319.  Those  in  com¬ 
munications  ranked  third,  with  $166,874. 

Penthouse  wins  appeal 

An  appeals  court  decision  that  Penthouse  magazine  had  a 
right  to  publish  a  story — even  though  the  court  said  it  had  “no 
redeeming  features  whatsoever” — has  implications  for  all 
authors,  the  magazine’s  lawyer  says. 

“This  is  the  first  case  that  has  unequivocably  recognized 
that  the  First  Amendment  precludes  recovery  of  libel  from  an 
author  who  does  not  intend  to  depict  real  events,”  Tom 
Kelley  said  of  Friday’s  (November  6)  decision  from  the  lOth 
U.S.  Circuit  Court  of  Appeals  in  Denver. 

“Heretofore,  authors  have  been  in  an  extraordinary  state 
of  uncertainty.” 

The  appeals  court  overturned  a  $14  million  libel  judgment 
awarded  to  former  Wyoming  beauty  queen  Kimerli  Pring  by  a 
U.S.  District  Court  in  Wyoming  in  1981 .  She  had  claimed  she 
was  defamed  by  a  fictional  story  in  the  magazine’s  August 
1979  issue. 

A  three-judge  panel  for  the  10th  Circuit  ruled  2-1  that  the 
story,  although  offensive,  was  a  “complete  fantasy”  that 
could  not  be  taken  literally. 

The  judges  dismissed  both  the  $14  million  verdict  against 
Penthouse  and  a  $35,()(H)  verdict  against  author  Philip  Ciof- 
fari,  a  William  Paterson  College  English  professor. 
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More  Piercing 

fcThan  Bayonets 

“A  journalist  is  a  grumbler,  a  censurer,  a  giver 
of  advice,  a  regent  of  sovereigns,  a  tutor  of  nations. 
Four  hostile  newspapers  are  more  to  be  feared  than 
a  thousand  bayonets.” 

—  Napoleon  Bonaparte 


MORNING  ADVOCATE  STATE  TIMES  SUNDAY  ADVOCATE 

525  LAFAYETTE  STREET  BATON  ROUGE,  LOUISIANA  70821 
®  1977  Capital  City  Press 
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THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProoMont  and  Editor  Jamaa  Wright  Brown 

FanNnand  C.  Taubnar,  Publlahar  Publlshar,  Chairman  ol  tha  Board,  1912-1959 


Razzle  dazzle  compared  to  facts 

The  television  networks  treated  the  viewing?  audience 
(what  little  there  was)  on  election  night  to  a  razzle  dazzle 
display  of  electronic  gadgets  accompanied  by  a  cacophony  of 
punditry  citing  incomplete  election  returns,  inaccurate  polls 
and  bad  guesses.  The  result:  some  pretty  bad  reporting  and 
some  erroneous  forecasting  of  results.  A  few  governors,  sena¬ 
tors  and  congressmen  who  had  been  “elected”  by  the  net¬ 
works  found  out  the  next  day  they  had  not  been. 

At  the  end  of  the  week  the  Nielsen  ratings  showed  that  the 
three  networks  attracted  less  than  a  third  of  the  U.S.  house¬ 
holds.  If  they  had  their  sets  turned  on,  a  majority  of  house¬ 
holds  turned  to  entertainment,  according  to  Nielsen. 

All  of  which  lends  credence  to  a  new  study  just  conducted 
by  the  Newspaper  Advertising  Bureau  which  reports  49%  of 
readers  rely  most  on  newspapers  for  information  about  the 
major  problems  facing  the  U.S.  Asked  to  identify  the  nation’s 
most  important  problem  in  their  own  words,  and  then  to 
assess  the  relative  merits  of  the  mass  media  as  their  most 
relied-on  source  of  information  about  that  problem,  49%  fa¬ 
vored  newspapers  as  compared  to  28%  mentioning  television, 
8%  magazines,  4%  radio,  etc.  Major  problems  cited  were: 
inflation,  energy,  international  problems,  and  dissatisfac¬ 
tion  with  government.  Many  news  analysts  portrayed  the 
election  returns  as  a  vote  pro  or  con  the  satisfaction  issue. 

It  all  casts  new  doubt  on  those  tv  surveys  which  allegedly 
show  the  American  public  gets  most  of  its  news  about  what  is 
happening  in  the  world  from  the  tube.  As  the  post-election 
results  showed,  most  of  the  American  public  wasn’t  even 
watching. 

Some  good  circulation  news 

Newspaper  circulation  practices,  procedures  and  successes 
are  very  much  in  the  news  these  days  as  publishers  and 
circulation  managers  attend  the  annual  Audit  Bureau  of 
Circulations  sessions  in  New  York  City. 

They  will  all  be  thrilled,  we  believe,  by  the  overall  circula¬ 
tion  picture  reflected  in  a  recent  ABC  Fas-Fax  report 
indicating  that  three-fourths  of  the  newspapers,  at  least  in 
the  largest  cities,  are  showing  circulation  gains  for  the  six- 
month  period  ending  Sept.  30. 

The  figures  are  tilted  a  little,  of  course,  because  they  show 
the  gains  made  by  the  surviving  paper  in  cities  where  there 
have  been  mergers  or  suspensions  and  do  not  show  the  loss  of 
the  paper  that  disappeared.  So,  it  is  impossible  to  forecast 
how  the  daily  circulation  total  for  the  nation  will  stack  up 
against  last  year’s  figure. 

Nevertheless,  in  view  of  economic  conditions  which 
seriously  have  affected  newspaper  advertising  volume,  it  is 
encouraging  to  see  some  indication  that  newspaper  buyers 
and  readers  may  be  increasing — at  least,  not  disappearing — 
in  many  cities. 
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Letters 


TWINNING 

Though  the  concept  of  “twinning” 
staff  among  domestic  and  foreign  news¬ 
papers  may  be  a  novel  concept  to  many, 
those  of  us  whom  live  in  southern  Con¬ 
necticut  have  already  been  given  a  taste 
of  the  treat. 

The  Jackson  Newspapers  based  in 
New  Haven,  Conn.,  last  year  twinned 
one  of  its  reporters  with  one  from  Ireland, 
and  the  resulting  stories  from  an  Irish 
viewpoint  were  both  fresh  and  eye¬ 
opening. 

It  is  too  bad  more  papers  do  not  indulge 
in  those  types  of  unique  programs.  News¬ 
papers  owe  it  to  their  readers  to  offer  a 
fresh  perspective  of  the  world,  and  this 
type  of  “twinning”  is  one  way  to 
accomplish  that  end. 

Kenneth  R.  Warren 

(Warren  is  assistant  editor  of  the  West- 
port  (Conn.)  News.) 


NEW  STAMP 

As  public  relations  chairman  of  the 
International  Circulation  Managers 
Association,  1  would  like  to  thank  you 

Index  to  Advertisers 


and  your  staff  for  the  excellent  article 
which  appeared  in  your  October  2  issue  of 
Editor  &  Publisher:  “It  was  a  Boy's 
World  When  U.S.  Saluted  Carriers." 

Not  too  long  ago  it  was  indeed  a  “boy's 
world”!  However,  we  are  all  aware  of 
how  that  has  changed.  Most  of  us  rely  on 
boys,  girls  and  even  adults  as  newspaper 
carriers. 

There  are  probably  times  when  we  do 
not  give  our  carriers  enough  recognition, 
but  we  can  never  afford  to  take  them  for 
granted. 

It  would  be  most  fitting  if  we  could 
honor  the  “Little  Merchant"  program 
once  again  with  a  commemorative  stamp. 

W.  Frank  Gennarelli 

(Gennarelli  is  circulation  director,  Bing¬ 
hamton  (N.Y.)  Press.) 

CLARIFY 

1  wish  to  clarify  some  statements 
attributed  to  me  in  your  story  entitled 
“Cable  tv  proves  losing  venture  in  Jersey 
tests"  {E&P.  October  23). 

The  owners  of  the  Princeton  Packet, 
Inc.  are  partners  with  Dow  Jones  &  Co., 
Inc.  and  Prime  Cable  Corp.  in  a  venture 
to  build  an  interactive  cable  system  for 
the  communities  of  Princeton  Borough 
and  Princeton  Township  in  New  Jersey. 

The  story  incorrectly  stated  that  one  of 
the  partners  was  Prime  Computer  and 
that  the  Princeton  Packet  was  a  direct 
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James  B.  Kilgore 
(Kilgore  is  general  manager,  Princeton 
acket,  Inc.) 

SHARED  STATES 

We  were  pleased  to  read  the  “twinning 


cultural/business  opportunities  there. 

International  information  and  cultural 
exchange  for  opinion  leaders  everywhere 
is  an  idea  whose  time  has  come.  We 
would  very  much  like  to  hear  from  news¬ 
papers.  weeklies  and  monthlies  that  rec¬ 
ognize  the  need  for  global  approach 
emphasizing  a  cross-cultural  approach  to 
informing  readers  and  the  business  com¬ 
munity. 

Ams  Haffar 
(Haffar  is  editor  and  publisher  of 
Sirius.) 

AD  DECLINE 

William  Barrett's  letter  ( E&P.  October 
30)  was  most  welcome  to  me.  I  thought  I 
must  be  getting  a  little  senile  seeing  all  of 
the  articles  proclaiming  newspapers' 
growing  revenues,  yet  each  month's  E&P 
linage  reports  showed  decline  after 
decline  in  almost  all  newspapers  which 
reported. 

How  can  an  industry  be  as  healthy  as 
we  keep  telling  ourselves  we  are,  when 
our  growth  is  not  only  superficial,  but 
artificial! 

If  I  were  a  national  advertiser,  these 
two  contradictory  statistics  would  tell  me 
that  newspapers  are  not  only  charging  too 
much,  but  also  trying  to  pull  the  wool 
over  someone's  eyes. 

Our  paper's  linage  is  down,  but  so  are 
our  revenues.  That  may  not  be  good,  but 
at  least  it's  consistent  and  makes  sense. 

Newspapers,  particularly  the  large 
ones,  must  carefully  watch  their  pricing 
policies.  The  image  and  health  of  large 
papers  has  an  effect  on  us  small  guys, 
too. 

Mark  Miller 
(Miller  is  ad  manager  of  the  Decatur 
(Ind.)  Democrat  and  Monroeville  News.) 


There  is  another  publication  that 


mentary  of  Africa  and  the  tremendous 


Short  take _ 

Minutes  later,  he  runs  to  the  door  to 
discover  a  bald-headed  man  with  an  ear¬ 
ring  in  one  ear.  a  vest  and  a  tattoo  under 
his  right  eye. — Des  Moines  Sunday  Eve- 
ninf;. 


SLOYAN 


Less  than  a  year  after  he  was  named  Euro- 
pean-Mideast  bureau  chief  for  NEWSDAY, 
Pat  Sloyan  won  the  1982  ASNE  national 
award  for  deadline  writing.  That  kind  of  work 
builds  readership  for  Newsday  .  .  .  and 
Times-Post  subscribers. 


Read  his  dispatches  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 


A  beautiful  chapter 
in  the  life  of  Alex  Haley 
was  not  told  in  Roote. 


c  1982  Parade  Publications.  Inc.  All  rights  reserved. 


On  November  21 ,  Alex  Haley  contributes  a  simple  yet 
compelling  personal  story  for  Parade  readers. 

The  story  is  entitled  “Thank  You,”  with  a  message  so 
profound  it  may  change  your  readers’  lives. 

“Thank  You”  is  a  moving  account— which  takes  place 
aboard  ship  during  World  War  II— of  how  a  young  Alex  Haley 
expresses  appreciation  to  the  people  who  mean  so  much  to  him. 
How,  through  caring  letters,  he  thanks  each  of  them  for  their 
selfless  gifts  of  love  and  guidance  over  the  years. 

This  touching  and  enlightening  story,  told  by  one  of 
America’s  master  storytellers,  could  not  be  more  appropriate  for 
this  time  of  year.  A  time  of  giving  thanks. 

And  thanks  to  writers  like  Alex  Haley,  David 
Halberstam,  Norman  Mailer,  Dotson  Rader,  Herman  Wouk 
and  others— Parade  Magazine  continues  to  earn  its  reputation 
for  outstanding  journalism.  Journalism  that  reflects  the  human 
condition.  Journalism  that  speaks  to  the  head  and  the  heart. 


THE  TULSA  NEWSPAPERS' 
NEW  PRE-PRINT  SERVICE 
EVEN  REACHES  PEOPLE  WHO 
DON'T  READ  THE  NEWSPAPER. 


There’s  a  new,  efficient,  and 
cost-effective  way  to  supplement 
your  newspaper  pre-print  impact  in 
Tulsa.  And  it  starts  by  also  reachins 
non-subscribers. 

Introducins  Tulsa  Market  Coverase 
(TMC)  from  the  Tulsa  World  and  The 
Tulsa  Tribune. 

With  TMC,  you  set  the  usual 
in-paper  delivery  of  your  preprint, 
plus  a  new  and  unusual  option — 

You  can  supplement  your  in-paper 
coverage  by  letting  us  put  your 
pre-print  into  the  hands  of  non¬ 
subscribers.  In  your  choice  of 
thirty-six  Tulsa  zones.  And  at  a  cost 
that’s  less  than  what  you  may  think. 

Best  of  all,  there’s  no  work  or  worry 
for  you.  We  totally  manage  and  direct 
this  distribution  from  start  to  finish, 
from  a  list  that’s  accurate  because  we 
created  it,  and  constantly  update  it. 

So,  look  to  TMC  when  you’re 
looking  to  strengthen  sales,  saturate 
your  message,  or  even  support  a 
single  store  promotion  in  any  or  all 
parts  of  Tulsa. 

Just  remember,  to  supplement 
your  pre-print  reach  in  Tulsa,  there’s 
nothing  that  can  touch  TMC. 


Newspa(Der  Printing  Corixiration 
Agent  for 


fTljc  tJulsa  firibunc 

Two  independently  and  separately  owned 
newspapers  represented  nationally 
by  Branham 
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Big  advertiser 
raps  business 
news  reporting 

Biased  and  sloppy  reporting  about 
business  has  the  effect  of  damaging  not 
only  the  credibility  of  business,  but  also 
that  of  the  press,  Philip  Smith,  president 
and  chief  operating  officer.  General 
Foods,  said  at  an  opening  session 
(November  10)  of  the  Audit  Bureau  of 
Circulations’  annual  conference  in  New 
York. 

Smith  said,  “Unfortunately,  one  of  the 
institutions  that  has  lost  a  certain  amount 
of  public  credibility  is  the  press — the 
print  and  broadcast  media  in  which  we 
manufacturers  advertise.” 

Smith  told  newspaper  and  other  media 
executives  in  attendance  that  this  loss  of 
credibility  “not  only  hurts  your  industry; 
it  hurts  mine,  too.  Because  your  credibil¬ 
ity  is  vital  to  the  success  of  our  advertis¬ 
ing.” 

“Certainly,  no  one  should  expect  the 
press  to  abandon  its  role  as  a  critic  of 
business  and  our  other  institutions,”  he 
said.  “However,  one  might  ask,  what  is 
the  press’  responsibility  to  provide  ba¬ 
lanced  support  for  the  basic  institutions 
fundamental  to  our  nation’s  success? 
And  if  criticism  is  warranted,  doesn’t  the 
public  deserve  criticism  that  is  not  flawed 
by  sloppiness  or  bias  or  lack  of  pro¬ 
fessionalism?” 

APME  presents 
annual  awards 

Associated  Press  Managing  Edi¬ 
tors  association  presented  their 
annual  awards  on  Wednesday 
(November  10)  to  the  following 
newspapers  and  news  people: 
-~1982  Public  Service  Awards  went 
to  Chicago  Sun-Times  for  an 
investigation  into  the  financial 
dealings  of  the  late  4ohn  P.  Cardinal 
Cody,  and  West  Nyack  (N.Y,)  Journai 
News  for  reporting  on  the  failure  of 
professional  safeguards  to  rid 
operating  rooms  of  incompetent  sur¬ 
geons; 

--1982  Freedom  of  information  top 
prtee  went  to  Columbus  (Ga.)  Ledger 
and  Enquirer  for  obtaining  a  land¬ 
mark  state  Supreme  Courtruting  ttiat 
crimininal  trials  and  pre-trial  hear¬ 
ings  should  be  open  to  the  public 
and  press; 

—Annual  Top  Performance  Awards 
went  to  AP  Chief  Middle  East  Corre¬ 
spondent  Nick  Tatro  of  Beirut  and 
;  AP  photographer  Rina  Castelnuovo 
'  of  Tel  Aviv. 


EtP 

Every  Saturday  since  1884 

Circulation  gains  made 
by  several  dailies 


By  Celeste  Huenergard 

Circulation  in  several  of  the  most  close¬ 
ly  watched  newspaper  markets  recorded 
gains  during  the  six-month  period  ending 
September  30, 1982 — all  the  way  from  the 
Sunbelt’s  Houston  and  Dallas/dailies  to 
Anchorage’s  two  offerings. 

The  following  is  a  recap  of  some  of  the 
reasons  behind  the  fluctuation. 

Both  the  Detroit  News  and  the  Detroit 
Free  Press  recorded  gains  despite  the  ci¬ 
ty’s  hard-pressed  economy. 

The  News  attributed  its  increases  to 
several  factors:  improved  color  capabilit¬ 
ies,  a  Pulitzer  Prize  last  spring,  and  its 
75%  competitive  lead  in  classified 
advertising,  which  “in  a  market  with  a  lot 
of  people  out  of  work  helps  sell  the 
paper.” 

Another  contributing  factor,  a  spokes¬ 
man  said,  was  the  daily’s  start-up  of 
morning  home  delivery  in  Oakland  Coun¬ 
ty,  “the  most  affluent  Detroit  County,” 
in  late  August.  Presently,  the  four-year- 
old  morning  edition  accounts  for  15%  of 
the  News’  total  circulation. 

Detroit  Free  Press  claimed  its  success 
during  the  week  and  on  Sundays  was  due 
to  the  addition  of  200  street  sales  outlets 
and  a  carrier  turnover  rate  cut  down  by 
70%  “because  of  the  recession  and  the 
fact  that  people  are  holding  on  to  their 
routes.” 

A  25(f  coupon  offer  brought  in  about 
66,000  new  orders,  the  Free  Press  said, 
despite  the  daily’s  $1.65  home  delivery 
price  tag  which  is  250  higher  than  the 
News’. 

Los  A/if’eies  Times  got  bigger  while  the 
Herald-Examiner  continued  to  tally  Sep¬ 
tember  losses. 

At  the  Times,  an  executive  called  the 
September  averages  “the  highest  ever” 
and  credited  them  to  “lots  of  selling,  lots 
of  selling.”  The  paper,  whose  promotion 
policy  excludes  reader  games  and  dis¬ 
counts,  also  hiked  its  home  delivery  price 
by  350  during  the  first  quarter  and  gained 
instead  of  lost  subscribers.  “We  were 
surprised,”  the  executive  admitted. 

Meanwhile,  the  Herald-Examiner  said 
again  that  it  thought  its  losses  have  bot¬ 
tomed  out.  “The  future  looks  good,” 
circulation  director  Leo  Kelly  said. 

Kelly  blamed  the  current  September 
losses  on  a  250  home  delivery  price 
increase  last  November.  The  paper's 
conversion  from  evening  to  morning 
which  was  begun  in  November  1981  and 


finished  in  June,  the  elimination  of  about 
1 ,000  country  copies  and  the  conversion 
from  an  independent  dealer  system  to 
employee. 

“The  morning  conversion  cost  us 
about  1%  of  our  readers,”  said  Kelly.  He 
added  that  the  independent  dealer  con¬ 
version,  begun  in  January,  is  “50%  com¬ 
pleted.” 

Chicago  Tribune  recorded  daily  and 
Sunday  gains,  but  remained  26,133  and 
42.443  below  its  daily  and  Sunday  aver¬ 
ages  posted  in  1980.  The  Tribune  still  re¬ 
mained  the  leader,  however.  Outselling 
the  Chicago  Sun-Times  by  106,676  during 
the  week  and  by  423,934  and  on  Sunday. 

While  the  Sun-Times  touted  its  lead  in 
the  Retail  Trading  Zone  of 9.563  to  6,185, 
the  Tribune  sang  about  its  own  26,074 
lead  in  the  city’s  Primary  Market  Area. 

The  Tribune  said  its  million-dollar 
Zingo  Bingo  contest  had  contributed  to 
its  healthier  numbers,  but  refused  to  com¬ 
ment  on  contest’s  future. 

All  three  New  York  City  dailies  re¬ 
corded  gains  during  the  last  six  months. 

New  York  Post,  which  for  the  first  time 
surpassed  New  York  Times  as  the  city’s 
No.  2  paper  in  circulation,  pointed  to 
Wingo  and  the  “growing  appeal  of  the 
product,”  as  the  reasons  behind  its 
195,733  additional  copies. 

“When  Murdoch  bought  the  Post  in 
1976.  its  circulation  was  490,000,”  a 
spokesman  said.  “Today  it’s  960,120. 
That  really  says  something.  And  we’re 
still  seeing  growth.” 

The  Post  called  the  gains  the  “largest  it 
has  ever  recorded  and  maybe  the  largest 
ever  recorded  by  a  newspaper  in  the  last 
ten  years.”  "The  increase  occurred 
despite  a  nickel  price  hike  during  the  first 
week  in  September.”  the  Post  said. 

New  York  Times  pointed  to  a  “super¬ 
ior  product  and  better  home  delivery 
service”  as  the  reasons  behind  its  jumps. 

Citing  the  Post's  Wingo  and  the  New 
York  Daily  News’  Zongo,  a  Times 
spokesman  commented  that  “the  only 
thing  we  have  is  tough  lingo  which 
appeals  to  the  upscale  reader.” 

The  same  spokesman  said  most  of  the 
paper’s  growth  had  been  recorded  in  New 
York,  although  its  national  edition  in  Chi¬ 
cago  had  also  registered  “slight  gains.” 

New  York  Daily  News'  positive  numb¬ 
ers  represent  its  highest  daily  gains  in  18 
years  and  its  highest  Sunday  gains  in  15 
years. 

(Continued  on  page  12) 
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ABC  may  require  zip  cone  reports 


Within  the  next  two  or  ttiree  yeare 
ii  may  become  man4atory  lor 
etidited  newsbapera  to  provide 
cfrculahon  breakdown  by  xip  code, 
accortftng  to  dim  Boynton,  manager 
Of  MeiBa  Services,  d.C.  Penney  Com* 
pany. 

Boulton  is  one  of  seven  members 
of  a  speetai  newspaper/advertiser 
task  force  that,  vdthin  the  neid  six 
monttis,  is  selected  to  put  before 
the  Audit  Bureau  of  Circutationa 
bMrd  a  firm  proposal  on  intUituting  a 
revised  circuiabon  auAt  report  for 
newspapers. 

The  task  force  is  iidso  expected  to 
recommend  that  newspaper  audit 
4^aports  contain  market 
^demographic  iniormation  and  ttiat 
market  t^nihons  be  standardized 
so  diat  the  same  criteria  is  used  to 


define  ADt’s  or  city  zones  in  each 
market. 

,  The  task  force  was  formed  fast 
F^ruary  and  in  addition  to  Boynton 
includes:  duies  Fine  of  Ogitvy  & 
Madier;  Grover  Frimid  Of  the  Bucks 
County  Courier  Times  in  tevittown, 
Pennsylvania;  Uidis  Grave  of  the 
Newspaper  Adverfising  Bureau ;  doe 
Laffeity  of  Brattham;dim  Cutie  Of  the 
New  York  Times;  and  Roy  Foilette  of 
Abentown  Cali-^roificie  Newspap* 
ers.  ■ 

Boynton,  Fine  and  Fdend  are  att 
board  members  of  the  Audit  Bureau 
Of  C^rcidations.  _ 

“I  sure  not  ah  newsj^pars  wth  go 
along  wifit  evmyttiing  we  are  going 
to  recommend,"  Boynton  said.  But 
one  thing  he  feels  very  strongly 
iifooid  is  that  newspapers  a 


breakdown  of  circulation  by  zip 
codes. 

In  a  meeting  of  adverfisersand  ad 
agency  executives  during  the  Audit 
Bureau  of  Circidations*  annual  com 
ference  in  Hew  York  this  week, 
Boynton  asked  for  a  vote  on  how 
many  wanted  to  see  the  aucRt  re* 
ports  include  circuiation  break* 
downs  by  zip  code.  Not  one  of  toe 
approximate  75  persons  in  toe  room 
raised  oppot^n  to  ttm  prxtoosal. 

Boynton  said  another  area  the 
task  force  may  recommend  is  a 
breakdown  of  circuiation  by  me<fian 
income,  age,  race  and  other 
demographic  categories. 

Bo^on  said  toe  feeling  at  d^C.^ 
^Penney  is  that  there  shoutd  be  zip 
;  code  maps  on  every  newspaper 
laudit  report. _ 


(Continued  from  page  II) 

The  News  said  it  hasn’t  “really  felt  the 
competition  from  the  Denver  Post’s  con¬ 
version  to  morning  (last  June),  especially 
in  the  metropolitan  area.’’ 

The  Post,  labeled  by  its  circulation 
director  “the  biggest  paper  to  have  ever 
converted  to  morning  all  at  once,’’  is  still 
gaining  circulation  because  of  its  conver¬ 
sion  and  a  completely  revamped  editorial 
product  undertaken  when  Times  Mirror 
took  over. 

“We  have  really  concentrated  on  home 
delivery  service  and  given  management 
attention  to  the  way  we  deliver  and  treat 
our  customers,’’  Howard  Greenberg 
said.  Seventy-five  percent  of  the  daily  is 
youth  carrier  delivered,  while  the  rest  is 
in  the  hands  of  adults. 

Three  weeks  after  its  morning  conver¬ 
sion,  the  Post  also  upped  its  daily  news¬ 
stand  price  from  150  to  250,  while  seven- 
day  home  delivery  climbed  from  $4.50  to 
$6.50  on  September  1,  500  more  than  the 
News  which  increased  its  price  by  500  on 
October  1. 

“We’re  still  in  the  black  (circulation- 
wise)  right  across  the  board.  We’ve 
grown  since  the  price  increase.  Our  Sep¬ 
tember  and  October  numbers  are  ahead 
year  over  year.’’  Greenberg  said,  admit¬ 
ting  that  he  was  surprised  that  the  growth 
continued  throughout  price  hike.  “But 
then  we’ve  changed  our  product  and  it’s 
worth  $6.50  a  month. 

Since  the  January  demise  of  the  Phi¬ 
ladelphia  Bulletin,  the  Philadelphia 
Inquirer  and  Philadelphia  News  both 
have  surpassed  the  amount  of  circulation 
they  thought  they  would  derive  from 
former  Bulletin  readers. 

The  Inquirer  registered  gains  of 
129,510  during  the  week  and  172,510  on 
Sundays  while  the  News  brought  in 
71,978  additional  copues. 

“We  had  set  some  goals  and  told 


advertisers  we  would  give  them  rebates  if 
we  didn’t  achieve  them’’  a  Knight-Ridder 
spokesman  said,  “We’ve  exceeded  them 
handsomely.’’  Many  of  the  new  home 
delivery  subscribers  were  voluntary,  the 
spokesman  added. 

In  Boston,  the  Herald  American 
claimed  that  is  was  “quite  a  bit 
ahead  .  .  .close  to  38,000  daily  over  last 
September’s  figures  and  19,000  on  Sun¬ 
days,”  an  executive  said.  “This  is  the 
first  time  we’ve  been  up  in  eight  or  nine 
years.” 


The  executive  credited  the  increase  to 
the  paper’s  switch  from  broadsheet  to 
tabloid  last  year.  “1  would  say  that  cir¬ 
culation-wise  it’s  been  a  success.” 

At  the  Boston  Globe,  the  September 
returns  “were  the  highest  ever  recorded, 
circulation  director  Godfrey  Kauffman 
said.  “I  think  our  market  has  been  a  little 
slower  to  be  hit  by  the  economy  because 
of  the  high  tech  and  education  (pro¬ 
fessions)  here.  And  we’re  in  a  competi¬ 
tive  market  where  our  competing  news¬ 
paper  is  not  doing  as  well  as  it  should  be.” 


Closely  Watched  Markets 

Circulation  Averages  for  6  Months  ended  Sept.  30,1982 

(All  numbers  based  on  Audit  Bureau  of  Circulations  Sept.  30, 1982  Fas-Fax) 


N.Y.  Daily  News 
N.Y.  Post 
N.Y.  Times 
LA.  Times 

LA.  Herald  Examiner 
Chicago  Tribune 
Chicago  Sun-Times 
Washington  Post 
Detroit  Free  Press 
Detroit  News 
Philadelphia  Inquirer 
Philadelphia  News 
Boston  Globe 
Boston  Herald  American 
Cleveland  Plain  Dealer 
Houston  Chronicle 
Houston  Post 
Dallas  News 
Dallas  Times 
Rocky  Mountain  News 
Denver  Post 

Minneapolis  Star&Tribune 
Portland  Oregonian 
Anchorage  Daily  News 
Anchorage  Times 


Dally  Totals 

Year-to-year 

Sept.  1982 

Gain/Loss 

1,544,101 

(-1-60,778) 

960,120 

( -FI  95,733) 

905,675 

(-1-18,464) 

1,052,637 

(-F  40,839) 

278,009 

(-3,524) 

758,255 

(  +  4,212) 

651,579 

(-F  2,539) 

726,009 

(-F  90,570) 

631,989 

(-F  9,860) 

642,531 

( -FI  6,801) 

553,582 

(  +  129,836) 

294,920 

(-F71,968) 

510,978 

(  +  6,486) 

228,228 

487,672 

419,869 

(-F  35,564) 

376,455 

(  +  27,884) 

317,279 

(-F  32,606) 

269,409 

(-F  24,084) 

321,693 

(-F21,429) 

256,257 

362,505 

308,164 

47,189 

(  +  9,292) 

45,151 

(  +  1,214) 

Dally  Totals 

Year-to-year 

Sept.  1982 

Gain/Loss 

1,986,151 

(-F  97,827) 

1,498,873 

(-F  37,200) 

1,306,002 

(-F  55,382) 

297,737 

(-9,387) 

1,101,615 

(-F  25,544) 

677,681 

(-4,223) 

971,957 

(  +  105,901) 

771,083 

( -FI  3,867) 

843,580 

(-F  20,081) 

1,024,636 

( -FI  72,510) 

750,308 

(  +  9,591) 

227,452 

495,277 

502,654 

(•F  43,1 12) 

436,659 

(-F  24,21 8) 

389,855 

(-F31,994) 

355,753 

(-F  20,021) 

346,886 

(-F  23,955) 

358,265 

(-F  18,31 6) 

577,645 

(  +  3,850) 

403,385 

(-5,610) 

47,160 

(-F  12,732) 

57,737 

(  +  1,898) 
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Managing  editors  hear 
newsroom  study  resuits 


By  M.L.  Stein 

•  Newspaper  editorial  staffers  are 
often  out  of  touch  with  their  communities 
and  hold  “patronizing  and  unflattering” 
views  of  their  readers. 

•  Moreover,  reporters  do  not  believe 
their  newspapers  have  an  identifiable  or 
consistent  news  policy  but  reporters  have 
considerable  control  over  what  gets 
printed. 

•  These  reporters  also  want  more  guid¬ 
ance  and  feedback  from  their  editors, 
who  should  not  rely  on  journalism 
schools  to  provide  competent  news  per¬ 
sonnel. 

Released  at  APME 

These  are  some  of  the  highlights  of  a 
new  newspaper  study  released  Novem¬ 
ber  9  at  the  opening  of  the  Associated 
Press  Managing  Editors  meeting  in  Coro¬ 
nado,  California. 

The  research  was  conducted  by  Doc¬ 
tors  Judee  K.  and  Michael  Burgoon  and 
Charles  Atkins,  all  Michigan  State  Uni¬ 
versity  communications  professors,  as 
part  of  the  Newspaper  Readership  Proj¬ 
ect,  an  industry-wide  effort  to  promote 
circulation  and  readership. 

A  “mental  distance”  separates  news¬ 
paper  editors  and  reporters  from  the  pub¬ 
lic,  Michael  Burgoon  told  delegates. 
“Newspaper  respondents  in  the  survey 
felt  that  mobility,  long  working  hours  and 
an  attitude  that  newspeople  are  different 
from  readers  “contribute  to  journalists 
feeling  out  of  touch,”  he  added. 

676  respondents 

The  survey  last  year  covered  9  daily 
newspapers,  where  489  newspeople  filled 
out  questionnaires  and  187  submitted  to 
face-to-face  interviews.  The  “primary” 
newspapers  participating  were  the  New 
London  (Conn.)  Day,  Wilmington  (Del.) 
Morning  News  and  Evening  Journal, 
Anderson  (S.C.)  Independent  and  Daily 
Mail,  Tampa  Tribune,  Cleveland  Plain 
Dealer,  Wichita  Eagle  and  Beacon,  San 
Diego  Union  and  Wenatchee  (Wash.) 
World.  Lansing  State  Journal  served  as 
the  pilot  test  for  the  project,  which  was 
spearheaded  by  the  American  Society  of 
Newspaper  Editors. 

According  to  Michael  Burgoon,  talks 
with  editors  revealed  a  skepticism  about 
readership  research. 

“Editors  don’t  know  much  about  the 
public  but  feel  they  know  what’s  best  for 
the  public,”  he  said. 

Few  newspeople  were  involved  with  a 
variety  of  outside  groups  and  activities 
but  one-fourth  believed  they  should  not 
participate  in  community  activities,  prob¬ 
ably  as  a  result  of  company  policy,  Bur¬ 
goon  disclosed. 


Want  more  guidance 
In  reviewing  findings  about  newspapers’ 
internal  communications,  Burgoon 
described  as  a  “myth”  the  notion  that 
better  newspapers  will  emerge  if  editors 
and  reporters  talk  to  each  other  more. 

“There’s  lots  of  communication  right 
now,”  he  explained,  “but  it’s  not  always 
satisfying.  Reporters  are  demanding  that 
editors  return  to  being  teachers,  they 
want  more  guidance  and  feedback.” 

Reporters  also  resent  the  fact  that  they 
work  long,  irregular  shifts  while  editors 
“want  to  have  dinner  at  normal  hours” 
and  are  not  around  when  decisions  must 
be  made. 

J-schools  rapped 

Editors,  on  the  other  hand,  are  frus¬ 
trated  by  lack  of  writing  skills  among  staff 
members,  a  problem  that  is  not  being  met 
by  journalism  schools,  Burgoon  said. 

The  professor  also  indicated  that  news¬ 
papers  should  not  expect  J-schools  to 
remedy  other  problems  presented  by 
inadequately  prepared  reporters. 

“If  you  are  looking  for  help  from  jour¬ 
nalism  education  you  are  putting  your 
money  in  the  wrong  place,”  Burgoon 
declared.  “As  public  universities  cut 
back  funding,  J-schools  have  become 
whores  chasing  the  student  enrollment 
dollar.  They’re  doing  a  lot  of  remedial 
work  in  the  name  of  college  training.” 

Burgoon  scored  journalism  schools  for 
not  teaching  in  such  areas  as  quantitative 
reporting,  finance  and  economics.  He 
also  accused  their  faculties  of  being  “iso¬ 
lated  and  insulated  from  the  newsroom.” 

Hampden  Smith,  III,  a  Washington  and 
Lee  University  journalism  professor  who 
has  worked  on  the  desks  of  the  Richmond 
News  Leader  and  the  Philadelphia 
Inquirer,  responded  from  the  audience: 
“My  students  know  I’m  a  s.o.b.  but  I 
think  they’ll  be  surprised  to  find  that  I’m 
also  a  whore.” 

Smith  said  later  there  is  a  problem  in 
journalism  programs  with  “illiterate 
kids”  but  he  regarded  Burgoon’s  charges 
as  too  sweeping  and  lacking  substantia¬ 
tion.  He  said  there  should  be  more 
interaction  between  the  newspaper 
industry  and  journalism  educators  to  find 
solutions. 

Another  journalism  teacher,  J.  Richard 
Nokes,  former  editor  of  the  Portland 
Oregonian  agreed  that  some  journalism 
educators  may  be  out  of  touch  with  news¬ 
paper  realities  but  he  also  criticized  edi¬ 
tors  for  not  maintaining  contact  with  jour¬ 
nalism  schools  to  “understand  each  oth¬ 
er’s  problems.”  Nokes  teaches  at  Lin- 
field  College  in  Oregon. 
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Positive  aspects 

The  Michigan  State  study  also  turned 
up  positive  aspects  of  the  newspaper 
business,  some  of  which  may  surprise 
editors  and  publishers,  the  Burgoons  re¬ 
ported. 

Among  these  findings: 

—  Newspeople  like  to  complain  about 
their  work  but  they  love  it,  even  though  it 
causes  stress. 

—  News  management  underestimates 
their  readers’  dependence  on  newspa¬ 
pers,  especially  for  hard  news,  and  over¬ 
estimates  the  public's  use  of  television 
and  “interest  in  fluff.” 

Journalists  hold  a  “moderately  posi¬ 
tive  image”  of  their  own  newspapers  but 
are  tentative  about  their  future  and 
image. 

And  reporters  may  be  interested  to 
learn  that  their  fellow  respondents 
believed  they  play  a  substantial  role  in 
deciding  what  goes  into  the  news  hole. 

The  report  states:  “Leadership  in 
newsrooms  ranges  from  laissez-faire  to 
authoritarian,  with  reporters  having  con¬ 
siderable  control  over  what  gets 
covered  .  .  .  story  ideas  usually  origin¬ 
ate  with  them.  One  managing  editor  said 
90  to  95%  of  the  ideas  begin  with  report¬ 
ers.” 

Survival  of  PMs 

Another  APME  session  dealt  with  the 
survival  of  afternoon  newspapers. 

Michael  Davies,  president  and  editor  of 
the  Kansas  City  Star,  contended  that 
many  cities  can  still  support  strong  after¬ 
noon  dailies  if  they  are  “properly  serving 
their  readers’  needs  and  enjoy  sound 
management.” 

Davies  noted,  however,  that  gener¬ 
alizations  are  difficult  since  each  market 
is  different. 

Using  the  Star  to  make  his  point,  he 
said,  “Economic  and  social  conditions 
may  change  but  right  now  I  don’t  see  the 
Kansas  City  Star  being  killed  or  merged 
with  its  morning  sister,  the  Kansas  City 
Times." 

Davies  pointed  out  that  Kansas  City  is 
not  plagued  with  particular  conditions  in 
cities  which  recently  have  lost  p.m.  pa¬ 
pers,  such  as  Philadelphia.  His  paper,  he 
said,  is  not  heavily  unionized,  the  city 
doesn’t  have  massive  afternoon  traffic 
jams  and  isn’t  as  hard  hit  by  the  recession 
as  other  localities. 

“And,  we  don’t  have  an  overpowering 
competition  from  suburban  newspapers 
and  shoppers,”  he  said. 

Davies  reported  the  Star  “turns  a  neat 
profit  for  the  publisher  and  when  our  pub¬ 
lisher  sees  a  profit,  he  isn’t  likely  to  want 
to  knock  the  paper  on  the  head.” 

The  editor  said  that  one  key  to  p.m. 
longevity  is  a  heavy  stress  on  local  news 
and  making  sure  readers  know  it’s  a  local 
paper. 

“Readers  in  Kansas  City  know  that  in 
order  to  find  out  about  local  events  they 

(Continued  on  page  57) 
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Happy  Birthday,  Rhea  Eskew 
you  are  SNPA’s  president 


Rhea  T.  Eskew  at  work  in  his  office  at  the  Greenville 
(S.C.)  News/Piedmont. 

When  Rhea  T.  Eskew  takes  office  as  president  of  the  South¬ 
ern  Newspaper  Publishers  Association  the  day  after  his  59th 
birthday,  he  will  be  gifted  with  noteworthy  developments, 
such  as: 

*A  budget  of  about  $430. (K)0  that  doesn't  require  an 
increase  in  dues  for  the  more  than  450  newspaper  members 
and  75  associate  members. 

*Extension  of  executive  director  Reed  Sarratt’s  contract 
until  1987. 

*Election  of  a  woman  to  the  official  family.  Mrs.  Ruth 
Sulzberger  Holmberg,  publisher  of  the  ChaUanoof>a  Times, 
will  be  treasurer,  in  line  for  the  presidency  two  years  hence. 

Eskew,  whose  election  as  president  is  assured  at  the 
opening  session  of  the  SNPA  annual  convention,  November 
15,  in  Boca  Raton.  Fla.,  is  president  and  publisher  of  the 
Greenville  (S.C.)  News! Piedmont  and  president  of  Multi- 
media  Newspaper  Company. 

Greenville,  North  Carolina,  will  provide  SNPA  leadership 
next  year  with  the  promotion  of  David  J.  Whichard.  II.  co¬ 
publisher  and  editor  of  the  Greenville  Refleetor,  as  president¬ 
elect.  He  has  served  this  year  as  treasurer. 

On  Wednesday,  November  17,  John  Stewart  Bryan.  111. 
publisher  of  the  Richmond  Times  Dispatch  and  News  Leader, 
will  pass  the  SNPA  gavel  to  Rhea  Taliaferro  Eskew.  who  was 
bom  on  November  16.  1923  to  Robert  E.  and  Sammie  Taylor 
Eskew,  in  Lebanon.  Tenn. 

Looking  forward  to  his  term  of  office,  Eskew  said  he  fore¬ 
sees  1983  as  “a  year  where  we  begin  to  get  a  clearer  view  of 
what  it  is  going  to  be  like  to  be  in  our  business  for  the  rest  of 
this  century.” 

Eskew  has  had  a  long  association  with  the  news  business 
from  the  time  in  1948,  when  he  was  a  student  at  Emory 
University  in  Atlanta  and  worked  as  a  reporter  for  United 
Press,  until  today  when  he  is  a  director  and  vicepresident  of 
Multimedia  Inc.,  a  communication  conglomerate  with  annual 
revenue  in  excess  of  $2(K)  million. 

As  president  of  Multimedia  Newspaper  Company  he  over¬ 
sees  the  operations  of  13  dailies.  22  non-daily  publications, 
and  a  commercial  printing  plant  in  a  nine-state  area.  His  base, 
as  publisher  of  the  Greenville  papers,  is  at  305  South  Main 
Street,  Greenville.  S.C. 
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From  1942  through  1945  Eskew  served  in  the  United  States 
Army  in  North  Africa.  Sicily.  England,  France,  The  Nether¬ 
lands,  Belgium  and  Germany.  He  was  awarded  battle  stars  for 
the  campaigns  in  Normandy,  the  Rhine  and  Central  Europe. 

Rhea's  wife  is  the  former  Nancy  Hall,  and  they  have  four 
children;  Rhea  Jr..  Mrs.  Donald  (Elizabeth  Vaughan)  Land¬ 
ers,  Tucker  Alexander,  and  Hall  Edward. 


“There  has  not  been  a  death 
among  our  major  newspapers  in 
the  South  in  recent  years  .  . 


The  state  of  newspapering  in  the  Southern  Newspaper 
Association's  territory  is  generally  “good,”  says  Rhea  T. 
Eskew. 

In  response  to  E&P's  query,  Eskew  adds,  “By  that  I  do 
mean  we  have  been  inoculated  against  the  impact  of 
unemployment  and  declining  retail  sales.  We  had  but 
apparently  not  quite  as  much  as  newspapers  in  other  areas. 

“Of  course  there  have  been  consolidations  of  morning  and 
afternoon  newspapers  under  common  ownership  in  our  part 
of  the  country  just  as  there  have  been  elsewhere,  but  1  suspect 
the  incident  of  this  sort  of  thing  is  not  as  great  as  in  other  parts 
of  the  country. 

“There  has  not  been  a  death  among  our  major  newspapers 
in  the  South  in  recent  years,  and  to  me  that  speaks  well  of  not 
only  the  economy  of  our  region  but  the  kind  of  management 
under  which  newspapers  in  the  SNPA  territory  operate." 

Summarizing  his  philosophy  about  running  a  big  newspaper 
group  such  as  Multimedia  Newspaper  Company,  Eskew  re¬ 
sponds: 

"To  find  good  people,  help  them  improve  the  skills  needed  in 
their  work,  emphasize  quality  products,  stress  accuracy  and 
then  back  away  and  let  good  things  happen. 

“In  sum,  that's  my  philosophy  of  running  Multimedia 
Newspapers." 

Eskew  continues,  "There  is  no  way  1  could  develop  a 
philosophy  about  newspapering  without  stressing  my  strong 
belief  in  making  certain  of  the  newspapers'  profitability.  We 
can't  spend  it  if  we  haven't  got  it  and  we  can't  get  it  without 
meeting  the  needs  of  constituents. 

“1  feel  very  strongly  about  the  matter  of  accuracy,  primari¬ 
ly  in  the  news  columns  but  permeating  the  newspapers  gener¬ 
ally. 

“It's  my  feeling  that  many  of  those  who  question  the  ethics 
of  newspapers  actually  are  questioning  the  accuracy  of  news¬ 
papers.  It  disturbs  me  that  too  many  young  people  coming 
into  newsrooms  today  don't  seem  to  be  as  shot  in  the  tail  with 
the  need  for  accuracy  as  1  think  they  should  be.  1  am  very 
positive  about  the  strengths  of  newspapers  in  the  marketplace 
for  as  far  out  in  the  future  as  1  can  see,  but  1  think  we  run  risks 
along  the  way.  risks  generated  by  a  tinge  of  arrogance,  a  sense 
of  complacency  and,  oftentimes,  a  failure  to  detect  and  move 
with  changing  needs  of  readers  and  advertisers." 

SNFA's  next  president  got  his  start  in  the  newspaper  busi¬ 
ness  as  a  reporter  for  the  campus  newspaper  at  Emory  Uni¬ 
versity  in  Atlanta.  He  recalls; 
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“It  disturbs  me  that  too  many 
young  people  coming  into  the 
newsrooms  today  don’t  seem  to 
be  as  shot  in  the  tail  with  the 
need  for  accuracy  as  I  think  they 
should  be  .  .  ” 


“During  my  college  career  1  was  fortunate  enough  to  have  a 
practicing  newspaperman,  the  late  Floyd  Baskette,  as  an 
instructor  in  reporting."  He  was  a  man  intensely  interested  in 
newspaper  work,  and  it  was  the  inspiration  1  got  from  his 
classes  which  led  me  to  make  application  before  graduation  in 
1948  to  all  three  of  the  the  domestic  wire  services — 
Associated  Press,  United  Press  and  International  News  Serv- 


Eskew  talks  with  two  News/Piedmont  editors  in  the 
newsroom. 


“Stanley  Whitaker,  a  man  who  was  to  have  a  major 
influence  in  my  professional  career,  was  division  manager  for 
United  Press  in  the  South,  and  he  offered  me  a  part-time  job 
writing  minor  league  baseball  during  the  months  immediately 
prior  to  my  graduation  from  Emory. 

“His  was  the  first  job  offer  1  had.  and  I  took  it  on  the  spot. 

“The  day  after  1  graduated  from  Emory,  United  Press  sent 
me  to  Tallahassee,  and  it  was  there  under  the  direction  of  the 
late,  legendary  Barbara  Frye  that  I  learned  about  hard  work, 
long  hours  and  the  relentless  pursuit  of  a  political  story. 

“In  those  days.  United  Press  had  a  two  man  bureau  in 
Tallahassee.  Barbara  took  off  on  vacation  less  than  a  week 
after  1  reported  to  work,  leaving  me  confused  and  terrified 
that  something  of  real  moment  might  happen  in  state  govern¬ 
ment  and  I  wouldn't  know  what  to  do  about  it.  It  was  my  first 
exposure  to  UP's  sink-or-swim  philosophy. 

“From  Tallahassee.  1  moved  to  Miami  in  the  heyday  of  the 
Kefauver  Crime  Committee  hearings,  when  south  Florida 
was  teaming  with  the  unsavory  characters  of  Detroit’s  Purple 
Gang  and  other  crime  syndicate  figures.  Those  were 
extremely  invigorating  days  for  any  young  reporter,  and 
Miami  during  the  late  1940s  and  early  1950s  was  probably  the 
most  active  news  center  in  he  United  States. 

“During  the  days  when  1  was  a  reporter  in  Miami,  the  great 
gorilla.  Gargantua,  died,  and  I  was  assigned  to  go  inside  the 
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dead  animal's  cage  as  part  of  an  attempt  to  write  a  piece  for 
the  wires  depicting  what  the  then-president  of  United  Press. 
Hugh  Baillie,  used  to  call:  sight,  sound  and  smell.  There  was 
plenty  of  smell. 

“During  this  time  I  added  to  the  two  years  of  Spanish  1  had 
at  Emory  by  taking  100  hours  of  conversational  Spanish,  all 
intended  to  help  me  convince  UP  to  send  me  to  Latin  Amer¬ 
ica.  Despite  repreated  attempts  to  get  that  kind  of  assignment, 

I  languished  in  Miami. 

“Finally,  Stanley  Whitaker  told  me  that  if  I  wanted  to  make  a 
career  out  of  the  United  Press  I  ought  to  stay  ‘close  to  where 
you  can  hear  the  cash  register  ring,’  so  with  his  recommenda¬ 
tion,  I  went  from  the  reporting  to  the  business  side  of  the  wire 
service.” 

From  1951  through  1973,  with  time  out  for  three  years  at 
what  had  then  become  United  Press  International's 
headquarters  in  New  York,  Eskew  worked  throughout  the 
eight  states  of  the  old  South. 

He  says  those  days  as  southern  division  business  manager 
honed  his  interest  in  newspapers  and  helped  develop  a 
philosophy  of  quality  which  has  stood  him  in  good  stead. 

“Also,  during  those  years  I  found  many,  many  highly  moti¬ 
vated,  intensely  dedicated  newspaper  people  whose  driving 
force  was  a  desire  to  accurately  and  completely  inform  read¬ 
ers  about  current  events.  It  was  during  this  time,  also,  that  1 
learned  to  tell  the  difference  between  a  publisher  whose  sole 
and  only  interest  was  the  bottom  line  and  the  many  more 
publishers  who,  while  realizing  that  a  newspaper  has  to  make 
a  profit,  also  believe  in  a  quality  news  product." 

A  turning  point  in  Eskew's  career  came  in  1954,  slightly 
more  than  a  year  after  he  got  married  and  became  a  father  for 
the  first  time.  His  job  at  UP  required  almost  constant  travel, 
and  he  found  marital  bliss  and  being  on  the  road  incompatible. 
He  left  to  do  public  relations  work  but  recalls  that  quickly 
after  he  “stuck  a  toe  in  that  line  of  work"  it  wasn't  for  him. 

“Fortunately,  Stanley  Whitaker  took  me  back,  and  1  had 
an  uninterrupted  string  of  happy,  frustrating,  productive  and 
interesting  years  working  in  the  wire  service  business. 

“One  of  the  friends  I  made  in  the  publishing  business  was 
the  late  E.A.  (Ned)  Ramsaur,  co-publisher  of  the  Greenville 
News! Piedmont  and  president  of  Multimedia.  Inc.  Ned  and  I 
had  known  each  other  since  his  days  as  a  state  house  reporter 
for  the  Greenville  News  in  Columbia,  S.C. 

“I  grew  to  have  an  enormous  regard  for  Ned  both  as  a 
person  and  a  publisher,  and  in  1973  evidence  that  he  had  a 
degree  of  respect  for  me  came  when  he  offered  me  the  job  as 
general  manager  of  the  Greenville  News  and  Greenville  Pied¬ 
mont.  I  came  to  work  for  Ned  on  September  1 , 1973,  and  after 
his  untimely  death  succeeded  him  as  co-publisher  to  pub¬ 
lisher  Kelly  Sisk. 

“In  1978  1  became  president  of  Multimedia  Newspaper 
Company,  a  division  of  Multimedia,  Inc.,  and  1  succeeded 
Kelly  as  publisher  upon  his  death.” 

Eskew  considers  he  is  the  “inheritor  of  a  magnificent  lega¬ 
cy”  in  assuming  the  presidency  of  SNPA.  “The  leadership  of 
SNPA,  stretching  back  as  far  as  I  can  remember  and  that's 
pretty  far,  has  been  innovative  and  dedicated  to  the  organiza¬ 
tion  which  has  as  its  principle  purpose  enhancing  the  job  that 
newspapers  do  for  their  publics. 

“The  organization  is  blessed  with  a  man  I  consider  to  be 
absolutely  the  finest  association  executive  in  any  industry 
anywhere  in  the  country,  Reed  Sarratt.  He  has  provided 
continuity,  insight  and  mediation  when  it's  needed  as  a  new 
group  of  officers  and  directors  cycle  into  their  jobs  each  year. 

“Reed's  background  is  that  of  an  editor,  and  a  good  one, 
and  he  makes  certain  that  all  of  us  dot  the  I's  and  cross  the  T's 
as  we  bring  different  personalities  into  the  jobs  of  the  associa¬ 
tion.” 

Speaking  of  turning  points  once  more,  Eskew  adds:  “I 
crossed  another  plateau  in  my  career  last  year  when  I  became 
a  grandfather  for  the  first  time.  That  event  has  proved  to  be 
one  of  the  most  rewarding  experiences  of  my  life." 
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Literature  and  politics 
for  SNPA  panel  shows 


Non-union 
operations 
on  SNPA  agenda 

Members  of  the  Southern  Newspaper 
Publishers  Association  will  receive  two 
reports  on  non-union  operations  in  pro¬ 
duction  departments  during  Tuesday 
morning  sessions  of  the  annual  meeting 
(November  16)  in  Boca  Raton,  Fla. 

The  Personnel  and  Labor  Relations/ 
Production  Committees  have  scheduled 
these  speakers  and  topics: 

John  C.  Ginn,  president/publisher  of 
the  Anderson  (S.C.)  Independent-Mail 
(Harte-Hanks  group,)  on  “Management 
Challenges  Facing  Production  Managers 
in  Non-Union  Operations.” 

Edmund  C.  Olson,  vicepresident/ 
general  manager  of  the  Macon  (Ga.)  Tele¬ 
graph-News  (Knight-Ridder  group),  on 
“Challenges  of  Managing  a  Production 
Operation  that  Recently  Has  Become 
Non-Union.” 

These  management  talks  are  one  of  the 
three  programs  set  for  Tuesday  meetings 
of  members  and  associate  members. 
Each  program  will  run  about  one  hour 
and  will  be  repeated. 

Other  topics  are  newspapers’ 
experience  with  cable  tv  systems, 
expanding  editorial  content  of  newspa¬ 
pers,  re-designing  the  format  of  newspa¬ 
pers,  and  journalism  education. 

The  speakers  will  be:  Helen  E.  Aller, 
Electronic  Text  Center,  University  of 
Florida;  Creed  C.  Black,  publisher  of  the 
Lexington  (Ky.)  Herald-Leader,  Frank 
Leeming,  publisher  of  the  Kingsport 
(Tenn.)  Times-News-,  William  B.  Dunn, 
managing  editor  of  the  Orlando  (Fla.) 
Sentinel',  and  Charles  S.  Rowe,  president/ 
editor  of  the  Fredericksburg  (Va.)  Free 
Lance-Star. 

Strikers  publish 
competing  tabloid 

Strking  employes  of  the  Welland  iOnt.) 
Tribune  will  publish  a  twice-weekly  tab¬ 
loid  during  their  dispute  over  a  first  con¬ 
tract. 

A  spokesman  for  the  International 
Typographical  Union,  representing  about 
40  editorial,  circulation  and  advertising 
employes  at  the  paper,  said  the  tabloid 
will  offer  reduced  advertising  rates  in  the 
Tribune’s  circulation  area. 

The  Tribune  hasn’t  missed  an  edition 
since  October  12,  but  had  to  suspend 
publication  on  four  consecutive  days 
before  that  because  of  the  dispute,  pub¬ 
lisher  John  Vankooten  said.  He  said  more 
than  half  the  employes  have  remained  on 
the  job. 

The  competing  tabloid  started  publish¬ 
ing  on  November  3. 
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Two  panel  discussions,  one  about  the 
literary  nature  of  journalism  and  the  other 
dealing  with  public  issues  in  a  free  press, 
are  programmed  for  the  annual  conven¬ 
tion  of  the  Southern  Newspaper  Publish¬ 
ers  Association,  November  14-17,  in  the 
Boca  Raton  (Fla.)  Hotel  and  Club.  Nearly 
800  persons  were  registered  for 
attendance  at  the  fun-and-business  meet¬ 
ings. 

The  first  general  session  on  Monday 
(November  15)  will  feature  a  panel  of 
authors  with  Charles  McDowell,  Wash¬ 
ington  bureau  chief  of  the  Richmond 
Newspapers,  as  moderator.  The  partici¬ 
pants  will  be  Willie  Snow  Etheridge, 
widow  of  Louisville  publisher  Mark 
Etheridge,  who  has  written  several 
humorous  books;  William  Emerson, 
former  editor  of  the  Saturday  Evening 
Post  who  teaches  at  the  University  of 
South  Carolina;  and  Burke  Davis,  histor¬ 
ical  novelist  and  former  newspaper  repor¬ 
ter.  They  will  air  their  views  on  journal¬ 
ism  as/and/or  literature. 

On  Wednesday,  the  highlight  of  the 
general  session  will  be  a  dialogue  on  “The 


Role  of  the  Written  Press  in  a  Free  Soci¬ 
ety.”  This  panel,  also  in  the  format  of 
popular  television  shows,  will  be  mod¬ 
erated  by  James  Jackson  Kirkpatrick, 
syndicated  columnist  and  tv  personality 
who  was  editorial  page  editor  of  the  Rich¬ 
mond  News  Leader. 

Florida  Governor  Bob  Graham  will  be 
one  of  the  panelists  and  Jody  Powell, 
former  press  secretary  to  President  Jim¬ 
my  Carter  will  be  another  participant. 
The  third  member  of  the  panel  is  Vermont 
Royster,  Wall  Street  Journal  columnist 
and  professor  of  journalism  at  the  Univer¬ 
sity  of  North  Carolina. 

Eighteen  past  presidents  of  SNPA, 
going  back  to  James  L.  Knight,  Miami 
Herald,  in  1956-57,  have  indicated  their 
intention  to  attend  the  meeting.  President 
J.  Stewart  Bryan  Ill,  Richmond  News¬ 
papers,  will  be  host  at  a  dinner  party  hon¬ 
oring  them. 

Two  other  social  events  are  scheduled; 
a  general  reception  Sunday  evening  and  a 
“no  black  tie  for  men”  dinner-dance 
Monday  evening. 
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13  seminars 
planned  by 
SNPA  in  1983 

Subjects,  co-sponsors  and  chairmen 
for  12  SNPA  Foundation  seminars  to  be 
held  in  1983  were  announced  by  Reed 
Sarratt,  executive  director  of  the  Founda¬ 
tion. 

Of  the  12  seminars,  four  will  deal  with 
public  issues,  and  eight  with  various 
aspects  of  newspaper  operations. 

Attendance  will  be  limited  to  30.  Places 
at  these  seminars  may  be  assured  by  pay¬ 
ing  the  reservation  fee  in  advance. 
Admittance  will  be  on  a  first-come,  first- 
serve  basis,  in  the  order  in  which  fees  are 
received. 

Dates  for  the  1983  seminars  have  not 
yet  been  set.  They  will  be  scheduled  so 
that  one  is  held  during  each  month  of  the 
year. 

Subjects  for  the  seminars  were  selected 
on  the  basis  of  a  poll  of  SNPA  member 
newspapers  conducted  last  spring.  The 
subjects,  co-sponsors  and  chairmen  for 
the  1983  seminars  will  be: 

“Family  Life  Today."  University  of 
Virginia,  Charlottesville.  Chairman:  The¬ 
odore  Caplow,  professor  of  sociology. 

"An  Aging  Population.”  University  of 
Kentucky.  Lexington.  Chairman:  David 
Wekstein,  associate  director.  Multi¬ 
disciplinary  Center  of  Gerontology. 

"Violence  in  American  Life."  Univer¬ 
sity  of  Georgia,  Athens.  Chairman:  Ter¬ 
ence  P.  Thornberry,  director.  Research 
Program  on  Crime  and  Delinquency. 

“Racism  80's  Style."  Florida  A&M 
University,  Tallahassee.  Co-chairmen: 
Robert  M.  Ruggles.  dean.  School  of  Jour¬ 
nalism  and  James  W.  Hawkins.  Jr.,  head. 
Division  of  Journalism. 

"Layout,  Design  and  Graphics." 
Louisville  (Ky.)  Conrier-Joitniol/Times. 
Chairman:  Johnny  Maupin,  director  of 
news  art. 

"Improving  Newspaper  Writing," 
SNPA  Foundation,  Atlanta,  Ga.  Chair¬ 
man:  Joe  B.  Cumming.  Jr. 

“Copy  Editing  and  Headline  Writing," 
North  Texas  State  University.  Denton. 
Chairman:  J.  Roy  Moses,  professor  of 
journalism. 

"Targeting  Reader  Interests  and 
Needs,”  Oklahoma  City  Oklahoman  and 
Times  and  the  University  of  Oklahoma. 
Co-chairmen:  Phil  Stout,  manager  of 
marketing  services,  and  Ernest  F.  Lar¬ 
kin,  professor  of  journalism. 

“The  Electronic  Newspaper."  Univer¬ 
sity  of  North  Carolina  at  Chapel  Hill. 
Chairman:  Philip  E.  Meyer,  professor  of 
journalism. 

“Newsroom  Ethics,"  Washington  and 
Lee  University,  Lexington,  VA.  Co- 
chairmen:  Hampton  H.  Smith  11,  pro¬ 
fessor  of  journalism,  and  Louis  W. 
Hodges,  professor  of  ethics. 


"Photojournalism,”  Texas  Tech  Univer- 
city,  Lubbock.  Chairman:  Ashton  Thorn¬ 
hill,  professor  of  journalism. 

"Editing  the  Small  Newspaper," 
Memphis  State  University.  Memphis. 
Chairman:  John  DeMott.  professor  of 
journalism. 

Appeals  Court  sets 
date  for  JOA  hearing 

Arguments  in  the  legal  battle  over  the 
proposed  joint  operating  agreements 
between  the  Seattle  Times  and  the  Seattle 
Post-hUeUifiemer  will  be  heard  by  the 
U.S.  9th  District  Circuit  Court  of  Appeals 
in  San  Francisco  December  17. 

The  Times  and  the  Hearst  Corp.,  own¬ 
er  of  the  Post-Intelligencer,  have  asked 
the  appeals  court  to  overturn  a  Federal 
district  judge's  ruling  that  Hearst  must 
consider  selling  the  P-1  before  it  can  be 
eligible  for  a  joint  operation. 

Recently,  the  9th  Circuit  Court  ruled 
that  the  American  newspaper  publishers 
Association  may  file  a  friend-of-the-court 
brief  ir  support  of  the  two  newspapers' 
appeal.  The  decision  was  made  over  the 
objections  of  opponents  of  the  joint 
agreement,  who  wanted  to  prohibit  out¬ 
side  parties  from  entering  the  case. 

In  the  district  court  decision.  Judge 
Barbara  Rothstein  held  that  the  Attorney 
Generals's  approval  of  the  joint  agree¬ 
ment  was  invalid  because  he  had  rejected 
the  possibility  that  the  P-1  could  be  sold. 
The  two  newspapers  contend  that  joint 
pact  is  the  only  way  to  save  the  financially 
ailing  P-l.  The  dailies  are  seeking  a  joint 
operation  under  the  Newspaper  Preser¬ 
vation  Act. 

The  U.S.  Department  of  Justice  also 
has  asked  the  federal  appeals  court  to 
reverse  Judge  Rothstein's  decision.  In  a 
brief,  department  lawyers  argued  that 
Attorney  General  William  French  Smith 
correctly  rejected  a  federal  hearing  offic¬ 
er's  conclusion  that  prospective  purchas¬ 
ers  were  available  to  buy  the  P-l  from 
Hearst. 

Cecil  Kelley  Jr. 
quits  newspaper 

Cecil  B.  Kelley  Jr.  has  announced  his 
resignation  as  vicepresident  and  general 
manager  of  Palm  Beach  Newspapers. 
Inc.,  owned  by  Cox  Enterprises. 

Kelley,  43.  resigned  after  22  years  as  a 
top  executive  of  PBNl  in  order  to  pursue 
other  career  interests.  The  resignation  is 
effective  immediately. 

J.  Lawrence  Sartory,  president  of 
PBNl,  said.  "We  wish  Cecil  well  in  what¬ 
ever  he  decides."  Sartory  said  a  suc¬ 
cessor  to  Kelley  will  be  named  later. 

Kelley  is  the  son  of  Cecil  B.  Kelley, 
retired  president  and  publisher  of  PBNl, 
and  currently  serves  on  the  boards  of 
directors  of  the  Southern  Newspaper 


SNPA  may  open 
membership  to 
college  papers 

Opening  SNPA  membership  to  col¬ 
legiate  newspapers  is  an  item  on  the  agen¬ 
da  for  the  new  administration. 

The  incoming  president  has  designated 
the  following  committee  chairmen: 

Business  and  Administration — James 
F.  Urbanski.  Tampa  Tribune  and  Times. 
Editorial — Doyle  Harvill.  Multimedia. 
Education — Alex  S.  Jones.  Greeneville 
(Tenn.)  Sun. 

Personnel  and  Labor  Relations — 
Phillip  J.  Meek.  Fort  Worth  Star- 
Telegram. 

Production — Joe  Blackwell.  Alexan¬ 
dria  (La.)  Town  Talk. 

Smaller  Newspapers — Dolph  Tillot- 
son,  Natchez  (Miss.)  Democrat  and 
Boone  Publications. 

A  major  change  in  the  SNPA 
administration  has  been  effected  in  the 
past  year,  following  the  death  of  Ray 
Crow,  employee  relations  director,  and 
the  resignation  of  Bob  Baskin.  Founda¬ 
tion  program  director. 

Ralph  K.  Patrick,  managing  editor  of 
the  Benton  County  Daily  Democrat  in 
Bentonville.  Ark.,  has  joined  the  organ¬ 
ization  as  associate  director  of  both 
SNPA  and  the  SNPA  Foundation. 
Edward  Van  Horn,  program  director  for 
SNPA.  is  now  assistant  director  of  both 
groups. 

The  board  of  directors  chose  Patrick, 
who  is  43.  for  the  new  position  because  of 
his  broad  knowledge  of  the  newspaper 
business  and  experience  as  a  writer  and 
editor.  A  native  of  Little  Rock,  he  has 
degrees  from  the  University  of  Central 
Arkansas  and  the  University  of  Oregon. 
He  has  worked  for  the  Arkansas  Denu>- 
crat  as  managing  editor  and  for  the  North 
Little  Rock  Times  as  editor.  He  founded 
the  monthly  Arkansas  magazine  which 
was  published  for  two  years. 

With  these  staff  changes.  Reed  Sarratt 
was  persuaded  by  the  board  to  reconsider 
his  desire  to  retire  this  year  and  agreed  to 
remain  as  executive  director  of  SNPA 
until  he  reached  his  70th  birthday  on  Sep¬ 
tember  17.  1987. 

The  board  is  expected  to  approve  a 
1983  budget  calling  for  expenditures  of 
$430,000.  with  income  likely  to  be 
$460,000.  High  interest  rates  helped  to 
build  a  surplus  in  the  past  year.  Dues  for 
newspaper  members  will  continue  as  1 .5 
cents  per  copy  of  net  paid  daily  circula¬ 
tion  (a  minimum  of  $100)  and  dues  for 
associate  members  will  stand  at  $600  per 
year. 


Publishers  Association  and  the  Florida 
Press  Association. 
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SNPA  papers  exchange  Magazine  sells 
employe  fringe  benefits  ful!dZ%'^rs 


What  little  extra  benefits  have  you 
given  to  your  employes  lately? 

A  survey  among  members  of  the  South¬ 
ern  Newspaper  Publishers  Association 
disclosed  a  few  novelties. 

Baton  Rouge  (La.)  Morning  Advocate 
and  State  Times  provides  counseling  ser¬ 
vices  for  employes  having  problems  with 
drug  and/or  alcohol  dependence,  emo¬ 
tional  stress  and  family  discord.  The 
advice  is  free  but  the  employe  pays  for  the 
treatment  or  health  insurance  premiums. 

Morale  questionnaires,  followed  by 
feedback  sessions,  usually  result  in  a  high 
degree  of  “I  really  like  my  job”  attitudes 
at  several  papers,  including  the  Roanoke 
(Va.)  Times  &  World-News,  the  San 
Angelo  (Tex.)  Standard  Times,  and  oth¬ 
ers. 

Members  of  the  Employes’  Credit 
Union  at  the  Memphis  Commercial 
Appeal  and  Press-Scimitar  pay  their 
automobile  insurance  premiums  through 
monthly  deductions  from  their  share 
accounts.  This  helps  members  who 
couldn't  pay  premiums  in  lump  sums. 

A  special  telephone  number,  “The 
Inside  Line,”  enables  employes  of  the 
Florida  Times-Union  and  Jacksonville 
Journal  to  get  answers  to  questions  about 
the  company  and  its  policies.  All  calls  on 
the  line,  open  from  8:30  a.m.  to  5:00  p.m., 
are  regarded  as  confidential  but  the  em¬ 
ploye  relations  director  may  ask  some 
callers  for  permission  to  publish  their 
answers  in  the  house  magazine. 
Intercom. 

Dallas  Times  Herald  established  an 
Affirmative  Action  Task  Force  that 
includes  management  representatives 
from  all  1 1  divisions  of  the  newspaper  to 
monitor  the  EEOC  program,  one  goal 
being  to  hire  more  female  and  minority 
job  applicants. 

All  employes  of  the  New  York  Times 
Affiliated  Newspaper  Group  are  insured 
under  the  same  benefits  program  with  the 
Equitable  Life  Assurance  Society  of  the 
United  States.  Employes  may  add  to  the 
coverage  equal  to  one,  two  or  three  times 
their  annual  base  salary.  The  newspaper 
pays  the  basic  premium  equal  to  the 
employe's  annual  base  salary. 

An  “Employe  of  the  Month”  citation 
at  the  Bradenton  (Fla.)  Herald  gives  the 
winner  a  reserved  parking  space  for  a 
month,  a  check  for  $25,  a  biography  and 
photograph  in  the  employe  newsletter, 
and  his  or  her  name  engraved  on  a  plaque 
in  the  main  lobby. 

An  assortment  of  fringe  benefits  for 
SNPA  members'  employes  included 
these  items:  tuition  assistance,  free  or 
discounted  paper,  scholarships,  adoption 
18 


aid,  interest-free  loans,  free  cable 
hookup,  discounted  entertainment  tick¬ 
ets,  matching  gifts  to  charity,  and  optical 
insurance. 

As  service  awards,  employes  of  the 
Houston  Chronicle  for  at  least  five  years, 
may  choose  stickpins,  tie  pins,  lapel  pins 
or  pendants,  bearing  the  newspaper’s 
nameplate  in  miniature  and  made  of  pre¬ 
cious  metal  and  stones. 

Switching  coverage  to  the  Travelers 
Insurance  Company,  the  Newport  News 
(Va.)  Press  and  Times-Herald  added  a 
dental  plan  that  pays  all  of  diagnostic  and 
preventive  services  such  as  oral 
examinations,  radiographs,  laboratory 
tests,  dental  prophylaxis,  fluoride  treat¬ 
ment  for  children  and  emergency  treat¬ 
ment.  Faster  processing  of  all  claims 
under  the  general  policy  are  promised  by 
risk  manager  Anna  Van  Buren. 

While  no-smoking  rules  vary  among 
SNPA  papers,  four  reported  they  offered 
incentives  to  employes  to  encourage 
them  to  quit  the  habit.  At  the  Kingsport 
( T  e  n  n . )  Times- N  ews .  company 
executives  were  required  to  put  $10  a 
week  into  a  pot,  the  amount  to  be  match¬ 
ed  by  the  company.  Those  who  gave  up 
smoking  by  the  end  of  a  set  period  col¬ 
lected  about  $1,500  apiece. 

Hollywood  {F\a.)  Sun-Tattler  pays  half 
of  the  cost  for  any  employe  to  attend  a 
stop-smoking  clinic.  The  Bentonville, 
Ark.,  Benton  County  Democrat  is  con¬ 
sidering  a  program  in  which  employes 
would  be  awarded  $25  if  they  stop  smok¬ 
ing  for  12  weeks,  $74  for  24  weeks,  and 
$100  for  a  year. 

In  the  general  survey  of  benefits,  the 
most  frequent  number  of  paid  holidays  is 
six,  large  papers  giving  seven  and  small 
papers  giving  five.  Paid  vacations  vary 
from  one  week  after  six  months  of 
employment  to  four  weeks  after  15-20 
years  on  the  payroll.  One  paper  of  less 
than  15,000  circulation  gives  five  weeks 
vacation  after  24  years  and  another  gives 
that  same  anount  of  time  off  after  25  years 
of  service. 

A  majority  of  papers  pay  employes 
called  for  jury  service  the  difference 
between  jury  pay  and  salary.  Nine  papers 
require  the  employes  to  turn  the  jury 
check  over  to  the  company,  and  three 
require  the  employes  to  show  them  the 
subpoena. 

In  the  matter  of  sick  leave  one  parent 
company  allows  time  off  with  pay  equal 
to  earned  vacation  time.  Only  one  paper 
reported  it  doesn’t  give  paid  time  off  for 
bereavement  in  the  employe's  family. 


Newspaper  publishers  will  have 
Woman’s  Day  magazine  publisher,  Peter 
Diamandis,  and  his  ad  salesmen  to  thank 
for  increasing  their  ad  revenues  in  1983 
and  1984. 

Diamandis  has  cooked  up  a  fund¬ 
raising  idea  to  aid  U.S.  women  athletes 
competing  in  the  1 984  Summer  Olympics. 

The  mechanics  of  the  fund-raising 
involve  the  use  of  three,  24-page,  free¬ 
standing  inserts,  featuring  cents-off 
coupons  good  on  the  purchase  of  food, 
household  items,  and  other  shoppers' 
needs,  that  will  be  placed  in  250  Sunday 
newspapers  and  Woman's  Day. 

The  inserts  are  expected  to  provide  a 
minimum  of  $1().(XK).(XK).  to  be  used  to  aid 
U.S.  women  athletes  competing  in  the 
1984  Los  Angeles  Summer  Olympic 
Games  and  future  Games. 

Every  coupon  redeemed  by  a  shopper 
will  automatically  add  a  percentage  of  its 
face  value  to  the  Fund.  According  to 
Diamandis.  the  average  type  of  coupon 
redeemed  on  any  single  offering  has  been 
of  those  printed.  Total  household  dis¬ 
tribution  of  each  insert,  he  said,  is  47  mil¬ 
lion.  He  said  as  much  as  $40  million  could 
be  raised  for  the  Olympics. 

He  established  the  “Women’s  Day 
Fund,”  which  will  employ  the  resources 
of  the  magazine  to  solicit  ads,  gather, 
channel  and  administer  contributions.  All 
net  receipts  will  be  passed  along  to  the 
U.S.  Olympic  Committee. 

The  approximate  dates  of  insertion, 
which  are  still  being  cleared  with  the  pap¬ 
ers,  are  planned  for  September,  1983  and 
January  and  June.  1984.  he  said  Tuesday, 
(November  9)  at  a  press  conference  in 
New  York. 

The  cost  of  the  printing  and  ad  space, 
he  said,  is  about  $6.5  million  per  each 
insertion. 

"The  cost  of  participation  will  not  only 
put  an  advertiser's  products  into  our 
newspaper  inserts,  but  will  also  cover 
coupon  inserts  in  Woman's  Day, 
extensive  point-of-sale  and  other  pro¬ 
motions.  and  additional  massive  support 
through  tv  commercials,  aired  through¬ 
out  the  U.S.  All  this  should  cost  the 
advertiser  no  more  than  what  it  would 
normally  cost  them  to  pay  for  inclusion  in 
one  free-standing  newspaper  insert 
alone,”  he  said. 

Diamandis  said  that  the  Westport, 
Conn,  promotional  marketing  firm  of 
Market  America  has  been  retained  as  con- 
sultant  to  Woman's  Day  in  the 
implementation  of  the  entire  program. 
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Danger- 

Handle 
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Love  Canal  dramatized  the  dangers  of 
hazardous  wastes.  Business^  government^  and  the 
insurance  industry  are  showing  that 
todays  dumps  need  not  be  tomorrow’s  disasters. 


In  a  modern,  heavily-industrialized 
society  waste  materials  are  abundant  and^  in 
some  cases,  dangerous.  Toxic  leftovers  from 
many  industrial  processes  can  pollute  the 
environment,  contaminate  the  water,  and 
threaten  the  public  safety  And,  let  s  face  it, 
serious  accidents  have  occurred. 

Today  the  combined  efforts  of  legisla¬ 
tors,  regulators,  responsible  waste-generating 
companies,  the  insurance  business,  and  a 
concerned  public  are  being  felt. 

New  laws  and  standards  go  a  long 
way  toward  making  sure  that  firms  that  pro¬ 
duce^  move^  store,  or  dispose  of  dangerous 
substances  do  so  with  care.  Government 
tests  and  inspections  are  meant  to  assure 
compliance  and  minimize  risk.  Concerned 


industries  have  developed 
new  technology  and 
methods  for  safe  waste 
disposal.  But  with  materials 
this  potentially  dangerous; 
the  best  of  care  may  not 
prevent  every  accident. 

Although  any  acci¬ 
dent  with  hazardous  sub¬ 
stances  is  bad  news,  some 
accidents  are  worse  than 
others.  And  more  insidious. 

Sudden  spills  and  fires  are 
quickly  found  and  remedies 
quickly  applied.  Liability  in-  — 

surance  for  those  accidents  has  been  available 
for  some  time.  But  the  material  we  re  talking 
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about  stays  dangerous  even 
though  it's  buried.  What  happens 
if  containers  gradually  corrode 
and  leak?  What  happens  if 
^  the  stuff  buried  in  dumps 
begins  to  seep? 

I  I  Through  inadvertence 

^  I  '  or  ignorance,  danger 


may  lurk,  but  novv,  liability  insurance 
for  this  risk,  too,  is  becoming  available. 

Those  in  the  business  of  producing, 
moving,  storing  or  disposing  of  dangerous 
waste  must  be  responsible  to  the  public  for 
any  harm  done  them— sudden  or  gradual— 
one  leaking  drum  or  the  slow  leaking  of  an 
entire  dump  site.  If  they  can’t  pay  for  the 
damage  done,  they  shouldn’t  be  in  the  busi¬ 
ness.  Under  new  law.  they  can  i  be  in  the 
business. 

Responsible  handlers  of  hazardous 
waste  are  embarking  on  a  difficult  path— con¬ 
tinuing  industrial  activity  in  a  manner  as 
4  safe  to  society  as  possible  and  in  compliance 
with  extensive  governmental  regulation. 

Property-casualty  insurance  compa¬ 
nies  are  helping  those  waste  generators  by 
r  evaluating  their  risk  potential.  And  novy  in- 
surance  companies  have  devised  a  way 
I*  for  waste  generators  to  be  financially  re- 
^  sponsible  as  regulations  require^  able  to 
p  compensate  people  harmed  by  either  sud- 
f  den  or  gradui  pollution. 

Liability  Insurance  for  Environ- 
F::!  -.  mental  Impairment  is  one  of  the  most 
challenging  coverages  property-cas- 
ualty  insurance  companies  have 
;  been  asked  to  provide. The 

potential  for  loss  to  both  peo- 
^  property  is  large  and 

^  known.  But  if  proper 

Vf  safety  standards  are  is- 

V  ^  enforced  by 

either  federal  or  state 
government,  and  if  in- 
\  surance  companies  are 

allowed  to  administer 
the  coverage  with  some 
sense  of  certainty,  this 
new  insurance  can  do  a  job. 

It  will  be  one  of  the  best 
ways  for  handlers  and  disposers  of 
toxic  wastes  to  meet  the  responsibility  that 
the  law  demands  and  the  public  deserves. 


^’re  working  to  keep  insurance  affordable. 

This  message  presented  by  the  American  Insurance  Association,  85  John  Street.  New  York.  NY  10038 
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to  print  inserts  and 
Sunday  Magazines* 


Harris  has  developed  three  new  presses  which  are  specifically 
designed  to  print  inserts  and  Sunday  Magazines  efficiently  and 
economically.  Regardless  of  size  or  run  length,  there  Is  a  Harris  press 
ideally  suited  to  the  job.  The  double-width  N-17(X),  and  single-width 
N-9(X)  and  N-936  all  have  21 "  cut-offs  to  save  up  to  15%  on  paper. 

Let  Harris  show  you  how  these  great  new  presses  can  improve 
your  products  while  reducing  costs.  Write  to  Richard  H.  Bell,  Harris 
Corporation,  Newspaper  Press  Division,  121  Broadway,  Dover,  NH  03820. 


Promotion  blitz  sells 
improved  newspaper 


“The  Richardson  Daily  News 
CLICKS!” 

That  message — on  ball  point  pens, 
bumper  stickers,  T-shirts,  caps,  radio 
sports  and  thousands  of  metal  clickers — 
went  to  every  single-family  home  in  the 
affluent  Dallas  suburb  of  Richardson  dur¬ 
ing  August. 

It  heralded  the  delivery  of  an  improved 
Richardson  Daily  News — a  full-service 
newspaper  instead  of  the  former  all-local 
product,  completely  redesigned,  with  full 
color  on  one  or  more  pages  most  days, 
and  with  more  local  enterprise  stories 
written  by  a  bigger  local  staff. 

The  improved  product  was  then 
delivered  to  each  single  family  house  for 
four  weeks. 

Daily  News  increased  its  paid  circula¬ 
tion  more  than  709^ — from  5,800  to 
10,100 — in  just  over  four  weeks.  More 
than  2,000  of  the  new  subscribers  paid  in 
advance.  And  advertising  linage  for  Sep¬ 
tember  showed  a  62.5%  increase  over  the 
same  month  in  1981. 

Daily  News  is  one  of  six  dailies  pub¬ 
lished  in  the  Dallas  and  Fort  Worth  sub¬ 
urbs  by  News-Texan,  Inc.,  a  wholly  own¬ 
ed  subsidiary  of  A.H.  Belo  Corp.,  which 
also  owns  the  Dallas  Morning  News. 

The  other  papers  are  the  Garland  Daily 
News,  the  Irving  Daily  News,  the  Grand 
Prairie  Daily  News,  the  Mid-Cities  Daily 
News  and  the  Arlington  Daily  News. 
Richardson  publishes  Tuesday  through 
Friday  afternoon  and  Sunday;  the  others 
publish  Monday  through  Friday  after¬ 
noon  and  Sunday. 

News-Texan  also  publishes  a  weekly, 
the  Suburban  News,  covering  Farmer 
Branch,  Carrollton  and  Addison.  The 
News-Texan  papers  have  no  connection 
with  the  Dallas  Morning  News  except 
common  ownership. 

Each  of  the  other  dailies  is  scheduled 
for  a  development  campaign  within  the 
next  year.  All  will  be  patterned  after  the 
one  in  Richardson,  but  with  differences, 
too. 

“Richardson  doesn't  allow  billboards, 
so  we  had  to  use  door  hangers  and  direct 
mail  to  prepare  the  city  for  our  cam¬ 
paign.”  said  Dorman  E.  Cordell,  presi¬ 
dent  of  News-Texan.  “We  can  use  bill¬ 
boards  in  the  other  cities. 

“The  Richardson  campaign  also  taught 
us  that  intensive  sampling  by  each  car¬ 
rier,  hitting  several  households  for  a  few 
days  and  then  soliciting  for  a  subscrip¬ 
tion,  is  a  better  way  to  introduce  a  new 
paper  than  delivering  to  every  house  for  a 
whole  month. 

“It  kept  the  carriers  so  busy  with 
delivery,  they  couldn't  solicit  for  sub¬ 
scriptions  until  the  end  of  the  month,  so 
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we  had  to  rely  on  door  crews  and  tele¬ 
phone  crews  more  than  we  had  planned.” 

The  lessons  learned  in  Richardson 
were  applied  when  the  development  cam¬ 
paign  for  the  Garland  Daily  News  began 
November  1,  Cordell  said. 

Garland's  paid  circulation  had  already 
grown  from  10,900  to  13,000  in  the  six 
months  before  the  development  cam¬ 
paign  started. 

Paid  circulation  of  the  News-Texan 
dailies  totals  55,000.  The  cities  range  in 
size  from  Arlington,  with  175,000  popula¬ 
tion,  to  Grand  Prairie,  with  71,000  pop¬ 
ulation.  All  have  median  household 
incomes  among  the  highest  in  Texas. 

“There  is  a  strong  sense  of  separate 
identity  in  each  of  the  cities  we  serve,” 
said  Cordell.  “People  want  you  to  know 
that  they  don't  live  in  Dallas  or  Fort 
Worth,  they  live  in  Garland  or  Arlington 
or  wherever. 

“The  reason — and  the  low  penetration 
of  the  metropolitan  dailies — confirms 
that  people  want  their  own  local  news¬ 
paper,  too,  but  they  want  it  to  be  a  good 
one.  We  think  a  strong  news  product  pre¬ 
sented  attractively,  along  with  a  good 
selection  of  advertising,  is  what  they're 
looking  for.  Our  development  campaigns 
are  aimed  at  giving  them  just  that.” 

Cordell,  50,  took  over  News-Texan  last 
April  after  a  23-year  career  as  an  Associ¬ 
ated  Press  newsman  and  executive.  He 
brought  in  Rich  Heiland,  former  manag¬ 
ing  editor  and  general  manager  at  papers 
in  Ohio  and  Illinois,  as  executive  editor  of 
all  the  papers,  and  J.  Michael  Price,  form¬ 
er  advertising  director  of  the  Cleveland 
Press  and  retail  advertising  manager  of 
the  Detroit  Free  Press,  as  vicepresident 
for  sales  and  marketing. 

Southam  reports 
third  quarter  loss 

Southam,  Inc.,  reported  a  loss  of  $5.9 
million  for  the  third  quarter  of  1982,  its 
first  loss  in  decades. 

The  quarterly  loss,  resulted  from 
declining  advertising  revenues.  It  com¬ 
pares  with  a  profit  of  $6  million  or  480  a 
share  during  the  July-to-September  per¬ 
iod  last  year.  Revenue  for  the  period  was 
$177.7  million,  compared  with  $192  mil¬ 
lion  a  year  ago. 

Profit  for  the  nine  months  ended  Sep¬ 
tember  30  was  $6.9  million  or  550  a  share, 
compared  with  $30.4  million  or  $2.44  a 
share  in  the  same  period  last  year.  Reve¬ 
nue  was  $591.8  million,  compared  with 
$583.4  million  in  the  first  nine  months  of 
1981. 


FAMILY  WEEKLY 
serves  120  newspapers 
in  the  SNPA  territory. 

Our  reader  acceptance— 
with  record  readership 
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OEHIND  OUR 
SMART  NSaXOVER 


Famous  writers 
Timely  subjects 
Clean,  crisp  layouts 


Whatever’s  contemporary, 
informative  and 
interesting  in  Food 
Health  •  ^>orts  •  At 
Home  •  Entertaining 
Parenting  •  Money 
Management 


...  all  the  elements  to 
continue  producing 
record  readershq)  sccM-es; 
...  all  making  Family 
Weekly  a  better-than- 
ever  addition  to  weekend 
editions  of  Amoica’s  best 
new^)£^)ers 


The  Mutual  Insurance  Compan 


STRIKE— LIBEL— F 

INSUR 


First  Amendment  Insurance 

Since  the  institution  of  this  program  in  February  of  1980, 
more  than  300  publishers  have  taken  out  this  insurance; 
and  we  are  presently  servicing  110  lawsuits,  about  sixty  per 
cent  of  which  are  still  in  active  litigation.  We  are  concerned, 
however,  that  publishers  throughout  the  United  States  and 
Canada  have  failed  to  grasp  the  significance  of  the  use  of 
this  type  of  insurance  to  help  them  stay  at  the  forefront  of 
protecting  their  First  Amendment  rights  in  the  United 
States  and  their  Second  Amendment  rights  in  Canada.  It 
would  appear  that  a  more  detailed  explanation  of  the 
benefits  this  insurance  offers  to  a  local  publisher  in  requir¬ 
ing  courts  to  hold  open  hearings  and  in  protecting  their  own 
newsrooms  from  search  and  seizure  would  be  useful.  Accor¬ 
dingly,  we  delineate  here  the  items  covered  under  our  First 
Amendment  policy  in  the  United  States  and  in  Canada 
under  the  Second  Amendment. 

“First  Amendment  Issues”  shall  mean 

1.  those  matters  involving  court  orders  closing  pretrial, 
trial,  and  post-trial  proceedings; 

2.  those  matters  relating  to  prior  restraint  on  publica¬ 
tion  and  restraints  on  dissemination; 

3.  those  matters  relating  to  access  as  defined  by  the 
courts; 

4.  those  matters  relating  to  newsman’s  privilege  as 
defined  by  the  courts; 

5.  those  matters  involving  statutory  limitation  upon 
publication; 

6.  those  matters  which  involve  search  and  seizure  of 
publisher’s  property  by  government  officials.  Municipal, 
State  or  Federal,  police  or  otherwise; 

7.  those  matters  relating  to  efforts  by  the  Congress  of 
the  United  States,  the  legislative  body  of  any  State  or 
Municipality  or  any  Federal,  State  or  Municipal 
administrative  body  seeking  to  subpoena  files  or  business 
records  of  any  newspaper  or  related  media  organization  in 
other  than  a  purely  business  sense  as  opposed  to  the  First 
Amendment  sense; 

8.  those  matters  relating  to  unconstitutional  punish¬ 
ment  for  publication; 

9.  those  matters  involving  restrictive  orders  upon  publi¬ 
cation; 

10.  those  matters  relating  to  antitrust  involvement 
where  the  First  Amendment  Issue  predominates,  but 
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excluding  reference  to  antitrust  enforcement  as  to  any 
business  practice  as  such  and  excluding  treble  damage 
suits  as  they  may  relate  to  newspaper  boy  or  route  carrier 
suits; 

1 1 .  those  matters  relating  to  invasion  of  publisher  priva¬ 
cy  not  covered  by  the  Company’s  Group  Libel  Policy  No. 
32;  and 

12.  such  other  matters  including  any  of  the  foregoing 
matters  as  to  which  a  question  arises  as  to  coverage  under 
this  policy,  that  are  agreed  to  involve  a  significant  First 
Amendment  Issue  by  a  panel  of  attorneys  consisting  of 
counsel  for  the  Insured,  counsel  for  the  Company  and  at 
least  three  other  attorneys  selected  by  the  Company  to 
adjudicate  the  First  Amendment  coverage  provided  by 
this  policy;  it  being  agreed  that  acceptance  or  rejection  of 
any  matter  as  a  covered  First  Amendment  Issue  by  a 
majority  of  the  panel  shall  be  binding  on  the  Insured  and 
the  Company. 

As  you  all  should  know,  the  Mutual  Group  offers  cover¬ 
age  on  libel  insurance;  and.  incidentally.  First  Amend¬ 
ment  insurance  is  available  only  if  you  are  insured  under 
the  libel  coverage.  Strike  insurance  is  available  and  more 
will  be  forthcoming  on  that  subject. 

Newspaper  Insurance 

The  Mutual  Group  of  Hamilton,  Bermuda,  was  formed  by 
newspaper  men  and  women  for  service  to  newspapers  and 
newspaper  men  and  women.  These  companies  are  continu¬ 
ing  to  explore  additional  means  to  assist  the  newspaper 
business  of  the  United  States  and  Canada  in  meeting  their 
needs  in  all  fields  of  insurance  but  more  particularly  in 
those  helds  which  have  not  been  readily  available  or  avail¬ 
able  at  all  in  a  form  acceptable  to  the  newspaper  publishing 
field.  Let’s  face  it,  ‘"The  Fourth  Estate”  is  different.  It  also 
owes  a  duty  to  the  people  of  the  United  States  under  our 
written  constitution  and  to  our  Canadian  friends  under 
their  common  law  and  now  their  Second  Amendment  con¬ 
cerning  freedom  of  the  press  which  has  been  likened  by 
some  to  a  public  trust  thrust  upon  the  newspaper  publishers 
of  this  country  and  Canada. 

We  urge  you  to  address  any  inquiry  you  may  have  or  any 
suggestions  that  you  may  think  of  to  the  Mutual  Group  in 
Bermuda  at  the  address  below.  The  executives,  directors 
and  counsel  of  these  companies  have  had  more  combined 
experience  in  serving  newspaper  and  related  publications 
than  any  group  of  people  in  the  insurance  field  in  the  world. 
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Old  sign 


‘We  have  raised  a  tjrave  cind  beautiful  city..? 


^  -  M  HtMT^rady  1886 


New  billboard 


Papers  to  help  improve  city’s  image 


Atlanta  Journal  and  Constitution  are 
doing  their  part  to  help  revitalize  the 
reputation  of  Atlanta. 

For  nearly  two  years  now,  since  early 
press  accounts  of  Atlanta's  missing  and 
murdered  children,  a  large  billboard  out¬ 
side  a  downtown  hotel  has  read  “Warn¬ 
ing  .  .  .  You  are  in  Atlanta!!  Where 
Police  are  .  .  .  Underpaid  .  .  . 
Undermanned  .  .  .  Underequipped  .  .  . 
Use  Extreme  Caution  While  Here”  and 
the  board  has  carried  an  updated  number 
of  murders,  rapes  and  robberies  in  the  city. 

Literally  thousands  of  persons  have 
viewed  the  billboard  each  week  and  many 
of  them  were  visitors  to  the  Atlanta  area. 

The  Atlanta-Fulton  County  Chamber 
of  Commerce  made  arrangement  to  lease 
the  billboard  space  and  the  Journal  and 
Constitution  are  the  first  corporate  part¬ 
ners  to  sublease  the  space  from  the  Cham¬ 
ber  of  Commerce  and  to  design  a  bold 
new  message. 

The  sign  now  reads  ‘“We  have  raised  a 
brave  and  beautiful  city  .  .  .  Atlanta.’” 
The  message  is  a  quote  from  Henry 
Grady’s  “New  South”  speech  of  1886. 
Grady  was  editor  of  the  Atlanta  Constitu¬ 
tion. 


Job  seeker  buys 
ad  on  billboard 

Liza  Cabot,  an  enterprising  August  ’81 
University  of  Colorado  School  of  Jour¬ 
nalism  graduate,  seeking  public  relations 
work  in  a  hardpressed  marketplace,  dis¬ 
played  her  resume  on  a  six-foot-tall  bill¬ 
board,  and  got  results. 

Cabot  moved  from  Colorado  to  San 
Francisco  one  year  ago  and  found  that 
peddling  resumes  along  with  part  time 
and  volunteer  work  didn’t  help  to  launch 
her  career.  So,  the  23-year-old  turned  to 
outdoor  advertising  in  what  appears  to  be 
a  successful  public  relations  stunt. 

Before  the  paste  was  dry  on  the  bill¬ 
board  with  the  words  “Job  Wanted” 
painted  in  bright  red  letters,  Cabot 
received  two  calls  from  firms  and  three 
leads  from  sympathetic  passers-by. 

New  York  Times 
raises  ad  rates 

New  York  Times  will  increase  its  ad 
rates  by  an  average  of  12%  on  January  1 . 

The  average  increase  in  1982  was  13%. 


When  the  Delaware  C'ounty  Daily  Times  first  ran 
the  Birthday  Came,  they  received  nearly  1 2,000 
entries  a  week.  Trxlay  ,  four  renewals  and  SO 
consjiulive  weeks  later,  it's  still  pulling  12,000 
entries  t'very  week! 

The  Birthday  Came  also  played  a  big  part  in 
eas»ig  the  Times'  transition  from  an  afternrxrn 
broadsheet  to  a  morning  lab.  Despite  the  formal 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  tcx)! 
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The  Birthda\  Cjame  is  the  easiesl-lo-run, 
easiesl-to-play  i  irr  ulation  builder  c-ver.  It  you 
haven't  run  it  yet,  try  it.  You'll  see  why  more  than 
tS"o  ol  Birthday  (iame  buyers  rt-nc'w. 

Call  Icxlay  for  more  details;  ('203)  562-n33 
Or  wnte:  Lionel  S.  )at  kson,  |r. ,  Publisher, 
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Rep  firm  holds 
37th  sales  meeting 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  newspaper  advertising 
sales  firm,  held  its  37th  annual  sales  con¬ 
ference  in  New  Orleans,  La.,  from  Octo¬ 
ber  17-20. 

The  theme  for  this  year’s  conference 
was  “Bullish  on  Newspapers  .  .  .  The 
#1  Medium.”  During  the  three  day  con¬ 
ference,  marketing/advertising  directors 
and  national  managers  from  28  CWO&O 
newspapers  were  addressed  by  top 
executives  from  major  companies. 

John  Morton,  president,  Morton 
Research  in  Washington,  D.C.,  titled  his 
address  “Opportunities  for  the  80s”. 
James  N.  Porter,  system  manager¬ 
advertising  and  sales  promotion.  Delta 
Air  Lines;  and  Jack  V.  Walz,  vicepresi¬ 
dent,  BDA/BBDO,  Inc.,  Atlanta,  Ga., 
spoke  on  “Advertising  in  the  Atmo¬ 
sphere  of  Deregulation.” 

The  luncheon  address  on  October  18, 
“From  Advertising  to  Marketing,”  was 
delivered  by  Paul  Leblang,  senior 
vicepresident,  director  of  marketing, 
Saks  Fifth  Avenue,  New  York,  N.Y. 

The  tobacco  classification  was  repre¬ 
sented  by  Thomas  Neville,  director  of 
marketing  services.  Brown  &  William¬ 
son,  Tobacco  Corp.  He  addressed  the 
group  on  “Tobacco  Marketing/ 
Newspaper  Publishing;  What’s  the  Fu¬ 
ture?”. 

Norm  Varney,  senior  vicepresident,  J. 
Walter  Thompson,  New  York,  N.Y., 
who  had  been  a  guest  speaker  on  the  sub¬ 
ject  of  cable  tv  at  a  previous  CWO&O 
conference,  returned  to  speak  on  “Cable 
and  All  That  Jazz,  3  Years  Later.” 

Advertising  directors’  and  national 
managers’  roundtable  dialogues  covered 
many  vital  subjects  affecting  the  news¬ 
paper  industry. 

States  D.  Tompkins,  president  of 
CWO&O,  expressed  his  appreciation  to 
the  guest  speakers  for  the  time  and  effort 
put  into  the  provocative  and  stimulating 
addresses.  He  also  added  his  special 
thanks  on  behalf  of  the  company  to  all 
who  participated  in  the  conference. 

CWO&O’s  38th  annual  sales  con¬ 
ference  will  be  held  in  Phoenix,  Arizona,  - 
in  October,  1983. 
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Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That’s  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we’ve  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 
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TMlfORPmiSHmS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  rriedium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  aibws  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can: 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


MMEWnEEDOmWTHimSS 
FOR  EDITORS  MUD  REPORTEK 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  "cut  and  paste"  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  "Urgent”  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Fast  information  retrieval  from  electronic 
library 

□  Password  system  to  protect  your 
confidentiality 
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No  Atex  system  has  ever  become  obso-  Our  customers  include: 

lete!  In  fact,  through  hardware  and  software  □  Newsday 
enhancements,  systems  installed  in  the  early  □  Bost^  Gtobe 
1970's,  are  as  up-to-date  as  our  most  recently  □  Minneapolis  Star  anc 
installed  systems.  While  we  are  constantly  □  f^ovidence  Journal 

developing  new  products  for  the  newspaper  ^  Associated  Press 
industry,  we  always  design-in  compatibility  □  gtaten  Island  Advan. 

with  our  existing  systems.  p  Houston  Post 


MORE  SMUS  MHO  mUECOimtOl 
FOR  Mm/EKmiMB  RIMRMOERS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  “selling  up" 

□  fewer  keystrokes:  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


SMEETY  RET  KEEPS  YORR 
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SAFETY  NET'“  is  the  combination  of  our 
distributed  database  and  COPYSAFE'"  arch¬ 
itecture,  our  TRACE'”  24-hour-a-day  remote 
diagnostic  system,  the  industry's  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen- 
tation  and  training 

programs.  WVWWm 
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We  built  our  reputation  with  systems  for 
the  virorkj's  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  arid  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Library, 
Graphics  and  Pagination  systems  today,  and 
direct  output  systems  tomorrow,  look  to  Atex. 
The  Leader. 


15  Wiggins  Avenue 
Bedford,  MA  01 730 
Phone  (61 7)  275-8300 
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Publisher  invests 
in  satellite  system 


By  John  Consoli 

The  Tribune  Company,  Chicago,  is  one 
of  a  number  of  initial  investors  in  Satellite 
Network  Delivery  Corporation,  a  new 
company  established  to  provide  a  nation¬ 
wide  electronic  multi-purpose  satellite 
communications  network. 

The  company  was  founded  by  a  group 
of  telecommunications  executives,  each 
with  prior  experience  in  the  start-up  of  a 
telecommunications  system. 

One  of  the  company’s  projects  down 
the  road  will  be  to  start  a  system  for 
delivery  by  facsimile  of  newspaper  ads. 
The  newspaper  industry  recently  scrap¬ 
ped  a  similar  project  (SAT-FAX)  as  not 
being  economically  cost  justifiable,  but 
the  SND  founders  said  they  have  held 
meetings  more  recently  with  representa¬ 
tives  of  the  newspaper  industry  and 
would  be  willing  to  go  ahead  with 
implementation  of  such  a  project  if  it 
receives  newspaper  backing. 

Initially,  SND  hopes  to  offer  through 
its  Business  Teletext  Network  (BTN)  dis¬ 
tribution  of  an  assortment  of  information 
via  more  than  150  satellite  earth  stations 
and  associated  tv  broadcast  stations  to 
homes  and  businesses  around  the 
country. 

Subscribers  will  use  a  teletext  decoder 
to  unscramble  the  information  received 
on  their  tv  screens  and  a  printer  for  hard 
copy. 

Primary  users,  according  to  SND 
execs,  include  brokerage  houses, 
investment  advisory  services  and  finan¬ 
cial  information  publishers,  who  issue 
regular  newsletters. 

Other  possible  users  of  BTN  include 
business  and  electronic  newspaper 
publishers,  specialized  business 
magazine  publishers,  newswire 
operators,  computer  based  non¬ 
interactive  price  quotation  and  trading 
systems  and  telex  distributed  highly  spe¬ 


cialized  information  systems. 

A  second  service  to  be  offered  intially, 
according  to  SND  execs,  is  T-Sat  or 
television  satellite,  a  transmission  service 
for  the  satellite  delivery  of  spot  tv  com¬ 
mercials,  traffic  instructions  and  syndi¬ 
cated  programs  to  tv  broadcast  stations 
and  cable  tv  systems  in  the  top  100  cities 
in  the  United  States. 

SND  executives  say  T-Sat  will  offer 
clearer  distribution  of  commercials  than 
other  systems  because  it  will  employ 
digital  technology.  Under  current  plans, 
T-Sat  will  build  a  control  center  where  all 
analog  tv  commercials  and  programs  will 
be  converted  to  digital  mode.  The 
digitalized  video  will  then  be  transmitted 
to  the  uplink  and  then  to  the  satellite.  One 
station  in  each  of  the  top  100  cities  will  be 
equipped  with  a  digital  to  analog  conver¬ 
ter  at  their  individual  earth  stations. 

Both  BTN  and  T-Sat  are  expected  to 
begin  testing  within  the  next  six  months. 

Down  the  road,  or  on  the  “back  bur¬ 
ner,”  according  to  SND  execs,  is  a  com¬ 
puter  software  network  for  computers 
and  video  games;  a  data  service  network 
or  data  link  replacing  phones;  a  pay  tv 
system;  and  a  system  for  delivery  by  fac¬ 
simile  of  newspaper  ads. 

According  to  one  of  the  group’s 
executives,  Richard  Anderson,  executive 
vicepresident  of  SND,  discussions  have 
been  held  with  the  Newspaper  Advertis¬ 
ing  Bureau  and  the  American  Newspaper 
Publishers  Association  on  the  formula¬ 
tion  of  such  a  satellite  transmission  of 
newspaper  ad  system. 

"We  presented  to  them  our  proposal 
under  which  we  would  be  willing  to 
undertake  deployment  of  such  a  sys¬ 
tem,”  he  said.  “It  is  some  months  away. 
It  is  a  back  burner  project,  but  a  serious 
back  burner  project.  We  would  require 
the  support  of  those  two  organizations 
before  we  go  ahead  with  it.” 
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Anderson  was  formerly  president  of 
Telexpress,  an  international  com¬ 
munications  service  company.  Prior  to 
that,  he  had  been  national  sales  manager 
of  Telenet. 

Other  founders  and  executives  of  SND 
include  Anthony  Barnett,  chairman  and 
chief  executive  officer;  and  John  Bray, 
president  and  chief  operating  officer. 

Barnett  was  previously  president  of 
Antiope  and  Telematics  Corporation, 
teletext  companies.  Earlier,  he  had  been 
president  of  Telenet. 

Bray  is  former  president  and  founder  of 
Blairsat,  a  satellite  tv  comercial  distribu¬ 
tion  system.  Blairsat  is  an  operating  sub¬ 
sidiary  of  John  Blair  Company. 

Max  McGrohan,  vicepresident/news. 
Tribune  Company,  said  that  while  the 
Chicago  Tribune  may  take  advantage  of 
the  satellite  distribution  system  in  the  fu¬ 
ture,  there  are  no  immediate  plans  to  do 
so. 

He  said  the  investment  made  by  the 
Tribune  Company  was  aimed  at  making  a 
profitable  return  and  was  not  contingent 
on  participation  in  the  project. 

“We’re  interested  in  the  system.  We 
think  it  has  a  world  of  value,”  McGrohan 
said. 

The  Tribune  Company  first  became 
involved  with  the  project  this  past  sum¬ 
mer,  he  said.  “One  of  our  company  offic¬ 
ers  knew  them  (the  founders  of  SND)  and 
we  got  involved,”  he  said. 

McGrohan  said  the  Tribune  Company 
is  an  investor,  but  not  a  majority  investor 
in  SND. 

The  BTN  information  system  will  have 
access  to  95%  of  the  U.S.  households, 
according  to  Barnett. 

“With  the  Tribune  Company  as  our  ini¬ 
tial  major  investor,  we  have  obtained  the 
financial  support  of  one  of  the  most 
innovative,  farsighted  and  resourceful 
organizations  in  the  communications 
industry,”  he  said. 

The  Tribune  Company’s  annual  rev¬ 
enues  are  approximately  $1.4  billion. 

SND  executives  are  currently  negotiat¬ 
ing  to  lease  the  satellite  dishes. 

To  receive  the  information,  the  con¬ 
sumer  will  need  a  decoder  with  a  tv  moni¬ 
tor  or  printer. 

Torstar  may  lose 
for  all  of  1983 

Torstar  Corp.,  publisher  of  Toronto 
Star,  said  its  preliminary  third  quarter  re¬ 
sults  show  a  loss  from  a  continuing 
operations. 

The  company  said  it  expects  to  report  a 
fourth  quarter  profit,  but  the  third  quarter 
loss  is  expected  to  eliminate  all  or  most  of 
the  29(t  a  share  earnings  from  continuing 
operations  reported  in  the  first  half  of  the 
year. 

The  company  said  its  newspaper  and 
printing  earnings  continue  to  decline  as  a 
result  of  the  recession. 
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Goss: 

Market-Driven  A  modular  system  for 

Technology  offset  conversions 


The  Goss  Headliner  Offset  Press 


The  Headliner®  Offset  press 
offers  you  all  the  features  and 
productivity  you  expect  from 
a  double-width  press.  Yet  its 
modular  design  lets  you  buy  as 
much  or  as  little  equipment  as 
you  want  to  fit  your  needs,  your 
budget,  your  products  and  your 
future  market  requirements. 

Flexible,  compact  design. 

Use  your  existing  sub¬ 
structure  and  reels-tensions- 
pasters,  or  folders  and  angle 
bars,  or  both.  You  will  still  get  the 
benefits  of  a  new  Goss  offset 
press.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset 
press  system.  Its  compact 
design  can  eliminate  the  need 
for  a  new  plant. 

Color  flexibility. 

Choose  the  color  capability 
you  need  from  three  arrange¬ 
ments:  A  unit  with  half-deck  for 
true  offset  spot  and  process 


color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color 
cylinder  for  certain  spot  color 
applications.  The  press  is 


available  with  open  fountain  or 
Injector  inking  and  the  Goss 
Color  Control  System  for  remote 
ink  setting.  Choose  the  electronic 
Goss  Press  Control  System  and 
Page  Area  Reader  as  added 
aids  to  productivity.  The 
Headliner  Offset  is  designed  for 
quality  printing,  fast  makeready 


and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility. 

The  Goss  Regent  2:1  multi¬ 
web-width  folder,  with  or  without 
the  optional  quarter  folder, 
provides  the  product  flexibility 
you  need.  The  press,  featuring 
a  wide  web-width  range,  is 
available  in  four  cutoffs. 

Goss  mailroom  equipment 
and  systems  and  Goss  turnkey 
installation  services  can  further 
enhance  your  new  production 
facility. 

For  more  information,  write 
for  the  Goss  Headliner  Offset 
brochure  or  contact  your  Goss 
representative.  Goss  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600. 
Telex  253478. 


Rockwell  International 

...where  science  gets  down  to  business 


We 

Interface 

FLEXICASTER  II  can  accept 
news  and  classifled  advertising 
copy  from  most  popular  frontend 
computers  to  produce  text  and 
displays  for  Cable  or  Low  Power 
television.  More  than  30  news¬ 
papers  have  installed  FLEXI- 
CASTERS;  many  include  text  inter¬ 
faces  with  computers  made  by 
such  frontend  manufacturers  as 
Compugraphic,  One  Systems.  Digi- 
tai  Electronics  and  Systems  Inte¬ 
gration. 

In  the  newspaper  environ¬ 
ment,  the  FLEXICASTER  II  emu¬ 
lates  a  typesetter.  All  typesetting 
codes  are  ignored  and  replaced 
by  the  video  display  attributes  of 
the  character  generator,  such  as, 
colors  (32),  sizes  (8),  text  or  graphic 
characters  and  dispiay  sequence 
instructions.  Text  intended  for  TV 
display  may  be  edited  either  in  the 
frontend  system  or  in  the  FLEXI¬ 
CASTER  11.  Advanced  word  pro¬ 
cessing  features  allow  quick  setup 
of  video  pages.  Find  out  why  other 
newspapers  with  cable  TV  channels 
usetheFLEXICXSTERII. 

Te.xscan  MSI 

3855  South,  500  West,  Suite  S 
Salt  Lake  City.  Utah  841 15 

(801)262-8475 


Texscan 
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Otto  reelected 
chairman  of  1st 
Amendment  group 

The  First  Amendment  Congress  board 
of  trustees  at  its  annual  meeting  (Septem¬ 
ber  lO)  elected  officers  for  the  coming 
year. 

Jean  Otto,  op-ed  page  editor  of  the  Mil¬ 
waukee  Journal  was  re-elected  chairman. 

Other  officers  elected  were  Paul  Davis, 
Radio-Tv  News  Directors  Association, 
vicechairman;  Ann  Merriman,  National 
Council  of  Editorial  Writers,  treasurer; 
and  Judith  Hines,  American  Newspaper 
Publishers  Association  Foundation,  sec¬ 
retary. 

The  trustees  determined  to  concentrate 
on  reaching  several  specific  audiences  in 
the  near  future.  Tentative  plans  were 
made  for  a  roundtable  meeting  of  top 
media  people  to  discuss  the  responsibilities 
and  responsiveness  of  the  press  from  a 
public,  legislative  and  judicial  perspec¬ 
tive. 

In  addition,  a  task  force  was  appointed 
to  explore  ways  to  work  with  non-media 
organizations,  especially  those  repre¬ 
sented  at  the  two  major  First  Amendment 
Congresses  held  in  I980.  Task  force 
members  will  look  at  problems  in  the  way 
the  members  of  the  public  views  the  press 
and  how  well  they  think  we  will  listen  to 
them.  They  will  also  consider  the 
possibility  of  official  membership  in  the 
First  Amendment  Congress  for  non¬ 
media  groups. 

The  Board  refined  details  on  its  new 
field  advisory  service  to  help  states  and 
cities  plan  local  First  Amendment  Con¬ 
gresses.  The  first  city  to  request  this  on¬ 
site  help  is  Indianapolis,  where  Women  in 
Communications,  Inc.  hopes  to  initiate 
sponsorship  by  a  number  of  media  organ¬ 
izations  of  a  First  Amendment  Congress 
in  1983.  Contacts  have  also  been  made  by 
groups  in  Cincinnati  and  Albuquerque. 

Progress  on  other  projects  included 
announcement  that  Modern  Talking  Pic¬ 
tures  will  soon  offer  a  series  of  films  and 
videotapes  gathered  by  the  First  Amend¬ 
ment  Congress  to  classrooms  and  com¬ 
munity  organizations  throughout  the 
country.  A  card  reminding  new  reporters 
of  the  public  trust  they  hold  in  their 
exercise  of  the  First  Amendment  will  be 
offered,  at  no  charge,  to  newspapers  and 
broadcast  employers. 


Sells  UHF  station 

In  a  $23  million  cash  deal.  Field  Enter¬ 
prises  Inc.  said  that  it  has  agreed  to  sell  its 
UHF  station,  KBHK-tv  in  San  Francisco 
to  United  Television  Inc.,  46%  owned  by 
Cris-Craft  Industries  Inc.  The  deal  is  sub¬ 
ject  to  FCC  approval. 


Frank  Whitehead 


Whitehead  elected 
president  of  SCW 

The  E.W.  Scripps  Company,  parent 
company  of  SCW,  Inc.,  announced  the 
election  of  Frank  Whitehead,  53,  as  presi¬ 
dent  of  SCW,  effective  January  I. 

The  announcement  was  made  by 
Edward  W.  Estlow,  president  and  chief 
executive  officer  of  Scripps. 

Whitehead  will  succeed  George  A. 
Bolas,  chairman  of  the  board  and  presi¬ 
dent  of  SCW  since  1 963.  who  is  retiring 
but  will  continue  in  a  consultant  capacity. 

"Frank  Whitehead's  promotion,"  said 
Estlow.  "is  well  earned.  He  will  be  an 
able  successor  to  George  Bolas,  whose 
leadership  has  been  a  trademark  of  the 
industry  for  so  many  years." 

Whitehead  has  been  midwest  sales 
representative  of  SCW  in  Chicago  since 
1960,  when  he  joined  the  company.  In  his 
new  position  he  will  office  in  California. 
He  was  graduated  from  the  University  of 
Missouri,  and  he  and  his  wife  Bette  have 
five  children. 

SCW  was  founded  in  1946  and  pur¬ 
chased  by  The  E.W.  Scripps  Company  last 
year.  The  company  supplies  illustrations, 
headlines,  layouts,  copy,  borders,  ad 
tools,  small  space  campaigns,  and  pre¬ 
pared  advertisements  in  camera-ready 
service  books  to  more  than  3.(MK)  news¬ 
paper  accounts  throughout  the  world. 


N.E.  ad  execs  elect 

Francis  J.  Brennan,  ad  director,  Man¬ 
chester  (N.H.)  Union  Leader,  was 
elected  president  of  New  Enf>land  News¬ 
paper  Advertisinft  Executives  Associa¬ 
tion  at  the  fall  meetinf>  of  the  NENAEA  in 
Worcester,  Mass.  James  D.  Murphy, 
Gardner  (Mass.)  News  was  elected  1st 
vicepresident;  Robert  C.  Ballentine, 
Worcester  Teleftram  &  Gazette,  2nd 
vicepresident;  and  Terri  Dudley,  West 
Lebanon  (N.H.)  Valley  News,  secretary. 
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The  Efificiency  Es^iert 

AfuUy-automatic  hi^:h-speed  rolllilm  camera  from  DS. 


The  Rollmatic  does  it  all,  automatically  —  without  reloading.  Leader  film  isn’t  necessary 
every  operation  from  film  feeding  to  pro-  in  the  automatic  film  processor  because  the 
cessing.  Just  tell  the  computer  control  panel  “no-cut  masking  system”  lets  you  make  mul- 
what  you  need,  then  take  your  processed  film  tiple  small  exposures  on  up  to  three  feet  of 
out  of  the  other  end,  dry  and  ready  to  strip.  film  without  a  cut. 

It  saves  time.  It  eliminates  the  darkroom. 

Push  a  button,  and  the  film  loads  for  the  next  A  built-in  darkroom  with  a  safelight  covers 

shot  during  the  time  it  takes  to  put  an  the  camera  back.  A  quick  spool  change 

original  in  the  copyboard.  A  Rollmatic  with  replaces  film  instantly, 
automatic  focusing  works  four  times  as  fast  , 

as  a  sheet  camera  system.  An  automatic  film  It  makes  the  hard  jobs  simpler, 

conveyor  takes  the  exposed  film  directly  to  An  optional  automatic  film  punch  drills 
the  automatic  processor.  Every  step  takes  positioning  holes  in  the  film  before  the  expo- 

place  with  DS  reliability  and  precision.  The  sure.  The  flash  and  main  exposure  occur 
operator  can  do  the  whole  job  without  ever  simultaneously,  speeding  up  halftone  work, 

making  a  trip  to  the  darkroom.  And  a  simple  screen  change  makes  duotone 

_  reproduction  a  snap. 

It  cuts  mm  waste.  ^ 

,  Put  simply,  it  just  couldnt  be  more 

Three  interchangeable  rolls  let  your  operator  efficient 

select  the  best  film  or  paper  size  for  each  shot 


The  Rollmatic  comes  in 
two  track  lengths,  with 
a  range  of  magnification 
to  suit  your  needs. 


DS  America 


A  subsidiary  of  Dainippon  Screen  Mfg.  Co.  Ltd. 

5110  Tollview  Drive,  Rolling  Meadows  IL  60008.  (312)  870-1960 
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There^ 
a  better 
wayta 
reprodu 

enlarge  ^ 
reduce 
enhance  i 
stretch  | 
squeeze  | 
reverse 
convert  i 
and  cost  j 
"justify  ^ 


TALK 

ABOUT 

REPRODUCTION 

And  counring!  That  many 
J  I  '  I  Autokon  8400  laser  graphics 

SI  j  systems  are  in  the  field  r^ro- 

J  I  I  ducing  electronically  — 

<  ;  I  I  I  j  faster,  more  economically, 

I  '  1  1  more  creatively  than  conven- 

iVlUjAUvJjl;  _  'i<>™lp'oco,  cameras. 


if  I  I  jl  j  J  faster,  more  economically, 

!'  1 1  •!  I'l  h  1  1 1  '1  ^  more  creatively  than  conven- 

h pi  )l  jI  tional  process  cameras. 

Every  year  at  least  100  new 
names  purchase  an  Autokon 
8400.  Quite  a  few  buy  their 
second  one.  And  every  year  we  make  small  changes  that  you  can’t 
see,  that  add  to  ftte  Autokon  system  capabilities. 
IF  YOU  DONT  HAVE  AN  AUTOKON  8400. .  .WHY  DONT  YOU? 

A  FLOPKAHECE  OF 

^  control  lets 

original  artwork,  a 

reverse  copy  or  a 
>.  flopped  reverse. . . 

’  *^his  case,  cake  a  la  mode. 


PHOTOS  THAT 
REPRODUCE 
FASTER  wmm 
THAN  “  3 
RABBITS  —3^ 


WOULD  YOU 
LIKE  TO  SEE  OUR 
ETCHINGS 


Feed  an  Autokon  a  daily 
diet  of  camera  work  and 
discover  a  totally  new  ap¬ 
proach  to  reproduction 
that’s  not  only  faster  than 
conventional  photo¬ 
graphic  methods  but 
more  creative.  And 
greater  productivity  is 
today’s  big  carrot. 


Something  in  / 

a  mezzotint,  a 

halftone,  a  line  conversion,  or  a  large  dot 
screen?  An  Autokon  image  will  save  us  a 
thousand  words. 

Just  call  and  ask  for  our 
Autokon  8400  etchings  guru. 


WHO  ARE 
THESE 


Even  Harry  can  be  copyfitted  because  Auto 
anamorphically  as  well  as  proportionately. 


□  Candidates  for  □  ECRM  reps  often 
the  next  Autokon  seen  hanging  out 
at  trade  shows 
□  All  of  the  above 
n  None  of  the  above 


□  Famous 
anchormen 


YOU  CAN  MAKE  AN  ! 
ELEPHANT  THIS  SMALL 
■  IN  SEOaSIDS. 

AND  A  MOUSE 

THIS  TOGL 

reverse  jMT; 

PSYCHOLOGY 


ANSWER:  What  you  save  on 
reverses  with  an  Autokon  8400. 


205  Burlington  Road,  Bedford,  Massachusetts  01 /SOfTelephone:  61 7-275-1  yeOTelex:  92-3349 


A  division  of  AM  International 
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NEWSPEOPLE 


Ralph  E.  Clayton  was  elected  presi¬ 
dent  of  the  Missouri  Press  Association  at 
the  1 16th  annual  convention  in  St.  Louis. 
He  is  publisher  and  general  manager  of 
the  Caruthersville  Pemiscot  Journal  and 
Democrat- Argus. 

Clayton  assumes  his  duties  January  1, 
succeeding  Avis  Tucker,  publisher  of 
the  Warrenshurg  Daily  Star-Journal. 

Other  officers  elected  are;  Robert  M. 


Lee  Sims 

Caroline  Lee  was  appointed 
vicepresident  for  administration  of  Army 
Times  Publishing  Co.,  Washington,  D.C. 
She  was  director  of  corporate 
administration  at  WNET/Thirteen,  the 
public  broadcasting  station  in  New  York 
City.  She  also  held  similar  positions  at  the 
Population  Council  and  the  College 
Board,  both  in  New  York  City. 

*  *  4: 

John  Thiel  was  promoted  to  sales 
development  manager  of  the  Palm 
Springs  (Calif.)  Desert  Sun,  the  Indio 
Daily  News  and  the  weekly  Coachella 
Valley  Sun.  He  joined  the  Desert  Sun  in 
1981  as  a  retail  sales  representative.  The 
three  papers  are  owned  by  the  Evening 
News  Association  group. 


CALL 

Joe  Shafran,  Kathleen  Hall  or 
Dave  Cullen, 

(202)  554-9000. 

Public  Affairs  Department 
NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 


Clayton 

Mark  StMS  has  been  named  entertain¬ 
ment  editor  of  the  Denver  Post,  succeed¬ 
ing  Dick  Kreck,  who  will  edit  the  pap¬ 
er’s  Weekend  and  TV  Week  magazines. 

Sims  has  been  the  projects  editor,  a 
position  he  previously  held  at  the  Dallas 
Morning  News. 

♦  *  * 

Peter  L.  Stegner  was  named 
advertising  director  of  the  Baltimore  Sun. 
He  most  recently  was  director  of 
advertising  for  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  and  Times- 
Union  and  was  one  of  the  three  people 
who  created  promotions  for  the  launch  of 
USA  Today,  Gannett’s  national  daily. 
Among  other  positions,  Stegner  was  mid¬ 
west  regional  manager  for  Gannett  News¬ 
paper  Advertising  Sales. 

♦  ♦  * 

Steve  Pope,  formerly  circulation  man¬ 
ager,  has  been  named  circulation  director 
of  the  Long  Beach  (Calif.)  Press  Tele¬ 
gram.  Mack  Quintana  was  appointed 
specialty  products  manager. 

t  *  * 

Ruth  Bower  was  named  associate 
publisher  of  Ms.  Magazine,  moving  from 
Select  Magazines,  Inc.,  where  she  was 
vicepresident.  Earlier  Bower  was  execu¬ 
tive  vicepresident  and  general  manager  of 
New  York  Magazine  Company,  Inc.,  and 
also  associate  publisher  of  the  Village 
Voice.  She  worked  as  director  of  promo¬ 
tion  and  public  relations  at  the  New  York 
Herald  Tribune  and  the  World  Journal 
•  Tribune. 


White  II,  Mexico  Ledger,  first  vicepre¬ 
sident;  James  C.  Sterling,  Bolivar 
Herald-Free  Press,  second  vicepre¬ 
sident;  Jan  Powell,  Holden  Progress, 
secretary,  and  Harold  Ellinghouse, 
Piedmont  Journal-Banner,  treasurer. 

Larry  Kramer  was  named  assistant 
managing  editor/inetropolitan  news  at  the 
Washington  Post.  He  joined  the  news¬ 
paper  in  1977  as  a  reporter  and  from  1980 
until  the  Trenton  (N.J.)  Times  was  sold  by 
the  company  to  Allbritton  Com¬ 
munications  last  October  served  as  the 
Times  editor.  Kramer  returned  to  the 
Post  this  January  as  assistant  to  the  pub¬ 
lisher  and  executive  editor  to  assist  in 
development  of  electronic  publishing 
ventures. 

♦  *  ♦ 

Lyn  Dunsavage,  publisher  of  the 
Dallas  Downtown  News,  was  elected 
president  of  the  Press  Club  of  Dallas,  the 
first  woman  to  head  the  organizaton. 

*  ♦  * 

Edward  H.  Shur  was  appointed  night 
editor  of  the  Carroll  County  Times,  West¬ 
minster,  Md.  He  succeeds  David  Alee, 
who  was  promoted  to  news  editor.  Shur 
most  recently  was  an  editor-reporter  with 
the  Salisbury  (Md.)  Daily  Times. 

*  ♦  ♦ 

Rebecca  Bennett  joined  Times 
Graphics,  Inc.,  Vineland,  N.J.,  as  a 
general  assignment  reporter  for  the  Vine- 
land  Times  Journal  and  the  Millville  Dai¬ 
ly.  She  worked  for  the  Altoona  Mirror  the 
past  two  years. 


— - - - - 

George  J.  Cooper 

NEWSPAPER  CONSULTANT 

SALES  NEGOTIATOR  BROKER  .APPRAISER 

6000  N.W.  SECOND  .AV’ENUE 

BOCA  R.ATON,  ET.ORIDA  364,')! 

Area  Code  30.'5  -  994-0800 

Expertise  in  Appraisals  for 

Sales,  Estate  and  Gift  Tax  Purposes 

Available  at  above  address  during 

SNPA  Convention  for  confidential  discussions 

Russell  L.  Brown  has  been 
appointed  managing  editor  of  the  Balti¬ 
more  News  American.  He  was  associate 
editor  the  past  two  years. 

Other  appointments  include: 

Susan  Olds,  former  features  editor  at 
the  Backs  County  (Pa.)  Courier  Times 
and  assistant  features  editor  at  the  News 
American,  to  features  editor. 

Robert  Pastin.  former  sports  editor 
of  the  Binghamton  (N.Y.)  Press,  to  exec¬ 
utive  sports  editor. 

Frank  De  Filippo,  former  reporter 
for  the  newspaper,  aide  to  ex-Gov.  Mar¬ 
vin  Mandel.  and  media  consultant,  to 
political  editor. 


IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Clement  P.  Brossier,  the  Associated 
Press  bureau  chief  in  Honolulu,  was 
named  bureau  chief  for  Charleston.  W. 
Va..  and  Howard  Graves,  bureau  chief 
in  Portland,  Ore.,  moves  to  the  Hawaii 
post. 

David  Riley,  assistant  chief  of 
bureau-news  in  Chicago,  was  promoted 
to  Portland  bureau  chief. 

The  changes  became  effective  this 
month  as  SamueL  J.  Boyle  IV,  now 
bureau  chief  in  Charleston,  moves  to 
chief  of  bureau  in  New  York. 

Brossier  has  been  bureau  chief  in  Hon¬ 
olulu  since  1977  and  earlier  worked  in 
several  mainland  bureaus.  Graves,  a 
former  president  of  the  Society  of  Pro- 
fessonal  Journalists,  Sigma  Delta  Chi, 
went  to  Portland  in  1977  from  bureau 
chief  in  Albuquerque.  Riley  served  as  a 
supervising  editor  in  the  Washington 
bureau  before  being  named  to  the  Chica¬ 
go  post  in  1981. 

♦  ♦  * 

The  Chicago  Sun-Times  announced 
three  promotions  in  its  advertising 
department.  Suzann  Funsch  Tinen,  a 
national  rep.,  has  been  promoted  to 
national  advertising  sales  manager-food. 
She  replaced  Don  Zack,  who  became 
manager  of  alcoholic  beverages  and 
tobacco.  John  M.  Meyers,  division 
manager  for  real  estate,  was  appointed 
west  division  manager  of  retail  advertis¬ 
ing. 


C.  Peter  Gall  was  appointed  director 
of  McGraw-Hill's  World  News.  He  joined 
the  company  in  1971  as  World  News 
correspondent  in  Washington.  In  1974,  he 
was  named  Moscow  bureau  chief  and 
three  years  later  returned  to  Washington 
as  senior  correspondent  reporting  on 
labor.  Earlier  Gall  worked  for  the  Wall 
Street  Journal  and  the  Pasadena 

Derek  Dunn-Rankin.  publisher  of  News. 
the  Sun  Coast  Gondolier,  Venice,  was 
elected  president  of  the  Florida  Press 
Association  at  the  October  meeting  in 
Orlando.  He  succeeds  Gus  Harwell,  a 
Knight-Ridder  Newspapers  vicepresi¬ 
dent,  based  in  Miami,  who  now  is  chair¬ 
man  of  the  association's  board  of 
directors. 

Vince  Spezzano,  vicepresident  of 
USA  Today,  is  vicepresident  of  the 
association  and  treasurer  is  Jody 
Delzell,  publisher  of  the  Palatka  Daily 
News. 


TO  KEEP  THE  MEETINGS  IN  ORDER 
Gus  Harwell  (right),  outgoing  president  of 
the  Florida  Press  Association,  hands  o 
giant  gavel  to  the  new  president,  Derek 
Dunn-Ronkin,  publisher  of  the  Sun  Coast 
Gondolier,  during  the  Foil  meeting  in 
Orlando.  (Photo  by  Dpn  Moore) 


Richard  Timm  was  appointed  circula¬ 
tion  manager  of  the  Green  Bay  (Wis.) 
Press-Gazette.  He  succeeds  Donald  Le 
Sage,  who  died  in  September.  Timm  has 
served  as  assistant  circulation  manager 
since  1974. 


Ronald  L.  Jackson  has  been  named 
circulation  director  of  the  Bridgewater 
(N.J.)  Courier-News,  in  a  move  from 
metro  sales  manager  of  the  defunct  Buffa¬ 
lo  Courier-E.xpress.  Before  that  he  was 
vicepresident/circulation  of  the  Afro 
American  Newspapers,  Baltimore. 


Stephanie  M.  Miller,  director  of 
business  research  and  development  for 
Lee  Enterprises,  Davenport,  Iowa,  has 
been  named  director  of  subscriber 
marketing. 


Dominic  A.  Antonelli,  day  editor  of 
the  Hazleton  (Pa.)  Standard-Speaker,  re¬ 
tired  November  13  after  a  36-year  career 
as  a  newspaperman.  He  will  relocate  in 
Orlando,  Florida,  and  plans  limited  activ¬ 
ity  as  a  public  relations  consultant. 
Antonelli  joined  Hazleton  newspapers  as 
a  staff  reporter  for  the  Plain  Speaker  in 
1950.  In  1966.  he  became  day  editor  of  the 
Standard-Speaker. 


Gottesman/Central  National  Corpora¬ 
tion  has  appointed  Peter  E.  Gould  as 
sales  manager-newsprint.  He  most  re¬ 
cently  was  founder  and  president  of  Fran¬ 
conia  Paper  Company  and  will  be  in¬ 
volved  with  marketing  Nova  Scotia  forest 
industries'  newsprint  in  New  England 
and  mid- Atlantic  States. 

(Continued  on  page  40) 


Thomas  R.  Frisbie,  managing  editor 
of  the  Chicago  Sun-Times’  Suburban 
Sun-Times,  has  been  appointed  editor.  In 
addition,  G.  Robert  Hillman,  the  dai¬ 
ly’s  bureau  chief  in  Springfield,  111.,  was 
named  national  correspondent  and  will 
cover  politics,  breaking  news,  and  other 
assignments.  Michael  D.  Briggs,  a 
reporter  on  the  paper,  will  succeed  Hill¬ 
man  in  Springfield. 
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Connie  Riess,  formerly  co-op  adver¬ 
tising  coordinator  for  Southern  Rhode  Is¬ 
land  Publications,  Warwick,  R.I.  and  an 
account  executive  for  Rhode  Island 
Newspaper  Group,  was  appointed  adver¬ 
tising  director  of  the  Pawtuxet  Valley 
Daily  Times,  West  Warwick,  R.I. 

♦  *  » 

Thomas  H.  Bowen  has  retired  as  edi¬ 
tor  and  publisher  of  Today's  Sunbeam, 
Salem,  N.J.  Anthony  F.  Tierno  has 
succeeded  Bowen  in  a  promotion  from 
assistant  publisher. 

Eugene  L.R.  Laning.  executive  edi¬ 
tor,  was  named  editor. 

Bowen  was  editor  of  the  Salem  Sun¬ 
beam  and  owner  of  the  Salem  Standard 
and  Jerseyman  when  Today's  Sunbeam 
was  formed  in  1972  by  combination  of 
five  weeklies  in  Salem  county.  He  has 
served  as  editor  and  publisher  of  the  daily 
and  continues  in  an  advisory  capacity. 
Tierno  earlier  held  executive  positions  at 
the  Philadelphia  Journal  and  Macmillan 
Publishing  Co.  Laning  joined  the  Sun¬ 
beam  Publishing  Co.  in  1965  and  has 
served  as  managing  editor  and  general 
manager. 

Ann  Stewart,  with  the  newspaper 
since  1979  as  a  reporter,  was  appointed 
city  editor. 


Executive  appointments  for  Lerner 
Newspapers,  Chicago,  include: 

Ted  Biedron  assumes  the  post  of 
advertising  director;  William  T.  Doher¬ 
ty,  Jr.,  that  of  circulation  director,  and 
Scott  Barclay,  the  post  of  associate 
publisher,  Myers  Division. 

Bierdron,  also  associate  publisher  of 
the  Times  Division,  has  managed  the 
Myers  Division  and  the  classified 
department;  Doherty  Joined  Lerner  from 
the  Thomson  Newspaper  Group.  Barclay 
joined  Lerner  as  a  salesman  upon  gradua¬ 
tion  from  college  and  since  has  served  as 
assistant  publisher  of  the  Life  Division. 

*  4c  * 

New  appointments  at  the  Beaumont 
(Texas)  Enterprise  and  Journal  are: 

Ronald  A.  Miller  was  named 
marketing  director,  and  in  addition  will 
continue  to  serve  as  president  of  Mid- 
County  Publications,  Mid-County 
Chronicle  and  Hardin  County  News,  a 
group  of  weeklies  owned  by  The  Enter¬ 
prise  Co.  Miller  went  to  Beaumont  in 
May  from  Greenville,  S.C.,  where  he  had 
been  owner  and  president  of  a  marketing 
firm  and  earlier  vicepresident  of  the 
Greenville  News-Piedmont. 

Darwin  R.  Hartsfield  was  named 
advertising  director.  He  moved  to 
Beaumont  from  advertising  director  of 
the  Abilene  Reporter-News.  Previously 
he  was  in  advertising  at  the  Lubbock  Ava¬ 
lanche-Journal. 


Ken  Vaughn,  former  business  writer 
for  the  Amarillo  Globe-News,  has 
assumed  the  position  of  investigative 
reporter. 

*  *  * 

Management  changes  at  the  Pueblo 
(Colo.)  Chieftain  and  Star-Journal  News¬ 
papers  are: 

Barclay  Jameson,  to  executive  edi¬ 
tor.  Jameson  has  served  as  editor  of  the 
Colorado  Springs  Sun,  Grand  Junction 
Daily  Sentinel,  and  the  Santa  Fe  New 
Mexican  and  El  Paso  Times. 

John  P.  Oates,  to  circulation  director. 
Most  recently  a  restaurant  franchise  own¬ 
er  in  Reno,  Oates  earlier  was  circulation 
director  of  the  Reno  Evening  Gazette  and 
Nevada  State  Journal. 

John  G.  Rawlings,  to  advertising 
director.  Rawlings  worked  in  advertising 
with  the  Pueblo  newspapers  and  most  re¬ 
cently  was  promotion  manager  for  The 
Chieftain  and  Star-Journal. 

Janet  Holmes,  to  promotion  mana¬ 
ger.  She  was  marketing  officer  for  In- 
traWest  Banks  of  Pueblo  and  earlier  a 
managing  editor  for  W.R.C.  Smith  Pub¬ 
lishing  Co.,  Atlanta. 

4c  *  4c 

Leslie  M.  Taggard  was  named  clas¬ 
sified  advertising  manager  at  the  Salem 
(Ore.)  Statesman-Journal,  succeeding 
Charles  Doremus,  who  became 
circulation  sales  development  manager. 

♦  4c  4c 

Frank  Hutchinson,  Berkley-Small’s 
western  regional  sales  director,  will  retire 
at  the  end  of  December  after  35  years  in 
the  newspaper  business.  Before  joining 
Berkley-Small  in  1963,  he  worked  at  the 
Daily  Oklahoman,  Oklahoma  City,  and 
the  Greenville  (Texas)  Herald  Banner. 
Berkley  Watts,  formerly  with  the  Pon¬ 
ca  City  (Okla.)  Nch’5,  joined  the  company 
and  will  service  customers  in  most  of  the 
territory  formerly  covered  by  Hutch¬ 
inson. 

4c  4c  4c 

Marv  Barham  was  promoted  to  city 
editor  and  Ed  Stover  was  named  assis¬ 
tant  city  editor  of  the  Wenatchee  (Wash.) 
World.  Barham  joined  the  newspaper  in 
1968  and  Stover  moved  to  the  newspaper 
in  1981  after  working  for  several  Wash¬ 
ington  state  newspapers. 

4c  4c  4c 

Richard  C.  Howland,  Jr.,  was 
named  manager  of  public  relations  for 
BASF  Systems  Corporation,  Bedford, 
Mass.  He  previously  was  with  Horizon 
House-Microwave,  Inc.,  Dedham, 
Mass.,  and  earlier  an  editor  for  the  Quin¬ 
cy  (Mass.)  Patriot  Ledger. 

4c  4c  4c 

Ron  Hawley  was  named  director  of 
advertising  for  the  Dunn  (N.C.)  Daily 
Record  and  two  associated  county  news¬ 
papers,  Angier  Independent  and  Harnett 
County  News  at  Lillington.  Hawley  was 
advertising  manager  for  the  Gazette 
Publishing  Company  of  Jefferson,  Ohio, 
and  its  six  area  newspapers. 


“As  newspapers  compete 
with  other  media  in  the 
fight  for  national 
advertising  dollars,  we 
need  the  best  possible 
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Notes  on  people 

Pink  slips  and  resignation  in  Canadian  news 


Graeme  Sifton,  a  member  of  one  of 
Canada’s  leading  newspaper  families, 
joined  the  ranks  of  Canada's  growing 
unemployment  army  last  week. 

Sifton,  25,  was  laid  off  from  his  job  as 
an  advertising  salesman  for  the  Winnipeg 
Free  Press.  He  was  one  of  four  in  the 
department  to  receive  pink  slips  in  the 
latest  round  of  layoffs  at  the  paper.  No 
editorial  employees  were  laid  off. 

His  status  as  a  former  part-owner  of  the 
newspaper  founded  by  his  great  grand¬ 
father  and  sold  to  Thomson  Newspapers 
Ltd.  almost  three  years  ago,  did  not  grant 
Sifton  layoff  immunity. 

The  layoff  order  came  from  the  head 
office  in  Toronto.  Sifton  harbors  no  hard 
feelings  towards  management  at  the  Free 
Press,  where  he  worked  three  years. 
“They  were  told  to  make  do  with  x  num¬ 
ber  of  salesmen  and  unfortunately  I  was 
at  the  bottom  of  the  totem  pole,”  Sifton 
said  on  his  last  day  on  the  job. 

Sifton,  who  in  seven  years  will  inherit 
several  million  dollars  from  the  family's 
sale  of  the  newspaper,  has  no  specific 
plans  for  the  future.  During  his  tenure,  he 
had  worked  in  various  departments, 
including  accounting,  circulation, 
advertising  and  editorial,  where  he  was  a 
reporter  one  summer. 

He  said  he  would  like  to  stay  in  the 
newspaper  business,  preferably  in 
advertising  rather  than  reporting.  “I  must 
admit  I  never  considered  myself  much  of 
a  writer,”  he  said.  “It  didn’t  really  seem 
to  run  in  the  family.” 


“I’m  going  to  be  down  east  for  a  month 
to  see  some  relatives.  I’ll  be  back  in  Win¬ 
nipeg  about  the  first  of  December  and  I’ll 
take  a  look  there.”  He  has  not  decided 
whether  he  will  collect  unemployment 
insurance  benefits. 

He  draws  a  “small  income”  from  his 
family  investments  but  said,  “If  I  had  a 
wife  and  kids  and  a  mortgage  it  certainly 
wouldn’t  be  enough  to  live  on.” 

“I  need  a  pay  check  just  as  much  as  the 
next  person,”  he  said,  explaining  he  does 
not  have  access  to  his  fortune  until  he 
turns  32. 

*  ♦  * 

Peter  Worthington,  editor  in  chief  of 
the  Toronto  Sun,  announced  his  resigna¬ 
tion  November  3.  He  will  remain  at  the 
newspaper  for  several  weeks  and  leave 
before  year's  end. 

Worthington,  one  of  the  founders  of  the 
Sun  and  a  driving  force  at  the  newspaper 
for  the  past  1 1  years,  said  he  has  been 
“talking  about  leaving  for  two  or  three 
years.” 

He  opposed  the  sale  of  a  controlling 
interest  in  the  newspaper  to  Maclean- 
Hunter  Ltd.  last  year. 

Worthington  recently  was  an 
independent  candidate  in  the  Federal  by- 
election  in  Broadview-Greenwood  after 
trying  for  the  Progressive  Conservative 
nomination.  He  lost  the  election  by  a  nar¬ 
row  margin.  The  editor  said  his 
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involvement  in  politics  had  nothing  to  do 
with  the  resignation.  He  attributed  his 
decision  to  a  number  of  reasons  but  re¬ 
fused  to  elaborate. 


Chairs  award  dinner 


Frank  A.  Bennack.  Jr.,  president  of 
The  Hearst  Corporation,  is  serving  as 
chairman  of  the  United  Cerebral  Palsy’s 
Humanitarian  Award  dinner  at  the  Wal¬ 
dorf-Astoria  in  New  York  City  Novem¬ 
ber  29. 

This  year’s  dinner  honors  David 
Rockefeller  for  his  work  in  aiding  the  ci¬ 
ty’s  most  severely  handicapped  citizens. 

David  Brinkley  will  be  master  of  cere¬ 
monies  for  the  evening  and  Richard 
Schweiker,  secretary  of  the  Department 
of  Health  and  Human  Services,  will  make 
the  award  presentation. 


Teacher  of  the  year 


Homer  L.  Hall,  journalism  teacher  and 
student  publications  adviser  at  Kirkwood 
(Mo.)  High  School  was  chosen  1982 
National  High  School  Journalism 
Teacher  of  the  Year  by  the  Dow  Jones 
Newspaper  Fund.  A  $1,000  scholarship 
in  Hall’s  name  will  be  awarded  to  a  Kirk¬ 
wood  senior  planning  to  enter  collegi 
next  Fall  as  a  journalism  major. 
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An  accompanying  display,  using 
Lancaster  newspapers  from  the  late 
1700s,  1800s  and  1900s,  shows  how  the 
size,  typography  and  layout  of  those  pro¬ 
ducts  have  changed  over  the  past  200 
years.  To  tell  the  history  of  printing  in 
simple  format,  a  row  of  black  pylons,  set 
at  intervals  across  the  front  of  the  exhibit, 
provides  capsule  summaries  of  the  major 
advances  in  print  technology,  from  Egyp¬ 
tian  hieroglyphics  to  computer-set 
typography. 

A  “family  tree”  history  of  Lancaster 
Newspapers,  printed  on  a  vertically  hung 
sheet  of  plexiglass,  illustrates  the  mergers 
and  acquisitions  of  24  predecessor  papers 
that  led  to  the  surviving  three. 

Another  plexiglass  panel  tells  readers 
about  the  size  and  health  of  the  U.S. 
newspaper  industry,  reminding  them  at 
its  conclusion  that  “Freedom  of  the  press 
isn't  for  newspaper  editors  and  reporters. 
It's  for  you. 

Three  exhibits  convey  the  industry's 
“sense  of  immediacy." 

An  electronic  message  bar  gives  brief 
news  summaries,  the  time  and  weather  to 
passers-by. 

A  single-screen  slide  show  uses  written 
copy  and  front  pages  to  show  how  cover¬ 
age  of  major  news  stories — the  TMl  acci¬ 
dent,  for  example — expands  as  the 
importance  of  the  event  widens. 

In  the  most  elaborate  display,  a  17- 
screen  slide  show,  pedestrians  can  see 
step-by-step  how  newspapers  were  pro¬ 
duced  in  1939  and  how  they  are  produced 
today.  (The  1939  sequence  of  slides  was 
taken  from  a  film  of  the  plant  made  that 
year.) 

Company  officials  intend  to  update 
both  slide  shows  regularly.  The  news 
message  bar,  programmed  from  the 

(Continued  on  pa^e  43) 


Sidewalk  newseum 


Sidewalk  ‘newseum’ 
opened  by  Pa.  papers 


Lancaster  Newspapers,  publisher  of  tion  process,  as  well  as  the  current  pro- 
three  central  Pennsylvania  newspapers,  duct  and  computerized  production 
unveiled  a  $150,000  sidewalk  “News-  methods. 

eum”  in  October.  Second,  DePaul  said,  the  company 

The  multi-media  news  museum  uses  wanted  its  newspaper  museum  to  reflect 
old  presses,  front  pages  and  slide  shows  the  industry's  devotion  to  the  present,  to 
to  explain  the  evolution  of  newspaper  change,  to  the  new.  It  did  not  want  an 
styles  and  print  technolgy.  inflexible  set  of  exhibits. 

Pedestrians  who  stroll  by  the  News-  Museums  can  become  static,  some- 
eum  see  nine  diverse  exhibits  behind  60  thing  of  interest  only  to  tourists,  he  said, 
feet  of  display  windows  that  stretch  the  What  the  company  wanted  to  do  was  to 
length  of  the  firm's  recently  constructed  provide  a  sense  of  immediacy  for  Lancas- 
printing  plant.  ter  residents  who  pass  the  building  every 

Many  newspaper  companies  display  day- 
historical  equipment  inside  their  build-  The  results  of  those  ideas  can  be  seen 
ings  for  employees  to  see,  said  company  throughout  the  exhibits.  A  hanging  wall 
president  Willis  W.  Shenk.  Lancaster  exhibit  of  sixty-five  veloxed  front  pages 


THE  DISPLAY  of  printing  presses  shows  o  hand-operated  Washington 
press,  a  linotype  machine  and  a  model  of  the  currently  used  8-unit  Hoe.  Each 
is  accompanied  by  a  hanging  plexiglass  panel  that  provides  information  on 
the  machine's  function  and  capabilities  during  the  time  of  its  use  in  Lancaster. 


42 


EDITOR  &  PUBLISHER  for  November  13,  1982 


(Continued  from  page  42) 
newsroom,  provides  constantly  changing 
information. 

Production  of  the  Newseum  became  a 
company-wide  affair.  The  executive 
office  charted  the  specific  content  of  each 
exhibit.  The  promotion  department  wrote 
the  copy.  News  photographers 
documented  step  by  step  how  news  is 
gathered  and  papers  printed. 

When  the  Newseum  opened,  em¬ 
ployees  in  every  department  gained 
“instant  fame”  as  actors  and  actresses  in 
the  slide  show  displays. 

The  old  presses  and  other  printing 
machinery  were  hauled  from  warehouses 
where  far-sighted,  or  perhaps  forgetful, 
executives  of  past  decades  had  stored 
them.  The  maintenance  department  re¬ 
stored  them  in  an  ink-free  cleanliness  the 
doubtless  never  enjoyed  this  century. 

The  Knight  company  built  the  exhibits, 
installing  the  plexiglass  panels,  slide  pro¬ 
jectors  and  spotlighting  system. 

To  date,  the  only  significant  problem 
with  the  Newseum  has  been  an 
unexpected  glare  in  the  windows,  re¬ 
flected  in  afternoons  by  the  facades  of 
buildings  across  the  street.  Company  offi¬ 
cials  and  the  designer  are  working  on  a 
solution. 

Nonetheless,  reaction  to  the  Newseum 
has  been  highly  positive.  Nearly  a 
thousand  people  attended  the  dedication 
ceremony  October  17.  Since  then,  a 
steady  stream  of  calls  and  notes  have 


come  from  citizens  who  pass  by  the  new 
displays  and  appreciate  their  addition  to 
the  downtown  streetscape. 

Publisher  starts 
radio  news  serivice 

Russ  Oechslin,  recently  named  pub¬ 
lisher  of  the  Spencer  (la.)  Daily  Reporter, 
has  initiated  a  radio  news  sercies  in 
cooperation  with  KRGS,  one  of  the  three 
local  stations  in  Spencer. 

The  station's  manager  had  talked  of 
hiring  a  local  news  staff  but  agreed  to 
have  the  Daily  Reporter  do  a  live  news¬ 
cast  at  noon  which  is  recorded  for  re¬ 
broadcast  at  6  p.m. 

The  Daily  Reporter  also  cooperated 
with  the  radio  station  on  election  returns, 
for  which  the  newspaper  also  published  a 
tabloid  Extra  edition  and  sold  it  to  a  local 
bank.  The  Extra  was  distributed  in  night 
spots  late  Tuesday  and  in  coffee  shops 
early  the  next  morning.  It  contained  pre- 
cinct-by-precinct  results  for  the  entire 
county  and  an  ad  for  the  bank. 

The  Extra,  according  to  Oechslin,  was 
an  effort  to  build  the  Daily  Reporter’s 
visibility  at  a  time  when  the  electronic 
media  would  be  in  the  spotlight  with  elec¬ 
tion  returns.  The  regular  newscast  also 
serves  that  purpose,  he  said,  and  pro¬ 
vides  a  promotional  outlet  for  the  Daily 
Reporter  while  also  helping  curb  news 
competition. 


The  Daily  Reporter  promotes  its  own 
stories  as  a  part  of  the  broadcast  and 
includes  the  newspaper's  home  delivery 
program. 

The  Daily  Reporter  was  recently  pur¬ 
chased  by  the  Cedar  Rapids  Gazette 
Company.  The  seller  was  Mid-America 
Publishing.  Des  Moines. 

Canadian  customs 
confiscates  VDTs 

Two  Philadelphia.  Pa.  sports  reporters 
were  forced  to  return  home  minus  the 
tools  of  their  trade — two  portable  compu¬ 
ter  terminals  confiscated  by  Canada  Cus¬ 
toms. 

The  $5,000  visual  display  terminals 
belonging  to  Jay  Greenberg  of  Phi¬ 
ladelphia  Daily  News  and  Al  Morganti  of 
the  Philadelphia  Inquirer  were  seized  at 
Winnipeg  International  Airport  because 
customs  officials  said  they  were  not 
declared. 

The  reporters  were  in  Winnipeg  to 
cover  a  National  Hockey  League  game. 

“Both  of  us  have  the  necessary  papers,” 
said  Greenberg.  “But  we  were  nev¬ 
er  asked  to  produce  them  at  Montreal, 
Toronto  or  Vancouver,  so  we  didn't 
declare  the  VDTs.” 

The  machines  will  be  released,  but  only 
after  the  newspapers  pay  fines  of  $1,000 
to  $1,500,  said  Mutton. 


YOU  SET  UP 
KEEP  up 


WE  ARE 


^ ^ — ..a!  . — , 

/CITY 


TV  Data,  a  full  service  TV  listings  company, 
keeps  up  with  the  increasing  number  of 
television  channels.  We  can  supply  the 
program  information  for  any  cable,  inde¬ 
pendent  satellite  or  network  channel. 
Camera  ready  or  high-speed  wire. 
Call  us  toll-free  (800-833-9581). 


X 


1VlI/\1A 

Quaker  Village 
Glens  Falls.  NY  12801 


Toll-Free  Line  (800)  833-9581 
Local  Line  (518)  792-9914 
New  York  Tie  Line  (212)  581-3169 
Toronto  Tie  Line  (416)  366-9319 
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EQUIPMENT  NEWS  SECTION 

Edited  by  BILL  GLOEDE 


N.Y.  News  sells  majority  interest  in 
iandmark  Manhattan  headquarters 


The  Chicago-based  T ribune  Co. ,  which 
last  summer  tried  to  sell  its  financially 
ailing  New  York  Daily  News,  announced 
Monday  that  it  was  selling  a  majority 
interest  in  the  daily's  37-story  landmark 
building  at  220  E.  42nd  Street. 

The  sale  is  expected  to  net  the  news¬ 
paper  about  $90  million  while  leaving  it 
with  a  one-third  interest  in  the  structure, 
according  to  an  article  in  the  New  York 
Times.  The  Tribune  Co.  interest  in  the 
building  is  roughly  equivalent  to  the 
amount  of  space  it  occupies. 

"It’s  a  very  advantageous  arrangement 
that  we  feel  will  guarantee  our  survival,” 
Daily  News  editor  James  G.  Wieghart 
said. 

Tribune  Co.  said  it  was  forming  a  lim¬ 
ited  partnership  with  LaSalle  Street 
Fund,  Inc.,  a  private  real  estate 
investment  fund  based  in  Chicago  and 
owned  by  about  20  major  corporate  pen¬ 
sion  trusts.  Tribune’s  subsidiary.  New 
York  News,  Inc.,  which  currently  owns 
the  building,  would  be  the  sole  limited 
partner  with  LaSalle. 

Sale  of  the  Art  Deco  structure  was  con¬ 
sidered  by  many  industry  observers  as  a 
way  for  the  newspaper  to  cover  some  of 
its  substantial  losses.  The  Tribune  Co. 
said  in  a  prepared  release  that  the  move 
was  prompted  by  a  desire  "to  make  use  of 
its  assets  in  its  primary  communications 
businesses  rather  than  in  real  estate.”  A 
company  spokesman,  however,  said  the 
company  had  no  plans  to  unload  addition¬ 
al  pieces  of  real  estate  which  presently 
house  its  other  newspaper  and  broadcast 
operations  across  the  country. 

Tribune  officials  refused  to  comment 
on  details  of  the  complicated  deal  or  the 
sale  price,  saying  only  that  the  privately- 
held  communications  company  would 
maintain  a  “minority  but  substantial 
interest  in  the  building.” 

The  building  itself,  which  will  continue 
to  house  the  editorial  and  business 
operations  of  the  Daily  News,  television 
station  WPIX  and  other  Tribune  Co. 
affiliates,  is  estimated  to  be  worth 
between  $130  million  and  $140  million. 
More  than  half  of  its  LI  million  square 
feet  of  space  is  already  leased  to  outside 
tenants. 

The  newly  formed  real  estate  partner¬ 
ship,  to  be  known  as  220  East  Limited 
Partnership,  is  subject  to  the  approval  of 
shareholders,  who  are  expected  to  vote 
on  the  matter  later  this  month. 

The  Times  said  the  sale  "should  give 
the  News  a  double  benefit — a  hefty  cash 
payment  for  the  portion  of  the  building  it 
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is  selling  and  a  sizeable  annual  tax 
deduction  based  on  renewed  depreciation 
on  the  part  of  the  building  it  is  retaining.” 

Landauer  Associates,  Inc.,  a  New 
York  real  estate  counseling  firm,  assisted 
Tribune  Co.  in  the  transaction. 


Artist's  rendering  of  the  News  building 

The  Daily  News  currently  is  in  the 
process  of  moving  its  printing  and  pro¬ 
duction  operations  from  the  Daily  News 
building  to  its  plant  in  Brooklyn  and  sat¬ 


The  New  York  Times,  rapidly  complet¬ 
ing  its  43rd  Street  conversion  to  the  offset 
process,  has  made  the  commitment  to 
utilize  film  platemaking  to  meet  present 
and  anticipated  plate  needs. 

Five  lines  of  Western  Litho  Plate’s 
Lith-X-Poser  Ills,  the  company’s  most 
advanced  platemaking  system,  are  the 
Times’  objective.  Two  lines  currently  are 
operational  in  the  Carlstadt,  N.J.,  sat¬ 
ellite  plant  of  the  Times,  producing  up  to 
1 2,500  plates  per  week  for  use  on  six  dou¬ 
ble-width  offset  presses.  By  early  1983, 
three  Lith-X-Poser  III  lines  will  service 
the  complete  plate  needs  of  the  main  plant 
on  West  43  Street  in  New  York  City. 

Word  from  the  front  office  is  that  the 
automated  systems  are  providing  more 
consistent  plate  quality,  smoother  pro¬ 
cessing,  lower  chemical  consumption, 
and  fewer  malfunctions.  "The  plates 
need  no  handling  from  the  time  they  are 
fed  to  the  exposure  unit  until  after  they 
are  bent  and  ready  for  the  press,”  says 
Joseph  B.  Martin,  director  of  pre-press 
operations. 


ellite  printing  plants  in  Nassau  County 
and  New  Jersey.  The  sites  of  the  two 
satellite  plants  will  not  be  disclosed  until 
lease  arrangements  have  been  finalized, 
according  to  a  News  spokesman. 

The  move  involves  the  relocation  and 
modernization  of  103  Goss  Mark  I  letter- 
press  press  units,  103  rells,  tensions  and 
pasters  and  the  installation  of  103  new 
motor  drives  in  a  one  year  program 
estimated  to  cost  the  News  roughly  $44 
million.  Publishers  Equipment  Corpora¬ 
tion,  based  in  Dallas,  is  handling  the  pro¬ 
gram. 

The  Daily  News  Manhattan  pressroom 
contained  125  four-wide  units  and  a  four 
unit,  six-wide  press  with  two  folders.  The 
News  will  put  22  of  the  four-wide  units  in 
storage  and  it  plans  to  sell  the  six-wide 
press. 

Of  the  103  units  being  removed,  mod¬ 
ernized,  reconfigured  and  re-installed,  15 
units  will  be  installed  at  the  New  Jersey 
site  by  July,  1983;  15  units  will  go  to  the 
Long  Island  plant  by  the  end  of  1983;  and 
73  units  will  be  moved  over  to  the  News 
Brooklyn  plant  by  March,  1983.  The  old¬ 
est  of  the  Mark  I’s  were  installed  at  the 
Manhattan  plant  in  1957.  However,  the 
drives  on  some  of  the  units  are  more  than 
50  years  old. 

The  News  will  be  installing  new  mail- 
room  equipment  at  all  three  plants,  with 
EDS-IDAB  outfitting  the  Brooklyn  plant 
and  Hall  Systems  the  satellites. 


Since  the  Western  Litho  Plate  lines 
process  two  single  page  plates  simul¬ 
taneously,  throughput  is  reportedly 
four  plates  per  minute.  Exposure  time  for 
the  presensitized  aluminum  plates  is 
seven  seconds.  Five-off  are  required 
when  Carlstadt  is  running  “collect”  pre¬ 
sses,  the  configuration  for  the  daily  news¬ 
paper. 

Commenting  on  accuracy  and  pro¬ 
ductivity  of  the  systems,  Martin  says  they 
exceed  the  minimum  standards  required 
by  the  Times.  "If  laser  masks  and  plates 
are  cut  accurately  and  the  automatic 
equipment  calibrated  accurately,  we 
should  be  able  to  achieve  maximum  out¬ 
put,”  he  says. 

The  technology  of  the  new  Carlstadt 
installation  has  been  mastered  by 
stereotypers  who  have  been  trained  for 
offset.  “No  one  knocks  it,”  proclaims 
one  of  their  number.  “Look  how  clean 
my  clothes  are!  The  only  difficulty  is  to 
stop  my  buddy  from  calling  a  mask  a  mat 
and  an  exposure  a  cast .  After  35  years  as  a 
(Continued  on  page  48) 
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Advanced  platemaking  technology 
operational  at  N.Y.  Times 


CHEMCO  UNCOMPIKATES  COLOR 


j  *  ' 

■■ 


Solution  1. 

TheChemco 
Color  Computer. 

Now  there’s  a  simpler,  more  logical  way 
to  produce  color  separations.  Working 
with  your  enlarger,  the  Chemco  Color 
computer  guides  you 
through  quick,  easy 
testing  and  production 
procedures.  The  video 
screen,  keypad  and 
on-line  analyzer  probe 
permit  dialog  between 
the  computer  and  the 
operator.  The 
computer  calculates 
all  exposures  and  controls  your 
enlarger’s  functions.  What’s  more,  it 
can  be  used  with  a  variety  of 
separation  techniques,  films,  screens 
and  printing  processes.  Color  has 
never  been  so  uncomplicated. 


Solution  2. 

The  Chemco  E-Z  Color 
Computerized  Enlarger. 

This  is  a  total  color  separation  system 
combining  the  guiding  intelligence  of 
the  Chemco  Color  Computer  with  a 

precision-engineered 
enlarger  that 
incorporates 
electronic  focusing 
and  special  lighting. 
The  result  is  an 
automated  system 
that  transforms  any 
color  separation 
method  into  a  simple 
push-button  procedure.  With  the  E-Z 
Color  System  you  can  produce 
separations  in  sizes  up  to  a  full  20x24" 
with  less  time  and  labor  than  ever 
before.  Yet  it’s  only  a  fraction  of  the  cost 
of  the  smallest  scanner. 


I'd  like  a 
FREE  Chemco 
Color  Cube 
and  more  facts 
about  your 
computerized 
“solutions.” 
Please  have  a 
representative 
call. 


Name_ 
Title  _ 


Company 

Address - — 

City _ State _ Zip 

Phone _ _ 


_ .  jemco 

f  photoproducts  CO. 

Division  ot  Powers  Chemco.  Irrc. 
Charles  Street.  Glen  Cove.  N  Y  1 1542 
feiephone  (516)67(^4000 


On  the  supply  side . 

HARRIS  CORPORATION  and  AMGRAPH 
CORPORATION  have  signed  an  agreement  which 
provides  for  the  joint  development  of  a  line  of  Harris 
proprietary  web  splicers. 

Splicers  will  be  available  for  20"  (508mm)  and  26'/:" 
(673mm)  web  widths  in  the  fall  of  1982.  A  26'/2"  model  was 
displayed  at  the  Harris  booth  at  Graph  Expo  in 
Philadelphia. 

36/  38"  (914/%5mm)  models  will  be  available  in  the 
spring  of  1983.  Harris  splicers  are  being  designed  for  the 
entire  line  of  Harris  commercial  and  publication  presses. 

As  in  the  past,  Harris  will  continue  to  offer  splicers  from 
other  manufacturers  to  meet  specific  customer  needs  and 
preferences. 

Harris  HF  series  splicers  are  designed  to  optimize 
Harris  web  press  performance  and  control.  The  splicers 
can  be  operated  and  maintained  from  the  floor,  due  to  a 
horizontal  arrangement  resulting  in  safer  and  quicker  roll 
loading  and  requiring  less  operator  involvement.  Other 
special  features  include  an  advanced  splicing  head, 
electromagnetic  caliper  disk  brakes,  and  50"  roll  capacity. 
Mechanical  and  electronic  systems  will  be  compatible  with 
and  integrate  into  Harris  make-ready  and  waste  reduction 
systems. 


Newspapers  can  be 
protected  by  a  new 
polyethylene  film  wrapping 
machine,  from  CTX 
PACKAGING,  Tampa,  Fla. 

One  to  three  mils  of 
economical  polyethylene  film 
protects  against  top  and 
bottom  damage  of 
newspapers,  while  providing 
weather  protection. 

The  new  “Ouest”  machine 
includes  an  in-line  feed 
system  with  continuous 
motion  sealing  at  30  bundles 
a  minute.  A  wide  range  of 
sizes  can  be  accommodated 
in  uniform  or  random 
dimensions. 


Tages  Anzeiger,  one  of  the  largest  newspapers  in 
Switzerland,  has  signed  a  contract  with  EOCOM 
ELECTRONIC  SYSTEMS  to  purchase  a  Laserite  200  laser 
facsimile  system. 


Established  in  1893  in  Zurich,  this  German-language 
newspaper  has  a  circulation  of  more  than  a  quarter 
million. 

After  a  planned  conversion  from  letterpress  to  offset  in 
mid-1984,  the  entire  newspaper  will  be  printed  in  a  new 
satellite  production  facility.  Editorial  and  production 
deadlines  will  not  be  affected  by  the  expansion. 

Two  Laserite  200T  transmitters  in  the  editorial 
department  will  transmit  pages  to  two  Laserite  200RFA 
receivers  in  the  production  facility,  IVi  kilometers  away. 
The  connection  between  the  editorial  department  and  the 
press  facility  will  be  via  a  special  coaxial  cable  with  a 
bandwidth  of  5mHz.  A  newspaper  page  will  be 
automatically  imaged  on  film  within  one  minute.  The 
paper  plans  to  image  the  paste-up  on  Alfasol  printing 
plates  in  the  future. 

One  key  factor  in  the  newspapers’  decision  for  the 
Laserite  system  was  the  fact  that  a  single  supplier, 

Hoechst  AG,  will  take  the  responsibility  for  hardware  and 
software  for  the  entire  system,  including  printing  plates. 

tR  *  4c 

HELL  GRAPHIC  SYSTEMS  has  been  merged  into  HCM 
GRAPHIC  SYSTEMS,  INC.,  effective  October  1,  1982, 
and  will  be  headquartered  at  3(X)  Rabro  Drive  East 
Happauge,  Long  island,  N.Y.,  11788. 

C.E.  Sack,  president  of  HCM,  stated  that  the  move  will 
provide  greater  efficiency  by  having  all  departments  — 
administration,  manufacturing,  research  and  development 
and  sales  —  all  operating  out  of  one  facility. 

The  HCM  New  York  branch  office,  national,  service 
and  training  headquarters,  and  the  main  demonstration 
center  will  continue  to  operate  in  Great  Neck,  N.Y. 

Sack  said  customer  demand  for  the  Hell  Chromacom 
Color  Page  Makeup  Systems  and  the  new  line  of  Hell 
Digital  Color  Scanners  was  a  major  contributing  factor  in 
the  decision  to  expand  the  HCM  facilities  on  Long  Island 
and  to  merge  the  manufacturing  and  sales  operations. 

♦  *  ♦ 

BITSTREAM,  INC.,  a  manufacturer  of  digital  fonts, 
announced  the  commissioning  of  a  library  of  typefaces  by 
SIM-X  the  Norwegian  manufacturer  of  full  page 
composition  systems. 

The  library  will  be  incorporated  into  SIM-X’s 
PAGEcomp  full  page  system.  The  PAGEcomp  interactive 
graphics  terminals,  together  with  the  100  pica  typesetter 
PAGEscan  and  a  graphics  input  unit,  represents  a 
complete,  full  page  electronic  system  for  handling  text, 
line  art,  logos  and  halftones.  The  first  installations  setting 
(Continued  on  page  50) 


Publishing  group  fills 
technology  posts 

The  Christian  Science  Publishing  Soci¬ 
ety  has  announced  two  new  positions  to 
help  integrate  its  electronic  systems  and 
to  plan  for  technological  changes. 

Gail  Pierson  Samek  has  been  appointed 
the  manager  of  a  new  department — the 
Electronic  Systems  Department.  In  this 
capacity  she  will  bring  together  and  coor¬ 
dinate  the  ATEX  electronic  editing  sys¬ 
tems  for  both  the  Christian  Science  Moni¬ 
tor  and  the  magazine  editorial  activities. 

Jerry  Stivers  is  moving  into  a  newly 
created  position  with  the  title  of  Technol¬ 
ogy  Planning  Manager. 
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MC  500  LCS! 

The  low-cost  Mycro-Tek  L 

system  that  interfaces  I 

to  your  typesetter  I 

Designed  for  your  weekly  or  small  daily  V 

newspaper,  the  MC  500  LCS  has  the  most  ^ 
desirable  editing,  storage  and  front-end  ’ 

typesetting  features.  And  you  can  use  it  to 
handle  your  accounts  payable/receivable, 
general  ledger,  word  processing,  mailing  labels 
and  circulation,  taxes,  inventory,  payroll,  billing, 
job  cost  and  estimating. 


Call  Mycro-Tek 
Products  Division 
toll-free  1-800-835-2055. 


Mergenthaler 

Linotype 

An  Company 
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If  Benjamin  Franklin  Were  Around  Today 


He  Would  Have 
Converted  To  LOG. 


The  Washington  Hand  Press  was  a  Quality 
Press  Then  and  Now  .  .  .  eis  are  Presses  Con¬ 
verted  to  LOC. 


After  All .  .  . 

‘^A  Million  Saved  Is  A  Million  Earned” 


CALL  TOLL  FREE  1-800-255-6746 


Maybe  You  Should 

Investigate  Why  More  Publishers  Are  Choosing  LOC  Than  Any  Other  System. 


THE  SWITCH  IS  ON. 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

14500  W  105th  Street 
P  O  Box  15999 
Lenexa.  Kansas  66215 
913/492-9050  Telex  4-2362 
•xdutlve  distributor 
(An  Inland  Industries  Company) 


Benjamin  Franklin.  Inventor,  publisher, 
printer.  If  Franklin  were  around  today  he 
probably  would  have  converted  to  LOC.  Offset 
printing  at  ONE  FIFTH  the  cost  of  new 
equipment.  Franklin,  who  liked  to  save  pen¬ 
nies.  would  have  loved  to  save  millions. 


SMITH  RPM  CORPORATION 

P  O  Box  12205 
9040  Cody 

Overland  Park,  Kansas  66212 

913/888-0695 

Telex  4-2516 

manufacturer 


In  The  Spirit  Of  Franklin  More  And 
More  Publishers  Are  Converting  To 
LOC  For  True  OfGset  Quality. 


Publishers  who  understand  that  LOC  delivers 
true  offset  quality.  Publishers  from  Rother¬ 
ham  to  Rio.  from  Caracas  to  Los  Angeles,  from 
Dwight  to  Topeka  (114  units  completed  or  in 
progress  with  12  separate  publishers!). 


Platemaking 


The  Lith-X-Poser  III  automated  line  installation  at  the  New  York  Times,  includes, 
from  left,  an  exposure  unit,  processor  and  bender.  Two  plates  ore  processed 
simultaneously  in  thirty  seconds. 


jFHrtynewspapers 
use  Collier-Jackson 
software.  Ask  them 
what  they  think. 


Knight-Ridder  •  Harte  Hanks  •  Fresno  Bee 
Des  Moines  Register  &  Tribune  •  Santa  Monica 
Evening  Outiook*  Riverside  Press- Enterprise 
Concord  Monitor*  Holyoke  Transcript  Telegram 
Greenfield  Recorder  •  Meriden  Record  Journal 

At  Collier-Jackson  we’re  sure  our  customers  are  happy 
because  we  talk  to  them  on  a  regular  basis.  We  learned  a 
long  time  ago  that  the  best  way  to  solve  problems  is  to 
understand  them,  so  we  employ  newspaper  people  along 
with  our  software  experts  to  create  the  most  complete 
circulation  and  business  systems  available.  Then  we  back 
up  the  entire  effort  with  a  support  team  that  brings  the 
whole  operation  to  life  —  and  keeps  it  that  way. 

Call  Collier-Jackson  for  an  explanation  of  the  most 
complete  circulation  and  business  software  and  support 
you  can  find. 


COLLIER 


2104  A  W.  25th  St. 
Lawrence,  KS  66044 
(913)749-0923 


P  JACKSON,  INC. 

We  bring  software  to  life. 


5406  Hoover  Blvd. 
Tampa.  FL  33614 
(813)  885-6621 


44  Washington  St. 
Toms  River,  N)  08753 
(201)  240-2506 
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stereotyper,  his  language  is  pretty  much  a 
habit.” 

The  Carlstadt  lines  operate  under  the 
direction  of  Tom  Taylor,  general  fore¬ 
man,  and  Mac  Russell,  plate  foreman. 
The  operator  at  the  feed  end  loads  up  to 
4(X)  plates  in  two  separate  stacks,  as  well 
as  100  single  page  laser  masks  in  two 
stacks.  Once  the  line  commences  the 
feeding  of  plates  and  masks  (two  at  a 
time),  every  operational  step  that  follows 
is  automatic.  Negatives  are  held  in  the 
vacuum  frame  until  the  required  number 
of  plates  are  exposed  and  then  are  re¬ 
turned  to  the  operator.  Exposed  plates 
proceed  to  the  next  step  by  means  of  a 
short  transport  unit. 

The  final  step  on  the  24-foot  line  is  the 
plate  bender,  where  an  operator  checks 
the  processed  plates.  If  plates  are  for  the 
edition  preparing  to  run,  he  carries  them 
to  a  plate  window  located  between  the 
plate  and  press  departments.  Plates  for 
advance  sections  are  hung  on  a  portable 
plate  truck  for  later  movement  to  a  wall 
storage  rack. 

While  Western  Litho  Plate  designed 
the  Lith-X-Poser  III  as  a  pin  register  sys¬ 
tem,  the  Times,  which  prints  no  color, 
positions  the  mask  to  the  plate  by  a  side 
register  device.  All  agree  that  edge  regis¬ 
ter  is  perfectly  suitable  for  monotone 
work.  “Much  depends  on  the  cutting 
accuracy  of  masks  and  plates,”  notes 
Martin.  “If  they  follow  tolerances  of  plus 
or  minus  .01 ,  side  registration  can  be  suc¬ 
cessful.” 

Side  register  is  accomplished  primarily 
by  means  of  specially-designed  guide 
rails,  which  are  attached  to  plate  and 
mask  loading  tables.  These  determine 
position  since  each  set  of  jigs  matches  its 
opposite  number. 

Plates  for  double-truck  ads  presently 
are  made  manually  on  a  separate  line,  but 
Taylor,  who  likes  the  challenge  of  finding 
a  better  way,  is  working  on  a  method  to 
bring  such  work  onto  the  automated  line. 

Before  each  daily  run  a  line  is  checked 
for  strength  of  exposure  and  chemistry  by 
means  of  a  test  plate.  “We  seek  a  solid  six 
reading  on  the  Stouffer  21 -step  scale,” 
explains  Taylor.  Light  source  on  the  lines 
are  Western  quartz  lamps,  which  can  be 
adjusted  for  intensity  if  a  lower  reading  is 
revealed  by  the  test  plate.  Chemical 
replenishment  is  done  manually  and  only 
requires  sufficient  levels  in  the  system’s 
resevoir. 

The  three  Western  Litho  platemaking 
systems  being  installed  at  the  West  43 
Street  plant  will  automatically  attach  a 
metal  strip  to  the  aluminum  plates.  Pre¬ 
sses  at  this  location  use  magnetic  lock-up 
and  the  strip  will  be  used  for  that  purpose . 

Prior  to  installation  of  the  automated 
(Continued  on  page  51) 


Canadian  newsprint  producers 
joining  move  to  cut  prices 


From  Canadian  Press 

Canadian  newsprint  producers  are  los¬ 
ing  their  leadership  role  in  the  industry  as 
they  follow  U.S.  firms  in  cutting  prices, 
analysts  say. 

Last  month.  International  Paper  Co.  of 
New  York  and  Kimberly-Clark  of 
Neenah,  Wis.,  advised  their  customers  of 
price  reductions. 

That  move  seems  to  have  doomed 
efforts  by  Toronto-based  Abitibi-Price 
Inc.,  the  world's  largest  newsprint  pro¬ 
ducer,  and  Consolidated-Bathurst  Inc., 
another  big  Canadian  supplier,  to  raise 
prices  by  49?  by  January  1. 

It  has  been  reported  that  Abitibi-Price 
and  St.  Regis  Paper  Co.,  the  largest  news¬ 
print  producer  in  the  U.S.,  have  joined 
the  price-cutting  move. 

While  St.  Regis  announced  it  was 
lowering  prices  to  match  the  competition. 
Abitibi-Price  refused  to  comment.  But  a 
spokesman  for  a  large  customer  said  Abi¬ 
tibi-Price  offered  “temporary  competi¬ 
tive  discounts"  in  line  with  the  recent 
cuts. 

Western  Canadian  producers  have 
already  rolled  back  newsprint  prices  for 
U.S.  delivery. 


MacMillan  Bloedel  Ltd.  said  Monday  it 
is  lowering  the  price  of  its  standard  48.8- 
gram  newsprint  to  $468.50  U.S.  a  ton 
from  $500  for  customers  in  the  Western 
U.S.,  effective  immediately.  The  move 
was  a  result  of  competitive  pressures, 
said  Eric  Lauritzen,  MacMillan  Bloedel's 
vicepresident  of  pulp  and  paper  market¬ 
ing. 

B.C.  Forest  products  Ltd.  and  Crown 
Zellerbach  Canada  Ltd.  also  lowered 
prices  to  customers  in  both  Western 
Canada  and  the  U .  S . .  the  companies  said . 

B.C.  Forest  Products  and  Crown  Zel¬ 
lerbach  Corp.  in  San  Francisco,  which 
has  an  84%  interest  in  Crown  Zellerbach 
Canada,  matched  MacMillan  Bloedel  and 
lowered  prices  for  U.S.  customers  to 
$468.50  U.S.  a  ton. 

McKenzie  Strathy,  head  of  Con¬ 
solidated  Newsprint,  which  sells  news¬ 
print  in  the  U.S.  for  Consolidated- 
Bathurst  of  Montreal,  declined  to  com¬ 
ment  on  prices. 

The  three  big  Western  Canada  produc¬ 
ers  also  said  that  prices  in  Canada  have 
been  reduced  to  $5 1 5  Canadian  a  ton  from 
$540.  effective  November  1. 


Vancouver-based  Jaak  Puusepp,  a 
Forest-products  analyst  with  Pemberton 
Securities,  said  Canadian  producers  are 
losing  their  grip  as  price  leaders  in  the 
U.S.  market. 

In  addition,  Puusepp  said  the  last  con¬ 
tract  between  the  Forest-Products  firms 
and  their  unions  has  reduced  the  com¬ 
petitiveness  of  Canadian  producers. 

The  American  Newspaper  Publishers 
Association  said  it's  the  first  time  in  re¬ 
cent  memory  that  prices  have  gone  down. 
In  the  past,  the  industry  has  reacted  to 
softening  markets  by  discounting  rather 
than  lowering  list  prices. 

I  he  last  general  increase  was  in  the 
summer  of  1981  when  Canadian  produc¬ 
ers  raised  the  price  to  $500  U.S.  a  ton. 

Canadian  companies  are  still  the  bigg¬ 
est  suppliers  of  newsprint  to  the  U.S. 

Last  year,  Canada  exported  more  than 
six  million  tons  of  newsprint,  or  about 
589?  ot  total  U.S.  consumption.  In  1%2, 
Canadian  producers  had  almost  three- 
quarters  of  the  U.S.  market. 

Gulf  Publishing  names 
production  manager 

Page  Morris  has  joined  Gulf  Publishing 
Company,  Inc.,  Biloxi-Gulfport,  Miss., 
as  manager  of  the  production 
department,  announced  by  Roland 
Weeks,  Jr.,  president  and  general  mana¬ 
ger. 


Goss:  Market-Driven  Technology 


JANUARY 

Baltimore  Sun;  Integrated 
Goss  production  system  on 
edition 


FEBRUARY 

Goss  National  4-Color  Ad  Test 
helps  establish  industry  data 
bank 


MARCH 

2nd  generation  Goss  HV 
press  introduced 


APRIL 

Goss  Libra  Press  introduced 
to  book  industry 
Goss  SSC  Flying  Paster 
announced 


JULY 

Computer  aided  design  and 
manufacturing  technology 
applied  to  new  Goss  products 


OCTOBER 

Al  Ahram,  Cairo,  Egypt,  U.A.R., 
enters  2nd  phase  of  customized 
Metroliner  training  program 


MAY 

Goss  Headliner  Offset  press 
introduced  worldwide 
1st  Metro  press  at  Beijing, 
P.R.C.,  dedicated 


AUGUST 

Robotic  manufacturing 
maximizes  roller  quality  and 
lowers  costs 


NOVEMBER 

130  attend  Goss 
Productivity/Quality 
Conference  in  Chicago 


JUNE 

Goss  Enterprise  Press 
introduced  worldwide 
1 1  Goss  press  users  win 
worldwide  Kodak  color  contest 


SEPTEMBER 

Chicago  Tribune:  World’s 
largest  double-width  offset 
pr(^uction  system  on  edition 


DECEMBER 

Gazette  Press,  California: 
1st  Goss  Enterprise  press 
installed 


1982:  Products  and  systems  designed  to  anticipate  and  satisfy  market 
needs.  Installations  customized  by  the  Goss  consultive  marketing  approach. 
Industry-wide  conferences.  Cooperative  efforts  to  improve  color  quality. 
That’s  what  being  market-driven  means  to  us. 


Goss  Products,  Graphic  Systems 
Division.  Rockwell  International, 
3100  South  Central  Avenue. 
Chicago.  Illinois  60650. 
312/656-8600.  Telex  253478. 


Rockwell  International 


..where  science  gets  down  to  business 
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Supply  side 
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text  and  logotypes  are  being  made  at  newspapers  in 
Norway,  Sweden.  Denmark  and  Finland. 

Mike  Parker,  Bitstream’s  president,  emphasized  that 
SIM-X  systems  require  outline  fonts  of  the  highest  quality 
for  the  wide  range  of  sizes  required  on  PAGEcomp 
terminals  and  PAGEscan  image  setters.  Bitstream  is 
concentrating  on  preparing  libraries  for  the  manufacturers 
of  complete  image-setting  systems  that  allow  integration  of 
all  the  graphic  elements  on  the  page  within  the  computer. 
This  can  best  be  achieved  if  high  quality  outline  fonts 
reside  in  the  central  computer,  where  they  can  be  scaled, 
positioned  and  combined  with  all  other  images,  viewed 
and  corrected  on  interactive  control  screens,  and  then  set 
on  the  complete  page  setting  device. 

*  «  * 

MYCRO-TEK  Products  Division  of  MERGENTHALER 
LINOTYPE  has  interfaced  its  Mycro-Vision  7000  character 
generator  to  several  cable-formatted  news  and  weather 
wire  services:  Associated  Press’  Newscable;  United  Press 
International  Cable  Newswire;  Dow  Jones  Cable  News; 
and  National  Oceanic  Atmospheric  Administration 
Weather  Wire  (NOAA). 

All  are  dedicated  cable  services  and  are  specifically 
edited  for  cable  tv  display.  With  the  MV  7000,  these  wire 
services  can  be  displayed  in  any  region  of  the  screen. 

Depending  on  the  service  selected,  the  MV  7000  can 
sort  wire  stories  into  categories  such  as  news,  sports,  or 
stock  market.  The  display  mode  for  each  category  is 
user-definable  in  different  colors,  font  styles  and  page 
attributes  such  as  print,  splash  or  bang. 


Introduces  the  all-new 
In-Line  Three  Knife  Trimmer 
designed  for  Instailation  to 
your  Web  Press... 


find  out  how  fast  and  how  economically 
all  this  equipment  can  become  part  of 
your  operation. 


your  operation  a  conibination  quarter- 

folder  &  three  knife 

MODEL  CX-107  trimmer  mounted  to  the  half 

folder  takes  the  press-glued 
product  directly  into  the  nipper 
rollers  .  quarterfolds ,  trims  top,  bottom,  and  side . . .  and  delivers  up  to  a 
96-page  book  at  speeds  of  25,000  c.p.h. 

This  machine  is  press  driven  and  requires  no  more  than  six  sq.  feet  of  space 
in  your  press  room  plus  whatever  type  of  delivery  used.  Cole  will  not  affect 
the  half  fold  operation,  and  will  provide  for  quarterfolding  when  trimming  is 
not  required. 


When  a  particular  category  comes  across  the  wire,  the 
MV  7000  automatically  converts  it  into  the  user’s 
predefined  display  mode.  For  example,  the  user  could 
define  all  stories  in  the  sports  category  to  display  with 
green  letters  on  a  yellow  background  and  all  news  stories 
to  display  with  white  on  blue. 

Also,  depending  on  the  service  selected,  the  user  can 
predefine  certain  categories  to  be  automatically  omitted 
from  the  MV  7000  display  sequencing. 

Additional  memory  is  available  for  the  MV  7000  which 
allows  it  to  store  categories  in  memory  and  display  them 
at  a  later  date. 

The  MV  7000  can  receive  and  display  two  types  of 
weather  information:  one  from  the  NOAA  service  and  the 
other  from  a  computer  weather  station. 

The  NOAA  service  offers  weather  forecasts  by  region. 
Since  NOAA  is  a  forecast  service,  it  does  not  offer  current 
weather  conditions  such  as  temperature,  rainfall  or  wind 
velocity. 

The  computer  weather  station  displays  current  local 
temperature,  daily  highs  and  lows  (in  Fahrenheit  and 
Celsius);  wind  direction  and  velocity;  wind  chill;  gusts; 
and  barometric  pressure.  The  time  and  date  is  already  a 
standard  feature  of  the  MV  7000. 

All  display  mode  programming  and  sequencing  for  wire 
service  displays  can  be  done  either  at  the  MV  7000 
keyboard  or  can  be  sent  to  the  character  generator  from 
the  Mycro-Comp  1 100  Front  End  System. 

*  *  * 

TELE-COMMUNICATIONS,  INC.,  Denver,  Colorado 
and  GENERAL  INSTRUMENT  CORPORATION,  New 
York,  jointly  announced  that  TCI  has  placed  orders  for 
cable  tv  electronics  equipment  valued  at  $100  million. 

General  Instrument’s  Jerrold  Division  will  supply  the 
digital  addressable  subscriber  terminals  and  associated 
headend  equipment  to  be  delivered  over  the  next  three 

-  years  for  use  throughout  TCI’s  300 

cable  systems  in  the  U.S. 

TCI,  with  over  two  million 

rrimmer  subscribers  at  the  end  of  1981.  is  the 

tallation  to  largest  multiple  systems  operator  in  the 
iS...  cable  television  industry. 

The  contracts  call  for  750,000  Jerrold 
400  and  450  mHz  addressable 
converters  which  can  deliver  up  to  66 
channels  of  programmable  and  permit 
pay-per-view  service.  TCI  subscribers 
will  be  able  to  select  from  a  wide 

MODEL  choice  of  individual  programming 

CX-107  offered  by  the  system,  and  pay 

according  to  the  selection — all  under 
the  automated  control  of  a  computer  at 
the  central  processing  center  to  be 
established  at  TCI. 

Other  electronic  equipment  to  be 
supplied  by  Jerrold  includes  “active” 
and  “passive”  distribution  equipment, 
and  satellite  earth  station  receiving 
equipment. 

lation  quarter- 

r  &  three  knife  Western  announces 


Call  or  write  today  for  more  information . 

405/236-8841 


COLE  MFC.  CO. 

(Ofv.  Okla.  City  Machine  Wks.,  Iik.) 
1 637  W.  Main  •  Ok.  City.  Ok  731 06 


new  register  option 

Western  Litho  Plate  has  added  an 
optional  color  registration  system  for  the 
Lith-X-Poser  III. 

This  system  exceeds  the  tight  toler¬ 
ances  needed  for  multiple  plate 
registration  of  process  color.  The  option 
is  a  new  design  of  the  pin  register  princi¬ 
ple,  which  registers  the  film  and  plate  at 
both  back  and  front. 
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Lith-X-Poser  systems,  Carlstadt  pro¬ 
duced  offset  plates  on  four  manual  lines 
using  conventional  vacuum  frames  and 
automatic  processors.  Asked  about  the 
difference,  Russell  comments,  “We 
worked  a  lot  harder.”  But  the  main 
impediments  were  slow  exposure  and 
processing  times,  and  lack  of  consistent 
quality.  Times  management  is  satisfied 
that  both  disadvantages  have  been  re¬ 
moved  since  the  new  systems  have  come 
on-stream.  All  but  one  manual  line  have 
been  phased  out. 

Either  film  negatives  or  laser  masks 
can  be  accommodated  on  the  Lith-X- 
Poser  Ills.  The  Times,  which  performs  all 
its  page  composition  in  the  city  plant, 
transmits  page  images  by  microwave  to 
Carlstadt  (six  miles),  where  it  is  recorded 
on  facsimile  equipment.  Elapsed  time  is 
about  two  minutes  for  two  pages.  Carl¬ 
stadt  also  is  the  site  for  the  Times'  earth 
station,  which  sends  picture  images  via  a 
communications  satellite  to  Chicago; 
Lakeland,  Fla.,  and  Torrance,  Calif.,  for 
printing  the  national  edition  of  the  news¬ 
paper  for  distribution  throughout  these 
regions  of  the  country. 

The  question  is  raised  about  back-up- 
capability  at  Carlstadt,  and  Martin  is 
queried  about  being  protected  in  this 
eventuality.  “Actually,  one  Lith-X-Poser 
line  backs  up  the  other,"  he  explains. 
“Most  of  the  production  now  is  being 
handled  on  one  line.  At  times,  the  second 
line  starts  up  for  a  short  period  as  we  near 
press-start.” 

The  Times  is  not  unlike  other  newspap¬ 
ers  in  designing  and  building  its  own 
work-saving  devices.  Several  are  evident 
in  the  platemaking  department. 

One  is  a  plate  truck  which  accommo¬ 
dates  press-ready  plates  for  up  to  12  dif¬ 
ferent  pages  and  saves  the  last  Lith-X- 
Poser  operator  several  trips  to  plate  stor¬ 
age.  Plates  are  hung  on  'A"  lips,  which  run 
the  length  of  the  truck  in  two  rows.  When 
the  truck  is  full  or  the  operator  has  suf¬ 
ficient  time,  he  simply  rolls  the  truck  to 
storage  for  unloading. 

A  door  between  the  plate  and  press 
department  has  been  reconfigured  with 
shelves  and  is  utilized  as  a  “plate  win¬ 
dow.”  Processed  plates  are  placed  on  the 
appropriate  shelf  by  the  platemaker  at 
delivery.  Pressmen  open  the  door  from 
their  side  to  retrieve  plates  for  dressing 
their  particular  press.  This  provides  a 
central  point  for  press-ready  plates  and 
the  shelving  affords  protection  against 
damage  to  the  plate. 

When  the  Lith-X-Poser  lines  are  not 
producing  for  the  daily  edition,  they  pro¬ 
duce  plates  to  be  used  for  advance  sec¬ 
tions.  The  department  installed  its  own 
rack  for  storage  of  such  plates  in  a  wall 
section  of  the  plate  room.  The  arrange¬ 


ment  provides  orderly  storage,  shows 
status  of  work,  and  enables  quick  loca¬ 
tion  of  page  plates. 

Another  device  is  a  large  scoreboard 
slate,  which  is  prominently  displayed  on 
the  wall  near  plate  storage.  When  page 
plates  are  placed  on  the  shelves  for  press¬ 
men.  the  operator  places  a  large  “X” 
mark  in  the  box  for  the  particular  page. 
The  display,  which  can  be  seen  from  the 
foreman’s  office,  shows  the  entire 
department  the  status  of  plate  produc¬ 
tion. 

To  reduce  noise  in  the  plate 
department,  the  Times  removed  the 


vacuum  pumps  used  on  the  Lith-X-Poser 
lines  to  an  adjacent  room.  Here  they  func¬ 
tion  at  the  same  level  of  efficiency  and 
make  the  surroundings  more  comfort¬ 
able.  The  room,  which  is  used  for  storage, 
includes  a  device  with  rotating  rollers  on 
which  several  containers  of  premixed 
developing  solution  are  placed.  These  ro¬ 
tate  with  the  rollers,  keeping  the  solution 
well  mixed  and  ready  for  use  without  a  lot 
of  shaking. 

J.A.  Riggs,  Jr.,  senior  vicepresident  of 
operations  has  described  Carlstadt  as  one 
of  the  most  up  to  date  plants  in  the 
country. 


W.  A.  NOLAN 
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tXtCUTtVE  OFFICES 

ROME  NEW  YORK  13440  TEL  (31S>  336  3100  TELEX  SiQ  243  9530 
DENVER.  COLORADO  60239  TEL  <3031371-4000  TWX  910  932  o324 


P.O.  Bex  P 

Brooklyn,  N.Y.  M224 
(212)  946-4709 


ALBERT  G.  ALLEN 
SALES  MANAGER 
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EXECUTIVE  OFFICES 

ROME  NEW  YORK  13440  TEL  (315)  336  3100  TELEX  510  243  9530 
DENVER  COLORADO  60239  TEL  (303)371-4000  TWX  910  932-0324 


P.O.  Bex  43R9 
Tylor.  TX  75712 
(214)  592-6633 


RICK  HORNBLOWER 
Roqionol  S«lo9  Manager 


P.O.  Box  8 1 

CrawferJtvilla.  In.  47933 
(317)  362-1211 


WESLEY  J.  GREAVU 
SALES  MANAGER 
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EPA  proposes  water  pollution 
guidelines  for  paper  industry 


The  U.S.  Environmental  Protection 
Agency  has  proposed  revised  water 
pollution  guidelines  for  the  pulp  and 
paper  industry’s  non-toxic  (con¬ 
ventional)  pollutants.  The  proposal 
would  replace  earlier  EPA  guidelines 
based  on  an  approach  struck  down  by  a 
federal  court  for  failure  to  comply  with 
the  1977  Clean  Water  Act’s  require¬ 
ments. 

“EPA’s  proposal  is  an  improved 
approach  at  meeting  the  requirements  of 
the  1977  law  concerning  cost-effective 
treatment,”  said  Louis  F.  Laun,  presi¬ 
dent  of  the  American  Paper  Institute,  the 
trade  association  representing  the  pulp, 
paper  and  paperboard  industry. 

“We  are  hopeful,”  he  continued,  “that 
this  action  by  EPA  will  resolve  the 
uncertainty  concerning  the  water  pollu¬ 
tion  control  requirements  for  the  next 
phase  of  the  Clean  Water  Act.”  He  added 
that  he  hoped  that  when  the  guidelines  are 
final,  “the  massive  $2  billion  cleanup  task 
in  which  the  paper  industry  has  been  en¬ 
gaged  can  be  completed.” 

The  action  stemmed  from  a  July,  1981 
decision  in  a  suit  brought  by  API  and 
other  industry  groups.  The  U.S.  Fourth 


Circuit  Court  of  Appeals  ruled  that  EPA’s 
prior  approach  to  setting  additional  water 
pollution  control  requirements  for  non¬ 
toxic  pollutants  was  not  in  keeping  with 
the  1977  Congressional  intent.  As 
expressed  in  the  law,  treatment  for  these 
pollutants  beyond  the  levels  required  to 
be  met  by  1977  was  to  be  done  only  when 
achievable  at  a  reasonable  cost.  The 
Court  held  that  “reasonableness”  under 
the  law  was  to  be  judged  against  both  the 
expenditures  industry  had  already 
incurred  and  the  costs  borne  by  municipal 
sewage  treatment  facilities  to  achieve 
similar  levels  of  control. 

The  proposed  guidelines  implementing 
the  Court’s  decision  would  still  require 
segments  of  the  industry  to  make  signifi¬ 
cant  additional  capital  expenditures 
beyond  that  already  spent  on  water  pollu¬ 
tion  control  equipment  since  1972. 
However,  Laun  views  the  guidelines  as  a 
positive  step  in  response  to  the  Court’s 
decision. 

“The  proposed  guidelines  strike  a  rea¬ 
sonable  balance,  which  complies  with  the 
1977  Congressional  mandate  to  avoid 
‘treatment  for  treatment’s  sake’  while 
still  maintaining  the  Act’s  goal  of  fishable 
and  swimmable  waters,”  he  concluded. 
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For  additional  information, 
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Agfa-Gevaert  closes 
Munich  facility 

Agfa-Gevaert  AG  has  announced  that 
it  will  reorganize  its  photo  equipment 
area  and  discontinue  the  manufacture  of 
amateur  photo  equipment  and  laboratory 
equipment  including  its  line  of  cameras. 
However,  these  will  continue  to  be  mar¬ 
keted  in  the  United  States  using  present 
inventories  until  it  can  make  arrange¬ 
ments  for  the  equipment  to  be  man¬ 
ufactured  to  its  specifications  by  other 
companies.  It  was  emphasized  that  cus¬ 
tomer  service  of  the  amateur  photogra¬ 
phy  products  and  laboratory  equipment 
will  continue  uninterrupted. 

As  a  result  of  an  extensive  study  of  the 
competitive  situation,  especially  with 
smaller  photo  and  cassette  cameras  from 
For  Eastern  and  American  sources,  the 
company  has  found  it  unprofitable  to  con¬ 
tinue  operation  of  its  camerawork  in 
Munich  and  as  well  as  the  factory  in 
Coimbra,  Portugal.  The  remaining 
activities  will  be  shifted  to  branch  factor¬ 
ies  in  Bavaria.  Photo  technical  service 
and  processing  will  remain  in  Munich. 

After  the  conclusion  of  the  reorganiza¬ 
tion,  Agfa-Gevaert  will  operate  in  West 
Germany  with  9,600  employees  of  which 
3,800  are  in  Bavaria.  These  people  will  be 
employed  in  the  production  of  magnetic 
tape,  photo  chemistry,  x-ray,  graphic  and 
office  copy  equipment. 

The  company  indicated  that  it  will  con- 
tinue  to  offer  cameras  and  other 
photographic  equipment  in  the  future  in 
the  United  States  in  the  current  assort¬ 
ment.  These  products  will  be  manu¬ 
factured  under  careful  supervision  for 
Agfa-Gevaert  by  other  companies  to 
Agfa’s  specifications. 


API  publishes 
statistics  book 

Wood  Pulp  and  Fiber  Statistics,  45th 
edition.  Book  1,  covering  the  United 
States,  Canada,  Finland,  Norway  and 
Sweden,  has  just  been  published  by  the 
American  Paper  Institute’s  Pulp,  Materi¬ 
als  and  Technology  Group. 

This  volume,  which  supplements 
Book  I  of  the  42nd  “reference”  edition 
(1950-1978),  contains  data  for  1980  and 
1981  including  North  America  and  Nordic 
chemical  market  wood  pulp  summaries 
and  U.S.,  Canada  Finnish,  Norwegian, 
and  Swedish  wood  pulp  production,  ship¬ 
ments  and  inventory  tables. 

Copies  of  Book  1  are  available  to  API 
member  companies  for  $15  each;  to  non¬ 
members  in  North  America  and  Mexico, 
$40;  and  to  non-members  overseas,  $45 
from  the  Pulp,  Materials  and  Technology 
Group, -Box  RS,  American  Paper 
Institute,  260  Madison  Avenue,  New 
York,  N.Y.  10016. 

EDITOR  &  PUBLISHER  for  November  13,  1982 


I 


Preprint  growth  cited  by  daiiy  in  press  order 

Miami  Valley  Publishing  Company,  trend  toward  higher  quality  in  this  At  that  time,  Miami  Valley  started  to 
reacting  to  the  continued  growth  of  its  market.”  get  insert  work  from  the  region’s  grocery 

insert  business,  has  ordered  an  eight-unit  To  take  advantage  of  the  advertiser’s  chains,  followed  shortly  by  Sears,  K. 
duplexed  Harris  N-900  press  for  delivery  preference  for  more  four-color  and  better  mart,  and  other  large  retailers.  Presently, 
before  the  end  of  1982.  reproduction,  the  firm  decided  to  add  the  the  commercial  printing  operation 

The  press,  equipped  with  a  dryer,  will  N-900  last  year.  The  press  has  a  46"  accounts  for  the  largest  share  of  the  com- 
enable  the  company  to  compete  more  cylinder  width  and  a  21"  cutoff,  making  it  pany’s  revenues  and  profits, 
effectively  in  the  booming  insert  market,  ideal  for  production  of  10'/;"  square  tabs,  “With  the  dryer,  the  shorter  cutoff, 
according  to  Jim  McMillan,  Miami  Valley  an  increasingly  popular  size.  and  the  ability  to  produce  up  to  120,000 

Publishing  president.  Although  Miami  Valley  has  been  doing  inserts  per  hour,  we  expect  to  pick  up  a 

“Our  insert  business  has  grown  by  commercial  work  since  the  1930s,  the  lot  of  new  work,”  says  McMillan.  “In 
leaps  and  bounds  in  the  last  ten  to  12  business  was  a  sideline  to  the  publishing  l%3,  we  used  300  tons  of  newsprint.  In 
years,”  says  McMillan.  “We  see  not  only  of  the  Daily  Herald,  circulation  7.500,  1981,  it  was  7,500  tons.  We  would  like  to 

continued  strong  growth,  but  a  clear  until  1968.  keep  this  growth  curve  going.” 

Illinois  daily  begins 
building  new  plant 

Construction  of  the  Belleville  (III.) 

News-Democrat's  new  production  and 
distribution  plant  is  well  underway  with 
completion  scheduled  for  January,  1983. 

Ground  breaking  ceremonies  were  held 
on  October  5.  The  new  facility  will  house 
a  new  offset  press  and  distribition  center 
for  the  CapCities  publication  serving 
42,000  daily  and  47.000  Sunday  readers  in 
Belleville  and  30  other  communities  in 
southern  Illinois. 

The  new  press,  a  Goss  Urbanite,  will 
consist  of  8  printing  units  and  one  color 
unit  and  have  a  64-page  capacity.  It  will 
replace  the  paper’s  present  40-page 
capacity  letterpress. 

The  new  plant  is  located  in  the  Belle- 
Valley  Industrial  Village  about  2  miles 
southeast  of  the  paper’s  present  office 
and  distribution  center. 

The  paper’s  circulation,  advertising, 
business  and  executive  offices  as  well  as 
the  composing  department  will  continue 
to  operate  out  of  the  downtown  location. 

Platemaking,  printing  and  the  paper's 
fleet  of  delivery  trucks  will  operate  out  of 
the  new  location. 


Correction 

In  October  30,  1982  editions  of  E&P,  it 
was  incorrectly  reported  in  a  story  con¬ 
cerning  M. A. N. -Roland  USA’s  market¬ 
ing  strategy  that  a  UNIMAN  4/2  press 
had  been  installed  at  the  American  News¬ 
paper  Publishers  Association  Research 
Institute  in  Easton.  Pa.,  and  that  the  press 
was  available  for  press  crew  training. 

The  UNIMAN  4/2  will  be  supplied  to 
ANPA  by  M. A. N. -Roland  and  will  be 
installed  in  the  new  ANPA/RI  facilty  in 
Reston,  Va.  The  press,  once  it  is 
installed,  will  be  made  available  for  press 
crew  training. 

Construction  of  the  new  RI  facility  is 
now  underway  with  completion  slated  for 
next  year. 
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Connecticut  distributors 
sue  the  New  York  Times 


By  John  Consoli 

A  group  of  independent  newspaper 
home  delivery  dealers  in  Connecticut  has 
filed  suit  against  the  New  York  Times 
Company  and  MCI  Corp.  in  U.S.  District 
Court,  charging  them  with  violating 
federal  antitrust  laws  and  state  statutes  in 
connection  with  the  distribution  of  the 
New  York  Times. 

The  independent  dealers  are  attempt¬ 
ing  to  prohibit  the  Times  from  directly 
distributing  the  newspaper  to  home 
delivery  customers,  a  practice  which  they 
claim  will  ultimately  force  them  out  of 
business. 

In  filing  their  suit,  the  dealers  sought  a 
temporary  restraining  order  which  would 
have  prohibited  the  Times  from  conduct¬ 
ing  such  activities  until  the  case  was 
heard.  The  court  denied  that  motion  and 
the  case  is  expected  to  be  heard  sometime 
next  spring. 

Four  dealers  who  filed  the  suit  are 
Harold  Ball,  Jr.,  of  Ball  News  Service, 
Georgetown,  Connecticut;  Rosemary 
Belfiore,  Nutmeg  News,  Greenwich, 
Conn.;  Murray  Berman,  Berman  News 
Service,  Wilton,  Conn.;  and  Eric  Scott, 
New  Canaan/Scotty's  News  Service,  Da¬ 
rien,  Conn.;  and  class  action  on  “behalf 
of  others  similary  situated.” 

25-year  history 

The  suit  contends  that  for  more  than  25 
years,  the  Times  Company  distributed  its 
newspaper  in  the  Fairfield  County,  Con¬ 
necticut,  area  “predominantly  through  a 
system  of  independent  wholesalers  and 
independent  retail  dealers.” 

The  suit  states  that  the  Times  “routine¬ 
ly  provided  independent  dealers  with  the 
names  of  subscribers  in  the  areas  which 
the  dealers  served.  The  subscribers  then 
became  customers  of  the  dealers — 
purchasing  the  papers  directly  from  the 
dealers  who  billed  them  directly  for  the 
papers.” 

Recently,  the  suit  contends,  the  Times 
has  “engaged  in  a  number  of  practices 
designed  to  ensure  that  the  independent 
dealers  charge  the  company's  price.  The 
company  (Times)  has  conducted  frequent 
promotional  campaigns  in  which  it  adver¬ 
tised  home  delivery  of  the  Times  at  low, 
introductory  rates,  conditioning 
availability  of  the  names  of  new  subscrib¬ 
ers  on  the  dealers’  promise  to  charge  the 
introductory  price,  and  threatening  to  set 
up  its  own  subsidized  delivery  system  in 
competition  with  independents  that  have 
refused  to  charge  the  advertised  price.” 

The  dealers  further  charge  that  the 
Times  is  "carrying  out  its  threat  by 


implementing  a  subsidized  home  delivery 
distribution  system  in  Fairfield  County 
(Conn.)  with  ‘Times-Routes’  or  ‘T- 
Routes.'” 

“It  is  this  last  action  by  the  defendants 
which  most  directly  prompted  the  filing  of 
this  lawsuit  and  most  clearly  requires 
immediate  relief,”  the  dealers  state. 
“The  company  (Times)  has  already  hired 
independent  contractors  to  deliver  the 
Times  in  competition  with  the 
independent  route  dealers  in  Fairfield 
County,  and  defendants  (Times)  have 
begun  soliciting  plaintiffs’  customers.” 

The  dealers  charge  that  in  the  past, 
information  about  subscribers  or  poten¬ 
tial  subscribers  who  contacted  the  Times’ 
circulation  department  through  its  adver¬ 
tised  toll-free  number,  was  forwarded  to 
the  independent  dealers.  Now,  the 
dealers  charge,  the  Times  has  ceased  to 
provide  the  independent  dealers  with  this 
information  and  is  instead  providing  it  to 
the  “T-Routes.” 

The  dealers  also  charge  that  telephone 
operators  of  MCI,  which  the  Times  has 
engaged  to  handle  its  toll-free  number, 
“have  been  maliciously  informing  callers 
that  the  independent  dealers  are  out  of 
business,  are  no  longer  delivering  the 
Times  or  cannot  be  reached.” 

The  dealers  complain  that  the  Times  is 
offering  to  sell  home  delivered  newspap¬ 
ers  at  an  introductory  rate  of  $2  per  week, 
followed  by  a  permanent  rate  of  $4.  The 
dealers  state  that  both  of  these  rates  are 
“well  below  the  directly  attributable 
costs  to  the  company  of  delivering  the 
Times.”  The  dealers  allege  that  it  costs 
“at  least”  $4.85  per  week  per  subscriber 
to  distribute  the  Times  profitably. 

“The  company  (Times)  is  charging  a 
rate  which  the  independent  dealers  can¬ 
not  possibly  match  without  losing 
money,”  the  dealers  charge.  “The  fact 
that  this  is  not  being  done  to  increase 
circulation  but  rather  for  predatory  pur¬ 
poses  is  evidenced  by  the  fact  that  these 
rates  are  being  offered  to  existing  custom¬ 
ers  of  the  New  York  Times,  not  just  new 
ones.” 

The  dealers  contend  that  if  forced  to 
charge  such  subscription  prices,  they  will 
lose  money  and  ultimately  be  forced  to  go 
out  of  business. 

The  dealers  further  state  that  if  they  go 
out  of  business,  this  will  effect  other  New 
York  City  based  newspapers  that  they 
distribute  in  Fairfield  County,  such  as  the 
New  York  News,  New  York  Post,  and  the 
Wall  Street  Journal,  which  will  no  longer 
have  distribution  systems  in  that  portion 
of  Connecticut. 

Among  the  dealers  allegations  in  the 
suit  are  that  the  Times  and  MCI  have 


“conspired  to  fix  resale  prices  of  the 
newspaper,  and  have  conspired  to  res¬ 
train  trade  in  the  retail  sale  of  home 
delivered  morning  newspapers  in  viola¬ 
tion  of  Section  I  of  the  Sherman  Act.” 

The  dealers  also  allege  that  the  Times 
has  “monopoly  power  in  the  publication 
of  the  New  York  Times  and  of  morning 
newspapers  in  Fairfield  County,”  and 
that  the  Times  is  “using  monopoly  power 
to  gain  a  competitive  advantage  in  the 
sale  of  home  delivered  papers  in  Fairfield 
County.” 

Finally,  the  dealers  charge  that  the 
Times  is  using  information  obtained  from 
and  for  the  benefit  of  the  independent 
dealers  to  assist  the  “competing  Times- 
routes  (or  T-routes)  and  that  the  Times  is 
giving  preferential  treatment  of  Times- 
route  people.” 

“The  plaintiffs  seek  a  preliminary  and 
permanent  injunction  to  enjoin 
defendents  from  engaging  in  price  fixing, 
price  discrimination,  predatory  pricing, 
business  libel,  and  other  anticompetitive 
conduct,”  the  suit  states.  “Further,  the 
plaintiffs  seek  to  enjoin  use  of  the  com¬ 
pany’s  monopoly  power  over  the  sale  of 
newspapers  to  leverage  itself  into  the 
newspaper  home  delivery  market  in 
which  the  plaintiffs  operate.” 

The  dealers  are  also  seek  monetary 
damages. 

The  Times’  case 

In  its  argument  which  successfully 
opposed  the  temporary  restraining  order, 
the  Times  states  that  the  dealers  have 
“simply  ignored  the  substantial  body  of 
federal  precedent  which  vindicates  a 
newspaper’s  right  freely  to  alter  its 
method  of  distribution — a  principal 
which  has  assumed  growing  importance 
as  the  number  of  failed  or  failing  major 
newspapers  in  this  country  continues  to 
mount.” 

The  Times  argues  that  “despite  its 
unquestioned  right  to  eliminate  entirely 
its  sales  through  independent  dealers,” 
the  Times  has  “done  far  less.”  The  Times 
argues  that  it  has  “simply  expanded  the 
areas  in  Fairfield  County  in  which  it  off¬ 
ers  home  delivery  service  directly  to 
customers.  Thus,  the  Times  now  com¬ 
petes  with  plaintiff  dealers  who  would 
otherwise  have  enjoyed  their  own 
monopoly  in  the  home  delivery  of  the 
New  York  Times  in  their  respective  ter¬ 
ritories.” 

The  Times  alleges  that  it  has  “not  acted 
in  any  way  to  curtail  the  supply  of  news¬ 
papers  to  these  independent  dealers  or  to 
interfere  with  their  efforts  to  solicit 
customers  or  otherwise  promote  their 
own  delivery  services.” 

The  Times  contends  that  the  Fairfield 
market  has  great  potential  for  circulation 
growth  and  that  “far  from  intending  to 
eliminate  the  business  of  independent 
dealers,  the  Times  has  good  reason  to 
believe  that  the  impetus  of  competition 
(Continued  on  page  55) 
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Survey  shows  circulation 
depts.  are  neglected 


(Continued  from  page  54) 
will  cause  them  to  render  improved  serv¬ 
ice  to  the  many  customers  they  retain  and 
play  a  more  active  role  in  attracting  new 
subscribers.” 

Similar  case 

The  Times  cites  a  similar  case  it  was 
involved  in  during  1979  in  Boston.  The 
Times  had  expanded  its  direct  delivery 
operations  in  greater  Boston  and  High¬ 
land  News  Co.  sought  to  enjoin  the  Times 
from  terminating  its  dealership  on  the 
ground  that  the  loss  of  the  Times  sales 
would  jeopardize  its  entire  home  delivery 
business. 

Highland  News  Co.’s  motion  for  pre¬ 
liminary  injunction  was  denied,  but  the 
Times  decided  not  to  terminate  Highland. 
Instead,  the  Times  states,  a  competition 
similar  to  that  taking  place  in  Fairfield  for 
home  delivery  sales  was  created.  Three 
years  later,  the  Times  states  in  its  court 
papers,  “Highland  is  still  in  the  business 
of  selling  the  New  York  Times,  with  sub¬ 
stantially  the  same  level  of  sales.” 

“In  short,  plaintiffs’  predictions  that 
competition  from  the  Times  will  drive 
them  out  of  business  are  no  more  than 
unsupported,  and  unsupportable, 
speculation,  falling  far  short  of  the  clear 
proof  of  an  imminent  threat  of  irreparable 
injury,”  the  Times  states. 

In  its  court  papers,  the  Times  denies  it 
has  a  monopoly  of  the  market,  denies  that 
it  conspired  to  restrain  trade,  and  states 
that  the  plaintiff  dealers  have  “ignored” 
an  assortment  of  previous  cases  in  which 
newspapers  have  taken  action  similar  to 
that  of  the  Times  and  have  been  upheld  in 
the  courts. 

Thomson  settles 
dispute  out-of-court 

A  newspaper  distributor  will  receive 
about  $15,000  in  damages  from  the  own¬ 
ers  of  the  Winnipeg  Free  Press  in  an  out- 
of-court  settlement  over  a  broken  con¬ 
tract. 

Horst  Frieburg,  owner  of  Freecastle 
Distributing  Co.,  Ltd.,  sued  Thomson 
Newspapers  Ltd.,  for  profit  lost  as  a  re¬ 
sult  of  being  cut  off  from  his  supply  of 
newspapers  for  distribution  in  Brandon. 

Frieburg  testified  in  Court  of  Queen’s 
Bench  that  as  a  result  of  a  dispute  over 
increased  costs,  the  paper  had  cancelled 
his  contract  last  November  6,  even 
though  it  had  almost  a  year  to  run. 

Frieburg  said  the  paper  was  increasing 
its  wholesale  price  without  increasing  its 
retail  price  and  expected  him  to  absorb 
the  loss. 

The  case  was  adjourned  after  the  two 
sides  agreed  to  the  out-of-court  settle¬ 
ment. 

Ron  Keith,  Free  Press  circulation 
director,  said  the  paper  had  maintained 
that  the  contract  with  Frieburg  was  pro¬ 
bationary  and  could  be  terminated  without 
cause. 


Circulation  departments  are  relatively 
neglected  by  management  in  financial 
support,  training  and  research,  despite 
the  fact  that  circulation  is  the  “key  to 
successful  newspaper  marketing,” 
according  to  a  Newspaper  Advertising 
Bureau  survey. 

“Circulation  departments  appear  .  .  . 
to  be  led  and  staffed  by  capable  and  dedi¬ 
cated  people,  but  they  are  given  widely 
varying  degrees  of  financial  support  and 
encouragement  by  newspaper  man¬ 
agements,”  Michel  M.  McDevitt,  NAB’s 
Western  retail  sales  director,  told  the  Cal 
Western  Circulation  Managers  Associa¬ 
tion  in  Los  Angeles  (October  9). 

McDevitt  said  his  conclusions  were 
based  on  a  study  of  15  newspapers,  both 
large  and  small,  throughout  the  nation. 

The  NAB  survey,  he  said,  found  that 
newspapers  devote  little  research  to 
circulation,  compared  to  the  attention 
given  advertising  and  editorial.  McDevitt 
suggested  research  could  be  valuable  in 
defining  and  solving  circulation  pro¬ 
blems. 

Circulation  training  is  another  over¬ 
looked  area,  the  speaker  continued. 

Training  needed 

“There  is  still  room  for  considerable 
expansion  in  the  training  of  circulation 
staffs  at  every  level,”  McDevitt  contin¬ 
ued.  “Training  does  not  appear  to  be 
taken  seriously  by  many  departments, 
and  there  has  been  insufficient  use  of 
materials  and  programs  produced  by  the 
newspaper  readership  project.” 

The  study  also  disclosed  “a  striking 
absence”  of  women  and  minorities  in 
circulation  management,  although  the 
need  and  opportunity  for  greater 
involvement  are  evident,  McDevitt 
stated. 

The  NAB  executive  declared  the  sur¬ 
vey  turned  up  a  “big  basic  dilemma  as  to 
whether  circulation  is  to  be  regarded  as 
an  independent  profit  center  within  the 
newspaper  organization,  operating  at  the 
lowest  possible  cost,  or  whether  its  pri¬ 
mary  job  is  to  maximize  the  numbers  the 
advertising  department  can  sell  to 
advertisers  at  a  profit.” 

Newspapers,  McDevitt  argued,  should 
find  both  objectives  compatible. 

“We  can  achieve  any  level  of  circula¬ 
tion  we  want — but  at  a  price,”  he  said. 

McDevitt  went  on,  NAB  did  find  that 
circulation  managements  have  changed 
their  outlook  in  recent  years  and  general¬ 
ly  accept  the  marketing  concept. 

McDevitt  said  the  survey,  which 
included  both  groups  and  independent 
newspapers,  found  “considerable 
differences”  in  the  way  they  are  orga¬ 
nized,  how  they  sell,  distribute  and  col¬ 


lect  from  customers,  and  the  degree  to 
which  they  orient  their  operations  to  the 
marketing  needs  of  advertisers. 

Pay  the  office 

In  the  matter  of  collection,  the  survey 
determined  that  about  one  in  every  eight 
subscribers  is  billed  directly  by  the  paper, 
but  the  percentage  appears  to  be 
increasing,  CWCM  A  delegates  were  told. 
This  trend,  McDevitt  said,  stems  partly 
from  the  decline  in  the  availability  of 
carriers  and  that  newspapers  have  dis¬ 
covered  that  an  office  pay  system  not 
only  reduces  the  carrier’s  load  but  also 
provides  them  with  control  over  custom¬ 
er  lists  and  the  ability  to  deal  with  sub¬ 
scribers  directly. 

McDevitt  also  pointed  out  that  carriers 
don’t  like  the  collection  part  of  their  jobs, 
despite  the  fact  that  carrier  collections 
provide  an  “invaluable  personal  link  with 
customers”  and  are  essential  to  the  tips 
that  add  to  the  carrier’s  income. 

ABC  changes 

In  other  CWCMA  convention  busi¬ 
ness,  Howard  W.  Kutz,  assistant  manag¬ 
ing  director  of  the  Audit  Bureau  of  Cir¬ 
culations,  reported  that  the  ABC  board 
recently  voted  tentatively  to  establish  a 
second  category  for  business  and  national 
newspapers. 

“The  bureau  has  recognized  for  years 
that  certain  newspapers  that  are  national 
or  regional  in  scope,  that  limit  their  edito¬ 
rial  product  to  national  business  news  or 
to  news  of  a  specific  industry,  have  no 
need  for  a  breakdown  by  the  traditional 
city  zone  and  retail  trading  zone  or  pri¬ 
mary  market  area,”  Kutz  explained.  The 
board  is  expected  to  take  final  action  on 
the  matter  at  its  November  meeting. 

In  another  action,  Kutz  said,  the  ABC 
board  approved  the  auditing  of  cable 
television  on  a  two-year  trial  basis.  The 
purpose,  he  added,  is  to  determine  if  the 
approximately  15  cable  networks  that 
offer  advertising  are  interested  in  having 
the  bureau  verify  the  paid  status  of  their 
subscribers. 

Kutz  said  the  networks  are  being  asked 
to  pay  a  participation  fee  plus  the  regular 
field  auditing  hourly  rate  so  that  the  entire 
cost  of  the  project  will  be  borne  by  them. 

Boone  promoted 

Tom  Boone,  formerly  assistant  busi¬ 
ness  editor,  was  promoted  to  real  estate 
editor  for  Dallas  Times-Herald.  Boone, 
who  has  been  with  the  paper  for  four 
years,  held  editorial  positions  with  the 
Charlotte  News  and  Oklahoma  City  Daily 
Oklahoman.  As  real  estate  editor,  he  will 
be  responsible  for  the  Times-Herald’s 
Sunday  Homes  section. 
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Cable  and  low-power  tv  risks 
- SEMINAR  HIGHLIGHTS - 


(Continued  from  page  72) 

American  Newspaper  Publishers  Association  to  “to  join 
them  in  the  fight  to  be  tele-publishers,”  said  Charles  Kinsolv¬ 
ing.  NAB's  vicepresident  for  marketing  and  new  technology. 

Tele-Communications,  Inc.,  the  largest  cable  company 
with  over  2  million  subscribers,  wants  “joint  ventures  with 
newspapers  only  because  of  the  tele-publishing  angle,” 
Kinsolving  said. 

“Leases  are  falling  in  disfavor.  Cable  wants  to  avoid  the 
common  carrier  label,”  added  Phil  Green,  a  consultant  with 
Communications  Studies  and  Planning  in  Cambridge,  Mass. 

Green  noted  that  “a  lot  of  local  avails  are  going  unsold”  on 
cable  network  channels  like  CNN  and  ESPN.  “There’s  a  big 
opportunity  to  buy  those  things  up  and  start  selling  them.” 

Green  said  newspapers  have  “the  most  leverage”  in 
negotiating  with  cable  operators  when  the  systems  are  under 
construction  or  the  franchise  is  up  for  renewal. 

Retrenchment  likely 

Stephen  Effros,  executive  director  of  Community  Antenna 
Television  Association,  which  represents  cable  operators  in 
small  markets,  said  the  “extortionist”  demands  by  cities  for 
systems  with  100  or  more  channels  has  made  cable  operators 
desperate  for  any  kind  of  programming  to  fill  them. 

“Does  the  public  want  text  channels?  We  don’t  know  and 
we  don’t  care,”  Effros  said.  “With  100-plus  channels,  we 
don’t  know  what  to  put  on  them.” 

Effros  advised  the  publishers  to  “take  a  very  realistic  look 
at  cable  and  your  own  industry  before  you  decide  this  is  the 
greatest  thing  since  sliced  bread.  There’s  no  evidence  today 
the  public  wants  something  other  than  broadcast,  movies, 
sports,  and  dirty  movies.” 

Effros  said  cable  industry  was  going  to  undergo  a  retrench¬ 
ment  as  most  companies  backed  away  from  pledges  to  build 
elaborate  systems  “that  won’t  make  money.  Most  promises 
you  read  about  are  on  paper,  not  in  the  streets,”  he  said,  “and 
are  not  likely  to  get  into  the  streets  the  way  they  are  on 
paper.” 

Returning  to  newspapers 

Jayne  Zenaty,  manager  of  media  research  for  Leo  Burnett 
USA  in  Chicago,  told  the  seminar  that  cable  “is  never  going  to 
take  over  as  the  dominant  advertising  medium.  It  will  be  there 
as  a  supplement.” 

She  said  that  as  broadcast  television  loses  its  upscale 
audience  to  non-commercial  pay  cable,  media  planners  will 
turn  to  newspapers,  magazines,  and  radio  rather  than  com¬ 
mercial  cable  channels  to  reach  them  again. 

“Newspapers,  magazines,  and  radio  will  benefit  at  the 
expense  of  the  networks,”  Zenaty  said.  “The  upscale 
audience  diverted  by  pay  cable  I  can  find  easily  in  the  news¬ 
paper.” 

Doug  Watts,  staff  counsel  for  ANPA,  reminded  the 
publishers  that  entering  cable  requires  “a  fundamental  psy¬ 
chological  change  from  the  business  you  are  in  today.” 
Beware  of  city  hall  politics 

Watts  noted  that  a  cable  franchise  holder  is  “a  creature  of 
city  hall  to  no  small  extent.  You  may  find  he  gets  a  little 
nervous  at  franchise  renewal  time  about  your  city  hall 
coverage.” 

Watts  said  negotiating  with  a  cable  operator  involves  reach¬ 
ing  agreement  on  both  editorial  control  and  “bottom  line 
control.  Giving  up  business  control  requires  some  measure  of 
quid  pro  quo  from  the  operator.” 

Watts  also  said  it  is  possible  for  a  newspaper  to  bargain 
away  some  its  editorial  control  of  what  appears  on  the  chan- 
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nel.  He  said  if  that  is  done,  the  newspaper  should  also  negoti¬ 
ate  for  the  operator  to  assume  a  proportional  degree  of  the 
liability  for  what’s  on  the  channel. 

At  the  ANPA  seminar  on  low-power  television,  publishers 
learned  the  drawbacks  to  this  new  medium  may  well  outweigh 
its  attractions. 

LPTV  transmitters  are  limited  to  10  watts  of  power  for 
VHP  stations  and  1,000  watts  for  UHF.  The  stations  have  a 
broadcast  radius  of  about  15  to  20  miles. 

The  sense  of  the  meeting  was  that  LPTV  will  follow  broad¬ 
cast  tv  models  in  its  development  and  that  the  potential  for 
text  services  is  limited  to  filling  “the  gaps”  between  video 
programming. 

The  speakers  agreed  that  news  on  LPTV  would  have  to  be 
done  live  in  the  manner  of  regular  broadcast  stations  in  order 
to  attract  an  audience. 

As  for  local  advertising,  the  prevailing  view  was  that  LPTV 
will  compete  more  against  radio  than  newspapers  and  that 
most  ads  will  be  in  a  video  format. 

LPTV  was  described  as  a  much  more  expensive  medium 
than  cable  to  get  into.  Estimates  for  constructing  a  station 
ranged  fromg  $300,000  to  $600,000,  with  operating  expenses 
for  the  first  year,  assuming  a  phasing  in  of  service,  estimated 
as  high  as  $1.4  million. 

Newspapers  will  have  to  be  very  careful  and  assess  their 
market  before  venturing  into  cable  tv,”  said  Pam  Reilly,  an 
ANPA  staff  counsel,  “or  they  stand  to  lose  their  shirts. 
There’s  a  lot  of  unknowns  out  there.” 

Media  guerrillas 

In  developing  programming  for  LPTV,  publishers  were 
advised  to  become  “media  guerrillas”  and  come  up  with 
innovative,  and  often  off-beat  ways,  to  compete  against 
broadcast  stations. 

Suggestions  on  how  to  go  about  this  included  airing  pro¬ 
grams  at  five  minutes  before  the  hour  to  grab  an  audience 
before  network  shows  come  on,  and  to  offer  syndicated 
shows  counter-targeted  to  regular  broadcast  fare. 

Non-broadcast  video  productions  and  video  documentar¬ 
ies  were  other  sources  of  programming  recommended  for 
LPTV. 

“Start  with  portable  video  equipment  that  goes  to  where 
the  community  is,”  recommended  Parry  Teasdale,  chairman 
of  the  Television  Center  in  Washington  D.C.  “You  have  the 
sources  of  news.  Be  innovative  and  you  will  get  an  audience.” 

George  Back,  president  of  All  American  Television,  a  syn¬ 
dication  firm,  said  “the  potential  for  syndication  among  you 
of  newspaper  content  is  vast.” 

Back  also  told  the  publishers  that  syndicators  “have  the 
programmiing  for  LPTV”  and  not  to  be  concerned  about  the 
cost.  “They’ll  find  a  way  for  you  to  pay  them,”  he  said, 
including  deals  where  LPTV  stations  barter  commercial  time 
for  programs. 

X-rated  movies  and  STV 

Subscription  television,  an  over-the-air  pay  service,  may 
provide  a  lucrative  source  of  revenues  for  local  LPTV  sta¬ 
tions  by  showing  a  mix  of  movies  and  sporting  events,  the 
publishers  learned,  but  STV’s  main  attraction  is  its  late  night 
offering  of  R-  and  X-rated  movies. 

“X-rated  movies  are  one  of  the  most  desirable  features”  of 
STV,  said  John  Calvetti,  senior  vicepresident  and  general 
manager  of  SelectTV.  “To  not  offer  it  tends  to  limit  the 
marketability  of  the  service  ” 

(Continued  on  page  60) 
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must  read  the  Star,”  he  said. 

Two  other  panelists  held  post  mortems 
on  the  deaths  of  the  Minneapolis  Star  and 
Des  Moines  Tribune. 

Bad  practice 

Drake  Mabry,  editor  of  the  surviving 
Des  Moines  Register,  said  publishing  two 
newspapers  in  the  city  was  a  good  idea 
until  people,  for  economic  reasons  or  lack 
of  time,  quit  buying  both. 

“While  80%  of  the  advertising 
appeared  in  both  papers  because  of  a 
combination  buy  we  started  in  the  1970s, 
we  continued  to  compete  against  our¬ 
selves  in  the  newsroom,”  he  recalled. 

As  a  result,  he  said,  readers  of  one 
paper  were  being  “short  changed”  by 
missing  important  stories  in  the  other. 

“If  you  believe  it  is  a  newspaper’s 
responsibility  to  set  the  news  and  public 
affairs  agenda  for  a  community,  then  we 
must  question  the  wisdom  of  a  newspaper 
company  that  in  actual  practice  sets  two 
different  agendas  for  two  sets  of  read¬ 
ers — one  morning  and  one  evening,” 
Mabry  said. 

Management  concluded,  he  went  on, 
that  a  “single,  louder,  more  distinctive 
voice”  was  a  better  alternative. 

Stephen  D.  Isaacs,  former  editor  of  the 
Minneapolis  Star,  said  the  paper  was  on 
its  last  legs  when  he  took  it  over  and  dras¬ 
tically  revamped  it.  But  at  the  start  of  the 
experiment  there  was  a  conviction  the 
changeover  would  not  save  it,  he  stated. 

Vital  signs  good 

In  an  address  to  the  membership,  out¬ 
going  APME  president  Robert  J.  Haiman 
asserted  that,  despite  the  demise  of  some 
dailies,  the  vital  signs  of  the  newspaper 
industry  are  good. 

“The  publicly-owned  newspapers  of 
this  country,  according  to  their  audited 
figures,  are  more  than  twice  as  profitable 
after  taxes  as  the  average  of  all  the  For¬ 
tune  500  companies,”  he  said.  “And 
there  is  plenty  of  evidence  to  indicate  the 
privately-owned  papers  may  be  even 
more  profitable.” 

“If  newspapers  do  die  out,  it  will  be 
their  own  fault,”  the  St.  Petersburg 
Times  executive  editor  said. 

“It  will  not  be  because  revenue 
departments  did  not  raise  enough  money. 

It  will  be  because  the  news  departments 
didn't  get  enough  of  it  to  spend,  or  that 
they  got  enough  but  didn't  know  how  to 
spend  it  wisely.  It  will  be  because  their 
editors  and  reporters  ...  did  not  look 
closely  enough  at  the  changing  world 
around  them  and  tailor  their  assumptions 
and  their  newspapers  to  the  informational 
needs  of  that  changing  world.” 

Haiman  said  newspapers  should  also 
devote  more  attention  to  accuracy  and 
that  editors  and  reporters  must  shed  the 
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“haughtiness  and  arrogance”  that  some 
display  when  they  demand  First  Amend¬ 
ment  protection  without  thinking  of  the 
responsibility  that  goes  with  it. 

Haiman  also  called  for  more  devotion 
to  fairness  and  good  writing  noting, 
“Reporters  on  our  papers  must  seek  that 
detail,  that  nuance  that  scrap  of  light  or 
color  which  breathes  life  into  the  char¬ 
acter  of  their  stories.” 

522  members  and  their  spouses 
attended  the  3-day  convention. 


Lerude  to  serve 
as  regional  editor 

The  appointment  of  Warren  Lerude  as 
the  first  of  several  regional  consulting  edi¬ 
tors  to  the  editorial  page  staff  was 
announced  by  John  Seigenthaler,  edito¬ 
rial  director  of  USA  Today. 

Lerude,  45,  is  a  visiting  professor  of  jour¬ 
nalism  at  the  University  of  Nevada  at  Las 
Vegas.  From  1964  until  1980  Lerude 
worked  for  the  Nevada  State  Journal  and 
Reno  Evening  Gazette. 

USA  Today  started  selling  in  the  cities 
of  Seattle  and  Portland  on  November  8 
and  in  the  cities  of  San  Francisco,  Oak¬ 
land,  Sacramento  and  San  Jose  on 
November  15. 


135-year-old 
N.Y.  weekly  sold 

Clinton  (N.Y.)  Courier,  a  weekly 
which  is  in  its  136th  year  of  publication, 
was  sold  by  Michael  Milmoe,  its  owner 
since  1977,  to  Gary  Meyer  and  his  wife, 
Maijorie  Millholland, 

The  sale  was  handled  by  W.B.  Grimes 
&  Co.,  Inc.,  a  Washington-based  news¬ 
paper  broker. 

Ms.  Millholland  is  a  native  of  North 
Carolina,  where  her  family  has  owned 
and  operated  the  Hickory  Daily  Record 
for  more  than  50  years.  She  has  worked  as 
a  reporter  for  the  Lynchburg  (Va.)  News 
and  Kingsport  (Tenn.)  Times-News, 
where  three  times  she  was  nominated  by 
local  education  groups  for  state  reporting 
awards.  Most  recently,  Ms.  Millholland 
was  employed  as  a  news  assistant  in  the 
University  Relations  Department  of 
Northwestern  University. 

Meyer,  a  native  of  northern  New 
Jersey,  has  worked  as  a  reporter  for  the 
Hickory  Daily  Record,  the  Bristol  (Va./ 
Tenn.)  Herald-Courier  and  the  Kingsport 
Times-News.  While  at  the  Kingsport 
newspaper,  he  was  one  of  three  reporters 
sharing  in  the  1980  first  place  award  for 
public  service. 

Milmoe  will  continue  as  owner  and 
publisher  of  the  Canastota  (N.Y.)  Bee- 


Journal,  a  newspaper  owned  by  his  fami¬ 
ly.  since  1887. 


CIGARETTE  SMOKE. 
DOES  IT  HURT 
NON-SMOKERS? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

Walker  Merryman's 
job  is  giving  straight  an¬ 
swers  to  tough  questions 
about  cigarettes.  In  person 
or  on  the  phone. 

You  need  the  other  side. 

Call  toll  free 
(800)  424-9876. 

THE 

TOBACCO  INSTITUTE. 


Two  six-part  tax  senes  are  available 
without  charge  from  the  national 
accounting  and  consulting  firm  of  Laven- 
thol  &  Horwath.  The  first  is  aimed  at 
helping  taxpayers  reduce  their  taxes  be¬ 
fore  end  of  the  year  and  the  second  at 
helping  taxpayers  take  full  advantage  of 
the  tax  laws  in  filing  their  return.  Informa¬ 
tion  may  be  had  by  contacting  Boris 
Weisman,  National  Director  Com¬ 
munications,  Laventhol  &  Horwath, 
1845  Walnut  St.,  Philadelphia,  Pa.  19103. 


Syndicates 


By  Lenora  Williamson 


Buffalo  editorial  cartoonist  Joins  UPS 


Tom  Toles,  30-year-old  editorial  car¬ 
toonist  who  has  acquired  fans  in  two  dif¬ 
ferent  Buffalo  newspapers,  also  has  ac¬ 
quired  a  syndication  contract. 

Universal  Press  Syndicate  began  dis¬ 
tributing  Toles’  cartoons  to  charter 
clients  the  first  of  this  month. 

Toles  joined  the  Buffalo  Evening  News 
several  weeks  ago  in  the  wake  of  the 
death  of  the  Buffalo  Courier-Express, 
where  he  had  been  the  full-time  cartoon¬ 
ist  since  1980. 


Baltimore  News- American,  Charlotte 
Observer,  San  Jose  Mercury-News,  San 
Antonio  Light,  Dallas  Times  Herald,  Salt 
Lake  City  Deseret  News,  Newsday,  and 
the  Detroit  News,  among  others. 


“How  to  combat  life’s  drudgeries  and  nationally  syndicated  through  Rothco 
have  a  nice  day”  is  the  way  the  San  Fran-  Cartoons,  Inc. ,  is  drawing  full  color  car- 
cisco  Examiner  hailed  “Help!  From  toons  for  the  nationally  syndicated  week- 
Heloise,”  a  new  paperback  book  by  the  ly  news  program.  Wall  Street  Journal 
syndicated  columnist.  Report. 

*  *  * 

Heloise  works  out  of  her  San  Antonio  “A  Christmas  Carol”  by  Charles  Dick- 
home,  where  she  and  her  staff  of  three  ens  has  been  translated  into  cartoon  form 
housewives  read  and  test  tips  sent  in  from  by  third-year  students  at  the  Joe  Kubert 
newspaper  readers  all  over  the  world.  School  of  Cartoon  Art,  Dover,  N.J.,  and 
.u  u  .  f.u  is  being  offered  for  the  comic  pages  by 

After  a  thorough  testing,  the  best  of  the  Newspaper  Enterprise  Association, 
hints  go  into  the  column  syndicated  by  ^ 

King  Features.  Heloise  also  has  a  televi-  ^ 

Sion  senes  syndicated  by  King  Features  jdent  and  director  of  the  school  who 
Entertainment  and  a  syndicated  radio  supervised  creation 

of  the  artwork. 

The  new  book  is  a  companion  volume  Students  at  the  school  are  taught  all 
to  the  successful  “Hints  From  Heloise”  phases  of  graphic  art,  including  editorial 
and  is  published  by  Avon  Books,  a  and  commercial  cartooning,  lettering, 
division  of  The  Hearst  Corporation,  with  and  coloring,  by  professional  artists  with 
an  initial  printing  of  240,000  copies.  at  least  25  years  of  experience. 


Rial  Vision  of  School  IVy  Aatptabit  to  Childfw  AM  faiths 


As  Toles  sees  it 

His  first  job  at  the  Courier-Express 
after  graduation  from  the  State  Univer¬ 
sity  of  New  York  at  Buffalo  in  1973  was  as 
a  staff  artist. 

“Can  you  think  of  a  better  place  to  do 
satire?”  Toles  asks.  “Try  driving  for 
three  hours  through  a  blizzard  to  get  to 
your  desk.  You’ll  have  an  edge.  Want  the 
view  of  an  underdog?  Want  to  get  rid  of 
your  illusions?  Buffalo.  Home,  sweet 
home.” 

Toles  says  his  cartoons  are  not 
“detached  illustrations’’  of  events. 

“They  are  my  best  appraisal  of  a  situation 
presented  in  the  funniest  or  most  com¬ 
pelling  way  I  can.  They  are  highly  per¬ 
sonal  and  they  are  my  personality.  That  is 
why  I  appear  in  each  one.” 

A  small  Tole  character  seated  at  a 
drawing  board  regularly  adds  comment  to 
the  cartoon. 

The  cartoonist  says  his  wife  Gretchen 
has  a  well  developed  sense  of  the  absurd.  kitchen  hints 

And  well  she  might  for  at  least  one 
reason.  He  decided  to  learn  to  play  a  pipe 
organ  as  a  hobby. 

That  meant  a  year  of  building  the  pipe 
organ  and  two  years  of  teaching  himself 
to  play  the  music. 

Murray  B.  Light,  editor  of  the  Evening 
News,  reports  his  paper’s  mail  indicates 
that  Toles  was  the  “No.  1  attraction”  at 
the  Courier-Express.  “Readers,  old  and 
young,  have  urged  us  to  keep  him  in  Buf¬ 
falo,  and  we’re  delighted  he  joined  our 
staff.” 

Universal  Press  reports  that  Toles’ 
charter  clients  include:  Washington  Post, 


Heloise  checks 


The  columnist  arranges  her  practical, 
simple  hints  on  solving  all  kinds  of  pro¬ 
blems  in  two  parts — those  for  inside  the 
house  and  all  the  problems  outside  the 
house — and  writes  cozy  introductions  to 
the  sections. 

Heloise  dedicates  the  book  to 
homemakers,  no  matter  what  gender,  age 
or  marital  status;  and  to  her  mother,  who 


started  the  syndicated  column  “Hints 
from  Heloise”  in  1959;  and  to  her  father. 

Her  mother,  Heloise  Bowles,  died  in 
1978.  Young  Heloise  had  been  working 
with  her  mother  for  several  years,  editing 
and  contributing  to  the  column  and 
supervising  her  mother’s  staff  in  San 
Antonio.  She  took  over  the  column  when 
her  mother  died. 
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Midwest  paper  starts  its  own  syndicate 


Newest  entry  on  the  syndicate  scene  is 
the  Bloomington  (IW.)  Pantograph,  which 
has  launched  Pantagraph  Features  with 
seven  of  its  columnists. 

The  service  was  introduced  this  month 
with  the  mailing  of  information  on  the 
writers  and  samples  of  their  columns  to 
1,600  dailies  in  the  United  States. 

James  Keeran,  special  projects  coordi¬ 
nator  for  the  newspaper,  said  he  also 
hopes  to  add  non-Pantagraphers  to  the 
syndication  roster. 

The  feature  service  was  started  to  give 
the  paper’s  weekly  columnists  wider 
exposure  and  increased  income,  accord¬ 
ing  to  Keeran. 

The  offerings  include  celebrity 
interviews,  movie  reviews,  columns  for 
anglers  and  hunters,  wine  lovers,  chil¬ 
dren  and  also  humor  and  farm  life  col¬ 
umns. 

Lucille  Noltensmeier,  who  writes  the 
column  on  country  life,  grew  up  in  a  rural 
area  near  the  Illinois  River.  She  became  a 
weekly  columnist  for  the  Pantagraph  in 
1975.  A  collection  of  her  work  has  been 
published  with  the  same  title,  “A  Coun¬ 
try  Almanac,”  and  it  may  be  sold  by  sub¬ 
scribing  newspapers.  Keeran  said  the 
book  is  a  “moneymaker”  for  the  Pan¬ 
tagraph. 

Karen  Osman,  a  young  married  woman 
living  in  a  small  Central  Illinois  town, 
writes  the  weekly  humor  column,  “Day 
by  Day.” 

Dan  Craft,  the  Pantagraph  film  critic, 
writes  “At  the  Movies.”  He  grew  up  an 
early  show  addict  of  the  movies  and  later. 


“News  at  a  Glance” 
package  from  UPl 

United  Press  International  has  started 
a  new  expanded  package  of  news,  sports, 
business  and  weather  summaries  moving 
six  times  daily  on  the  national  wires. 

UPI  editors  designed  the  package, 
“News  at  a  Glance,”  to  capsulize  major 
international  and  nations  stories,  as  well 
as  sports  and  economic  developments, 
and  give  editors  the  latest  news  highlights 
to  coincide  with  most  deadlines. 

Prepared  in  New  York,  the  summaries 
are  tailored  so  that  papers  can  adapt  them 
to  their  own  formats. 

Eight  to  10  of  the  items  will  summarize 
top  world  and  national  news,  two  high¬ 
light  the  business  and  economic  scene 
and  two  involve  sports.  A  brief  national 
weather  preview  is  included  in  each  sum¬ 
mary. 

UPl  is  undertaking  more  roundups  and 
tighter  packing  of  related  stories  in  all 
areas  to  give  editors  more  flexibility  in 
coping  with  available  newsholes. 


became  a  late  show  addict.  He  holds  a 
bachelor’s  degree  in  communications. 

Ted  Schanafelt,  a  construction  en¬ 
gineer  by  profession,  writes  “Outdoor 
Report.”  He  has  been  writing  on  hunting 
and  fishing  for  years  in  his  native  Midw¬ 
est. 

Joel  Felts-Williams,  a  Kentucky  native 
living  in  Nashville,  writes  “Celebrity  Cir¬ 
cle”  music  interviews. 

Marty  and  Cynthia  Capodice  began 
writing  “The  Flying  Horse”  feature  in 
1978.  It  consists  of  a  weekly  story,  the 
column  by  the  Capodices,  and  ends  with  a 
writing  and  drawing  contest  for  children. 
The  Pantagraph  entries  have  been  judged 
by  members  of  the  local  American 
Association  of  Retired  Persons  in 
Bloomington  and  the  newspaper  gives 
them  a  small  gift  for  their  help.  Some  of 
the  winners  are  printed  along  with  the 
column. 

Bob  Bray  writes  “The  Wine  Cellar” 
bi-weekly  reviews  for  the  food  section  on 
what  to  drink  at  the  best  prices. 

The  Pantagraph,  one  of  Illinois’  oldest 
dailies,  offers  an  introductory  rate  for  an 
eight  week  period  of  any  or  all  of  the 
features.  Inquiries  may  be  addressed  to 
Pantagraph  Features,  301  West  Washing¬ 
ton  St.,  Bloomington,  II  61701. 


Retiring  editors 
continue  columns 

Two  editors  of  the  Kent-Ravenna 
(Ohio)  Record-Courier  with  a  century  of 
combined  service  have  retired  but  as  edi¬ 
tors  emeritus  both  will  continue  to  write 
weekly  columns. 

Loris  C.  Troyer,  executive  editor,  first 
worked  as  a  part-time  reporter  and  photo¬ 
grapher  in  1936  while  still  a  student  at 
Kent  State  University.  He  became  Kent 
editor  in  1948  and  executive  editor  in 
1%3. 

Angelo  R.  Sicuro  started  as  a  reporter 
and  sports  editor  in  1929  following  high 
school  graduation.  At  23,  he  was  named 
editor  and  in  1%3,  managing  editor. 

Both  have  received  professional  and 
community  honors,  including  the  John  S. 
Knight  Award  presented  by  Buckeye 
Chapter,  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi  in  the  Akron  area. 

In  restructuring  the  Record-Courier 
news  department,  publisher  David  Dix 
appointed  Luella  Cordier,  city  editor  as 
editor.  Charles  Caton,  assistant  news  edi¬ 
tor,  was  promoted  to  news  editor,  and 
Roger  DiPaolo,  assistant  city  editor,  is 
now  city  editor.  The  Record-Courier  is 
part  of  Dix  Newspapers  group. 


HOW  MANY  QUESTIONS 
HAVE  YOU  ASKED 
ABOUT  CIGARETTES? 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Pam  Jones'  job. 
Giving  straight  answers  to 
tough  guestions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side. 

Call  toll  free 
(800)424-9876. 

THE 

TOBACCO  INSTITUTE. 
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Cable  and  low-power  tv  risks 
—  SEMINAR  HIGHUGHTS  — 


(Continued  from  page  56) 

Calvetti  said  by  providing  an  STV  service,  publishers 
would  be  “entering  the  arena  of  the  Hollywood  business. 
That’s  what  you’re  on  the  verge  of  getting  into  with  pay  tv.’’ 

Several  publishers  attending  the  seminar  commented  that 
they  would  choose  not  to  offer  an  STV  service  if  it  needed  the 
X-rated  fare  to  be  profitable  rather  than  jeopardize  their 
newspapers’  standing  in  the  community. 

The  three  major  broadcast  networks — ABC,  CBS,  and 
NBC — also  are  showing  little  interest  in  making  their  pro¬ 
grams  available  to  LPTV  except  in  “four  or  five  unusual 
circumstances,’’  the  publishers  were  told. 

Melvin  Goldberg,  vicepresident  of  marketing,  planning, 
technologies,  and  research  for  ABC,  told  the  seminar  his 
network  “has  not  considered”  offering  its  programs  to  LPTV 
stations. 

Several  entrepreneurs  are  working  on  creating  LPTV  net¬ 
works.  These  will  be  modelled  after  the  major  networks  and 
offer  such  programming  as  old  movies,  sports,  and  re-runs.  In 
exchange  for  airing  the  programs,  LPTV  stations  would  get 
back  local  advertising  availabilities. 

Cable  penetration  a  key  factor 
“The  single  greatest  issue”  concerning  the  success  of  a 
low-power  television  station  is  the  cable  penetration  in  its 
market.  There  are  no  “must  carry”  rules  requiring  cable 
operators  to  put  an  LPTV  station  on  one  of  their  channels, 
and  cable  operators  want  “to  get  the  antennas  off  the  roofs.” 

If  a  local  cable  operator  is  unwilling  or  unable  for  lack  of 
channel  space  to  put  an  LPTV  channel  on  his  system,  then 
LPTV  will  be  unable  to  reach  cable  homes  unless  the  owner 
puts  up  a  “costly”  new  antenna  with  a  switch  for  receiving 
LPTV  signals  “off  air.” 

“The  cable  operator  may  carry  you  just  to  get  that  antenna 
off  the  roof,”  said  David  Butterfield,  president  of  Butterfield 
Communications.  “There’s  also  less  pressure  on  him  for  local 
origination.  It’s  nonsense  that  cable  operators  care  about 
local  programming.  They  just  do  it  to  get  franchising.” 

Butterfield  said  the  “cons”  of  carrying  a  low-power  station 
on  cable  “outweigh  the  pros”  for  the  operator.  “It  (LPTV) 
displaces  a  more  attractive  service.  It’s  competition  for  local 
ad  sales.  It  may  cannibalize  STV  (subscription  television)  or 
pay-cable  revenues.  It  may  set  a  precedent  for  other  systems 
(the  operator  owns).” 

Butterfield  said  publishers  “can  bring  to  bear  political  pres¬ 
sure  to  get  your  signal  carried.” 

FCC  lottery 

Publishers  also  learned  at  the  seminar  that  the  Federal 
Communications  Commission  has  stacked  the  odds  against 
them  in  its  lottery  system  for  awarding  LPTV  construction 
permits. 

The  FCC  has  adopted  a  “diversity  principle”  in  its  lottery 
process  which  favors  minority  applicants  and  applicants  who 
have  no  other  media  properties. 

Non-media  applicants  will  be  favored  in  the  lottery  1.5  to  1 
over  companies  with  one  to  three  media  properties  including 
newspapers,  provided  those  media  are  not  in  the  same  market 
as  the  proposed  LPTV  station. 

Non-media  applicants  will  have  a  2  to  I  advantage  over 
companies  with  four  or  more  media  properties  and  a  2  to  1 
advantage  over  “co-located”  newspapers. 

The  ANPA  is  preparing  a  court  challenge  to  the  FCC’s 
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LPTV  lottery  on  “legal  and  policy  grounds,”  but  that  is 
unlikely  to  succeed  in  overturning  the  Congressionally  man¬ 
dated  system. 

The  FCC  has  also  devised  a  three  tier  system  for  processing 
LPTV  applications.  Tier  one  covers  applications  in  locations 
more  than  55  miles  from  the  top  212  markets  and  will  be 
processed  first.  Tier  2  includes  applications  for  transmitters 
located  more  than  55  miles  from  the  top  100  markets.  Tier 
three  includes  the  top  100  markets. 

The  FCC  is  expected  to  take  until  late  1983  or  early  1984  to 
finish  awarding  construction  permits  for  tier  one.  The  com¬ 
mission  probably  won’t  get  to  tier  three  until  1986  or  1987. 

Construction  permits  are  only  the  beginning.  Applicants 
will  have  to  meet  a  host  of  other  criteria  including  engineering 
specifications  and  moral  fitness  to  operate  an  LPTV  station 
before  the  FCC  will  grant  a  license. 

Equal  time  and  fairness  doctrines  also  apply  to  local 
origination  programming  on  LPTV  and  most  statutes  regard¬ 
ing  obscenity,  lotteries,  and  payola  also  apply. 

There  are  no  cross-ownership  rules  for  LI^V,  however. 
No  restrictions  on  the  number  of  stations  a  company  can  own. 
No  restrictions  on  the  number  of  stations  in  a  market. 

Rolla  ready  to  roll 

Thomas  Sowers,  associate  publisher  of  Rolla  (Mo.)  Daily 
News,  said  his  newspaper  received  three  construction  per¬ 
mits  for  LPTV  stations  “well  ahead”  the  FCC’s  final  rules. 

The  first  station,  in  Rolla,  is  scheduled  to  go  on  the  air 
January  1 .  The  other  two  are  located  in  Marysville  and  Kirk- 
sville,  Missouri,  and  will  go  into  operation  jrfter  the  bugs  are 
worked  out  of  the  Rolla  station. 

Sowers  said  his  company  decided  to  get  into  LPTV  because 
of  its  greater  reach  in  the  local  market.  “LPTV  can  service  a 
trade  area,”  he  commented. 

The  cable  company  in  Rolla,  which  is  limited  by  its  fran¬ 
chise  to  the  corporate  city  limits,  has  about  3,000  subscribers. 
His  LPTV  station  will  cover  a  radius  of  10  to  15  miles  and 
reach  about  15,000  homes. 

Three  different  cable  franchises  operate  within  the  trade 
area. 

“The  key”  to  LPTV  coverage.  Sowers  said,  is  “where  you 
place  your  tower”  and  “the  kind  of  antenna  you  have.” 
Powerful  antenna  needed 

Although  his  VHF  low-power  signal  is  limited  to  10  watts, 
the  antenna  has  a  “17  gain”,  he  said,  explaining  the  antenna 
acts  “like  an  amplifier”  and  boosts  the  signal  by  a  factor  of  17. 

Sowers  noted  that  it  will  cost  him  about  $400,000  to 
$500,000  to  “get  the  station  going.”  To  acquire  a  radio  station 
in  a  market  his  size  would  cost  about  twice  that  amount,  he 
said. 

He  plans  to  offer  “as  much  local  origination  as  we  can”  on 
the  L^V  station,  with  most  of  that  being  video  programming 
“and  supplementary  text.”  Satellite  and  LPTV  networks  and 
syndicated  shows  will  also  be  tapped  as  sources  for  pro¬ 
gramming,  he  said. 

Sowers  said  he  is  “working  on  an  arrangement”  with  sever¬ 
al  cable  companies  to  have  them  carry  his  LPTV  stations. 

“At  first  there  was  some  misunderstanding,”  he  said. 
“Now  it  seems  like  they  are  willing  to  cooperate.” 

Sowers  stressed  the  need  to  find  “legitimate”  consultants, 
lawyers,  and  engineers  when  seeking  to  obtain  an  LPTV 
construction  permit. 
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Linage 


The  followlii9  Ilna9«  tabulcitions  hove  been  compiled  by 
Medio  Records,  Inc.  for  the  exclusive  publicotion  of  Editor 
R  Publishor.  They  moy  not  be  reprinted  or  published  in 
ony  form  without  explicit  permission  from  Medio  Rec¬ 
ords,  Inc.  NOTE:  Newspopers  morkod  with  codo  below 
include  odvertising  in  Porode  or  Fomily  Wookly, 
opproximote  linoge  os  follows: 

*Porade.49,64S  tFomily  Woekly-S7,090 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ATLANTA,  GA. 

Constitutioo-m .  2,665,507  617,164  2,807,396  466,248 

JoumaU .  2,796,951  624,472  3,000,908  478,380 

Journal  &  Constitution  s  1,678,037  394,123  1,758,786  306,656 

Journal  &  Constitution-sot  502.539  _  503.701  _ 

Grand  Total .  7,643,034  1,635,759  8,070,791  1,251,284 

NOTE:  Consitution-m  and  Joumal-e  published  5  days  a  weeic  only. 


1982  1981 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

DALLAS,  nx. 

News-m  5,043,949  375,497  4,796,726  273,433 

•News-S  2,290,600  283,922  2,344«l  247097 

Times  Heraid-o/d .  4,418098  418064  4,171,424  139,504 

Times  Herald-S  2.092.172  140.024  2.103.360  105.728 

Grand  Tatol . 13045,419  1017007  13,416091  765,762 

NOTE:  Effectne  Sundoy,  Jon  3,  1982  the  News  stoned  publishmg  Parade 
magazine. 


•News  American-S.. 
News  Americon-e.... 

Sunm. . 

Sune . 

Sun-S 

Grand  Total . 


BALTIMORE,  MO. 

.  433,081  39,312  542,261  125,428 

1,002,889  207,544  936,263  149,748 

2,071,580  205,574  1,943,186  47,668 

1,970,831  205,712  2,010,266  47,668 

2.024.781  147.104  2.159  045  269608 

7,503,162  805,246  7,591,021  639,608 

BERGEN  COUNTY.  NJ. 


2.623,006 

404,423 

2,482.053 

338,468 

1.918.312 

409  940 

1.709.960 

363.344 

4.541,318 

B1 4.363 

4,192,013 

701,812 

d  5  days  o  week  only. 

BOSTON 

,  MASS. 

665,088 

89,612 

1,210,337 

93,780 

329,549 

88,092 

823,157 

221,950 

2,667,897 

140,692 

2,675,376 

166,944 

2.429.845 

232.448 

2.573.087 

256.288 

6,092,379 

550,844 

7,281,957 

738,962 

Chrenicle-o/d 
Chromcle-S 
Post-m 
•Posts 
Grand  ToMl 


Rocky  Mt  News-m _  SJ07.667 

•Rocky  Mt  News-S _  1,141,459 


Tribune-o/d . 

.  3,085,464  2,187,581 

3,482,370 

2,693,071 

Tribone-S . 

.  1,689,032  783,994 

2,127,590 

765,848 

Sun-Times-m . 

.  2,430,926  628,763 

2,463,149 

653,942 

*Sun  Times-S . 

.  609.811  531.311 

693993 

348.384 

Grond  Totol . 

.  7,815,233  4,131,649 

8,767,102 

4.461,245 

CIFfCINNATI,  OHIO 

Enquirer-m . 

.  2,285,844  32,144 

3,174,894 

19,456 

Enquirer-S 

1,375,343  14,160 

1,757,138 

42,672 

Post-e . 

1.018  256  .12000 

1  544  0S9 

Grond  lotol . 

4,679,443  78,304 

6,476,091 

62,128 

DENVER,  COLO. 

5J07,667 


3J91,361  117J82  3.33U74 


Post  s .  1,963.091  _  2343  887  _ 

GrondTotol . 11,803,578  117,382  11,653,063  115,151 

NOTE:  Rocky  Mountotn  News-m  and  5  changed  from  six-cohimn  to  seven- 

column  tabloid  Mor  2,  1982 

NOTE:  Post-e  chonged  to  o  morning  edition  June  7,  1982 


DETROIT,  MKH. 

free  Press  m  1,892,727  519,008  2,080,050  447,776 

•Free  Press  S  604,154  188,013  755,028  282,127 

News-old  2A22J27  384«3  3,090,928  479,104 

News-S  1.209.766  257.912  1  410.799  514.243 

Giond  Total  6,328,974  1  J49,756  7,336,805  1,723J50 


Times-m 

Stor-e . 

Stor-S 
Grand  Total 


Joumol-in . 

News-Sentinel -e — 
•News-Sentmel-S.. 
Grand  Tolol 


1982  1981 

FUEL  RUN  PART  RUN  FUU  RUN  PART  RUN 

HOUSTON.  TIX. 

6J07S72  473.943  SS88.171  782343 

2,283.973  129,783  2S58.018  323058 

4.SS3.49I  436383  4.432,308  SIS362 

1.324.792  266.750  1356.719  247250 

14,470.128  1307,159  14.735316  1366313 

KANSAS  CITY  MO. 

1,941,929  547,112  2.X7,7D2  519,729 

..  1.018399  250332  1043336  1453S9 

1.118.410  290.128  1322324  226376 

4,078,738  1.087.472  4373362  891364 

KNOXVILU,  TENN. 

.  1359,940  50,444  1305343  97,796 

_  1.414340  118312  1,404084  97336 

.  873314  853ro  956.888  105340 

3347394  253056  3366315  300372 


NOTE:  Herald  Americon-m  and  S  changed  from  nine-column  broadsheet  to 
seven-column  tabloid  Sept.  13, 1981 

BUFFALO,  N.Y. 

Courier  Express-m  785,847  7,827  1,016,256  47,462 

•Courier  Express-S  730,831  28,448  1,075,876  120,360 

News-e .  2,345,059  14,864  2,719,235  68,323 

News-S .  783.335  75.936  463.125  62.352 

Grond  Total .  4,645,072  127,075  5,274,492  298,497 

NOTE;  Effective  Oct.  5, 1981  theCourierExpress-mondS.ond  effective  Aug. 
3,  1981  the  News-e  and  S  chonged  from  8  to  9-colomn  width. 

NOTE;  Courier  Express-m  and  S  ceased  publication  Sept  19,  1982 

CAMDEN,  NJ. 

Courier  Post-e .  1,845,139  76,360  1,828,957  112,352 

fCourier  Post-S .  723.445  23.472  710,570  12.640 

Grond  Totol .  2,568,584  99,832  2,539,527  124,992 

NOTE:  Effective  Sundoy,  Jan.  31,  1982  the  Courier-Post-S  totols  include 
Porode  Mogazine  linage. 

CHARLOTTE.  N.C. 

News-e .  1,139,268  47,472  1,480,060  87,864 

Observer-m .  1,671,933  500,638  1,666,694  461,372 

•Observers .  829.734  200.172  914533  184  429 

Grond  Totol .  3,640,935  748,282  4,061,287  733,665 

NOTE:  News-e  published  5  days  a  week  only.  Last  sot.  publicotion  Feb.  27, 
1982 


ERIE,  PA. 

Times-e .  1,348,265  8,760  1,449,988 

•Times  News  S  891.676  59  584  820.383 

Grand  Totol . .  2,239,941  68,344  2J70J71 


GREENWKH/STAMFORD,  CONN. 

Time-e  1,262,788  27J64 

tTime-S .  574,802  8,064 

Advocate-e .  1,741,504  74.056 

tAdvocote-S  600.4M  8.064 

GrondTotol .  4.179,524  117,448 

NOTE:  figures  for  1981  not  availobfe 

HARTFORD,  CONN. 

Couront-m .  2,663,909  447,058  2.753A14  529,066 

Coorant-S .  1.224.346  771.343  1.326.536  375.048 

GrondTotol  3,888.255  1,218.401  4,080.150  904,114 

NOTE:  Courant  Sunday  Porode  lost  publicatian  Feb  28.  1982. 

HONOLULU,  HAWAII 

Advertiser  m  2,709,253  2,749,238 

Stor  Bulletin-e .  2,737,900  2,803.472 

•Star  Bulletin  & 

Advertiser-S .  1 .249.697  1 .273.094 

Grond  Totol .  6,696,850  6,825,804 


LITTLE  ROCK,  ARK. 

Arkansos  Gozette-m .  893.184  369320  U42.924  409.190 

•Arkansos  Gozene-S .  480 J06  273684  611.452  291.736 

Grand  Total  1373.490  643304  1354376  700,926 

NOTE:  Arkansas  Gozette-m  and  S  changed  from  eight  to  six-column  width 
Jan  1.  1982. 

LONG  ISLAND,  N.Y. 

Newsday-e  2343303  744382  2332374  847331 

NewsdayS  1379.333  909337  1  372.102  678.240 

Grond  ToW .  4.123,136  1654.419  4304676  1325371 

LOS  AffGELES,  CALIF. 

Tunes-m  5,483,577  2.974,005  5,438.727  3.122333 

Times  S  2306397  963,685  2,732392  1396,452 

Herald  Exommer-m  843,028  160353  1  329.124  199341 

Herald  Exommer-S  206.068  66.435  291317  33.701 

Grand  Total  8.839370  4.164.478  9,492360  4651627 

NOTE;  HeroM-Examiner-e  changed  to  0  morning  edition  June  5,  1982. 

LOS  AFIGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Newsm  2364377  656358  3316.985  776339 

■News-S  882.843  152.184  919380  144.940 

Groid  Totol  3,747,720  808,742  4,136365  921.779 

RAEMPHIS,  TENN. 

Commerciol  Appeol-m  2.138.400  349,490  2.194,083  206391 

Cammmerciol  Appeol-S  960.W7  197376  1.131358  87,152 

Press-Scimilor-e .  1.691364  256.976  1  697.124  1X766 

Grand  Total  4.790351  804.042  5.022.465  474309 

NOTE;  Effective  with  May  1. 1982,  the  Press  Scimtar  has  changed  the  formot 
of  its  sat.  edition  from  a  standard  size  nine  column  to  a  tabloid  size 
seven-column  formot  The  Mon  through  Fri  editions  continue  the  standard 
nine-colljtnn  format. 

(Continued  on  page  62) 


Ad  Expenditure  Trends 
September  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 54  Cities  Report 


NOTE:  Enquirer-m  and  S  and  Post-e  chonged  from  nine-column  to  six- 
column  width  Mar.  29,1982. 

CLEVELAND,  OHIO 

Plain  Oeoler-m .  3,103,375  408,130  3,175,294  279,371 

Plain  Oealer-S .  1,397,327  60,841  1,558,915  127,056 

Press-e .  1,822,085  273,957 

Press-S .  .  .  458  070  42  888 

Grand  Total .  4,500,702  468,971  7,014,364  723,272 

NOTE:  Press-e  and  S  last  publication  date  June  17,  1982  Lw 

EDITOR  &  PUBLISHER  for  November  13,  1982 


Classifications 

Retail 

September . 

First  Nine  Months 

Department  Stores 
(Included  in  Retail) 

September . 

First  Nine  Months 

General 

September . 

First  Nine  Months 
Automotive 

September . 

First  Nine  Months 
Financial 

September . 

First  Nine  Months 

Classified 

September . 

First  Nine  Months 
Total  Advertising 

September . 

First  Nine  Months 


(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

433,289 

379,908 

53,381 

-1- 

14.1 

3,699,156 

3,248,432 

+ 

450,724 

+ 

13.9 

97,527 

89,013 

+ 

8,514 

+ 

9.6 

784,012 

680,030 

+ 

103,982 

-f- 

15.3 

114,720 

101,890 

+ 

12,830 

+ 

12.6 

1,042,593 

932,128 

+ 

110,465 

-1- 

11.9 

21,199 

15,935 

-1- 

5,264 

+ 

33.0 

199,670 

153,424 

-1- 

46,246 

+ 

30.1 

32,898 

36,384 

_ 

3,486 

_ 

9.6 

268,519 

253,947 

-1- 

14,572 

5.7 

199,308 

197,740 

+ 

1,568 

+ 

0.8 

1,903,544 

1,839,268 

+ 

64,276 

+ 

3.5 

801,414 

731,857 

+ 

69,557 

+ 

9.5 

7,113,482 

6,427,199 

+ 

686,283 

+ 

10.7 

Linage _  (Continued  from  page  6!) 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Bonner -e . 

FULL  RUN  PART  RUN 
NASHVILLE,  HNN. 

.  1.478,226  231.976 

FULL  RUN 

1.581,678 

PART  RUN 

205,916 

Tenoesseqw  m. . 

.  1.491,372  232,056 

1,567,273 

206,028 

•Tennesseon-S . 

.  870.854  206.264 

943.267 

127.404 

Grond  Totol . 

_  3,840,452  670,296 

4,092,218 

539,348 

Times-m . 

NEW  YORK,  N.Y. 

.  3,267,693  368,557 

3,588,739 

255.807 

Times-S 

2,902,701  1,618,785 

3,274,991 

1.520,727 

News-m . . 

1,241.281  1.706,936 

1,290,180 

1,497,280 

News-S 

543,595  1,234,748 

650,092 

1,199,151 

Post-o/d  . . . 

1.074  752  _ 

1.020  445 

GroniJ  Totol . 

9.030.022  4.929,026 

9,824,447 

4,472,965 

Star  Ledger-m . 

NEWARK,  NJ. 

.  3,430,560  134.069 

3,351,684 

173.194 

*Stor  Ledger -$ . 

2.450.568  225.296 

2  444  171 

187412 

Grand  Total . 

.  5,881,128  359.365 

5,795,855 

360,606 

Tribune-e . . 

OAKLAND,  CALIF. 

.  1.751.261  190,487 

1,842.511 

326,962 

•Tribune-S . 

.  786.122  105600 

1.002.079 

_ 24,800 

Grand  Totol . 

.  2.537,383  296,087 

2,844,540 

353,762 

Register -<^d . 

ORANGE  COUNTY,  CALIF. 

.  4,798.990  183.992  5.034.941 

84,584 

tRegister-S . 

_  1.556.879  23.584 

1809  407 

_ 12,92 

Grand  Totol. 

.  6,355,869  207,576 

6,844,348 

102,576 

News-m . 

PATERSON,  NJ. 

.  915,119  97,648 

995,534 

74,152 

Joumol  Stor-o/d. . 

PEORIA,  ILL. 

.  1,550,588  154.600 

1,711,069 

194,812 

•Journal  Stor-S ... 

.  675.736  88.560 

777.399 

_ Tim 

Grand  Totol . 

.  2,226,324  243.160 

2,488,468 

266,540 

Bulletine . 

Builetin-S . 

Inquirerm . 

PHILADELPHIA,  PA. 

1,122,389 

389,781 

2,330,834  428,369  2.047,243 

452,757 

340,752 

274,536 

Inquirer-S . 

1,607.641  444,815 

1,751,172 

620,318 

News-e 

1.233.752  46.176 

_ 2LS24 

Grartd  Total . 

.  5,172,227  919,360 

6,231,953 

1,709.387 

NOTE;  Bulletin-c  ond  S  ceosed  pubiicotion  ion.  29,  1982 

PITTSBURGH,  PA. 


Post  Gazette-m  . 

.  1,062,602 

559.190 

1,128,003 

514,970 

Press-e . 

.  2,020,315 

608.216 

2,137,661 

629,995 

*Press-S . 

.  1.668.105 

56.080 

1.900.506 

_ ■am 

Grand  Total . . 

.  4.751,022  1.223.486 

5,166,170 

1,171,973 

PROVIDENCE,  R.l. 

Bulletin -e . 

.  1,737,243 

648,042 

1.921,610 

663,932 

Joumol-m . . 

.  1,687,158 

468,576 

1,839,203 

379,089 

Joumal-S . 

.  1.358.536 

265.272 

1.407.137 

125.964 

Grand  Total . . 

.  4,782.937  1,381,890 

5,230,950 

1,168,985 

NOTE;  Bulletin-^  ond  joumol-m  hove  a  combined  sot  edition.  The  linoge  is 
shown  only  m  the  Bulletm-e 


ROCHESTER,  N.Y. 

Oemocrot  &  Chronicle.m  1,953,908  89,608 

1,886,279 

69,935 

Democrat  &  Chronicle-S  1,104,966  100,532 

1,075,653 

149,976 

Times  UoK)n-e . 

.  1.712.051  76  776 

1.633.822 

68  387 

Grond  Total . 

.  4,770,925  266,916 

4,595,754 

288,298 

NOTE:  Times  Union-e  published  5  doys  a  v^een  only 

ST.  PHERSBURG,  FLA. 

Independent -e . 

.  1.853,492  98,464 

2,024.249 

20,640 

Times-m . 

.  2,891,781  1,292,773 

2.759,639 

1,192,719 

•Times-S . 

.  1.281.444  409.705 

1  402.131 

378971 

Grond  Totol . . 

.  6,026,717  1,800,942 

6,186,019 

1,592,330 

SAN  ANTONIO,  TEX. 

Express-m . 

.  2,662,511  333,024 

2,885,567 

283,450 

tExpress- News-S.. 

.  1,422,424  91,144 

1,385,733 

87,904 

Express-Nevirs-sat 

.  681,464 

595,255 

News-e . 

.  2,289.331  347,188 

2,462,484 

296,330 

Lights . 

.  2,478.076  348,440 

2,567,113 

272,942 

*light-5 . 

.  1,265,162  205,288 

1,416,665 

43,984 

.  509.505 

481.795 

Grond  Total . 

. 11,308,473  1.325,084 

11,794.614 

984„610 

NOTE  Express-m, 

News-e  ond  Light-e  published  5  days  a  week  only. 

SAN  DIEGO,  CALIF. 

Union -m . 

.  3,682,502  288,229 

3.631,416 

307,060 

*Unton-S . 

1,333,630  61,912 

1,569,570 

50,208 

Triburte-e . 

3.869.094  329.255 

4  043.721 

337.146 

Grand  Totol . 

8,885,226  679,396 

9,244,707 

694,414 

SAN  FRANCISCO,  CALIF. 

Chronicle-m . 

.  2.245,002  733,295 

2,397.237 

690,029 

Exommer-e . 

.  2.199,542  709.113 

2,374,846 

709,991 

Examiner  &  Chrooicle-S  11LL254  323.536 

1.442.829 

138.068 

Grond  Totol.... 

.  5,561,898  1,765,944 

6.214,912 

1,546,088 

SAN  JOSI,  CALIF. 

AAercury-m .  4,483,389  709,713  5,294,214  361,114 

News-e .  3.612,062  710,050  4.303,625  361,110 

•Mercury-News  S .  1.721.801  78.056  2.172.727  6.560 

Grond  Total .  9,817,252  1,497,819  11,770,566  728,784 

NOTE:  Mercury-m  cmd  News-e  have  a  combined  sot  editHxi  The  Imoge  is 
only  shown  in  the  AAercury-m. 

SHREVtPORT,  LA. 

ioomal  e  1,603,376  92,100  1,663,181  93,344 

Times  m  2,170.725  121,308  2,200,141  122,936 

•Times  S  1.046.261  19.712  1.043.110  _ 

Grand  Total .  4,820,362  233,120  4,906,432  216,280 

SYRACUSE,  N.Y. 

Herald  Journal -e .  1.741,006  451,854  1.780,121  96.459 

•HeraW-Americon-S .  949.693  169,580  1,073,666  6,364 

Post  Stondord-m .  1.382.418  566.222  1.360.484  166.491 

Grand  Total .  4,073,117  1,187,656  4,214,271  269,314 

WASHINGTON,  D.C. 

Post-m .  5,395,737  1.044.274  5,620,101  685,504 

•Post-S .  1.931.685  425.637  2.240.701  545.280 

Grond  Total .  7,327,422  1,469,911  7,860,802  1,230,784 

WASHINGTON,  D.C.  JOURNALS 


Alexondria  Joumal-m.. 
Prince  George's  Journal 

...  866,562 
-m  776.654 

11,744 

Montgomery  Joumal-n 

v.  821,806 

2,336 

Fairfax  Joumol-m . 

..  942,079 

5,376 

Arlington  Joumal-m.... 

...  904.172 

Grond  Totol . 

4.311,273 

19,456 

NOTE:  Figures  for  1981  not  ovoiloble 
NOTE:  Journals  published  five  days  a 

week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch-e  ... 

....  1.472.140 

258,424  1,440,606 

144,746 

Reporter  Dispatch-S.... 

....  905.699 

116.816  793.786 

56  728 

Grond  Total . 

....  2,377,839 

375,240  2,234,392 

201,474 

September  19B2/1981 

LINAGE  FIGURES 

SUPPLIED  BY  PUBLISHER 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Union-m .  1,920,731  1,974,372 

Knickerbocker  News-e  ...  1,274,112  1,241,593 

Times-Union-S .  778.807  821.183 

Grond  Totol .  3,973,650  4,037,148 

NOTE:  Heorst  Newspaper  period  runs  Aug.  23 — Sept.  26,  1982. 

ALTOONA,PA. 

Mirror-e .  1,680,416  1,826,307 

ANAHEIM,  CALIF. 

Bulletin-e .  1,620,038  1,581,888 

BANGOR,  ME. 

Doily  News-m .  870,117  1,060,101 

NOTE  ROP  linoge  only-inserts  not  included 

BIRMINGHAM,  ALA. 

News-e .  2,259,936  399,084  2,261,840  286,258 

News  S  1,331,582  1,384,572 

Post  Herald-m .  1.508.4Q2  1.529.766  _ 

Grand  Total .  5,099,920  399,084  5,176,178  286,258 

BRANTFORD,  ONT. 

Expositor-e .  1,715,483  1,997,672 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,378,650  1,534,036 

Poste  1,554,945  1,770,980 

Post  S  612.241  664,152 

Grand  Total .  3,545,836  3,969,168 

NOTE:  Sot  linoge  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

Free  Press-m .  1,502,704  1.547,630 

FreePress-S .  300.090  240.772 

Grand  Total .  1,802,794  1,788,402 

CALGARY,  ALTA. 

Herald  -e .  5,143,485  6,458,412 

CASPER,  WYO. 

Stor-Tribune-mS .  2,114,336  2,289,224 


NOTE:  Includes  inserts— 267,498  lines  in  1982;  396,914  lines  in  1981 
Fomily  Weekly  not  included — 63,645  lines  in  1982;  76,074  lines  in  1981 


CHICAGO,  ILL. 

Herald-m .  891,315  278,390  1,128,379  232,754 

HeraW-S...  126.721  39  580  167.024  34,453 

Grand  Total  1,018,036  317,970  1,295,403  267,207 

DES  MOINES,  IOWA 

Register-m .  639,012  276,634  547,206  238,372 

Tribune-e .  768,394  810,313 

Reg.ster-S .  732.202  32.096  861.556  34.914 

Grond  Total .  2,139,608  308,730  2.219,075  273,286 

DOVER,  DELA. 

Delaware  State  Nev«-e  1,032,878  683,928 

Delaware  State  News-S..  421 .596  250.726 

Grand  Total .  1,454,474  934,654 

NOTE:  Inserts  not  included 

EDMONTON,  ALTA. 

Joumal-e .  4,916,042  6,141,882 

FORT  WORTH,  TEX. 

Star-Telegram-m .  3,566,482  977,454  3,299,082  1,033,764 

Stor-Tdegram-e .  3,080,288  1,141,700  3,018,735  1,113,848 

Star-Telegram-S .  1.873.630  121.090  1.701.210  210.912 

Grond  Total .  8,520,400  2,240,244  8,019,027  2,358,524 

NOTE:  Includes  inserts  ond  zoned  editions. 

GREENSBURG,  PA. 

Tribune-Review-m .  1,684,606  1,638,896 

Tribune-Review-S .  806.302  829,822 

Grand  Total .  2,490,908  2,468,718 

INDIANAPOLIS,  IND. 

Stor  m .  2,109,865  2,288,604 

News-e..  1,684,189  1,779,272 

Star-S .  1.228.840  1.310.779 

Grand  Total .  5,022,894  5,378,655 

NOTE  Effective  Sept.  1, 1982  the  Star  &  the  News  converted  to  o  6'Column 


format.  All  previous  9-column  linoge  figures  hove  been  converted  to  a 
6-colunftn  format. 

KITCHENER-WATERLOO,  ONT. 


Record-e .  2.679,848  2,950,504 

LINCOLN,  NEB. 

Joumol-Star-d/S .  1,089,578  1,037,904 

NOTE:  Includes  inserts— 380,114  lines  in  1982;  439,110  lines  in  1981. 

LOS  ANGELES/TORRANCE,  CALIF. 

Breeze-e .  3,074,484  3,514,378 

LOUISVILLE,  KY. 

Courier-Journat-m .  2,298,842  371,449  2,168,944  259,444 

Louisville  Times-e .  2,297,100  543,955  2,268,243  483,407 

Courier-Journal 

&Times-S .  1.706.785  9  347  1.634.220  4.915 

Grand  Total .  6,302,727  924,751  6,071,407  747,766 


NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 
8-column  bosis  above  Clossified  published  ond  reported  on  10-column 
basis. 


MADISON,  Wise. 

Copitol  Times  e  1,958,238  1,908,059 

State  Journol-m .  1,986,280  1,948,565 

Stote  Joumal-S .  842.079  819.731 

Grand  Total  4,786,597  4,676,355 

NOTE:  6-column  poges  converted  to  8-column.  Includes  legol. 

MERIDEN,  CONN. 

Record-Journol-m .  1,038,142  1,043,084 

MONROE,LA. 

News-Star-World-d .  1,384,642  1,506,862 

News-Star-World-S .  616.084  668.738 

Grond  Total .  2,000,726  2,175,600 

NOTE:  Gannett  newspaper  period  runs  Aug  %-Sept  26,  1982 

MONTREAL,  QUE. 

Gozette-m .  3,823,421  4,447,851 

Le  Devoir-m .  370,257  482,137 

Lc  Dimanche-Matin-S 308.775  352  191 

Grond  Total .  4,502,453  5,282,179 


NOTE:  Gazette  incudes  T.V.  Times — 44,996  lines  m  1982;  42,185  lines  in 
1981.  Le  Dimonche-Matin  includes  inserts ---83,568  lines  in  1982;  105,715 
lines  in  1981. 


NASHUA,  N.H. 

Telegraph-e .  1,587,901  1,573,555 

NEW  BRUNSWICK,  N.J. 

Home  News-e .  1,432,267  1,363,820 

Home  News-S .  805.134  813.628 

Grond  Total .  2,237,401  2,177,448 
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1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1982  1981 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1962  1961 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEWPORT  NEWS,  VA. 


DotlyPress-m .  2.137.660  2.022.832 

Times  HeroW-e .  2,002,336  1,907,374 

Daily  Press-S .  1 -159.382  1  183.504 

Grand  Totol .  5,299,378  5,113,710 

NORFOLK,  VA. 

Virginkm-Pilof-m .  2,602.135  243.086  2.793,264  161.370 

Ledger-Stor  e .  2.423,665  554,219  2,506,069  558,263 

Virginion-Pilot  & 

Ledger-Star-S .  1.307.980  370.528  1.394.706  320.122 

Grond  Total .  6,333,780  1,167,833  6.694,039  1.039,755 

NORTH  BAY,  ONT. 

Nugget-e .  887,458  1,048,203 

NORTH  PLATTE,  NEB. 

Telegroph-mS .  766,340  861,855 

NOTE:  Includes  Fomily  Weekly— 63,539  tines  in  1982;  74,293  lines  in  1981 

OGDEN,  UTAH 

Stondard-Exominer-e .  2,222,182  2,322,044 

Standord-Examiner-S .  827.834  806.362 

Grond  Total .  3,050,016  3,128,406 

NOTE:  Sunday  includes  Fomily  Weekly  63,854  lines  in  1982;  75,978  lines  in 
1981. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m .  2,216,716  939.124  2.145,748  1,033,072 

Times-e .  2,219,845  1,043,962  2,113,367  899,899 

Oklahomon-S  1.241.862  _  1.269.931  _ 

Grand  Total  5,678,423  1,983,086  5,529,046  1,932,971 

OMAHA,  NEB. 

World-HeraW-meS .  2,439,486  2,670,332 

ORLANDO,  FLA. 

Sentinel  Star  a/dS .  4,268,208  1,446,676  4,303,166  1,293,544 

OTTAWA,  ONT. 

Le  Droit  e .  1,740,098  1,720,116 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  1 ,360,528  1 ,41 1 ,047 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribune-e .  1,351,686  241,706  1,543,066  233,142 

PHOENIX,  ARIZ. 

Repubhc-m .  4,977,294  210,546  5,240,060  164,416 

Gazette-e .  4,802,294  218,008  5,139,736  171,766 

Republic  s .  2.592.912  2.654.386  _ 

Grand  Total . 12,372,500  428,554  13.034,182  336,182 

PORTLAND,  MAINE 

Press-Herold-m .  1,164,778  1,138,691 

Express-e .  1,083,984  1,071,537 

Telegrqm-S .  755.716  764  961 

Grand  Total .  3,004,478  2,975,189 

PORTLAND,  ORE. 

Oregonian-mS .  4,962,874  5,403,118 

NOTE:  Oregon  Journal  ceased  publication  Sept  4,  1982 

QUEBEC,  QUE. 

Le  Soleil-e .  2,094,261  2,403,361 

NOTE:  Inserts  not  included-  809,626  lines  in  1982,  642,102  lines  in  1981 

READING,  PA. 

Times-m/Eogle-e .  1,498,427  1,491,^ 

Eogle-S .  931.332  728.474 

Grand  Total .  2.429,759  2,219,883 

RENO,  NEV. 

Joumal-m .  927,990  953,372 

Gozette-e.  965,860  992,292 

Gozette-Journal-S .  264.810  314.048 

Grond  Total  2.158,660  2.259,712 

RICHMOND,  VA. 

Times-Dispatch-m .  2,054,886  1,956,357 

Times  Dispatch-S .  1,250,940  1,357,327 

NewsLeodcr-e .  1.640.405  1.617637 

Grand  Total .  4,946,231  4,931,321 

NOTE:  Port-run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterpnse-m .  2,076,592  2,041,438 

Press-Enterprise-e .  1,726,648  1,817,354 

Press-EnterpriseS .  391.384  485  296 

Grond  Totol .  4,194,624  4,344,088 

NOTE:  Porode  linage  or  preprinted  inserts  not  included 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  2,696,400  2,978,752 


NOTE:  Porode  linoge  not  included 


SANTA  BARBARA,  CALIF. 


News-Press-eS .  2,802,667  12.299  3,188,766  4,347 

NOTE  Parade  Imoge  not  included 

SCOTTS  BLUFF,  NEB. 

Star-HeroW-mS .  959.371  1,021.021 

NOTE  Includes  Fomily  Weekly  -  ^.516  tines  m  1982,  74,293  Imes  m  1981 

SEATTLE,  WASH. 

Post-Intelligencer  dS .  1,641,029  2,255,165 

Times-dS .  4,290.860  4.393.088 

Grond  Total .  5.931 ,889  6,648,253 

SPOKANE,  WASH. 

Spokesmon-Review-m  1,563,856  1,714,195 

Spokesmon-Review  S .  659,456  784,406 

Chroo«:le-e .  1.581.524  1.717,205 

Grond  Totol  .  3,804,836  4.215.806 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger  S .  2,096,332  2,166,094 

TAMPA,  FLA. 

Tribune-m .  3,500,167  3,349,264 

Tribune-S .  1.593,221  1,693.215 

Grond  Total .  5.093,388  5,042,479 

NOTE:  Port-run  and  comics  not  included 

TOLEDO,  OHIO 

Blode-e .  2.169.833  2.335,511 

Blode-S .  1.042.056  1,140.166 

Grond  Totol .  3,21 1 ,889  3,475,677 

TOPEKA,  KANSAS 

Copital  Joumol-o/d .  1,267,784  1,187,900 

Copitol-ioumal-S .  435.351  458.444 

Grand  Total .  1,703,135  1.646,344 

TORONTO,  ONT. 

Stor-e...  4.860.919  5,389,547 

Sun-n,  ,,  2.233.474  2.747  582 

Grond  Total  7,094,393  8,137,129 

TUCSON,  ARIZ. 

Stor  m .  3.195.640  3,424,722 

Citizen-e .  3,133,718  3,376,744 

Stor-S .  1.272.096  1.183.623 

Grond  Totol .  7.601,454  7,985,089 

NOTE:  Sundoy  includes  Porode  Imoge 

TULSA,  OKLA. 

World-m .  1.746,732  1,722,814 

Tribunee .  1,740,843  1,755,559 

World-S .  891.255  925.676 

Grond  Total .  4,378,830  4,404.049 

NOTE:  Figures  ore  based  on  6-column  format  and  9-column  classified 

VANCOUVER,  B.C. 

Sun-e .  4,398,625  5,385,608 

NOTE:  Includes  Today  AAogozme 

WAUKEGAN,  ILL. 

News-Sun-e .  1,678,208  1,872,850 

WEST  PALM  BEACH,  FLA. 

Post-m .  2,572,976  192,990  2,589,9X  155,176 

Timese  1,769,922  3,402  2.236,654  142,268 

Posts.  1.319.262  92.960  1.287  706  21.462 

Grond  Totol .  5,662,160  289,352  6,114,290  318.906 

WILKES-BARRE,  PA. 

Times-leoder  o/d .  911,610  943,110 

WILMINGTON,  DEL. 

News-Joumal-m.e .  2,070,748  2,030,874 

News-Joumol-S .  829,{X  838.989 

Grond  Total .  2,900,478  2,869,863 

WILMINGTON,  N.C. 

Storm .  1.089,536  1,056,972 

SarNewsS .  404.516  568.988 

Grond  Total .  1,494,052  1,625,960 

WINDSOR,  ONT. 

Stor  e .  2,080,605  2,744,709 

WINSTON-SALEM,  N.C. 

Joumol-m .  1,567,916  1,728,020 

Sentinel  e  1,498,532  1,375.346 

Joumol-Sentinel-S .  797.902  773.458 

Grond  Total .  3,864,350  3,876.824 


NOTE:  Port  run  ond  comics  not  included 


WORCESTER,  MASS. 

Gozette-e . .  1,299,686  1,451,646 

Tetegrom-m .  1  >17,507  1 31 ,062 

Telegrom-S  . . 1187JM9  1.117.784 

Grond  Told . .  3334,582  3,930,492 


Local  restaurants 
join  burger  fight 

Yakima  (Wash.)  Herald-Republic  put 
together  a  page  to  help  local  restaurants 
take  advantage  of  the  publicity  that  has 
been  generated  by  the  McE)onald's  and 
Wendy’s  vs.  Burger  King  fight. 

The  page  called  “The  Battle  of  the 
Burgers”  appeared  on  Monday  (October 
18  and  25)  in  the  Herald-Republic  and 
Tuesday,  (October  26)  in  the  Mail  Bag, 
the  Herald-Republic’s  weekly  TMC 
product. 

Local  restaurants  placed  ads  on  the 
page  making  a  two  for  one  offer  on  their 
most  popular  hamburgers.  Local  custom¬ 
ers  were  then  invited  to  vote  on  their 
favorite  hamburger  restaurant  by  using 
the  coupons. 

“The  local  restaurants  who  partici¬ 
pated  in  the  ‘Battle  of  the  Burgers’  were 
excited  by  the  chance  to  prove  they  were 
the  best  and  reported  heavy  use  of  the 
coupons  after  the  first  week  the  ad 
appeared,”  Lou  Alexander,  advertising 
director,  told  E&P. 

The  winner  was  picked  by  counting  the 
number  of  coupons  returned  to  the  news¬ 
paper  by  each  advertiser.  The  winning 
restaurant  will  get  four  one-quarter  page 
ads  in  the  Yakima  Herald-Republic 
declaring  it  the  winner.  In  addition,  a 
coupon  will  be  pulled  at  random  from  all 
those  returned  by  the  winning  restaurant, 
and  the  customer  who  submitted  that 
coupon  will  receive  a  $50  gift  certificate 
from  the  winning  restaurant,  com¬ 
pliments  of  the  Yakima  Herald-Republic. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
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ADVERTISBG  \EttS 


(Published  every  second  Friday) 
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Wire  Service  Guiid  starts 
contract  taiks  with  AP/UPI 


By  John  Consoli 

The  Wire  Service  Guild  has  begun  con¬ 
tract  negotiations  with  Associated  Press 
and  negotiations  with  United  Press 
International  are  scheduled  to  begin 
December  I. 

“Simultaneous  negotiations  with  AP 
and  UPl  have  long  been  a  goal  of  the  Wire 
Service  Guild,”  WSG  president  William 
Morrissey  said.  "Traditionally,  unions 
that  have  been  able  to  bring  in  all 
employers  for  industry-wide  bargaining 
have  won  better  contracts." 

Tom  Pendergast,  vicepresident, 
director  of  personnel  and  labor  relations 
for  AP,  said,  “I  don’t  care  what  the  Guild 
does  to  or  with  UPl,  but  I  don’t  want  it  to 
effect  our  own  negotiations.  If  it  does,  1 
won’t  like  it.” 

The  AP  contract  expires  on  December 
31,  1982,  while  the  UPl  contract  does  not 
expire  until  April  15,  1983.  But  an 
increase  this  summer  in  health  insurance 
premiums  for  UPl  employees  by  Aetna 
has  resulted  in  a  decision  by  both  sides  to 
open  the  contract  talks  early. 

There  are  four  major  points  that  the 
WSG  is  seeking  in  its  talks  with  AP. 
Those  points  are  similar  to  ones  that  will 
be  sought  from  UPl. 

“We  are  seeking  a  substantial  wage 
increase,"  said  Morrissey.  “The  pay 
scale  of  both  wire  services  are  significant¬ 
ly  below  major  newspapers  and  behind 
Reuters.” 

Under  the  current  contracts,  top  mini¬ 
mum  for  reporters,  photographers,  artists 
and  cartoonists  at  AP  is  $533.50  per  week 
after  five  years.  Top  minimum  at  UPl  for 
the  same  group  is  $512.85.  The  AP  con¬ 
tract  also  contains  an  economic  differen¬ 
tial  ranging  from  $15  to  $30  per  week 
depending  on  the  size  of  the  city.  The  UPl 
contract  has  no  differential  pay. 

The  WSG  is  also  seeking  the  creation  of 
a  “joint  labor-management  committee” 
that  will  design  employee  health  plans. 
“We  want  some  employee  input  in 
determining  the  type  of  health  coverage 
we  get  and  we  also  feel  there  could  be  a 
savings  if  the  entire  health  plan  is  paid  for 
directly  by  management,”  Morrissey 
said.  Currently,  management  pays  for  a 
portion  and  the  employees  pay  a  portion 
of  the  health  insurance  premiums. 

The  WSG  is  also  seeking  a  five  con¬ 
secutive  day  work  week,  with  two  con¬ 
secutive  days  off.  Under  the  current  con¬ 
tract,  employees  work  a  five-day  week, 
but  those  days  can  be  split  up  with  only 
one  day  off  in  between. 

“We  want  to  eliminate  split  days  off 
and  split  starting  times,”  Morrissey  said. 

The  Wire  Service  Guild  also  wants  two 
representatives  to  sit  on  the  AP  board  of 


directors  “to  represent  the  interests  of 
the  employees.” 

Pendergast  said  he  had  given  the  WSG 
a  four  page  list  of  management  demands, 
but  said  talks  thus  far  were  just  pre¬ 
liminary  and  it  would  be  hard  to  comment 
cri  specifics  at  this  time. 

He  said  meetings  will  be  held  three 
times  a  week  from  now  until  Thanksgiv¬ 
ing. 

“We  also  notified  the  Guild  that  the 
contract  will  not  be  extended,”  Pender¬ 
gast  said.  “The  contract  will  come  to  a 
screeching  halt  on  December  31  if  we  do 
not  have  an  agreement  by  then.” 

The  top  AP  negotiator  said  once  man¬ 
agement  makes  its  final  offer  it  will  not 
budge. 

Would  take  a  strike 

“I  told  them  (the  Guild  negotiators)  if 


$480,000  each  year  has  been  deducted 
from  revenues  and  designated  by  the 
board  of  directors  to  be  placed  in  a  special 
equipment  replacement  account. 

That  account,  according  to  Morrissey, 
contained  a  balance  of  $4,948,000  as  of 
December  31,  1981. 

The  financial  statement  also  shows  a 
$742,000  “excess”  for  the  year  1981, 
which  Morrissey  said  was  the  profit  the 
wire  service  made. 

“AP  management  has  indicated  that 
because  of  the  poor  economy  employees 
can’t  expect  sizable  wage  increases,” 
Morrissey  said.  “What  we  are  saying  is 
their  revenues  from  other  areas  more 
than  offset  their  newsroom  losses.  We  are 
asking  that  they  share  some  of  these  pro¬ 
fits  with  their  employees.” 

James  Tomlinson,  vicepresident/ 
treasurer  of  AP,  said  the  balance  in  the 
equipment  replacement  account  is  “no¬ 
where  near  the  amount  required”  to  pur¬ 
chase  and  replace  equipment.  He  said  the 
balance  in  the  account  fluctuates 
depending  on  the  amount  of  cash  required 
to  purchase  equipment. 

“Sometimes  we  may  be  able  to  gener- 


everything  goes  wrong  and  a  settlement  ate  a  small  excess,”  he  said.  “But  all  that 
cannot  be  reached,  we  are  prepared  to  money  goes  toward  the  purchase  of 
take  a  strike,”  Pendergast  said.  equipment  and  sometimes  leaves  us 

“1  also  reminded  them  that  we  are  pay-  short.  When  you  are  talking  about  a  $14 
ing  between  9.6%  and  9.89f  more  in  salar-  million  capital  budget  for  1982  and  the 
ies,  including  differentials,  than  UPl  is,”  same  for  1983,  the  equipment  replace- 
he  said.  ment  account  simply  hasn’t  covered  our 

The  UPl  contract  contains  a  clause  needs, 
which  keeps  the  contract  in  effect  after  As  far  as  the  $742,000  “excess,”  Tom- 


the  expiration  date  and  makes  all  new  hnson  said  that  money  is  also  used  toward 
provisions  negotiated  retroactive  to  the  purchase  of  equipment.  “The  cash  is 
expiration  date.  The  AP  contract  con-  I'^ng  gone  because  that  money  goes  back 
tains  no  such  clause.  'nto  equipment  purchases.” 


expiration  date.  The  AP  contract  con¬ 
tains  no  such  clause. 

During  the  last  contract  negotiations 
between  the  WSG  and  AP,  a  new  agree¬ 
ment  was  not  signed  until  seven  months 
after  the  expiration  date. 

Guild  cites  profits 

In  conjunction  with  the  opening  of  its 
talks  with  AP  management,  the  WSG 
published  in  its  monthly  newspaper  a 
series  of  articles  on  the  financial  condi¬ 
tion  of  AP. 

The  articles  contend  that  AP  is  more 
profitable  than  it  has  admitted  to  its  em¬ 
ployees. 

“It’s  time  to  bury  the  myth,”  an  edi¬ 
torial  in  the  WSG  newspaper  states. 
“Associated  Press  employees  have  long 
been  led  to  believe  that  their  employer 
was  a  staid,  non-profit  cooperative  that 
was  hard  pressed  to  pay  its  employees  on 
a  competitive  basis. 

“The  articles  .  .  .  demonstrate  that 
the  company  is  making  money  and  realis¬ 
tically  expects  to  make  much  more.  AP 
employees  .  .  .  have  a  right  to  a  fair 
share  of  that  increase  in  revenues  which 
they  have  made  possible  through  their 
work.” 

The  WSG  newspaper  reprints  a  portion 
of  the  AP  consolidated  statement  of  re¬ 
venues  and  expenses,  which  shows  that 


Capital  Cities  buys 
two  Conn,  weeklies 

Capital  Cities  has  acquired  two  weekly 
newspapers  that  serve  the  Old  Lyme  and 
Mystic  areas  of  Connecticut — the  Gazet¬ 
te  and  the  Compass. 

The  newspapers  have  a  combined  paid 
circulation  of  11,000,  and  bring  to  13  the 
number  of  newspapers  Capital  Cities 
owns  in  Connecticut. 

Two  years  ago.  Capital  Cities  pur¬ 
chased  the  Shore  Lirie  Times  Co.,  Inc., 
which  publishes  11  “shoreline”  weekly 
newspapers  from  Branford  to  Groton. 

The  sale  of  the  two  weeklies  to  Capital 
Cities  was  made  by  publishers  Welles 
“Chip”  Bates  and  David  Holahan,  co¬ 
owners. 

The  two  newspapers  have  been 
described  as  “irreverent”  under  the 
ownership  of  Bates  and  Holahan.  In  1980, 
the  Gazette  carried  a  phony  story  stating 
it  had  been  sold  to  the  New  London  Day. 
In  1 98 1 ,  the  owners  ran  a  story  saying  the 
newspapers  had  been  purchased  by  Wal¬ 
ter  Cronkite  and  Charles  Kurault  of  CBS. 

This  time,  the  owners  said,  the  sale  is 
for  real. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


I  Classified  Advertising 


FEATURES  AVAILABLE 

COOKING  !  PUZZLES 

MICROWAVE,  a  weekly  feature  for  8  years.  Cre-  i 
ated  from  readers'  questions.  They  say.  "IT'S  j 
THE  BEST  EVER!  600-800  words.  WRITE  1 
MICROWAVE,  PO  Box  499.  Point  Roberts.  1 
Washington  State  98281-0499.  j 

S 

SET  THE  BEST  for  less.  Thought  provoking  V 
auzzies.  Stock  and  special  order  starting  at  $5  5 

A  Features.  10745  Ambassador  Dr,  Rancho 
Cordova  CA  95670. 

REAL  ESTATE 

GENERAL  | 

HOUSE  CALLS-Miami  Herald.  Dallas  News.  60 
other  papers.  Several  national  awards;  one  said 
‘concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  E 

Lank,  240  Hemingway.  Rochester  NY  14620 

FOR  THE  ONE  publisher  in  10  really  serious  ! 
about  promotion— The  Bottom  Line  tells  your  1 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and  ' 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley.  The  Journal,  Box  i 
278,  Bruce  MS  38915. 

RETIREMENT 

GROWING  “retireds"  audience  wants  fresh 
ideas.  Shy.  retiring  columnist  offers  a  "Posi¬ 
tively  Retired"  feature  weekly.  Samples:  MAC. 
3742  Scadlock  Lane.  Sherman  Oaks  CA 
91403;  (213)  783-7641. 

OVER  100  comics,  panels,  puzzles,  kid  tea-  : 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write  , 
Dickson-Bennett.  1324  N  3rd,  St  Joseph  MO  , 
64501.  (816)  279-9315. 

Successful  Newspaper  Feature  Available  ! 
Column  features  human  interest  and  short  ; 
poems  with  frequent  seasonal  slant.  Send  for  ' 
sample  copies  to  W.  Winchell.  681  Hartford  i 
Road.  Manchester,  CT  06040. 

SCIENCE 

SEMI-WEEKLY  science  and  technology  col¬ 
umn-written  by  former  city  editor  turn^  en¬ 
gineer.  Contact  Thomas  Murray.  PO  Box 
81066.  Salt  Lake  UT  84108;  (801)  355- 
6265. 

HEALTH 

"Senior  Clinic."  Specialist  treats  Medical  and 
Social  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory.  Page  98. S. 

FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 

E&P  CLASSIFIEDS 
(212)  752-7050 

HUMOR 

FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer.  St  George 
ME  04857;  (207)  372-8052. 

MONEY 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

SPORTS 

RUNNING  COLUMN-includes  elementary 
running  knowledge,  history  of  running  and 
running  theories.  THE  RUNNER'S  AIDE  PO 
Box  1722  Concord  NC  28025. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 

SPORTSMEDICINE 

SPORTS  HEALTH-Now  the  largest  column  on 

1  sportsmedicine  in  US  by  Boston  Red  Sox  physi¬ 
cian  William  Southmayd  and  Marshall  Hoff- 
j  man.  First  four  installments  free  with  no  obliga- 
1  tion.  8019  Lewinsville  Rd.  McLean  VA  22102; 

1  (703)  442-9292. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures. 
International  Photo  News.  Box  2405.  West 
Palm  Beach  FL  33402;  (305)  793-3424. 

ANNOUNCEMENTS 

'  ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

1  NEWSPAPER  BROKERS 

DUE  TO  RETIREMENT,  newspaper  dis- 
tributionship  for  sale.  Florida  East  Coast  Area. 
Good  potential.  Call  (904)  252-2549. 

!  Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation. 

!  WHITE  NEWSPAPER  SERVICE 

i  James  W.R.  White 

'  Box  109,  McMinnville  TN  37110 

(615)  473-2104  or  473-3715 

SYNDICATE  FOR  SALE,  pay  from  profits.  Over 
2000  original  camera-ready  copy.  PO  Box 
1737.  Largo  FL  33540. 

WANTED:  WEEKLIES  MANAGER-Rural  Coun¬ 
try  Towns.  Develop  and  Control  Ad  sales- 
Purchase  Option.  60-40  commission.  Housing 
&  Car  initially.  Write  Box  5007.  Editor  &  Pub¬ 
lisher. 

NEWSPAPER  BROKERS 
KNOW  THAT 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partnership 
loan,  depreciation  and  insurance  purposes 
Sensible  fees.  Brochure.  Marion  R  Krehbiel 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho 
Box  7133.  Shawnee  Mission  KS  66207. 

ANNOUNCEMENTS 


VALUATIONS  PERFORMED  for  estate,  tax.  ' 
merger,  sale  and  other  purposes.  Hempstead  &  i 
Co,  21  E  Euclid  Av.  Haddontield  NJ  08033;  | 
(609)  795-6026. 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office.' 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 


MEL  HODELL.  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PNW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487.  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146.  Theodore  AL  36582 
_ (205)973-1653 _ 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  ^ould  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights;  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  fhe  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  SCO,  INC 
1511  K  Sf,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. _ 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
POBox212.  Galva  IL61434.  (309)932-2270 
Roy  Holding  Dave  Kramer 

(309)879-2412  (217)784-4736 

—Appraisals  done  quickly,  reasonably— 


ATTENTION!!! 

iQS9.1QRT 

JOURNALISM  SCHOOL 

GRADUATES 

Editor  &  Publisher  extends 
to  you,  as  a  graduation  gift, 
one  free  insertion  in  the 
Positions  Wanted  Section  of 
its  December  25, 1982  issue.  As 
an  added  bonus,  if  you  run 
your  ad  one  more  time  you 
will  only  be  charged  the  two 
time  rate  of  $2.50  per  line,  for 
the  second  ad.  if  you  run  your 
ad  two  more  times  you  will  be 
charged  the  three  time  rate 
of  $2.25  per  line,  for  the 
second  and  third  issues,  and. 
if  your  run  your  ad  three 
more  times  you  will  be 
charged  the  four  time  rate  of 
$2.00  per  line,  for  each  of  the 
last  three  issues. 

Whether  or  not  you  take 
I  advantage  of  the  multiple 
rate  discount,  your  ad  in  our 
i  December  25,  1982  issue  is 
I  free. 

—GUIDELINES— 

1.  Ads  must  not  exceed  7  lines 
(39  characters  per  line),  we  re¬ 
serve  the  right  to  edit  copy  to 
fit  space  requirements. 

2.  use  of  E&P  box  numbers  will 
not  be  accepted. 

3.  Journalism  school  and 
graduation  date  must  be  spe¬ 
cified  to  E&P  (but  not  neces¬ 
sarily  in  ad  copy). 

4.  All  ads  must  be  mailed  to 
E&P  with  prepayment  en¬ 
closed  for  additional 
insertions.  No  telephone  calls, 
please. 

5.  Deadline:  December  8. 1982. 


100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  lOOK  gross.  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
Wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it.  owner  carries  $28K 
balance  Bill  Berger.  Associated  Texas  News¬ 
papers.  Inc..  (512)  476-3950.  1801 
Fx^sition,  Austin  TX  78703. 

NEWSPAPER  CONSULTANTS 

TRIED.  PROVEN  PERFORMANCES,  your 
guarantee  for  useful  management  assistance. 
We  help  you  improve  profit,  productivity. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021. 

WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS.  100-20E  Elgar  PI.  Bronx  NY 
10475;  (212)671-9187. 


Editor  &  Publisher  would  like  to 
To  welcome  you  Into  the  wonder¬ 
ful 

^^nmrldoyournallwj^^^ 
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NEWSPAPERS  FOR  SALE 

SUNBELT  PLUM 

Metropolis  community  weekly.  Well 
established  in  prestige  market  Exceptional 
growth  and  potential  Profitable  Price  one  mil- 
;  lion  with  one  half  down.  Send  inquiry  and  re- 
I  sources  disclosure  to  Box  5015.  Editor  &  Pub- 
j  lisher. 

i  THREE  WEEKLIES  in  Zone  3;  "grass  roots " 

I  communities.  Over  150  years  of  publication; 

I  grossing  over  $800,000  Box  3957.  Editor  & 

!  Publisher. 

i  WANTED-Investment  partner  in  group  of  South 
1  Central  Florida  weeklies.  Isolated  ^oup  with 
!  only  minor  competition  in  one  market  Large 
I  plant,  new  5  unit  press,  all  new  computer  type¬ 
setting  equipment.  Doing  over  600.000 
I  volume  but  needs  capital  to  retire  debt  load. 

1  $200,000  buys  50%  ownership.  Serious 
I  inquiries  only  Write  Editor  &  Publisher.  575 
!  Lexington  Av,  New  York  NY  10022.  Box  4958 

65 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


lOWA-One  of  state's  soundest  weeklies.  County 
seat.  $575,000  gross,  good  net.  Complete 
plant.  Growing  town,  strong  industry. 
$175,000  down. 

ILLINOIS-Name  your  own  terms  on  this  9500- 
free  distribution  weekly  newspaper.  $90,000 
buys  It. 

lOWA-Shopper  in  major  Iowa  City  doing  well 
over  $300,000  gross.  Can  be  bought  for 
$175,000. 

ILLINOtS-Modern  printing  plant,  web  offset,  in 
west  central  part  of  the  state.  3-unit  web.  Mod¬ 
ern  throughout.  Doing  over  $300,000  in  print¬ 
ing. 

Other  papers  In  Indiana.  Ohio.  Kansas 

ROY  HOLDING  &  ASSOCIATES 
POBox212.  Galva  IL61434.  (309)932-4736 
Roy  Holding  Dave  Kramer 

(3(39)  879-2412  (217)  784-4736 

WEEKLY  ADVERTISING  PUBLICATION  in  llli- 
nois.  2  hours  north  of  St  Louis,  Approximately 
$240,000  gross.  (217)  224-6388. 

ZONE  3  JEWELS 

HIGHLY  profitable,  well-equipped  7500 
circulation  daily  in  spacious  new  building.  7 
unit  (loss  Press.  Attractive  terms. 

CENTURY  old  semi-weekly  grossing 
$800.0(X).  No  commercial  printing.  Owners 
have  reached  retirement  age.  Located  in  rapidly 
growing  affluent  County  Seat  Community. 
Growth  potential  fantastic.  This  is  the  type 
property  buyers  look  for.  25%  down. 
UNOPPOSED  weekly  grossing  $275,000.  Sell 
for  less  than  gross  with  3  unit  Goss. 
LONG-ESTABLISHED  weekly  in  competitive 
County  Seat  Town.  Sell  for  less  than  $147,000 
gross.  Small  down  payment. 

FREE  distribution  weekly  newspaper  in  major 
market  grossing  over  1  million.  Area  population 
doubled  from  1970-1980.  Started  17  years 
ago  and  a  money  maker  since  inception.  Large 
volume  of  roll-fed  printing.  Modern  plant  and 
real  estate  included  in  reasonable  sale  price. 
Terms. 

James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

CLASSIC  BIG  DAILY  newsman's] 
dream  .  .  Small  N.E.  college  town  con¬ 
trolled  circulation  weekly-first  gross  | 
$125,000.  Publisher  disenchanted,  proven  [ 
need,  start-up  secure,  ready  to  explode,  afford-  i 
able.  $75,000.  Box  4924.  Editor  &  Publisher.  I 

COUNTY  EXCLUSIVE  PROFITABLE  CAROLI-  j 
NA  WEEKLY  AND  BUILDING.  $100.000gross 
range.  $135,000.  good  terms.  Box4902.  Edi¬ 
tor  &  Publisher 

10%  FINANCING 

Weekly  newspapers  in  Florida,  Virginia.  West 
Virginia,  Maryland  and  New  Jersey. 

$15to$850M 

One  third  cash,  balance  ten  years  to  qualified  ^ 
buyers.  1 

EDWIN  0.  MEYER,  BROKER  ! 

SUITE  101-E.  300  W  FRANKLIN 

RICHMOND,  VA  23220  i 

(804)  643-7816  | 

NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,000. 
Box  4299.  Editor  &  Publisher. 

PROFITABLE  Northern  California  mom  and 
pop  weekly  in  mountain  hideaway.  $77,000,  i 
terms.  Broker  (707)  983-6853.  ' 

SOUTHERN  WISCONSIN  AWARD-WINNER.  I 
SHOPPER.  Weekly  grossing  $165,000±.  i 
Priced  1.25  times  gross.  Central  plant  shares  ' 
and  building  available.  Reply  Box  4969.  Editor  | 
&  Publisher.  j 

SOUTHEASTERN  Group.  16  non-dailies  with  I 
Central  Press  plants.  3‘/'5M  gross.  Real  Estate. 
Management  can  stay.  Earnings  up.  Good  ter-  1 
ms.  Box  4962.  Editor  &  Publisher. 

SUBURBAN  WEEKLY  &  Shopper.  Gross  : 
$380,000.  Terms.  Price  $300,000.  NATION-  i 
AL  MEDIA  EXCHANGE,  INC.  Faye  Ellingsworth  . 
&  Bill  Kurtz,  Park  Plaza  5,  Lebanon  MO  65536;  | 
(417)  532-3885  office  or  532-6913.  ' 

NEWSPAPERS  WANTED  j 

WANTED  TO  BUY 

Small  specialized  Printing  Business.  To  merge 
or  purchase.  Contact  A.  George,  Box  217.  Avon 
NJ  07717. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Ctympany 

Address 

City 

Rtatp 

7ip 

Phone 

Classification 

Authorized  Signature. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  3 1752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


SUCCESSFUL  (10  years)  publisher  would  like 
to  buy  your  weekly  newspaper  and  become 
active  publisher  owner  in  your  community. 
County  seat  preferred,  with  or  without  press. 
Have  adequate  down  payment  and  excellent 
credentials.  Please  reply  to  Box  4982.  Editor  & 
Publisher.  All  replies  confidential. 

WANTED  TO  BUY-High  Saturation,  well- 
established  shopper  in  Ohio.  Please  send 
information  and  samples  to:  Box  5031,  Editor 
&  Publisher, 


_ PERSONALS _ 

X-MAS  T-SHIRTS:  "Journalists  Do  It  Daily" 
(Black)  and  "PR  People  Do  It  For  Immediate 
Release  "  (Red)  in  sizes  S.  M.  L.  XL,  100% 
cotton  at  $8  each,  including  postage.  Scholar¬ 
ship  fundraiser.  Send  check  with  style  and  size 
info  to:  Pacicfic  Coast  Press  Club,  Box  2026 1 , 
Long  Beach  CA 90801 .  Info:  (213)  594-6780. 


PUBLICATIONS  FOR  SALE 

SUCCESSFUL  $1.2  million  national  trade 
magazine  with  Annual  Trade  Show  is  for  sale, 
due  to  unfortunate  circumstances.  Great 
opportunity  in  growing  industry.  All  replies 
answered  promptly.  Asking  $990,000.  Send  to 
Box  5009,  Editor  &  Publisher. 

PUBLICATIONS  WANTED 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  grosser  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

SHOPPING  GUIDES 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick.  950  Parkwood  Dr. 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis, 
development  and  establishing  in-house  pro¬ 
grams.  Call  (703)  955-2638. 

MARKETING  PAPERS  for  the  80's  to  survive 
through  the  90's  and  beyond.  From  carrier  to 
mail  with  expertise  in.  .  Renewal  systems  in 
advance  carrier  and  mail  programs.  .  Phone 
and  crew  solicitations.  .  .Voluntary  paid  and 
other  conversion  programs. .  .Promotions,  sing¬ 
le  copy  sales.  MBO  and  financial  management. 
.  Personnel  development  and  specialized 
training.  .  .  and  much,  much  more. 

Call  Kevin  S.  Pappert.  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  compan¬ 
ies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers.  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're 
answering  is  on  your  list,  we  ll 
discard  your  reply. 


THE  TRAININGWORKS 
CIRCULATION  SEMINARS  for  telephone  sub- 
senption  sales  management  per- 
sonnel  .  .  .coast-to-coast. 

2255  Benson  Av,  Brooklyn  NY  11214 
(212)  372-7021 

WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  theroad  to  recovery  seems  all  uphill— 
when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic.  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  marketing  operations. 

(215)  586-3954 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$4.50  per  line. 

2  weeks — $4  00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 

4  weeks — $2  80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
s.  1  week  — $3.00  per  line. 

!.  per  issue  2  weeks — $2.50  per  line,  per  issue. 

!.  per  issue  3  weeks — $2.25  per  line,  per  issue, 

s.  per  issue  4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  tor  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are;  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$/0 
per  column  inch;  4  times-S65  per  column  inch. 

Contract  rates  available  on  request. 

DEAOLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  1QQ22.4212)  752-7050. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES  t 

AnENTION  CIRCULATORS  OR  PUBLISHERS  | 
Using  a  high  quality  sales  organization  makes  a  | 
real  difference— better  retention  at  a  lower  I 
cost.  Campbell  and  Associates  can  provide  your  | 
circulation  department  with  the  volume  ot  qual-  | 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp-  i 
bell  and  Associates.  3864  Center  Rd,  #10C.  I 
Brunswick  OH  44212;  (216)  225-7440.  | 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE  : 
THROUGH  MARKET  RESEARCH  j 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  Image  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research.  Jack  Brodbeck.  at  (305)  655-0926. 
or  write  for  our  brochure. 

CONSUMER  DATA 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White/BobGiambelluca.  (716)  6^-4162 


MISCELLANEOUS 


CHRISTMAS  GIFT. 

First  Amendment  matchbooks.  E.T.  Cassidy. 
PO  Box  969.  New  York  NY  10008. 


VIDEOTEX,TELETEXT.  Experienced  producer 
of  editorial  and  graphic  products  for  phone  or 
cable  systems.  Available  for  consulting,  con¬ 
tract.  hire.  Box  5024.  Editor  &  Publisher. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer  Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


JOIN  OUR  CONTRACT 
CREW! 

.  .  .Those  individuals,  com¬ 
panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2. 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now.  in  the 
most  effective  classified  market 
m  the  newspaper  industry 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


CHEMCO  NEWSPAPER  II  cameras.  (2  Units 
available)  Both  from  letterpress  operation, 
price  to  liquidate.  Contact  Frank  Fruciano. 
(602)  267-9519. 

E&P  CLASSIFIEDS 
(212)  752-7050 

We  move  machinery! 


COMPOSING  ROOM 


COMPUGRAPHIC  UNISETTER  HIGH  RANGE 

•  Reconditioned  at  Compugraphic  factory. 

•  Installed  by  your  Compugraphic  Senrice  Cen¬ 
ter. 

•  Full  operator  training  and  full  coverage  90- 
day  warranty. 

•  Immediate  delivery-freight  prepaid. 

Only  $10,450.00 
Call  toll  free  (800)  255-6746 
(in  Kansas  (913)  492-9050.  collect) 
Inland  Printing  Equipment.  Inc. 

105th  &  Santa  Fe  Drive 
PO  Box  15999 
Lenexa.  Kansas  66215 


MERGANTHALER  202  Linotron.  (4  years  old). 
$24,000 
(415)  873-2640 


MERGANTHALER  MVP  Keyboard,  with  Dual 
Floppy  Disks.  Tape  Punch,  and  8K  Memory.  (4 
years  old).  $9500.  (415)  873-2640. 


COMPUTER  SOFTWARE 


AN  ACCOUNTING  SYSTEM  for  newspaper 
Take  the  aggravation  out  of  Payrol  I .  Control  your 
Accounts  receivable.  A  newspaper  tested 
General  ledger.  Payroll  and  Accounts  Payable^ 
Receivable  system  designed  for  professionals 
by  professionals  for  professional  equipment.  It 
has  many  features  including  month-end  dis¬ 
counts  and  multiple  papers.  Contact  the  Com¬ 
puter  Systems  Store.  621  Lanning  Ln.  Rolla 
MO  65401  for  details. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activi^  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  “years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  (^11  or 
write  for  sample  reports.  Publisher  Control  Sys¬ 
tems.  Steve  Kuckuk,  PO  Box  476,  Shawano  Wl 
54166;  (715)  526-6188. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

RoMertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A  s 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


EDS-IDAB.  NS  330  STACKERS. 
Suitable  for  spare  parts. 

Contact  Tim  Warriner  (202)  334-6492. 


FERAG  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  'We  will 
sell  part  or  all. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC.  97  Marquardt  Dr.  Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  Didde-Glaser  newspaper  inserter.  3 
into  1.  model  DG320-4.  excellent  condition  on 
our  floor  Price  17.500.  Call  Bill  Schneider  at 
(414)  784-0110. 


SHERIDAN  STUFFERS  FOR  SALE; 

24-P  with  handfly  delivery. 

24-P  with  M  S.  hoppers  and  M  S.  delivery 
48-P  7-into-l  or  3-into-l  double  out. 
Professional  installation  in  your  plant;  guaran¬ 
teed  production. 

Contact  Jimmy  R  Fox.  Mail  Room  Consultant. 
Houston  TX  (713)  468-5827. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Blit  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard. 

IDAB  shrink  wrap. 

Ferag  H-5(X)  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

StaHi251and257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  m  excellent  condition  and  avail¬ 
able  immediately.  Mechanical  installation 
service  also  provided.  We  will  purchase  mail- 
room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates.  Inc 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


KANSA  4-STATION  Inserter  in  excellent  condi¬ 
tion.  Available  immediately  with  significant 
cost  savings.  Reply  to  Box  5002.  Editor  &  Pub¬ 
lisher. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  mechinery! 
(212)  752-7050 


STA-HI  251  counter  stacker  with  spare  parts  in 
excellent  conoition.  Available  immediately. 
Call  Graphic  Management  Associates.  Inc., 
(617)481-8562. 


THREE  STEPPERS-5  station,  model  750,  plus 
3  Card  hoppers  and  bagging  attachments.  2 
Conveyor  belts,  spare  parts  and  mesh  bags. 
Only  used  18  months.  Like  New:  Contact 
George  Leek  (714)  442-4404. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  (kxp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  $1900  and  up.  WSI.  (216)  729- 
2858. 


AM  TYPESETTERS.  Reconditioned.  CompSet 
500,  $3000.  510,  $4000.  500/504.  $4250. 
510/504,  $5250.  3510  504,  $7250.  4510 
504,  $9000.  5810.  $13,900.  WSI,  (216) 
729-2858. 


AM  510,  745  processor.  $4250.  Comp88ALR 
spare  parts  kit.  S-Processor.  $2500.  Comp  Jr. 
7  years.  15  strips.  Leader  dot  option,  $2250. 
C(j  720010.  spare  parts  kit.  28  strips.  $21(X). 
CG  7200IC.  $1500.  Bob  Weber,  (216)  461- 
8270. 


CASH  FOR 

MARK  I.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  MOT-350  with  communication  intertace. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $35(X)  each  Graphic  Systems 
Exchange,  Inc.  (716)  385-3027. 


COMPLETE  NEWSPAPER  SYSTEM:  2  ECRM 
1800  ocr,  3  CG  VideoSetters.  2  DEC  PDP8e  s 
with  numerous  peripherals;  best  offer.  Call  Lar¬ 
ry  Barr  Gloria  Pearsall.  Fort  Wayne  News- 
papers.(219)  461-8270, 


CG  TYPESETTERS.  Unisetter  HR,  $6950. 
Unisetter  LR,  $5450.  DEK,  $1750.  Trendset¬ 
ter  HR.  $9C)00.  Unified  Composer,  $3250. 
MOT  350.  $3150.  FDR.  $17M.  WSI.  (216) 
729-2858. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  •Fair  FYice  •Protection 
•No  Headaches  eNo  Obligation 
Bob  Weber  (216)  461-8270 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EDIT  7700HR.  RevD.  8sUips,  $11,000.  Edit 
770011  LR  Rev  D.  MCPO.  1  year.  $11,000. 
Edit  7500  HR  Rev  D.  $8250.  Edit  2750  Rev  C. 
$4500.  Edit  1750, 1  ‘/7  years.  $2750.  Guaran¬ 
teed  Bob  Weber.  (216)  461-8270. 


EDIT  770011  LR  Rev  D.  MCPO,  1  year. 
$11,000;  Edit  750011  LR  Rev  D.  Dual  Disk. 
MCPO  and  Rule.  1  year,  $10,250;  Edit  2750 
Rev  C.  $4500;  Comp  IV  B  LR.  2  years.  $5950. 
Guranteed  Bob  Weber.  (216)  461-8270. 


FOR  SALE-TWO  AUTOLOGIC  APS-4  50  PICA 
PHOTOTYPESETTERS.  Presently  in  produc¬ 
tion  use.  Available  first  quarter  1983. 

800  BPI  Magnetic  Tape  Reader 
Paper  Tape  Reader 
32K  Core  Memory 
Rigid  Disk  Drive 
Supplementary  2.8  Lens 
Forward  Leading  Only 

CONTACT:  Jack  Flood.  Production  Manager. 
Daily  Racing  Form,  Inc.,  10  Lake  Dr.  High- 
tstown  NJ  08520.  Phone  (609)  448-9100. 


FOR  SALE:  Visual  Graphics  PT3100  Photo 
Typositor.  Sets  18  to  144  point  type  m  count¬ 
less  variations  and  special  effects.  Complete 
with  operating  kit.  solutions,  paper  and  18 
fonts,  tactically  brand  new.  (lall  Bemie  Eber- 
sole,  (717)  291-8819. 


MERG  M200  Edit  Terminal.  $1250.  Merg 
NJIOOO  Keyboard.  VDU.  $4()0.  Varicomp 
3216,  $1950.  AKI  9100  Keyboard,  $450. 
Guaranteed  Bob  Weber.  (216)  461-^70. 


QUADRITEK  1200,  processor.  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (X7) 
745-5165. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  22^4"  cutoff.  82”  wide. 
Available  November.  1982. 

Goss  Mark  I.  16  (jOSS  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  V4  A  80.  8  half 
decks  A  80  and  82. 6  color  humps  A  80  ar>d  82. 
4  2:1  folders  inverted  and  regular  23  9/16.  2 
2: 1  folders  regular  22  V4. 6  Goss  auto-pasters. 
20  Wood  reel  stands.  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available.  22  ^4  B  23  9fl6 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St.  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


PRESSES 


21Vi"  CUTOFF  HEATSET  PRESS 

Hams  N  12(X).  21  ■/•"  cutoff  by  40VS"  5  units, 
collect'non-collect  folder.  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow.  4  Butler  pasters  (18(X)  FPM  data  mat 
controls)  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090.  (312)  459-9700.  Telex  20-6766 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioried.  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press.  174h’  x24L5"  wide,  with  2  Roll  Stands. 
Folder.  Sheeter.  $34,500.  (415)  873-2640. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC.  INC.  97  Marquardt  Drive,  Wheeling  IL 
60090.  (312)  459-9700,  Telex  20-6766. 


2-GOSS  2:1  Uniflow  folders.  22V4’'  cutoff  for 
58”  paper  width.  Both  folders  are  regular 
deliv^.  equipped  with  subway  to  drive  side. 
Skip  slitter  on  operating  side  of  each  lower 
former.  4-Mark  I  Units.  A-80,  with  Goss  auto¬ 
matic  pasters.  One  unit  has  reversible  2nd  imp. 
For  information  contact  Richard  Munson,  Pre¬ 
ssroom  Supt.,  State-Times  &  Advocate.  POBox 
588.  Baton  Rouge  LA  70821  or  call  (504) 
383-1111. 


GOSS  SC,  8  units,  1979. 

Community,  4  units,  grease 
Community  add-on  units,  1965-78. 

SC  folders,  also  upper  former 
Suburban  1500,  7  units 
Urbanite.  6  units,  1975. 

Urbanite.  4  units,  3-color  unit. 

Urbanite  add-on  units,  3-color  unit. 

Metro.  6  units. 

HARRIS  VI 5  A,  6  units,  4  circumferential 
V15  A.  3  units.  1975. 

V15  A  add-on  units;  ductor,  continuous. 
V25.  4  units,  1978. 

V25.  8  units,  1977. 

Folders:  JFl,  JF4,  JFIO,  JF25. 

845,  4  units,  1975. 

NEWS  KING,  6  units.  1971. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


Harris  V-15A,  add-on  units.  1977. 

2  Martin  Pasters,  1979  rated  1200  FPM. 
Cottrell  V-25,  V«  and  W  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders. 

Goss  4,  6.  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  (^immunity,  3  unit  press,  1978. 

Goss  Urbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  Vx",  45  */5". 

Fincor  motor  and  controls. 

Harris  845  add-on  units. 

Hams  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25.  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King,  4  units,  1969. 

Harris  V-25.  4  units.  1978. 

Count-O-Veyofs  Model  106. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


4  unit  Harris  Cottrell  Vanguard,  with  VsiVx 
folder,  running,  call  John  Newman,  (816)  756- 
3350. 


NORTHEAST  I NDUSTR  lES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1(X)0  series 
4-Suburban  1 500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  '/S-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

POBOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single  width  web  offset  presses 
National  Newspaper  Machinery.  Inc 
John  Dean,  (816)  796-9600 


EQUIPMENT  &  SUPPLIES 


PRESSES 


2  UNIT  News  King,  folder,  drive  motor  and  roll 
stand.  Immediate  possession.  Make  us  an 
offer.  No  dealer  involved.  Call  Mr.  DeWitt, 
(312)  895-3720. 


7  UNIT  (immunity,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15.  4  and  5  units 

Urbanite,  1980,  3  units  plus  3-color  unit  plus 
folder  and  2  Butlers. 

Harris  845-4  units,  1970 
Metro-6  units,  6  Goss  RTP's 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  7%-8442  Telex  130326 


WEB  LEADER  PRESS 

8  units,  2  folders,  new  1978,  Quadra  color  unit 
1980.  All  in  excellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales,  Inc,  PO  Box  211,  Marysville  WA  i 
98270;  (206)  653-2519. 


WEB  PRESS  INSTALUTION 
Over  20  years  experience.  Regional,  national 
and  international  references.  Installation  cost 
includes  plant  set  up  and  consultation.  Jim 
Estes.  Wesco  Graphics.  Inc,  (408)  496-0666. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WOOD  HOE  offset  press,  6  units  with  quarter 
folder.  Ideal  newspaper  press  for  under 
$500,000.  Phone  Mr.  Anderson,  (312)  821- 
1200. 


2-900  Series  Goss  Suburban  Folders  with 
Drives. 

1-900  Series  Goss  Suburban  Add-on  Unit. 
1-Gregg  Imprinter. 

1 -National  Plate  Processor  Model  330. 
Preprint  Supplement  Printing,  Inc., 
Independence  MO;  (816)  257-4900. 


3- UNIT  Harris  V15A  with  JF15  folder,  mid  to 
late  70's  mfg. 

Harrs  VISA  add-on  units,  mid  to  late  70's  mfg. 
1  to  3-unit  News  King  with  KJ4,  reconditioned 

4- unit  News  King  with  KJ6,  reconditioned 
6-unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

Offered  Exclusively  By 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)492-9050  Telex  4-2362 


PRINTERS 


QUME  PRINTER 

Ideal  for  magazine  and  newspaper  production. 
Proof  copy  prior  to  processing  and  save  time 
and$$.  HooksuptoCG2750,  770, 7900.  Like 
new-$2500.  Interface  board  provided.  Con¬ 
tact:  Linda  Frotton,  (201)  483-8500 ext;  336. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1 290 
Central  Av.  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


HELP  WANTED.  .  . 


ACADEMIC 


ASSISTANT  PROFESSOR  (PhD  required  for  te¬ 
nure  track)  to  teach  communications  theory, 
broadcasting,  and  history  or  law;  to  develop 
broadcast  side  of  communications  program, 
beginning  August  '83.  Send  full  credentials  to 
Catherine  Mitchell.  Communication  Programs 
Director,  Department  of  Literature,  University 
of  North  Carolina  at  Ashville,  Box  8467,  Ashvil- 
le,  NC  28814,  by  December  1.  '82.  Equal 
opportunity. 


DEAN,  SCHOOL  OF  JOURNALISM 
The  University  of  Montana  invites  applications 
and  nominations  for  dean  of  its  school  of  jour¬ 
nalism.  Theposition  will  be  open  July  1, 1983. 
Desired  qualifications  include  significant 
experience  and  demonstrated  competence  as  a 
newspaper,  magazine,  or  broadcast  journalist. 
Administrative  ability  is  required;  a  Master's 
degree  and  teaching  experience  at  the  college 
level  are  desirable.  The  job  calls  for  academic, 
professional  and  administrative  leadership  of  a 
68-year-old  school  with  accredited  news- 
editorial  and  radio-television  sequences,  offer¬ 
ing  BA  degrees  in  journalism  and  radio- 
television  and  an  MA  in  journalism.  The  curri¬ 
culum  prepares  students  for  jobs  in  the  news 
media.  The  school  has  nearly  300 
undergraduate  majors.  8  full-time  faculty 
members,  several  part-time  teachers  who  work 
in  the  news  media,  and  a  professional  technical 
staff  of  6  at  KUSM-FM,  a  National  Public  Radio 
affiliate  operated  by  the  school's  Radio- 
Television  department.  Salary  range  $38,000- 
$45,000.  A  letter  of  application  and  complete 
summary  of  education  and  experience  must  be 
postmarked  no  later  than  November  30,  1982. 
Send  to:  R.A.  Solberg,  Associate  Academic 
Vice  President,  Chairman,  Search  Committee, 
Dean  of  Journalism,  University  of  Montana, 
Missoula  MT  59812.  UM  is  an  equal  opportu¬ 
nity  employer. 


DEAN,  SCHOOL  OF  COMMUNICATION 
THE  UNIVERSITY  OF  ALABAMA 

The  University  of  Alabama  School  of  Com¬ 
munication  IS  searching  for  a  Dean  to  begin  in 
the  Fall  of  1983.  Applicants  must  have  an 
earned  PhD,  a  demonstrated  scholarly  record, 
professional  experience,  administrative 
experience  (preferrably  in  an  academic  city), 
teaching  experience  at  a  Senior  College,  and 
leadership  ability. 

The  School  of  Communication  is  comprised  of 
4  academic  departments:  Advertising  and 
Public  Relations,  Broadcast  and  Film  Com¬ 
munications,  Journalism,  an  Speech  Com¬ 
munication.  It  includes  3  sen/ice  units:  The 
Research  Center,  University  Radio  Services 
(operatinga  full-senrice,  NPR  affiliated  station. 
WULA-FM),  and  University  Television  Senrices 
(operating  a  production  facility  for  the  State 
Educational  Television  Network.  Appoximately 
35  full-time  faculty  members  serve  1600  stu¬ 
dents  enrolled  in  undergraduate  and  masters 
degree  programs. 

The  University  of  Alabama  is  located  in  historic 
Tuscaloosa,  a  city  of  90,000  in  West  Central 
Alabama.  Current  enrollment  at  the  University 
is  approximately  16,000  students  in  1 1  col¬ 
leges  and  schools. 

Please  send  letters  of  application,  vitae,  names 
of  references  and  supporting  materials  as  soon 
as  possible  tO:  Or.  Charles  C  Self,  Chairman  of 
the  Dean's  Search  C^jmmittee,  The  University 
of  Alabama  School  of  Communication.  PO  Box 
1482,  T uscaloosa  AL  35486.  The  University  of 
Alabama  is  an  Equal  Opportunity,  Affirmative 
Action  Employer. 


HELP  WANTED:  Distinguished  Professorship 
in  Journalism,  to  teach  classes,  work  with  stu¬ 
dents  in  small  group  settings,  and  represent 
department  in  public  appearances.  High  level 
of  professional  attainment  and  recognition 
desired  in  generalist  with  broad  background 
and  experience  in  advertising/public  relations. 
Position  is  not  eligible  for  tenure.  Salary  negoti¬ 
able  depending  upon  qualifications.  Send  let¬ 
ter,  vita,  recommendations  before  January  31, 
1983,  to  Charles  Pearson,  Chairman, 
Department  of  Journalism,  Box  21.  Wichita 
State  University,  Wichita  KS  67208, 


ACADEMIC 


HELP  WANTED:  Instructor/assistant  professor 
of  journalism,  to  teach  advertising/public  rela¬ 
tions  courses,  counsel  students  in  career 
choices,  and  work  with  students  and  pro¬ 
fessionals  in  department  programs.  Position  is 
probationary  and  rank  and  salary  are  negotiable 
depending  upon  qualifications.  Minimum  of 
five  years  professional  experience  in 
advertising/public  relations,  masters  degree 
and  competence  in  communications  law 
desirable.  Send  letter,  vita  and  references  to 
Charles  Pearson.  Chairman,  Department  of 
Journalism,  Box  21.  Wichita  State  University, 
Wichita  KS  67208. 

Deadline;  December  31,  1982.  WSU  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 


SHIPPENSBURG  STATE  COLLEGE 
SHIPPENSBURG,  PENNSYLVANIA 

Hi^ly  skilled  reporter  and  editor;  well  versed  in 
V[)T ;  five  years  of  daily  newspaper  and  Sunday 
supplement  or  magazine  experience  to  teach 
news  editorial  staple  classes,  news  writing  and 
feature  writing.  PhD  necessary.  Salary  range 
Assistant  or  Associate  depending  on  quali¬ 
fications.  Research  experience  required. 
Position  is  permanent,  tenure-track  opening  in 
400-1-  enrollment  undergraduate,  masters  pro¬ 
gram.  Beautiful  area  of  US  near  Philadelphia 
and  Library  of  Congress.  Washington  DC.  Sub¬ 
mit  letters  of  application,  curriculum  vitae  and 
transcripts  by  [iecember  31  to  Dr.  Alt  Pratte, 
Chairperson.  Search  Committee,  Com¬ 
munications  &  Journalism  Department.  Ship- 
pensburg  State  College,  Shippensburg  PA 
17257.  Shippensburg  State  College  is  an 
Equal  Opportunity/Affirmative  Action 
Employer. 


THE  SCHOOL  OF  JOURNALISM,  Kent  State 
University,  seeks  to  fill  two  faculty  positions. 

1.  Assistant'Associate  Professor.  Tenure-track 
position.  Teach  undergraduate  classes  in 
accredited  program  in  either  news/editorial  or 
public  relations,  teach  graduate  classes, 
including  such  courses  as  theory  and  research 
methods;  and  direct  research.  PhD  required. 
Evidence  of  scholarly  research  and  news  or 
magazine  professional  experience  required. 
Sala^  negotiable.  Appointment  effective  fall. 
1983.  Application  deadline  December  1, 
1982. 

2.  Assistant/Associate  Professor.  Tenure-track 
position.  Three  years  of  professional  experience 
in  news  journalism  required.  PhD  preferred; 
masters  required.  Teach  editing  and  writing 
courses,  graduate  seminarsand  direct  master's 
research.  Salary  negotiable  Appointment 
effective  fall.  1983.  Application  deadline 
December  1,  1982. 

For  each  position,  send  letter  of  application, 
transcript  and  three  letters  of  recommendation 
to: 

Dr.  Joseph  M.  Harper.  Director 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  is  an  equal  opportunity,  affirmative 
action,  university. 


THE  UNIVERSITY  OF  ALABAMA  Department 
of  Advertising/Public  Relations  is  seekinga  per¬ 
son  to  teach  and  do  research  in  the  area  of 
advertising  beginning  in  August,  1983. 
Responsibilities  include  teaching  introductory 
and  advanced  courses  in  mass  communication 
and  advertising  and  assuming  departmental 
responsibilities  such  as  research  and  service. 
Salary  and  rank  are  dependent  upon  quali¬ 
fications  and  experience. 

Candidates  must  possess  an  earned  doctorate 
(ABD  will  be  considered),  professional 
experience  within  the  communication  industry 
and  demonstrate  the  potential  for  scholarly 
research. 

Contact:  Search  Committee.  Department  of 
Advertising'Public  Relations,  School  of  Com¬ 
munication,  The  University  of  Alabama,  303 
Carmichael  Hall,  University,  AL  35486.  An 
equal  opportunity/affirmative  action  employer. 


E  &  P  Classifieds — 

>ls  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


68 


EDITOR  &  PUBLISHER  for  November  13,  1982 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


I 


THE  DEPARTMENT  OF  ENGLISH  and  Speech 
at  Georgia  College.  Milledgeville,  Georgia, 
invites  nominations  and  applications  for  the 
following  position. 

JOURNALISM/COMMUNICATIONS.  Assistant 
professor,  tenure  track.  Qualifications.  BA. 
MA.  or  PhD  in  lournalism/communications. 
Experience  desirable.  Teaching  assignments 
will  include  both  broadcast  and  print  journal-  I 
ism  courses,  working  with  the  school  news-  j 
paper,  radio  station,  and  media  services  pro-  | 
ram.  Application  deadline:  December  1. 
982.  Send  vita  and  dossier  to  Dr  R  .  6.  Jenkins.  i 
Chairman.  Department  of  English.  Georgia  Col¬ 
lege.  Milledgeville.  Georgia  31061.  GEORGIA  I 
COLLEGE  IS  AN  AFFIRMATIVE  ACTION  | 
EQUAL  OPPORTUNITY  EMPLOYER.  ! 


TEACHER  OF  FICTION  writing  and  journalism, 
director  of  undergraduate  journalism  jxogram. 
Tenure  track  appointment,  rank  and  salary 
negotiable.  Advanced  degree  not  necessary, 
record  as  fiction  writer  essential, 
administrative  experience  helpful.  Send  vita 
and  letter  of  interest  to  Robert  A  Donovan.  ■>, 
Office  of  Personnel.  SUNY.  Albany  NY  12222. 
Deadline.  February  1.  1983. 


TWO  TENURE-TRACK  faculty  positions  (one  ] 
chairperson)  in  Graphic  Arts  sequence  to  teach 
courses  in  graphic  communications,  theory  of  | 
printed  and  video  communications,  and  adv¬ 
anced  courses  in  typography,  layout,  advertis-  i 
ing  and  magazine  production:  also  help  rede¬ 
sign  and  adapt  graphic  arts  program  to  new 
communications  technology.  Bachelor's  ! 
degree  highly  desired.  Rank  and  salary  based  i 
on  qualifications  and  experience.  Submit  re-  1 
sumes  by  December  15.  1982  to  Professor  I 
Samuel  V.  Kennedy  III.  S.l.  Newhouse  School  j 
of  Public  Communications.  215  University  ] 
Place.  Syracuse  University.  Syracuse  NY  i 
13210.  I 

Syracuse  University  is  an  Equal  Opportunity 
Affirmative  Action  Employer. 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER 
21.000  circulation  daily,  group  owner,  in  Zone 
6  seeks  energetic,  hard-working,  ambitious  | 
individual  for  number  2  position  in  accounting 
department.  Good  advancement  possibilities  I 
for  right  person.  Experience  in  credit  and  or  1 
personnel  a  plus.  Women  and  minorities  en-  j 
couraged  to  apply.  Send  resume  and  salary  re¬ 
quirements  to  Box  5011.  Editor  &  Publisher 


ASSISTANT  CONTROLLER- 
FINANCIAL  REPORTING 

Current  opening  for  professional  accounting 
manager  to  head  budget  preparation,  financial 
reporting,  preparation  of  financial  statements, 
budget  variance,  general  accounting,  payroll 
and  special  projects. 

Qualifications  include  degree  (CPA  preferred) 
and  supervisory  experience.  Significant  accom¬ 
plishments.  particularly  in  conversion  to  auto¬ 
mated  accounting  systems,  is  strongly  pre¬ 
ferred.  We  are  a  prestigious  Midwest  morning 
publication.  Starting  salary  $35-40K. 
Deadline  for  application  is  December  4.  1982. 
Apply  in  confidence  to  Box  5030.  Editor  & 
Publisher. 


BUSINESS  MANAGER.  Southern  California, 
immediate  opening,  full-charge  bookkeeper 
with  experience  as  office  manager  and  com¬ 
puter-operated  department.  Send  resume  and 
salary  requirements  to  Box  5026.  Editor  &  Pub¬ 
lisher. 


CREDIT  MANAGER  for  large  daily  newspaper 
Zone  5.  Candidates  must  possess  a  business 
degree  in  addition  to  a  minimum  of  five  years 
previous  credit  experience.  Please  respond 
with  resume  and  salary  requirements  to  Box 
5027.  Editor  &  Publisher. 


CONTROLLER 

West  Coast  communications  company  solicits 
resumes  for  the  position  of  controller.  Involves 
cash  management,  analysis,  projections, 
knowledee  of  the  business,  familiarity  with 
bookkeeping  and  accounting  principles.  Please 
tel'  us  wnaiever  you  minx  we  need  to  Know 
about  you.  Box  5038.  Editor  &  Publisher. 


GENERAL  MANAGER  of  a  21.000  Mid-West 
evening.  Need  strong  daily  news  and  sales 
background.  Prefer  someone  who  also  has  had 
weekly  experience.  Must  want  the  newspaper  to 
be  an  excellent  product  and  Number  One  in 
advertising  and  circulation  sales,  community 
minded.  Send  resume  to  Box  4998.  Editor  & 
Publisher. 


PUBLISHER 

7500  paid  circulation.  Midwest,  county  seat 
weekly  seeks  publisher.  Send  resumes  to  Box 
5028.  Editor  &  Publisher. 


TENURE  TRACK  POSITION  in  public  relations 
in  the  University  of  Oklahoma's  School  of  Jour¬ 
nalism  and  Mass  Communication  beginning 
August.  1983.  Salaryand  rank  negotiable.  PhD 
required  along  with  quantitative  research  skills 
and  at  least  three  years  of  media  experience.  In 
addition  to  public  relations,  candidate  must 
have  expertise  in  an  area  such  as  photography, 
visual  communication,  management, 
magazine  writing  and  editing,  energy  or  tech¬ 
nology  reporting.  Person  expected  to  conduct 
research  and  build  significant  publications  rec¬ 
ord  as  well  as  ties  with  profession. 

Send  curriculum  vitae  and  gave  three  letters  of 
reference  sent  to  Elizabeth  Yamashita. 
Director,  H.H.  Herbert  ^hool  of  Journalism 
and  Mass  (>)mmunication,  IJniversity  of  Okla¬ 
homa.  Norman  OK  73019. 

Dealine:  Januaiy  15. 1983.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


TRAINING  DEVELOPMENT  MANAGER 

Unusual  opportunity  for  experienced  trainer  to 
join  a  proactive  corporation  in  a  key 
developmental  role.  As  part  of  our  human  re¬ 
sources  staff,  the  candidate  chosen  will 
develop  and  conduct  manager  training  and  help 
assess  potential  for  future  leadership  for  our 
newspaper,  radio  stations  and  shoppers.  Addi¬ 
tionally.  the  pierson  in  this  role  will  serve  as  a 
resource  for  all  internal  and  external  training  { 
and  developmental  needs. 

Qualifications  include  eight  years  applicable 
training  experience  including  time  as  a  super¬ 
visor.  Knowledge  of  and  skills  in  group  dyna¬ 
mics,  experiential  learning,  management  tech¬ 
niques.  verbal  and  written  communications 
and  a  college  degree  in  a  related  field  required. 
In  return  for  your  expertise,  we  offer  competi¬ 
tive  salary  and  benefit  plansand  an  opportunity 
to  grow  with  a  forward-thinking  corporation. 

To  apply,  send  resume  and  cover  letter  outlin¬ 
ing  qualifications  in  complete  confidence  tO: 
Sid  Scott.  Cktrporate  Director  of  Human  Re¬ 
sources.  Woodward  Communications,  Inc..  PO 
Box  688.  Dubuque  lA  52001. 

An  Equal  Opportunity  Employer 


ADVERTISING 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  tO:  Dennis 
Fearing.  Multi-Media  Enterprises.  18533  Bur¬ 
bank,  Ste  144,TarzanaCA91356;  (213)344- 
7177. 


AD  DIRECTOR:  bright,  organized,  energetic, 
savvy,  analytical.  For  jirivately  owned  New  Eng¬ 
land  daily  and  weekly  in  competitive  market. 
Your  better  than  average  marketing  manage¬ 
ment  skills  will  be  amply  challenged  and  re¬ 
warded.  Opjxxtunity  for  career  growth  as  well. 
Box  4993.  Editor  &  Publisher. 


I  ADVERTISING  DIRECTOR: 

I  Needed  for  weekly  approximately  40.000 
I  circulation  publication  in  Northwest  Ohio 
region  and  Northeast  Indiana  area.  Pay  com¬ 
mensurate  with  experience  and  ambition.  Box 
I  4999.  Editor  &  Publisher. 


I  A  CLASSIFIED  department  that  has  "just 
I  grown  "  IS  looking  for  a  professional  classified 
1  manager  to  give  it  direction  and  growth.  This  is 
!  an  ideal  situation  for  that  experienced  sales- 
I  man  who  is  looking  for  the  opportunity  to  take 
I  over  a  classified  department  and  build  it  intoan 
aggressive  sales-oriented  organization. 

If  you  are  interested  in  hard  work  and  a  chance 
to  grow  with  a  young  company,  call  Frank  Walt¬ 
ers.  the  Morning  Sun.  Mt  Pleasant  Ml.  (iail 
collect  (517)  772-2971;  nights,  (517)  772- 
3642. 


!  DISPLAY  ADVERTISING  MANAGER 

j  We  are  Western  New  York's  leading  daily  and 
Sunday  newspaper,  the  21st  largest  daily  in  the 
!  nation  and  one  of  the  fastest  growing  Sunday 
I  papers  in  the  United  States.  We  are  seeking  a 
I  proven  professional  to  take  full  responsibility 
for  directing  our  retail  and  general 
'  departments.  We  are  number  one  in  the  big 
I  renaissance  Buffalo  market  and  need  an 
'  experienced  leader  to  motivate  a  dedicated 
i  sales  force.  Must  be  strong  in  sales  manage- 
1  ment.  problem  solving,  training  and  heavily 
!  people  oriented.  You  will  be  joining  a  dedicated 
I  team  of  professionals  at  one  of  the  nation's  fine 
'  newspapers.  Excellent  pay.  benefit  plan.  MBO 
,  incentives,  and  working  conditions.  Western 
I  New  York  is  a  desirable  place  to  live  with  sur- 
:  prising  economic  and  cultural  advantages.  All 
I  replies  treated  as  confidential.  Send  resume  to 
Clyde  Pinson,  Advertising  Director,  Buffalo 
!  News.  Box  100,  One  Nevrs  Plaza.  Buffalo  NY 
1  14240. 


EDITOR  &  PUBLISHER  for  November  13,  1982 


ADVERTISING  manager  for  South  Dakota 
13.000  circulation  daily  with  6000  TMC 
publication.  Must  have  managerial  experience 
and  ability  to  tram  and  motivate  staff.  Group 
newspaper  with  excellent  advancement  oppor¬ 
tunities.  We  promoted  three  advertising  per¬ 
sonnel  in  the  past  five  years.  Call:  Jerry  Putjen- 
ter,  Mitchell  (Jaily  Republic.  (605)  99iB-5514 


ADVERTISING  DIRECTOR 
A  rare  opportunity  for  an  experienced  (retail, 
classified.  TMC)  Advertising  Sales  executive 
who  wants  out  of  the  metro  "rat  race"  and  still 
to  be  able  to  utilize  the  full  range  of  sales  and 
managerial  skills. 

We  have  the  challenge  of  a  small  suburban  daily 
newspaper  in  a  highly  competitive  market  with 
a  staff  that  needs  guidance  and  motivation.  The 
living  IS  great  especially  for  a  growing  family. 
The  challenge  is  equally  great.  Box  5035.  Edi¬ 
tor  &  Publi^er 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 

Challenging  career  opportunity  ojten  for  ma¬ 
ture-minded.  sales-oriented  individual  to  man¬ 
age.  instruct,  tram  and  motivate  telephone 
sales  staff.  Strong  organizational  skills  and 
leadership  qualities  imjxtrtant  for  continuous 
sales  program.  Classified  or  newspajier  related 
advertising  experience  required.  Knowledge  of 
VDT  system  helpful.  Position  offers  salary, 
incentive  bonus  and  an  excellent  benefit  pack¬ 
age. 

To  arrange  an  interview  please  call:  (201)  246- 
5623  or  send  resume  with  salary  requirements 
to  Ms  J  Horvath,  Personnel  Administration, 
Home  News.  123  How  Ln.  New  Brunswick  NJ 
08903. 


ADVERTISING  REP 

Las  Vegas  newspaper  requires  the 
services  of  a  creative,  experienced 
sales  rep.  We  are  a  progressive 
65,000  circulation  daily.  A  new  press, 
shored  mail  program  and  new  TV 
book  necessitates  expansion  of  our 
current  soles  staff.  We  offer  excellent 
bose  pay,  commission  and  company 
benefits.  Please  call  or  send  resume  to 
Mike  Shorruf,  Los  Vegas  SUN,  Inc.  121 
S.  Highland,  Las  Vegas,  NV  89106 
(702)  383-7277. _ 


CAMPUS  DAILY  ADVERTISING  DIRECTOR 

New  position  to  direct  operations  of  student 
advertising  staff  at  90  year  old  independent 
campus  newspaper  serving  University  of  Geor¬ 
gia  campus.  Ideal  candidate  will  demonstrate 
an  ability  to  motivate,  tram,  and  develop  a  stu¬ 
dent  staff  of  10  to  15.  At  least  2  years 
experience  m  commercial  newspaper  advertis¬ 
ing  ideal,  and  advertising  experience  m  campus 
newspaper  desired.  Applicant  should  possess 
ABJ  degree  in  Advertising  or  Newspapers,  or 
other  related  education  All  applicants  must 
submit  a  resume  with  cover  letter  relating 
interest  m  position,  as  well  as  details  on  current 
situation.  Letters  of  recommendation  may  be 
included  if  pertinent  to  position.  Compensation 
will  include  base  salary.  MBO  bonus  program, 
and  insurance  benefits.  Send  resume,  cover 
letter  and  other  materials  to  General  Manager. 
The  Red  and  Black  Publishing  Company.  123 
North  Jackson  St.  Athens  GA  30601  Deadline 
for  all  applications  is  Monday.  November  29. 
1982. 


CLASSIFIED  AD  MANAGER  for  21.000- 
circulation  daily.  Person  needs  experience  m 
classified  sales  and  promotion.  Must  be  able  to 
motivate  and  direct  staff  of  5.  VDT  system 
Resume  to  John  Buchner.  Albany  Democrat- 
Herald.  PO  Box  130.  Albany  OR  97321, 


!  ADVERTISING  DIRECTOR-Promotion  has  cre- 
i  ated  opening  in  20.000  circulation  daily. 

I  Seeks  top  talent  to  supervise,  tram  and  moti- 
I  vate  energetic  staff.  Strong  background  m  retail 
1  with  some  experience  m  classified  and  national 
,  advertising  as  well  as  promotion  research.  Re- 
I  ports  to  Publisher.  Competitive  salary,  major 
I  company  benefits.  Send  resume  to  Personnel 
I  Director,  The  Leaf  Chronicle,  PO  Box  829. 

Clarksville  TN  37040 


!  A  PROGRESSIVE  SOUTHWEST  group  seeks 
well  rounded  Advertising  Marketing  Director  for 
Community  newspajjers.  Trade  Journals,  and 
I  Livestock  Publications.  Send  Resume  and  Sal- 
I  aryhistorytoMr.  Rick,  PO  Box  340195.  Dallas. 
1  TX  75234 


EXPERIENCED  PROFESSIONAL  wanted  for 
challenging  management  position  at  a  Califor¬ 
nia,  major  group  newsjaaper.  Extremely  com¬ 
petitive  market  demands  creativity,  sale  train¬ 
ing  experierKe.  commitment,  goal-orientation. 
Responsible  for  1  daily  and  3  weekly  publica¬ 
tions.  Position  offers  good  salary,  incentive 
bonus  and  excellent  benefits.  S^  resume, 
cover  letter  and  salary  requirements  to  Box 
5034.  Editor  &  Publisher. 


E  &  P'S  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 


HANDS  ON  ADVERTISING  manager  to  direct 
staff  of  three  retail  and  three  classified  for  grow¬ 
ing  Ohio  daily  of  11 ,000.  Must  be  promotion 
m  mded .  able  to  handle  own  accounts  and  moti- 
vate  and  train  staffers.  Vacation  and 
hospitalization  plans.  Seryj  resume  and  salary 
history  m  confiderKe  to  Box  4929,  Editor  & 
Publisher. 


ARTIGRAPHICS 


GRAPHIC  ARTIST 

International  news  organization  seeks  skilled 
artist  with  experience  m  rapid  production  of 
quality  maps,  charts,  diagrams  and  illustra¬ 
tions.  Send  resume  and  photocopies  of  work  to 
Box  4991,  Editor  &  Publisher. 


CIRCULATION 


{  MAJOR  MIDWESTERN  METRO  seeking  young, 
j  aggressive  ambitious  district  managers.  This  is 
I  an  ideal  opportunity  if  you're  currently  on  a 
I  small  daily  newspaper  in  need  of  a  challenge. 
I  All  replies  will  be  held  strictly  confidential. 
I  Contact  us  today  at  Box  4919.  Editor  A  Pub¬ 
lisher. 


COMPUTER  TECHNOLOGY 


COMPUTER  SYSTEMS  ANALYST-We  are  seek¬ 
ing  a  person  with  computer  science  degree  and 
three  to  five  years  experience  on  the  job  with 
proven  interdepartmental  communications 
skills.  Prefer  person  with  active  working  back¬ 
ground  in  all  areas  of  data  processingand  speci¬ 
fically.  familiar  with  DEI:  operating  systems, 
such  as  RSXll-M.  running  on  DEC  1170s. 
Experience  in  development  of  general  on-line 
business  applications  in  Cobol  utilizing  VTIOO 
terminals  would  be  helpful  as  well  as 
experience  in  newspaper  typesetting  applica¬ 
tions.  UNIX  operating  systems  and  "C"  lan¬ 
guage  All  inquiries  confidential.  Please  send 
current  resume  and  salary  history  to  Personnel. 
Evening  Post  Publishing  Company,  PO  Box 
758.  Charleston  SC  29402. 


DATA  PROCESSING 


PRCXiRAMMER  ANALYST — Growing  company 
in  Southern  California  seeks  programmer/ 
analyst  familiar  with  newspaper  business  or 
circulation  applications.  Two-to-three  years  of 
COBOL  exper.ence  preferred  Excellent  salary 
and  stock  options  for  the  right  person .  Get  in  on 
the  ground  floor  of  a  company  formed  two  years 
ago  by  newspaper  veterans  with  substantial 
venture  capital  support.  Newspaper  Systems. 
Inc  develops,  markets,  and  supports  turn-key 
business  and  circulation  computer  systems  for 
newspapers  All  inquiries  kept  in  confidence. 
Please  send  current  resume  to:  Personnel. 
Newspaper  Systems.  Inc..  5701  Slauson  Ave¬ 
nue.  Suite  100,  Culver  City  CA  90230. 


EDITORIAL 


ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  plus.  First  time 
applicants  only,  please.  Try  out  mandatory. 
Send  resume  with  three  references  to  B  Clair 
Cobb.  News  Editor.  Arizona  Republic.  Box 
1950.  Phoenix  AZ  85001. 


ALASKA  WEEKLY  needs  reporter  to  cover  local 
news  and  features.  We  have  terminals.  $265- 
week.  Send  non-returnable  clijis  and  resume  to 
Ron  Loesch,  The  Pilot.  PO  Box  930.  Petersburg 
AK  99833. 


COPY  NEWS  EDITOR— Western  Pennsylvania 
AM  seeks  desk  person  with  layout  skill  and  wire 
experience.  Will  package  sports  and  other 
pages  as  part  of  two-person  desk.  Submit 
resume  and  tearsheets  of  best  work  to  Paul 
Reichart.  Managing  Editor.  The  Bradford  Era. 
Box  365  Bradford  PA  16701. 
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HELP  WANTED 


EDITORIAL 


EXPERIENCED,  city  of  managing  editor  to  con¬ 
trol.  direct,  organize  and  plan  daily  newsroom 
operation  for  staff  of  12  in  Zone  5.  Must  be 
strongly  people-oriented  and  community- 
minded.  Must  exhibit  strong  skills  in  editing, 
page  layout  and  headline  writing.  Strong 
emphasis  on  local  news  coverage  and  features. 
Please  send  resume,  tearsheets  and  salary  re¬ 
quirements  to  Box  4942.  Editor  A  Publisher. 


EDITOR  tor  weekly  community  newspaper  on 
the  border  between  Zones  2  and  3.  Circulation 
in  excess  of  100.000  with  an  average  of  66 
pages.  Responsibility  will  be  for  all  aspects  of 
designing,  managing  and  producing  a  paper. 
Salary  open .  Reply  to  Box  4996.  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  EDITOR  for  small  country 
newspaper  which  is  part  of  a  larger  group  in 
Central  Illinois.  Send  resume  to  Box  6017.  Edi¬ 
tor  &  Publisher. 


EDITOR— REWRITE  ! 

Eor  national  Catholic  journal  with  five  years  i 
desk  experience  and  special  talent  for  tele-  I 
phone  interviews  and  fast  rewrite.  Send  | 
resume,  complete  work  references  to:  Editor.  ; 
Columbia.  PO  Box  1670.  New  Haven  CT  ' 
06607. 


FEATURES  EDITOR-Prestige  Midwestern 
morning  daily  in  excellent  community  setting 
seeks  a  top-notch  editor  to  head  its  Feature 
Department.  This  13-member  staff  is  respons¬ 
ible  for  a  variety  of  lifestyles  and  entertainment 
sections.  We  seek  an  individual  with  sub¬ 
stantial  experience  in  editorial  management 
and  a  background  in  the  lifestyles/ 
entertainment  area.  Creativity,  planning  abil¬ 
ity.  polished  editing  talent  and  people  skills  are 
paramount.  Send  resume,  with  references  to 
Box  6040.  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing 
Limited.  Box  3668-J.  Lacey  WA  98603. 


MANAGING  EDITOR  needed  immediately  by 
group-owned  weekly  in  small,  attractive  mod¬ 
ern  city  with  major  forest  products  manufactur¬ 
ing  plant  as  economic  base  and  surrounding 
forest,  streams  for  recreation.  Will  consider  old¬ 
er  as  well  as  young  candidates  to  edit  police, 
courts,  features,  et  cetera.  If  seriously 
interested,  send  resume  and  samples 
immediately  to  Larry  W.  Johnson.  Publisher. 
The  Ashley  News  Obsenrer.  PO  Box  798  Cros- 
sett,  AR  71636. 


MANAGING  EDITOR  tor  small  Zone  8  daily  to 
oversee  staff  of  16  on  6-day  afternoon  paper. 
Should  be  familiar  with  electronic  systems, 
proficient  in  editing  and  layout,  unafraid  of 
work.  Some  newsroom  management 
experience  required.  Write  Box  6029.  Editor  & 
Publisher. 


The  Syracuse  (New  York)  Newspapers  wants 
applications  from  editors  for  its  regional  news 
department.  Basic  requirement  is  good  copy 
editing  and  layout  skills.  The  person  who  gets 
the  job  will  also  have  a  background  in  making 
story  assignments  and  developing  young  report¬ 
ers.  Send  resumes  and  samples  to  Stan  Evans. 
Regional  Editor.  The  Syracuse  Newspapers. 
Box  4818.  Syracuse.  NY  13221. 


THE  BEST  SPORTSWRITER  in  the  country 
knows  there  is  more  to  the  game  than  the  score. 
So  tell  us  how  you  would  write  the  story  for  a 
sports-minded  mid-size  daily  in  a  sports- 
minded  town.  Excellent  salary  and  benefits 
including  life,  health,  dental,  optical  and  pen¬ 
sion  program.  Send  clips  and  resume  to  Box 
6003.  Editor  &  Publisher. 


THE  AMERICAN  UNIVERSITY  School  of  Com¬ 
munication  in  Washington  DC  seeks  graduate  ! 
assistants  with  full-time  journalistic  experience  ; 
to  assist  in  teaching  and  professional  duties  I 
while  earning  a  Master's  degree  in  its  program 
in  Journalism  and  Public  Affairs.  This  is  a  one- 
year.  full-time  program.  Includes  internship. 
For  more  information,  write  Graduate  Admis¬ 
sions  Committee,  School  of  Communication. 
The  American  University.  4400  Massachusetts 
Ave.  NW.  Washington  DC  20016.  An  Equal  , 
OppOiTunity  and  Affirmative  Action  Employer 


WANTED:  An  experienced  editor  with 
exceptional  layout  ability  to  put  together  our 
daily  feature  fronts  Must  have  knowledge  and 
experience  in  working  with  photographs  and 
color.  Feature  sections  are  published  morning, 
evening  and  Sundays.  Send  resume  and  tear- 
sheets  to  Carol  Mather.  Assistant  Mana^ng 
Editor/Features,  The  Virginian  Pilot  and  The 
Ledger-Star,  160  W  Brambleton  Ave,  Norfolk 
VA  23601. 


HELP  WANTED 


EDITORIAL 


SPORTS  COLUMNIST 

Five-day-a-week  columnist  for  the  state's  larg¬ 
est  newspaper.  Looking  for  the  insight  and 
aggressiveness  to  hand  le  a  showcase  sports  col¬ 
umn.  Must  have  strong  opinions  formed  from  a 
good  sports  background,  opinions  which  will  be 
read  and  challenged  every  day  in  a  complex 
sports  market:  The  Big  Eight,  with  emphasis  on 
KU  and  K-State;  Wichita  Stateand  the  Missouri 
Valley;  Triple-A  baseball:  Kansas  City  Royals; 
KansasCity  Chiefs;  MISL  Soccer;  CHL  Hockey; 
high  schoolsand  small  colleges;  national  sports 
issues. 

Send  two  writing  samples  along  with  a  resume, 
a  short  biography  and  three  professional  refer¬ 
ences  tO:  Bruce  Opheim,  Sports  Editor.  Wichita 
Eagle-Beacon.  PO  Box  820  Wichita.  KS 
67201.  Finalists  will  be  contacted  to  write 
specific  sample  columns. 


MAGAZINE  EOnOR  | 

1 

lOO.CXXJ-PlUSa.m.  saaks  editor  for  Tuesday 
magazine  going  Sunday.  AAust  be  innovative,  ^ 
strong  on  content,  possess  flair  for  rfesign  ^ 
and  skill  in  editing.  AXonoge  staff  of  four,  ; 
work  with  staff  artists  and  photographen.  ; 
deal  with  freelancers.  Successful  track  record  i 
in  similar  job  a  riefinite  plus.  Present  editor 
retiring  in  Februory.  Sand  resume,  refererKes 
and  sakxy  requirements  to:  Eronkiq 
McCarty,  managing  oditor,  Albu-| 
quarqoa  Journal,  R.O.  Drowor  J,  I 
Albuquorquo,  N.M.  S7103 


EDITORIAL  ARTIST 

Large  Zone  4  daily  newspaper  seeks  skilled 
artist  with  experience  in  news-illustration.  car¬ 
toons.  maps,  charts,  paste-up  and  have  strong 
communication  skills.  Must  be  able  to  work  fast 
and  accurate.  Send  resume  and  samples  to; 
Graphics  Department.  The  Fort  Lauderdale 
News'Sun  Sentinel,  PO  Box  14430,  Fort 
Lauderdale  FL  33302. 


FEATURE  WRITER 

■feature  writer  needed  for  the  Times  Herald- 
Record,  thriving  80,000-circulation.  morning 
and  Sunday  tabloid.  66  miles  from  New  York 
City.  Responsibilities  include  producing  stories 
for  daily  lifestyle  pages  as  well  as  weekly  leisure 
and  entertainment  magazines.  Background  in 
health  and  consumer  issues  and  knowledge  of 
photography  and  editing  helpful.  Premium  on 
writing  skill  and  ability  to  keep  several  stories 
going  at  once.  Send  letter,  resume  and  writing 
samples  to  Personnel  Director,  The  Times 
Herald-Record,  40  Mulberry  St.  Middletown 
NY  10940.  An  equal  opportunity  employer. 


DEADLINE 

CHANGE 


Due  to  the  Thanksgiving 
Hoiiday,  the  Ciassified 
ad  deadiine  for  the 
November  27, 1982  issue 
wiii  be: 

Friday 

November  19, 1982 
at  2  p.m.  (EST) 

We  wouid  appreciate 
receiving  your  ad  copy 
eariy. 

E&P  CLASSiFiEDS 
(212)  752-7050 


HELP  WANTED 


EDITORIAL 


NEW  WEEKLY  communications  newsletter, 
based  in  Los  Angeles,  has  openings  for  three 
positions.  Newspaper  experience  and  working 
knowledge  of  film,  TV,  cable,  publishing,  mus¬ 
ic,  etc.  companies  essential  for  all  positions. 
(1)  Financial  Reporter— sharp,  business  mind 
needed  to  uncover  inner  workings  and  financial 
underpinnings  of  major  entertainment  and 
communications  companies.  Ability  to  write 
under  pressure  a  must.  (Full-time  position  in 
Los  Angeles).  (2)  Managing  Editor — organized 
individual  needed  tosupervise  operation.  Some 
writing  and  reporting  also  required.  (Full-time 
position  in  L  A.)  (3)  New  York  correspondent- 
experienced  investigative  reporter  needed  to 
cover  Broadway,  publishing,  cable,  music 
industries.  Ability  to  uncover  deals  and  dollar 
figures  as  wellas  anticipate  trendsa  must.  (Full 
or  part-time  position).  Please  send  salary  re¬ 
quirements.  resume  and  writing  samples  to:  PO 
Box  10969.  Beverly  Hills  CA  90213. 


PAY  DIRT,  a  monthly  magazine  published  in  4 
regional  editions  for  the  mining  industry  in  the 
8  Rocky  Mountain  States,  is  seeking  an  entry 
level  reporter.  Quality,  accuracy  and  timeliness 
since  1938  has  earned  us  an  excellent  reputa¬ 
tion.  We  seek  only  applicants  who  can  and  will 
work  hard  to  help  us  maintain  it.  If  a  career  in 
this  specialized  field  of  journalism  appeals  to 
you,  you  might  be  the  person  we  need  to  grow 
with  us.  Reply  to  News  Editor,  PO  Drawer  48. 
Bisbee  AZ  85603. 


PUBLIC  RELATIONS  WRITER 
For  weekly  newsletter.  A  German  language  pro¬ 
ficiency  and  ability  to  write  clearly,  concisely 
and  to  deadline  in  English  are  helpful.  New  York 
City  location.  Send  clippings  and  resume  to  Box 
5023,  Editor  &  Publisher. 


POLICE-COURT  REPORTER 
Central  Florida  daily  in  highly  competitive  mar¬ 
ket  seeks  aggressive  individual  to  meet  rigorous 
demands  of  high  volume  police-court  beat. 
Candidate  will  have  minimum  two  years  daily 
exjjerienceand  uses  VDT.  Write  Box  4039,  Edi¬ 
tor  &  Publisher. 


REPORTER/EDITOR  for  two  weekly  Eastern 
North  Carolina  newspapers.  Long  hours,  short 
pay,  lots  of  job  satisfaction  for  right  individual. 
Editing  experience  a  must.  Contact  Barry  Mer¬ 
rill  (919)  242-6301  person-to-person  collect. 


SPORTS  EDITOR 

Zone  2  daily  needs  editor  who  knows  how  to 
produce  well-written,  well-reported  sports  sec¬ 
tion.  Must  be  creative  with  graphics  and  layout 
and  must  have  a  vision  of  better  coverage  of 
community  and  recreational  sports.  What  will 
the  sports  section  of  the  80's  be?  Tell  us.  Salary 
range  $25,000-1-.  Write  Box  4970.  Editor  & 
Publisher. 


SPORTS  WRITER 

Alaska's  largest  daily  newsjjaper  is  looking 
fora  well-rounded  sports  writer  with  a  minimum 
of  four  years  experience  to  fill  an  opening  on  its 
sports  staff.  We're  seeking  a  creative  but  no- 
nonsense  writer  who  is  humble  enough  to  hand¬ 
le  high  school  sports,  experienced  enough  to 
cover  collegiate  athletics  on  a  season-to-season 
basis,  solid  and  knowledgeable  enough  to  smell 
out  hard  news  angles  within  the  sports  commu¬ 
nity.  and  talented  enough  to  write  a  weekly 
sports  column. 

Applicants  should  be  adept  at  covering  col¬ 
legiate  basketball  and  hockey,  semi- 
professional  baseball,  nordic  and  alpine  skiing 
and  all  major  high  school  sports  including 
wrestling  and  track.  Send  resumes  tO:  Per¬ 
sonnel  Department.  The  Anchorage  Times,  PO 
Box  40.  Anchorage.  AK  99510. 

!  SMALL  ZONE  5  AM  DAILY  is  seeking  Circula- 
1  tion  Manager  with  ability  and  desire  to  grow 
'  with  a  small  nevrspaper  group.  Responsibilities 
I  include  direction  of  distribution  and  sales. 
]  Send  resume  with  references  to- 

Greg  Smith.  General  Manager 
'  The  Daily  Register 

!  309  De  Witt  Street 

Portage  Wl  53901 


I  SPORTS  REPORTER  with  strongbackground  in 
local  sports,  photography  and  special  feature 
I  writing.  Your  background  must  include  layout 
I  experience.  Familiarity  with  West  preferred.  We 
I  seek  only  applicants  that  can  and  will  work  hard 
to  help  us  maintain  the  high  quality  our  readers 
demand.  Quality  living  in  a  small  community 
,  with  plentyof  outdoor  activitiesavailable.  Con- 
I  tact  Bob  Krumm,  The  Platte  County  Record 
1  Times,  Box  969.  Wheatland  WY  82201. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HELP  WANTED 


ENGINEER 


DIRECTOR  OF  ENGINEERING 

Nolan  Systems  Inc.,  a  manufacturer  of  soph¬ 
isticated  automated  electromechanical  sys¬ 
tems  for  the  newspaper  industry,  has  an 
ojiening  for  an  experienced  manager  to  head 
the  company’s  engineering  departments.  Dut¬ 
ies  will  be:  coordination  and  supervision  of 
electrical,  electronic,  computer,  and  mecha¬ 
nical  engineering  groups:  participation  in 
corporate  planning;  and  guiding  the 
development  of  new  products  and  internal 
manufacturing  and  testing  fixtures.  Advance¬ 
ment  potential. 

BS  in  electrical  or  systems  engineering  (or  tech- 
nical  equivalent)  ten  years  applicable 
expierience.  Graduate  credits  in  business  and. 
or  management  desirable.  Compute'  pro¬ 
gramming  experience  advantageous.  Must 
have  a  proven  record  of  practical  management 
expe'ience  in  engineering  development,  and 
show  an  ability  to  work  with  multiple  engineer¬ 
ing  disciplines.  Resume  must  identify  levels  of 
responsibility  held-both  technical  and  man- 
agerial-and  duration  in  each  position. 

Reply  to: 

Lawrence  P  Friske 
Nolan  Systems  Inc. 

11250  E  40th  Avenue 
PO  Box  39-N 
Denver  CO  80239 


FREELANCE 


SPORTS  BUSINESS  WRITING.  Good  pay  for 
short,  fact-filled  items.  Send  samples,  resume 
tor  guidelines.  Windsprint.  Box  749.  Marble¬ 
head,  MA  01945. 


WANTED;  Freelance  articles  dealing  with  knife 
collecting,  history  of  cutlery,  knifemaker  per¬ 
sonality  profiles,  etc  .  .  .photos  also.  Send 
inquiries  to  Box  5016,  Editor  &  Publisher. 


JOB  LEADS 


JOB  OPENINGS 

To  the  17,000  editors  and  reporters 
unemployed,  I  need  articles.  SASE  to  Randel 
Davis,  Herrin  Services.  PO  Box  3219.  Oxford 
AL  36203. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


MARKETING 


ASSISTANT  RESEARCH  MANAGER 
Large  metropolitan  daily.  Zone  2.  needs  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced,  growing  research  and 
promotion  operation  serving  all  advertising 
departments.  Must  be  able  to  take  complex 
figures  and  produce  straightforward,  convinci¬ 
ng  sales  presentations  for  major  advertisers. 
Will  write,  produce  and  give  audio-visual  pre¬ 
sentations.  Should  be  familiar  with  major 
research  houses  and  standard  newspaper  pro¬ 
motion  statistics.  Knowledge  of  computer  ter¬ 
minal  operation  for  on-line  data  access  helpful. 
Please  send  current  resume  to  Box  5041.  Edi¬ 
tor  &  Publisher. 

MARKETING  MANAGER.  Illinois  daily  news¬ 
paper  (22,500)  with  two  statewide  farm  weekl¬ 
ies  requires  marketing  manager  with 
advertising/circulation  sales  experience. 
Independently  owned,  aggressive  company. 
Box  5033,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN  to  run  4-unit  Goss 
Community  in  our  busy  weekly  newspaper  and 
commercial  printing  shop.  Experience  re¬ 
quired.  Apply  in  writing.  The  Herald-Progress, 
PO  Box  231,  Ashland  VA  23005. 


PRODUCTION 


NIGHT  PRODUCTION  MANAGER 
Must  have  experience  handling  30  to  50  em¬ 
ployees;  knowledge  of  Web  Press,  mailing 
operations.  Excellent  benefits.  Payt(i$30,000 
for  right  person.  Write  and  send  resume  to  Box 
4971.  Editor  &  Publisher. 


PRODUCTION  MANAGER 
We  are  looking  for  a  skilled  and  experienced 
manager  to  be  responsible  for  direction  of  all 
newspaper  production.  Planning,  scheduling 
and  communicating  with  customers,  knowl¬ 
edge  of  composing,  camera,  web  offset  and 
inserting  operations  important.  We  are  a  large 
printing  company  located  in  Southern  Califor¬ 
nia.  Please  send  resume  to  Rodgers  &  McDo¬ 
nald  Graphics,  PO  Box  6270,  Carson  CA 
90749,  Attn:  Personnel. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION 

SUPERVISOR  i 

Student  Publications  at  THE  UNIVERSITY  OF 
MICHIGAN  seeks  experienced  candidates  for 
the  position  of  Production  Supervisor.  Primary 
responsibility  will  be  to  manage  the  production 
of  the  award-winning  student  newspaper.  THE 
MICHIGAN  DAILY.  Three  to  five  years  of  man¬ 
agement  experience  and  knowledge  of  modern 
newspaper  production  methods  are  necessary. 
Excellent  staff  benefits  include:  liberal  vaca¬ 
tion  and  holiday  schedule,  complete  health 
insurance,  exceptional  retirement  program  and 
many  more. 

Please  respond  m  writing  by  November  29, 
1982  to:  Ms.  Nancy  McGlothlin.  Board  for  Stu¬ 
dent  Publications,  420  Maynard.  Ann  Arbor  Ml 
48109. 

The  University  of  Michigan  is  a  Equal  Opportu¬ 
nity.  Affirmative  Action  Employer. 


PROMOTION 


IN  FLORIDA, 

A  PROMOTION  OPPORTUNITY 

The  Times  Publishing  Company,  publisher  of 
the  St.  Petersburg  Times  and  Evening 
Independent,  is  seeking  applications  tor  the 
position  of  promotion  manager.  If  you  are  a 
gifted  writer,  have  had  previous  experience  as 
promotion  manager  of  a  daily  newspaper  and 
are  familiar  with  the  marketing  of  advertising, 
circulation  and  news,  you  may  be  interested  in 
this  executive  position  on  the  fastest-growing 
newspaper  combination  in  the  southeast. 

You  will  play  a  key  role  on  a  prize-winning  team 
of  promotion  copywriters,  artists  and  research 
specialists  who  produce  a  variety  of  sales 
ieces. 

hen  there's  the  good  life  on  Florida's  Suncoast 
and  an  attractive  benefits  program  that 
includes  profit  sharing,  company-paid  pension 
plan  and  quarterly  cost  of  living  checks.  Send 
resume,  references  and  writing  samples  to: 

Sanford  H.  Stiles 
Corporate  Marketing  Director 
Times  Publishing  Company 
PO  Box  1121 
St.  Petersburg  FL  33731 
An  Equal  Opportunity  Employer  M;F 


PUBLIC  RELATIONS 


DICKINSON  COLLEGE 
ASSISTANT  DIRECTOR 
PUBLIC  INFORMATION  SERVICES 

Energy,  enthusiasm  and  excellence  needed  in 
news  writer/photographer  for  public  relations 
position  at  a  leading  liberal  arts  college.  Duties 
include  publicity/promotion  for  cultural  and 
continuing  education  events:  coordination  of 
sports  information;  b  x  w  darkroom  operation; 
participation  in  planning  and  implementation 
of  college  advancement  programs.  Quali¬ 
fications:  demonstrated  excellence  in  news 
writing  and  photojournalism;  baccalaureate 
degree,  knowledge  of  and  interest  in  NCAA 
Division  III  athletics;  commitment  to  values  of 
independent  liberal  arts  education;  minimum 
two  years  newspaper  or  college  relations 
experience.  Demonstrated  initiative 
imperative.  Application  deadline  November 
19,1982.  Position  open  January  3,  1983. 
Send  resume,  non-returnable  clippings,  and 
three  references  to;  Director,  Public 
Information  Services,  Box  78B.  Dickinson  Col¬ 
lege,  Carlisle  PA  17013.  Dickinson  College  is 
an  affirmative  Action.  Equal  Opportunity 
Employer. 


SALES 


REGIONAL  SALES  MANAGER  for  Capital 
Equipment  Manufacturer  of  printing  and  re¬ 
lated  pressroom  equipment.  Yes,  even  in  this 
economy,  we  are  looking  for  the  qualified  per¬ 
son  to  manage  a  sales  region  formed  by  Zones  8 
and  9  or  1 .  2  and  3.  If  you  think  you  would  like 
to  be  part  of  this  leader  in  its  field,  write  to  Box 
4990.  Editor  &  Publisher. 


SYNDICATE  REPS  NEEDED.  New  distribution 
system  developed.  50%  commission  on  new 
business-33%  on  repeat.  Here's  your  chance  to 
grow!  Call  Norm  Doerner  collect  on  Mondays  at 
(312)  588-2888. 


CLASSIFIED  SALES  MANAGER  for  weekly 
California  shopper  chain.  16  publications  over 
200,000  circulation  with  VDTs.  Must  have 
strong  background  in  private  party  Image  and 
soliciting  commercial  accounts.  Ability  to  tram, 
lead  and  motivate  staff  essential.  Send  resume 
with  salary  history  to  Box  4873,  Editor  &  Pub¬ 
lisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  small  to  medium  daily  or 
CONTROLLER  medium  to  large  daily.  Strong 
on  accounting,  budgeting,  planning,  computer 
systems,  personnel,  interpersonal  relations, 
fixed  asset  management,  distribution. 
Excellent  track  record.  Excellent  references. 
Age  38-22  years  newspaper  experience.  Box 
49B8.  Editor  &  Publisher. 


GENERAL  MANAGER-Publisher-a  strong  man¬ 
ager.  sales  motivator,  civic  leader, 
involvement.  Successful  for  many  years.  Box 
5014.  Editor  &  Publisher. 


ADVERTISING 


DO  YOU  NEED;  Someone  whose  abilities 
include:  successful  daily  newspaper  advertis¬ 
ing  management,  a  side  trip  into  public  rela¬ 
tions.  exceptional  training  and  motivational 
skills,  a  first-rate  track  record  and  experience  in 
all  phases  of  newspapermg?  I'm  looking  for  a 
professional  organization  (chain  or 
independent)  where  I  can  m  to  work  at  full 
potential.  Reply  to  Box  5021,  Editor  &  Pub¬ 
lisher. 


NOTHING  HAPPENS  until  something  is  sold. 
And  that  is  what  I  do  best.  Both  in  personal 
sales  and  motivating  a  sales  staff.  8  years 
experience  m  advertising  sales,  newspaper  and 
broadcast.  If  you  need  an  advertising  manager 
who  can  produce  major  results,  please  contact 
me.  Available  immediately  and  willing  to  relo¬ 
cate.  Reply  Box  5008.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATOR:  18  years  management  and  pro¬ 
motion  experience  with  smaH  and  medium  AM. 
PM  dailies  and  weeklies,  shoppers.  TMC,  boy 
crews  and  phone  rooms.  Seeking  to  relocate  as 
manager  or  assistant.  Box  4934.  Editor  &  Pub¬ 
lisher. 


MARKET  DEVELOPMENT— Personable, 

I  skilled,  experienced  circulator  seeks  contract 
I  accounts  with  ambitious  and  expanding  weekly 
I  and  daily  newspapers  in  New  York  City  and 
I  Eastern  suburbs.  Box  4953,  Editor  and  Pub- 
I  lisher. 


EDITORIAL 


AMBITIOUS  MEDILL  graduate,  adept  at  news, 
features,  seeks  reporting  job  anywhere.  Will 
visit  NE  soon.  (405)  842-0338. 


COPY  EDITOR — Skilled  pro  with  7'/7  years 
experience  including  slot,  wire,  layout.  Any 
Zone.  Box  4949,  Editor  &  Publisher. 


'82  CUM  LAUOE  GRAD,  English  major,  pub¬ 
lished  in  Sports  Illustrated,  seeks  reportorial 
position,  preferably  sports,  wih  paper  or 
magazine.  VDT.  Contact  Dave  Foster,  46 
Elmrock  Rd.  Bronxville  NY  10708.  (914)  779- 
6294. 


You  May  Take  One  Giant  Step... 
toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


EDITOR  seeks  a  position  to  grow  with  aggres¬ 
sive  paper.  A  key  manager  m  a  recent  success¬ 
ful  combination  of  medium  sized  AM  and  PM 
paper.  Solid  background  for  14  years  as  repor¬ 
ter  and  editor  developing  excellent  word  and 
graphic  skills  as  well  as  management  and  pro¬ 
duction  capabilities.  Send  reply  to  2518 
Bellmar  St.  Greensboro  NC  27407. 


EXPERIENCED  SPORTS  EDITOR 
Seeks  similar  position  in  small  town.  Back¬ 
ground  includes  both  large  and  small  papers. 
MA  fellowship  winner.  Please  write  Wes 
Dumont.  501  N  Mam,  Hutchinson  KS. 


FOR  HIRE,  DOMESTIC  OR  OVERSEAS,  veter¬ 
an  newsman.  Established  foreign  correspon¬ 
dent,  photO)Ournalist,  investigative  reporter; 
specialist  in  geo-politics  and  the  Third  World; 
strong  on  photofeatures  b'w  and  color.  Ran  the 

f;amut  from  mags  to  metros;  editor,  wire  desk, 
ront  page,  makeup.  Authored  several  books. 
No  dependents.  Consider  permanent  post  or 
assignment.  Box  4932.  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


FINE  ARTS  and  entertainment  reviewer  and 
feature  writer  with  20  years  experience  in  vir¬ 
tually  every  aspect  of  the  fine  arts  and 
entertainment  scene  with  both  a  good  report¬ 
er's  concern  for  news  value  and  the  insight  of 
knowledgeable  observer.  A  writer  capable  of 
clear  concise  copy  under  pressure  of  deadlines 
and  of  regularly  producing  hard-hitting  and 
thoughtful  commentary.  Box  4921,  Editor  & 
Publisher. 


FEATURE  WRITER 

Literate,  versatile,  amressive.  10  years'  daily 
experience;  M.A.;  36  years  old.  [teskbound 
now.  and  seek  writing  slot  on  larger  metro.  Write 
Box  5020,  Editor  &  Publisher. 


HARO  WORKING  and  assertive  young  reporter 
eager  for  general  assignment  position  on  small 
daily.  Any  Zone.  Solid  background  in  reporting, 
editing,  layout,  VDT.  Some  photography 
experience.  David  D'Antonio,  690  (tornell  Dr. 
Santa  Clara  CA  95051. 


I  AM  A  JUNE.  1982,  liberal  arts  graduate  of  the 
University  of  California  at  Santa ^z.  I  seek  an 
entry-level  position  in  journalism.  I'm  short  on 
experience,  but  long  on  enthusiasm  and  drive. 
Catherine  Ritzinger,  428  Barson  St.  Santa 
Cruz.  CA  95060.  Phone  (408)  426-4508. 


MANAGING  EDITOR  of  small  weekly  group 
wants  to  lead  a  larger  group  or  a  large  weekly,  or 
be  a  publisher  in  Zones  1-2.  Community 
involvement,  staff  development,  group 
efficiencies  key  interests.  Box  102.  Dartmouth 
MA  02714,  (617)  636-2933. 


MUSIC  and  dance  critic  seeking  fulltime 
position.  Three  years  experience  and  MA  in 
Music  criticism.  Mx  4960.  Editor  &  Publisher. 


MANAGING  EDITOR  post.  20-40,000  circula¬ 
tion.  warmer  climate.  30  years'  experience; 
presently  Zone  2  city  editor,  26.000  daily. 
Believe  in  quality.  Box  5032.  Editor  &  Pub¬ 
lisher. 


NIE  MANAGER  available.  Will  relocate  any 
Zone,  now  with  Zone  6  daily,  circulation 
90,000.  8  years  experience  teacher  training, 
writing  materials  and  selling  the  concept. 
DetaiM  resume  with  highest  references,  tox 
4887.  Editor  &  Publisher. 


COLUMNIST-Mostly  light,  bright,  readable 
variety.  Hard-hitting  when  topic  fits.  Seeking 
major  metro  challenge  to  boost  your  product, 
my  career.  Box  5025,  Editor  &  Publisher. 


DEPENDABLE,  versatile  '83  Boston  University 
J-grad  and  former  ASME  intern  seeks  reporting 
or  editing  position.  Experience  on  national  and 
city  magazines,  weekly  newspaper.  Willing  to 
relocate.  Carolyn  Kitch.  (617)353-6917. 


EXPERIENCED  cityside  nevrsman,  26.  seeks 
move  into  sports,  particularly  turf  writing. 
Expert,  accurate  and  hungry.  Z'/S  years  50M 
suburban  New  York  daily.  VDT.  editing  and 
photography.  Will  travel.  Box  4965.  Editor  & 
Publisher. 


EDITOR:  employed,  award-winning  writer, 
circulation  builder.  Join  your  pros  or  lead  your 
rebuilding.  Box  4979.  Editor  &  Publisher 


POSITIONS  WANTED 


EDITORIAL 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 


Skilled,  experienced  professional  with  track 
record.  VDT  experience,  good  teacher,  meets 
deadlines,  produces  top  product.  (305)  322- 
6810  or  write  Box  4611,  Editor  &  Publisher. 


PULITZER  PRIZE  WINNER,  also  winner  of  SOX 
award  for  distinguished  editorial  writir^  seeks 
job  following  recovery  from  cancer,  alcoholism 
and  nervous  breakdown.  Published  as  free¬ 
lance  7  times  in  2  countries.  Be  assured  that  I 
can  function  well.  I  solved  my  problems,  now  let 
me  try  and  solve  yours.  New  York  CiU  or  Zone  2 
only.  PR  replies  welcome.  Box  4989.  Editor  & 
Publisher. 


RELIGION  EDITOR:  looking  for  work  with 
medium-sized  daily.  Several  years  experience 
with  national  rel  igious  weekly  writing  news  stor¬ 
ies.  editing  manuscripts,  writing  editorials. 
Have  MA  in  journalism,  plenty  of  clips.  Stephen 
Hines.  20  Broadview  Av.  Asheville  NC  28803. 


SPORTSWRITER/EDITOR,  10  years  on  award¬ 
winning  Massachusetts  daily.  I  can  direct  a 
staff,  cover  anything,  handle  desk,  write  col¬ 
umns  and  features.  Looking  for  challenge  in 
Zone  1 .  2  or  4  Box  4968.  Editor  &  Publisher. 


SPORTS  DESKM  AN :  Seeks  change  to  page  lay¬ 
out  and  design.  Have  13  years  desk  and  layout 
plus  10  years  experience.  Prefer  AM  news¬ 
paper  Bin  5001.  Editor  &  Publisher. 


SHARP  May  '82  graduate  with  10  months  wire 
service  experience  seeks  entry-level  job.  Zones 
5.  8.  P  Anderson,  575  N  111th  St,  Lafayette 
CO  80026;  (303)  665-5811. 


VETERAN  SPORTS  WRITER  wants  to  cure,  as 
sports  editor,  an  ailing  sports  section  in  a 
medium-sized  daily  in  Zone  5.  I'm  48  years 
young,  with  enthusiasm  to  match  my  talent  and 
experience.  Box  5006.  Editor  &  Publisher. 


YOUNG  JOURNALIST-Two  years'  experieiKe, 
looking  for  a  career  at  a  daily.  Enthusiastic, 
bright,  can  write  a  lively  story  to  5037.  Editor 
&  Ftoblisher 


ZEALOUS  Writer-reporter  and  copyeditor  seeks 
entry-level  position.  BA  from  (tornell  Univer¬ 
sity.  Will  locate  any  Zone.  For  clips  and  resume 
contact:  Richard  Cam,  Jr.  (812)  579-5771  or 
write  Box  5042.  Editor  &  Publisher. 


PRESSROOM 


27  YEAR  OLD.  single,  male  seeks  beginning 
opening  in  press,  press-camera,  or  whatever 
department.  Will  graduate  from  Minneapolis 
Dunwoody  Institute  Graphic  Arts-Printing 
department  November  24.  Member  of  3rd 
generation  newspaper  and  printing  family. 
Have  worked  on  small  offset  weekly,  envelope 
manufacturer,  and  Insurance  Company  print¬ 
ing  department.  Will  consider  anything  in 
graphic  arts  field,  anywhere.  Doyle  Brenner. 
606  Buchanan  St.  NE.  Minneapolis  MN 
55413.  Phone  (612)  623-9089. 
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Cable  and  low-power  tv  risks 
— SEMINAR  HIGHUGHTS — 


By  Andrew  Radolf 

American  Newspaper  Publishers  Association  seminars  on 
cable  and  low-power  television  filled  all  the  available  seats  in 
Chicago's  Marriott  O’Hare  Hotel  as  publishers  were  eager  to 
learn  the  opportunities  for  newspapers  in  these  new  media. 

The  cable  seminar  on  November  3,  which  was  co¬ 
sponsored  by  the  Newspaper  Advertising  Bureau,  drew 
about  75  publishers  from  around  the  country,  representing 
primarily  small  to  medium-size  dailies.  The  low-power  tv 
seminar  from  November  4  to  5  had  a  turnout  of  equal  size  and 
make-up. 

If  any  one  conclusion  can  be  said  to  have  come  out  of  the 
seminars,  it  is  that  cable  looks  like  a  more  promising  venture 
for  newspapers  than  low-power  television.  Yet  even  those 
publishers  involved  in  cable  say  profits  from  their  channels 
are  still  a  long  way  off. 

The  seminar  did  not  assess  how  other  communication  tech¬ 
nologies  such  as  telephone-delivered  videotex,  direct  broad¬ 
cast  satellites,  and  mutliple  distribution  systems  will  affect 
cable  and  LPTV  development.  Yet,  the  point  was  made  that 
the  possible  commercial  development  of  these  technologies 
makes  any  foray  into  cable  and  LPTV  a  risky  venture. 
Promotion  and  protection 

The  consensus  at  the  seminars  was  that  newspapers  were 
entering  cable  to  position  themselves  for  the  future  when 
two-way  services  became  available,  to  protect  their  local 
advertising  markets,  and  to  promote  their  printed  product. 

"Videotex  is  where  the  real  money  will  be,”  commented  a 
general  manager  for  a  newspaper  cable  company  who  was 
attending  the  seminar.  He  said  his  company  did  not  expect  to 
make  money  with  its  cable  channels  but  was  developing  them 
in  order  “to  get  into  the  game.” 

About  10  publishers  attending  the  seminar  raised  their 
hands  to  show  they  were  currently  operating  or  planning  to 
operate  a  cable  channel.  About  half  of  the  75  indicated  they 
are  presently  negotiating  with  their  local  cable  operators  for 
channel  space. 

“1  think  you'll  find  more  papers  are  putting  money  into 
improving  their  newspaper  products,”  said  Grant  Gray,  pub¬ 
lisher  of  Monroe  (Mich.)  Evening  News,  who  was  an  atten¬ 
dee.  “They're  putting  their  money  in  what  we  do  best — 
print.” 

“How  do  you  put  a  dollar  value  on  the  promotional  aspect 
and  the  protectionist  aspect?”  asked  David  Reed,  director  of 
the  Lexington  (Ky.)  Herald  Leader  s  cable  service.  Tele¬ 
press.  “We’re  protecting  ourselves  with  our  classified  (on 
cable).” 

Reed,  who  was  a  featured  speaker,  said  Telepress  “prob¬ 
ably  won't  make  money  next  year,”  but  may  turn  a  profit  “in 
the  future.” 

Reed  said  the  Herald  Leader  carries  “daily  ads”  as  part  of 
an  “image  campaign”  to  promote  Telepress.  The  increased 
viewership  resulting  from  the  campaign  in  turn  “helped  bring 
readers  into  our  newspaper.” 

Text  can’t  compete  with  broadcast 
“The  people  1  work  for  don't  believe  character  generated 
news  is  going  to  be  very  profitable  in  a  market  which  has  a  lot 
of  broadcast  time  available.  We  have  five  commercial  chan¬ 
nels  in  Jacksonville,”  said  David  Gold,  production  manager 
of  Coastline  Communications,  a  subsidiary  of  Florida 
Publishing  Co.  which  publishes  Jacksonville  Journal  and 
Florida  Times-Union. 

Gold  said  Coastline’s  character  generated  news  channel  is 


“good  promotion  for  our  newspapers.” 

Coastline  has  begun  producing  30-second  commercials  for 
advertisers  at  $100  each.  The  ads  appear  for  $20  to  $50  per 
spot  on  the  local  availabilities  of  satellite-delivered  channels 
such  as  USA,  ESPN,  and  CNN. 

“We  are  making  money  on  the  satellite  channels,”  Gold 
said.  “We  do  occasionally  run  a  commercial  on  our  character 
generated  channel,  but  we  have  not  found  much  interest  (by 
advertisers)  when  they  can  have  video  on  the  satellite  chan¬ 
nels.” 

Six  channels  planned 

Only  one  publisher  expanding  into  cable,  Donald  Sold- 
wedel  president  of  Western  Newspapers  which  publishes 
Yuma  (Ariz.)  Sun,  reported  his  cable  ventures  were  “close” 
to  turning  a  profit  but  not  until  some  time  in  1983. 

Soldwedel  operates  three  cable  text  channels— classified 
ads,  news  and  local  retail  ads,  and  a  mix  of  Dow  Jones,  AP, 
and  Reuters  news — plus  a  fourth  channel  to  bring  in  Ted 
Turner's  WTBS.  The  WTBS  channel  features  videotaped  ads 
on  the  local  spots  which  Sun  Cable  will  also  produce  for  local 
advertisers.  The  other  three  channels  feature  text  ads. 

Soldwedel  plans  to  add  two  more  channels  in  Yuma  for  a 
total  of  six.  Other  plans  call  for  adding  two  channels  in  Pre¬ 
scott  and  two  in  Kingman.  Western  Newspaprs  publishes 
Prescott  Courier  and  Kingman  Daily  Miner. 

The  Yuma  cable  channels  this  year  will  lose  about  $10,()()0 
on  $90,000  to  $I00,0(K)  in  revenues.  “That’s  peanuts  to  lose, 
and  at  the  same  time  we're  making  our  newspapers  a  better 
buy,”  Soldwedel  said.  With  projected  gross  revenues  of 
$150,000  to  $180,0(X)  next  year,  Soldwedel  predicted,  “We 
will  make  a  profit  in  1983.” 

Soldwedel  noted  that  the  cable  system’s  penetration  in 
Yuma  increased  from  50%  to  80%  after  it  began  featuring  the 
Yuma  Sun’s  news  and  advertising.  The  Yuma  Sun's  house¬ 
hold  penetration  is  around  90%. 

Tele-publishers 

A  continuing  theme  of  the  cable  seminar  was  that  newspap¬ 
ers  probably  have  more  to  offer  cable  operators  than  the  other 
way  around. 

Newspapers’  credibility  in  their  communities  and  their 
expertise  in  selling  local  advertising  to  targeted  audiences 
were  cited  several  times  as  a  chief  attraction  to  cable 
operators. 

The  seminar  speakers  also  noted  that  more  and  more  cable 
operators  want  to  enter  joint  ventures  with  newspapers  in 
order  to  gain  acceptance  for  the  concept  they  are  tele¬ 
publishers  with  First  Amendment  rights  rather  than  common 
carriers  subject  to  regulation. 

The  National  Cable  Television  Association  has  asked  the 
(Continued  on  page  56) 
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International  Paper  keeps 
selling  rea^ng 
so  youU  keep  selling  writing. 


COMPANY 


'"'  Here's  one  of  International  Paper's 

"Power  of  the  Printed  Word"  advertisements  run  to 
promote  reading  and  writing  to  young  people. 


For  the  past  three  years,  International  Paper  Company  has 
been  reaching  young  people  with  advertisements  in  our 
“Power  of  the  Mnted  Word”  campaign  to  encourage  them  to  read 
more  and  write  better. 

We  figure  the  more  people  read- the  more  books, magazines  and 
newspapers  you'll  sell.  And  the  more  paper  you’ll  buy  from  us. 

There’s  good  reason  to  believe  our  campaign  is  working.  Since 
it  began,  we’ve  sent  out  more  than  6,000,000  free  reprints  of  our 
advertisements  in  answer  to  up  to  1,500  letters  a  day.  This  response 
suggests  a  healthy  new  generation  of  readers.  And  that  looks  good 
for  all  of  us  in  the  paper  and  publishing  industry. 

For  your  complete  set  of  these  advertisements,  write  to: 

“Power  of  the  Printed  Word,”  iwtc-ow  ATinwAi 

International  Paper  Company,  Dept.  P31 
RO.  Box  954,  Madison  Square  Station,  \/|  COMPANY 
New  York,  N.Y.  10010 


We  believe  in  the  power  of  the  printed  word. 


1982  International  Paper  Company 


Scripps-Howard 
remembers 
Ernie  Pyle 

So  should  you 


Thirty-seven  years  after  his  death,  the  Scripps- 
Howard  organization  still  lauds  Ernie  Pyle  for 
writing  uncommonly  well  about  the  common 
American,  whether  in  his  own  backyard  or  on  the 
battlefields  of  World  War  1 1 . 

The  Scripps-Howard  Foundation  remembers 
Ernie  Pyle  each  year  by  rewarding  newspaper 
men  and  women  whose  style  and  craftsmanship 
most  resemble  his.  This  coming  year.  The 
Foundation  is  giving  $2,000  and  a  plaque  to  the 
first-place  winner  and  $1,000  and  a  citation  to  the 
second-place  winner. 

You  ought  to  remember  Pyle,  too.  To  compete 
for  the  prizes  given  in  his  honor,  compile  writing 
done  in  1982,  mount  and  bind  it,  and  attach 


.^t 


a  sponsoring  letter  of  nomination  and  two 
completed  entry  blanks  (obtainable  by  writing 
The  Foundation),  and  send  your  entry  no 
later  than  jan.  15  to  The  Scripps-Howard 
Foundation,  1100  Central  Trust  Tower,  Cincinnati, 
Ohio  45202. 

The  Pyle  Awards  will  be  judged  this  year  by  Dr. 
Richard  G.  Gray,  director  of  the  school  of 
journalism  at  Indiana  University;  Michael 
Gartner,  president/editorial  chairman  of  The  Des 
Moines  Register;  and  John  Troan,  editor  of  The 
Pittsburgh  Press. 

Do  you  want  a  chance  to  win  this  prestigious 
award? 

Then  remember  Ernie  Pyle. 


The  Scripps-Howard  Foundation 

1100  Central  Trust  Tower,  Cincinnati,  Ohio  45202 
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